EDITOR  8l  publisher 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication  by 
.  The  Editor  &  Publisher  Co.,  J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor; 

Suite  1700  Times  Building,  42nd  St.,  at  Broadway,  New  York.  Telephone,  Bryant 
3052-3053-3054-3055-3056.  Charter  Member  Audit  Bureau  of  Circulations. 


NEW  YORK,  DECEMBER  5,  1925 


No.  28 


Move  For  World  Press  Meet  at  Geneva 
To  Plan  Moral  Disarmament 

gague  of  Nations  Offers  Auspices — Chile  Takes  Initiative  and  Resolution  is  Unanimously  Adopted — 
Editors  of  All  Nations  Now  Being  Informally  Consulted — Suggest  Improved  Communication  Service 

HROUGH  the  initiative  of  the  ‘“(a)  By  ensuring  the  more  rapid  and  must  remain  independent;  all  we  desire  is  The  press  lives  in  freedom  and  must  de- 

Chilean  Delegation  to  the  League  of  less  costly  transmission  of  press  newrs  to  help  it.”  velop  in  freedom. 

tions  a  movement  is  in  progress  at  with  a  view  to  reducing  risks  of  inter-  M.  Marcel  Plaisant,  delegate  from  “But  we  may  hope  to  remain  more  faith- 

leva  to  form  an  international  press  national  misunderstanding;  France,  said;  “I  must  first  of  all  con-  ful  to  its  echo  if  we  possess  every  means 

ference  to  act  co-operatively  with  the  '“(.b)  By  discussing  all  technical  gratulate  the  author  of  this  brilliant  sug-  of  giving  purity  and  strength  to  its  voice, 

for  better  and  more  sympathetic  problems  the  settlement  of  which  would  gestion,  the  Chilean  delegate,  and  M.  We  shall  then  be  able  to  say  that  we_  have 

understanding  of  world  questions  in  their  opinion  be  conducive  to  the  tran-  Hymans,  who  gave  it  special  prominence  worked  with  it,  just  for  as  long  as  it  has 

means  of  effecting  what  has  become  quillization  of  public  opinion  in  the  vari-  in  his  report.  never  ceased  to  work  for  us. 

y  known  in  Europe  as  “moral  dis-  ous  countries.  “But  there  is  one  thought  that  at  once  “We  are  here  as  delegates  ol  our  gov- 

ment.”  Such  conference  may  also  _  “I  wonder  if  this  idea  can  be  con-  ocurs  to  us.  Is  it  possible  that  we,  who  ernments,  and  similarly  the  journalists, 
to  improve  international  news  com-  sidered  as  coming  within  the  scope  of  the  have  only  existed  for  a  few  years  as  a  who  represent  public  opinion,  may  be 

ication  service.  action  and  mission  of  the  League?  Can  League  of  Nations,  should  already  be  able  'aid  to  be  the  delegates  of  the  outside 

Vilien  the  League  of  Nations  Council  League  call  upon  the  press  of  the  to  give  advice  to  the  press,  with'  its  age-  world,  and  by  tbeir  assiduity  and  their 

ts  again  next  Monday  it  will  have  enhre  world  to  collaborate  in  the  work  long  traditions?  At  this  moment,  when  activity,  extending  as  it  does  beyond  the 

its  agenda  the  question  whether  it  is  world  fraternity,  in  that  powerful  in-  it  has  displayed  every  solicitude  on  our  jieriods  when  we  meet,  they  constitute  a 

ortunc  to  ask  a  limited  number,  say  tellectual  movement  which  will  be  the  behalf,  when  it  is  ever  striving  under  di-  kind  of  permanent  assembly  of  the 

to  20  journalists  from  various  parts  best  guarantee  of  security,  disarmament  verse  circumstances  to  throw  more  and  League.  ...  .  .  . 

die  world  to  come  together  to  con-  arbitration?  I  believe  it  can.  more  light  upon  all  our  work,  our  first  Let  us  hope  that  the  committee  which 

I  the  desirability  of  a  technical  press  the  League  of  Nations  is  not  le-  duty  is  to  pay  it  a  tribute  of  gratitude  for  is  about  to_  meet  will  give  greater  reson- 

Jerence  A  definite  decision  will  KaHy  entitled  to  do  so,  it  at  least  possesses  the  invaluable  help  it  has  already  afforded  ance  to  this  echo,  will  extend  the  scope 
iably  not  be  reached  before  March,  'be  moral  authority  to  take  this  step,  on  behalf  of  peace  by  guiding  us  and  of  its  influence,  and  that  the  preM 
f  tVi  •  tVi  ^  think  it  should  do  so.”  extending  to  us  its  warm  sympathy.  through  this  vast  concourse  of  minds,  will 

■U)-operation  ot  the  m  the  or-  proposal  brought  out  an  interest-  “But  the  press  today  makes  demands  also  contribute  its  share  of  concord  to- 

IuiiMtion  ot  peace,  is  the  descriptive  debate  of  the  subject.  Viscount  and  has  the  right  to  demand  even  more.  wards  the  work  of  peace.” 

e  of  the  League  ot  Nations  resou-  declared  that  the  British  Govern-  “The  press  has  not  only  stimulated  our  Mr.  Yanez,  of  Chile,  said:  “I  am 

j^sented  Dy  the  t.-niiean  c^eg^ion  ^^gnt  heartily  supported  the  resolution,  work,  but  is  itself  a  creative  force,  and  convinced  that  the  unanimous  acceptance 
Bie  sixth  assembly,  on  b^t.  /o.  1 1^  Delegates  from  Belgium,  Hungary,  has  more  than  once  initiated  those  acts  of  this  resolution  will  mean  the  beginning 

^  I  f  T  ,  Uruguay,  Roumania,  France,  Italy,  Japan  of  intrepid  daring  which  are  omens  of  new  of  a  new  era  for  the  conscience  and  ideas 

M,  delegate  toi  t.,  i  e,  in  part  a  China  spoke  in  approval  of  the  promise  and  forerunners  of  progress.  of  the  world.” 

_  .  measure.  “International  in  composition,  diverse  in  The  resolution  was  then  adopted. 

must_  stimulate  among  the  people  Paul  Hymans,  Belgian  representa-  character,  varied  in  talent,  the  press  may  Since  that  time  members  of  the  Council 

It  new  spirit  which  the  war  pr^uced  tive,  presented'  to  the  League  of  Nations  well  be  said  to  delineate  the  characteristic  have  been  consulting  newspaper  organiza- 

1  which  the  League  of  Nations  is  try-  Assembly  the  Chilean  resolution.  genius  of  each  individual  nation,  as  re-  titms  and  newspaper  men  of  the  various 

to  spread  throughout  the  world.  .  .  He  said :  “The  press  is  a  gp’eat  vealed  in  our  discussions.  nations  represented  in  the  League  as  to  the 

ccmceive  no  more  effective  method  power,  which  has  already,  if  I  may  say  “But  it  must  also  reveal  us  in  an  atmos-  question  of  convening  a  technical  com- 
foming  this  new  spirit  than  by  in-  so.  a  permanent  seat  on  the  League.  But  phere  of  impartiality  and  spiritual  unity  inittee  of  journalists  at  Geneva. 

Mwing  the  minds  of  peoples  through  like  all  great  powers,  it  is  very  jealous  which  should  show  that  the  League  has  At  Geneva,  Editor  &  Publisher  is  in- 
t  press  and  moulding  the  future  gen-  of  its  autonomy  and  independence.  There  but  a  single  soul.  ff>rmed,  the  general  opinion  has  been  that 

lations  in  the  schools.  is  therefore  no  intention  of  destroying  or  "The  proposal  submitted  to  us  will  a  conference  of  journalists  from  all  over 

“With  regard  to  the  press,  I  suggest  restricting  the  frwdom  of  discussion,  the  greatly  simplify  the  task  of  the  press,  the  world  to  discuss  how  the  press  can 

or  yemr  consideration  the  idea  of  uni-  freedom  _  to  guide  opinion,  which  is  abolish  present  difficulties,  facilitate  its  best  serve  the  cause  of  peace  could  have 

ring  its  directive  action  on  public  opin-  characteristic  of  the  press  and  without  methods  of  obtaining  information  and  nothing  but  good  effect.  Nowhere  else  in 

*  and  its  moral  influence  over  govern-  which  it  cannot  subsist  or  serve  any  use-  transmitting  news,  and  lastly,  ensure  a  the  world  is  the  power  of  the  press  better 

purpose.  wider  dissemination  of  the  thoughts  and  recognized  than  at  Geneva.  Also,  its 

“Journalism  has  in  every  country  but  “I*  therefore  proposed  that  the  as-  ideas  which  are  broadcast  here  as  from  the  technical  difficulties  are  there  well  under- 

at  meaning  in  its  spirit  and  in  its  es-  sembly  should  simply  invite  the  Council  to  world’s  most  public  platform.  stood. 

eixe.  because  it  is  and  should  be  the  call  together,  when  it  considers  it  oppor-  “In  our  opinion,  if  the  CTilean  proposal  Two  features  of  the  Chilean  idea  have 
dketion  of  the  ideas  of  liberty,  progress  tune,  a  committee  of  experts  to  exanrune  leads  to  a  meeting  of  experts  open  to  all,  been  very  closely  studied  by  the  members 
od  morality.  all  the  steps  necessary  to  introduce  im-  it  will  have  served  a  most  useful  purpose,  of  the  Council.  First,  an  immediate  gen- 

“A  universal  bond  of  feeling  unites  provements  in  regard  to  press  information.  Rut  do  not  let  us  forget  that  freedom  eral  conference  on  such  a  vast  subject  runs 

11  men  and  all  peoples  on  the  question  to  co-ordinate  its  action  and  to  help  it  in  is  the  very  lifeblood  of  the  press.  Our  counter  to  the  general  procedure  of  the 

peace  and  the  welfare  of  the  working  its  arrangements  with  the  various  govern-  political  history  is  as  it  were  the  outcome  League,  in  that  experience  has  shown  that 

Ijsses  The  press  is  the  vanguard  of  ments  for  the  despatch  of  news,  telegrams  of  all  the  vicissitudes  which  have  followed  the  most  hopeful  method  is  to  start  with 

W  ideas,  and  that  is  why  I  submit  the  etc.  upon  the  victory  of  the  written  word.  ■"»  small  expert  committee  and  then  bf)th 

snowing  draft  resolution  to  the  Assem-  “It  is  essential  that  the  League  should  “There  is,  therefore,  no  question  what-  widen  the  representation  and  deepen  the 

Y  f>o  wa.v  seek  to  organize  a  semi-official  ever  of  this  committee  being  able  to  inter-  technical  study  until  the  time  is  ripe  for 

•  IB  *  Assembly,  press  for  its  own  propaganda.  The  press  fere  in  anv  wav  in  the  affairs  of  the  press,  s  general  conference  on  a  completely  docu- 

Bemg  profoundly  convinced  of  the  _ _ _ _ '  _  mented  agenda.  This  long  and  careful 


"The  Assembly, 

“Being  profoundly  convinced  of  the 
*tMsity  of  creating  a  new  sense  of  in- 
TMtional  concord  in  the  world; 
"^Considering  that  the  press  consti- 
the  surest  and  the  most  effective 
1^05  of  guiding  public  opinion  towards 
®>t  Bioral  disarmament  which  is  a  con- 
^itant  condition  of  material  disarma- 
Bent: 

Invites  the  Council  to  consider  the 
^bility : 

“Of  convening  a  committee  of  ex- 
Ws  representing  the  press  in  the  dif- 
continents  with  a  view  to  deter- 
by  what  means  the  press  may  con- 
■w*  towards  the  work  of  disarmament 
^  the  organization  of  peace : 


WANTED— A  CHRISTMAS  STORY 

ACCORDING  to  custom,  EDITOR  &  PUBLISHER  desires  to  publish  in 
its  issue  for  Dec.  26,  a  Christmas  story  whirh  concerns  newspapers  or 
newspaper  people. 

For  the  best  story,  in  the  judgment  of  the  editors,  a  prize  of  $,i0.00  will 
be  paid  on  acceptance. 

The  story  must  not  be  in  excess  of  L.iOO  words  in  length  and  all  manu¬ 
scripts  must  be  in  the  hands  of  the  judge  on  Saturday,  Dec.  19.  .Any  person 
employed  by  a  daily  or  weekly  newspaper  is  eligible  to  enter  the  contest. 
Please  send  manuscripts  addressed.  Editor,  The  Editor  &  Publisher,  1700 
Times  Building,  42nd  Street  and  Broadway,  New  York. 


technical  preparation  has  been  effectively 
ernployed  by  the  I.eaguc  in  connection 
with  the  various  conferences  on  the  Brus¬ 
sels  Financial  Conference,  and  such  sub¬ 
jects  as  Transit,  Communications.  Opium 
and  Disarmament. 

Secondly  there  has  also  been  discussed 
the  matter  of  recognition,  as  stated  in  the 
.Assembly,  that  the  press  is  a  “great 
Power.”  Governmental  representatives 
at  the  .Assembly  had  no  desire,  it  is  pointed 
out.  to  interfere  or  intervene  in  matters 
of  the  press  unless  they  really  could  be  of 
service.  They  recognized  that  a  vast 
amount  of  work  is  now  being  done  in 
connection  with  international  press  affairs 
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Total  circulations  of  all  standard  size  New  York 
Morning  newspapers,  according  to  Government 
statements,  for  six  months’  period 
ending  Oct.  i,  1915  .  1,411,718 
ending  Oct.  i,  1915  .  1,375,181 

Decrease  47,;)?  .  }.)% 

Total  circulations  of  all  New  York  Evening 
newspapers,  according  to  Government  state¬ 
ments,  for  six  months’  period 

ending  Oct.  i,  1915  .  1,931,440 
ending  Oct.  i,  1915  .  1,435,953 

Decrease  496,487  .  2j.6% 

Total  circulations  of  All  standard  size  New 
York  papers,  morning  and  evening,  according  to 
Government  statements,  for  six  months’  periotl 

ending  Oct.  i,  1915  .  3,355,158 
ending  Oct.  i,  1915  .  1,811,134 

Decrease  744,024  .  16.2% 


10  Years  of  New  York 

newspaper  circulation  history 

in  3  lines 

Consider  the  chart:  in  the  last  ten  years  in  New 
York  City  the  total  volume  of  standard  size  MORN¬ 
ING  newspaper  circulation  has  decreased  3.3%- 
the  total  circulation  of  all  standard  size  EVENING 
papers  has  shrunken  25.6%  i?  “i?  The  total  circula¬ 
tion  of  ALL  standard  size  papers,  morning  and 
evening,  has  decreased  16.2%  in  ten  years — despite 
the  fact  that  New  York’s  population  has  had  an 
increase  of  about  a  million  people  in  that  time. 

But  the  tabloid  News,  starting  from  nothing  in 
1919,  has  gained  almost  a  million  circulation  in  the 
past  six  years ! 

The  national  advertiser  has  a  tremendous  new 
vital  growing  force  in  The  News.  With  the  largest 
circulation  in  America,  morning,  evening  or  Sunday, 
it  is  the  first  medium  available  that  covers  the  whole 
city  market  ^  With  the  small  page  in  the  small 
paper,  advertising  is  made  more  efficient,  more 
easily  seen  and  read,  and  suffers  less  from  competi¬ 
tion  *1?  And  the  cost  is  much  lower!  ^  Get  the  facts! 

THE 
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“BUY  WHAT  YOU  CAN  USE’’ 

To  the  National  Advertiser  whose  product'  has  only  Regional 
Distribution — 

To  the  Agency  representing  such  Accounts — 

The  Christian  Science  Monitor’s  plan  of  “Regional  Advertising  at 
Regional  Rates”  is  well  worth  your  early  attention. 

For  Regional  Rates  See  the  Map 
Ask  Any  Monitor  Advertising  Office  for  Full  Information 

The  Christian  Science  Monitor 
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Character,  Substance, 
Courage,  Q^ity. 

That’s  the  reason  for  The  Sun’s  position  in  New  York  as  a  great 
newspaper — a  home  newspaper  for  home  reading. 

That’s  the  reason  why  The  Sun  leads  all  other  evening  newspapers 
in  New  York,  both  in  the  quality  and  quantity  of  its  advertising. 

That’s  the  reason  why  The  Sun  carried  in  November  1,541,154 
lines  of  advertising,  leading  all  other  evening  newspapers  in  New 
York  by  58,664  lines. 

That’s  the  reason  why  The  Sun  for  five  months  straight  has  carried 
more  advertising  than  any  other  New  York  evening  newspaper. 

That’s  the  reason  why  The  Sun  has  made  a  larger  gain  in  the  last 
five  months  than  all  the  other  New  York  evening  newspapers  put 
together. 

That’s  the  reason  why  The  Sun’s  gain  in  advertising  for  November 
this  year  is  334,424  lines  over  November  last  year. 

That’s  the  reason  why  in  the  last  five  months  The  Sun  has  gained 
more  in  advertising  in  the  six  working  days  of  the  week  than  any 
other  newspaper  in  New  York,  morning  or  evening,  has  gained. 

The  Sun  is  building  right,  building  with  full  apprecia¬ 
tion  of  a  newspapers  responsibility  to  the  community 

280  BROADWAY  NEW  YORK 

WASHINGTON.  D.  C.  BOSTON  CHICAGO  LOS  ANGELES 

Matu«7  Bnildini  Old  South  Building  208  La  Salle  St.  Van  Nuyi  Building 

SAN  FRANCISCO  PARIS  LONDON 

First  National  Bank  Bnilding  49  Avenue  de  I’Opera  40*43  Fleet  St. 
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SELLING  HARDWARE  AND 
HOUSE  FURNISHING  GOODS  IN 

PHILADELPHIA 


Philadelphia,  having  the  third  largest  population  in  the  United  States,  is  a  very  important  market  for 
the  manufacturer  of  Hardware,  Tools  and  House  Furnishing  Goods. 

Most  people  in  Philadelphia,  Camden  and  their  vicinity  live  in  their  own  homes,  a  large  percentage  of 
which  are  owned  by  their  occupants. 

There  are  more  than  420,000  separate  dwellings  within  the  city  limits  and  over  100,000  in  the  surround* 
ing  suburbs  and  towns.  You  can  readily  see  that  here  indeed  is  a  big  market  for  you  to  cultivate. 

Send  for  a  free  copy  of  THE  BULLETIN  ROUTE  LIST  OF  HARDWARE 
AND  HOUSEFURNISHING  STORES  IN  PHILADELPHIA  AND  CAMDEN, 

It  will  he  of  great  help  to  your  salesman  when  calling  on  the  trade. 

DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads — 

9k  €iitniiw  'pnllttin. 


PHILADELPHIA’S  NEWSPAPER 


“In 
Philadelphia 

neai^  eveiylx)^  reads 
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NEW  YORK 
247  Park  Avenue 
(Park-Lexington  Bldg.) 


520,072 


Copies 
a  Day 


Average  daily  net  paid  circulation  for  the  six  months  ending 
September  30,  1925. 

The  circulation  of  the  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  the  largest  in  the  United  States. 


CHICAGO 
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To  Plan  Moral  Disarmament 

League  of  Nations  Offers  Auspices — Chile  Takes  Initiative  and  Resolution  is  Unanimously  Adopted — 
Editors  of  All  Nations  Now  Being  Informally  Consulted — Suggest  Improved  Communication  Service 


iROUGH  the  initiative  of  the  ‘“(a)  By  ensuring  the  more  rapid  and  must  remain  independent;  all  we  desire  is  The  press  lives  in  freedom  and  must  de- 

Chilean  Delegation  to  the  Le'^ue  of  less  costly  transmission  of  press  news  to  help  it.”  velop  in  freedom. 

Nations  a  movement  is  in  progress  at  with  a  view  to  reducing  risks  of  inter-  M.  Marcel  Plaisant,  delegate  from  “But  _ we  may  hope  to  remain  more  faith- 

Geneva  to  form  an  international  press  national  misunderstanding;  France,  said;  "I  must  first  of  all  con-  ful  to  its  echo  if  we  possess  every  means 

ference  to  act  co-operatively  with  the  “‘{b)  By  discussing  all  technical  gratulate  the  author  of  this  brilliant  sug-  of  giving  purity  and  strength  to  its  voice. 


conference  to  act  co-operatively  with  the  “‘{b)  By  discussing  all  technical  gratulate  the  author  of  this  brilliant  sug-  of  giving  purity  and  strength  to  its  voice. 
League  for  better  and  more  sympathetic  problems  the  settlement  of  which  would  gestion,  the  CTiilean  delegate,  and  M.  We  shall  then  be  able  to  say  that  we  have 
popular  understanding  of  world  questions  in  their  opinion  be  conducive  to  the  tran-  Hymans,  who  gave  it  special  prominence  worked  with  it,  just  for  as  long  as  it  has 
as  a  means  of  effecting  what  has  become  quillization  of  public  opinion  in  the  vari-  in  his  report.  never  ceased  to  work  for  us. 

widely  known  in  Europe  as  “moral  dis-  ous  countries.  “But  there  is  one  thought  that  at  once  “We  are  here  as  delegates  of  our  gov- 

armament.”  Such  conference  may  also  “I  wonder  if  this  idea  can  be  con-  iKurs  to  us.  Is  it  possible  that  we,  who  ernments,  and  similarly  the  journalists, 
act  to  improve  international  news  com-  sidered  as  coming  within  the  scope  of  the  have  only  existed  for  a  few  years  as  a  who  represent  public  opinion,  may  he 
munication  service.  action  and  mission  of  the  League?  Can  League  of  Nations,  should  already  be  able  •‘"aid  to  be  the  delegates  of  the  outside 

When  the  League  of  Nations  Council  League  call  upon  the  press  of  the  to  give  advice  to  the  press,  with  its  age-  world,  and  by  their  assiduity  and  their 

meets  again  next  Monday  it  will  have  ^^ntire  world  to  collaborate  in  the  work  long  traditions?  .\t  this  moment,  when  activity,  extending  as  it  does  beyond  the 
on  its  agenda  the  question  whether  it  is  world  fraternity,  in  that  powerful  in-  it  has  displayed  every  solicitude  on  our  periixls  when  we  meet,  they  constitute  a 
opportune  to  ask  a  limited  number,  say  tellectual  movement  which  will  be  the  behalf,  when  it  is  ever  striving  under  di-  hind  of  permanent  assembly  of  the 
12  to  20  journalists  from  various  parts  guarantee  of  security,  di.sarmament  verse  circumstances  to  throw  more  and  League. 

of  the  world  to  come  together  to  con-  arbitration?  I  believe  it  can.  more  light  upon  all  our  work,  our  first  “Let  us  hope  that  the  committee  which 

sider  the  desirability  of  a  technical  press  League  of  Nations  is  not  le-  duty  is  to  pay  it  a  tribute  of  gratitude  for  is  alxnit  to  meet  will  give  greater  reson- 


of  world  fraternity,  in  that  powerful  in-  it  has  displayed  every  solicitude  on  our  pcriixls  when  we  meet,  they  constitute  a 
tellectual  movement  which  will  be  the  behalf,  when  it  is  ever  striving  under  di-  kind  of  permanent  assembly  of  the 
best  guarantee  of  security,  di.sarmament  verse  circumstances  to  throw  more  and  League. 

and  arbitration?  I  believe  it  can.  more  light  upon  all  our  work,  our  first  “Let  us  hope  that  the  committee  which 

“If  the  League  of  Nations  is  not  le-  duty  is  to  pay  it  a  tribute  of  gratitude  for  is  alxnit  to  meet  will  give  greater  reson- 
gally  entitled  to  do  so,  it  at  least  possesses  the  invaluable  help  it  has  already  afforded  ance  to  this  echo,  will  extend  the  scope 
the  moral  authority  to  take  this  step,  on  behalf  of  peace  by  guiding  us  and  of  its  influence,  and  that  the  press 
and  I  think  it  should  do  so.”  extending  to  us  its  warm  sympathy.  through  this  vast  concourse  of  minds,  will 


“Let  us  hope  that  the  committee  which 


conference.  A  definite  decision  will 
probably  not  be  reached  before  March. 

“Co-operation  of  the  press  in  the  or¬ 
ganization  of  peace,”  is  the  descriptive 


title  of  the  League  of  Nations  resolu-  ^j^clared  that  the  British  Gov 


the  moral  authority  to  take  this  step,  on  behalf  of  peace  by  guiding  us  and  of  its  influence,  and  t 
and  I  think  it  should  do  so.”  extending  to  us  its  warm  sympathy.  through  this  vast  concourse  of  minds,  will 

This  proposal  brought  out  an  interest-  “But  the  press  today  makes  demands  also  contribute  its  .share  of  concord  to- 
ing  debate  of  the  subject;  Viscount  and  has  the  right  to  demand  even  more.  wards  the  work  of  peace.” 


tion  presented  by  the  Chilean  <lelegation  resolution 

at  the  sixth  assembly,  on  Sept.  26.  This  delegates  Rpltri,,™  H,,n.,prv 


Belgium, 


Govern-  “The  press  has  not  only  stimulated  our  Mr.  N'anez,  of  Chile,  .said;  “I  am 
'esolution.  work,  but  is  itself  a  creative  force,  and  convinced  that  the  unanimous  acceptance 
Hungary,  has  more  than  once  initiated  those  acts  of  this  resolution  will  mean  the  beginning 


wa.s  put  ^orth  in  an  address  by  M.  ^jr^guay,  Roumania,  France,  Italy,  Japan  of  intrepid  daring  which  are  omens  of  new  of  a  new  era  for  the  conscience  and  ideas 


Yanez,  delegate  for  Chile,  in  part  as 
follows : 

“We  must  stimulate  among  the  people 


and  China  spoke  in  approval  of  the  promise  and  forerunners  of  progress.  of  the  world." 

measure.  “International  in  composition,  diverse  in  The  resolution  was  then  adopted. 

M.  Paul  Hymans,  Belgian  representa-  character,  varied  in  talent,  the  press  may  Since  that  time  members  of  the  Council 


that  new  spirit  which  the  war  produced  tive,  presented  to  the  league  of  Nations  well  be  said  to  delineate  the  characteristic  have  been  consulting  newspajier  organiza- 
and  which  the  League  of  Nations  is  try-  .Assembly  the  Chilean  resolution.  genius  of  each  individual  nation,  as  re-  tions  and  newspaper  men  of  the  various 

ing  to  spread  throughout  the  world.  .  .  He  .said :  “The  press  is  a  great  vealed  in  our  di.scussions.  nations  represented  in  the  League  as  to  the 

I  can  conceive  no  more  effective  method  pewer,  which  has  already,  if  I  may  say  “But  it  must  als5i  reveal  us  in  an  atmos-  (|uestion  of  convening  a  technical  com- 


He  .said :  “The  press 


I  can  conceive  no  more  effective  method  pewer,  which  has  already,  if  I  may  say  “But  it  must  als5i  reveal  us  in  an  atmos-  (|uestion  of  convening  a  techiiii 
of  forming  this  new  spirit  than  by  in-  so,  a  permanent  seat  on  the  League.  But  phere  of  impartiality  and  spiritual  unity  mittee  of  journalists  at  Geneva. 


fluencing  the  minds  of  peoples  through  like  all  great  powers,  it  is  very  jealous  which  should  show  that  the  League  has  .\t  Geneva,  Editor  &  Pi  blishkr  is  in- 
thc  press^  and  moulding  the  future  gen-  of  its  autonomy  and  independence.  There  hut  a  single  soul.  formed,  the  general  opinion  has  iK-en  that 

erations  in  the  schools.  is  therefore  no  intention  of  destroying  or  “The  proposal  submitted  to  us  will  a  conference  of  journalists  from  all  over 

"With  regard  to  the  press,  I  suggest  restricting  the  freedom  of  discussion,  the  greatly  simplify  the  task  of  the  press,  the  world  to  discuss  how  the  press  can 

for  your  consideration  the  idea  of  qni-  freedom  _  to  guide  opinion,  which  is  abolish  present  difficulties,  facilitate  its  Ix-st  serve  the  cause  of  peace  could  have 

fying  its  directive  action  on  public  opin-  characteristic  of  the  press  and  without  methcxls  of  obtaining  information  and  nothing  but  gcxxl  effect.  Nowhere  else  in 

ion  and  its  moral  influence  over  govern-  which  it  cannot  subsist  or  serve  any  use-  transmitting  news,  and  lastly,  ensure  a  the  world  is  the  power  of  the  press  better 

inents.  ftti  purpo.se.  wider  dissemination  of  the  thoughts  and  recognized  than  at  Geneva.  .Also,  its 


which  It  cannot  subsist  or  serve  any  use-  transmitting  news,  and  lastly,  ensure  a  the  world  is  the  power  of  the  press  better 

ftil_  purpo.se.  wider  dissemination  of  the  thoughts  and  recognized  than  at  Geneva.  .Also,  its 

“Journalism  has  in  every  country  but  “L  is  therefore  proposed  that  the  as-  ideas  which  are  broadcast  here  as  from  the  technical  difficulties  are  there  well  under- 

one  moaning  in  its  spirit  and  in  its  es-  sembly  should  simply  invite  the  Council  to  world’s  most  public  platform.  stcMid. 

sence.  because  it  is  and  should  he  the  call  together,  when  it  considers  it  oppor-  “In  our  opinion,  if  the  Chilean  proposal  Two  features  of  the  Chilean  idea  have 


reflection  of  the  ideas  of  liberty,  progress  tune,  a  committee  of  experts  to  examine  leads  to  a  meeting  of  experts  oihmi  to  all,  been  very  closely  studied  by  the  members 
and  morality.  all  the  .steps  neces.sary  to  intrcxluce  im-  it  will  have  servetl  a  most  useful  purpose,  "f  the  Council.  First,  an  immeiliate  gen- 

".A  universal  bond  of  feeling  unites  provements  in  regard  to  press  information.  But  do  not  let  us  forget  that  freedom  eral  conference  on  such  a  va.st  subject  runs 

all  men  and  all  peonies  on  the  question  to  co-ordinate  its  action  and  to  help  it  in  is  the  very  lifebUxxl  of  the  press.  Our  counter  to  the  general  pnKedure  of  the 

of  peace  and  the  welfare  of  the  working  its  arrangements  with  the  various  govern-  (xilitical  history  is  as  it  were  the  outcome  League,  in  that  experience  has  shown  that 

classes.  The  jiress  is  the  vanguard  of  ments  for  the  despatch  of  news,  telegrams  of  all  the  vicissitudes  which  have  followed  the  most  hopeful  methocl  is  to  start  with 


these  ideas,  and  tlrat  is  whv  I  submit  the  etc. 


following  draft  resolution  to  the  .Assem¬ 
bly: 

“  ‘The  Assembly, 

“  ‘Being  profoundly  convinced  of  the 
necessity  of  creating  a  new  sense  of  in¬ 
ternational  concord  in  the  world ; 

"  ‘Considering  that  the  press  consti¬ 
tutes  the  .surest  and  the  most  effective 
means  of  guiding  public  opinion  towards 
that  moral  disarmament  which  is  a  con¬ 
comitant  condition  of  material  disarma¬ 
ment  : 

“‘Invites  the  Council  to  consider  the 
desirability : 

“  ‘Of  convening  a  committee  of  ex¬ 
perts  representing  the  press  in  the  dif¬ 
ferent  continents  with  a  view  to  deter¬ 
mining  by  what  means  the  press  may  con¬ 
tribute  towards  the  work  of  disarmament 
>nd  the  organization  of  peace; 


•^tc.  upon  the  victory  of  the  written  word.  u  small  expert  committee  and  then  Ixith 

“It  is  essential  that  the  League  should  “There  is,  therefiire,  no  question  what-  widen  the  representation  and  deepen  the 

in  no  way_  seek  to  organize  a  semi-official  ever  of  this  committee  being  able  to  inter-  technical  study  until  the  time  is  ripe  W 

press  for  its  own  propaganda.  The  press  fere  in  any  way  in  the  affairs  of  the  press,  a  general  conference  on  a  completely  docu- 

_ _ _  mented  agenda.  This  long  and  careful 

technical  preparation  has  been  effectively 

WANTED-A  CHRISTMAS  STORY 

IIS  issue  lor  Uec.  Zo,  a  Christmas  story  which  concerns  newspapers  or  Disarmament 

newspaper  people.  ^  Secondly  there  has  also  been  discussed 

For  the  best  story,  in  the  juilgment  of  the  editors,  a  prize  of  S.iO.OO  will  the  matter  of  recognition,  as  stated  in  the 
be  paid  on  acceptance.  .Assembly,  that  the  press  is  a  “great 

The  story  must  not  be  in  excess  of  l.SOO  words  in  length  and  all  manu-  Power.”  Governmental  representatives 
scripts  must  be  in  the  hands  of  the  judge  on  Saturday,  Dec.  19.  Any  person  -Assembly  had  no  desire,  it* is  pointed 

employed  by  a  daily  or  weekly  newsnaper  is  eligible  to  enter  the  contest.  to  interfere  or  intervene  in  matters 

Please  send  manuscripts  addressed.  Editor,  The  Editor  &  Publisher,  1700  the  press  unless  they  really  could  be  of 

Times  Building,  42nd  Street  and  Broadway,  New  York.  service.  They  recognized  that  a  vast 

amount  of  work  is  now  being  done  in 
_  connection  with  international  press  affairs 


WANTED— A  CHRISTMAS  STORY 

ACCORDING  to  custom,  EDITOR  &  PUBLISHER  desires  to  publish  in 
Its  issue  for  Dec.  26,  a  Christmas  story  which  concerns  newspapers  or 
newspaper  people. 

For  the  best  story,  in  the  juilgment  of  the  editors,  a  prize  of  S.70.00  will 
be  paid  on  acceptance. 

The  story  must  not  be  in  excess  of  l.SOO  words  in  length  and  all  manu¬ 
scripts  must  be  in  the  hands  of  the  judge  on  Saturday,  Dec.  19.  Any  person 
employed  by  a  daily  or  weekly  newsnaper  is  eligible  to  enter  the  contest. 
Please  send  manuscripts  addressed.  Editor,  The  Editor  &  Publisher,  1700 
Times  Building,  42nd  Street  and  Broadway,  New  York. 


Editor  &  Publisher  for  December  5,  19  2  5 


by  such  organizations  as  the  Association  of  property  in  news  which  has  just  been  CLEVELAND  M.  E.  RESIGNS 

of  Journalists  accredited  to  the  League  recently  raised  by  an  important  British  - 

of  Nations,  with  which  they  were  particu-  agency  and  which  the  Congress  of  Agen-  Walter  1.  Robinson  Leares  Cleveland 
larly  familiar  the  Press  Confess  of  the  cies  at  its  meeting  at  Rome  has  just  sug-  Advertising  Business 

World,  the  Imperial  Press  Conference,  gested  that  the  League  might  examine. 

the  Pan-American  Press  Congress,  the  One  could  also  include  more  technical  Walter  1.  Robinson,  mamging  editor 

Pan-Pacific  Press  Congress,  the  Congress  questions  as  regards  newsjKint,  travel-  of  the  Cleveland  Times  resigned  Dec.  1, 

of  European  Agencies  which  has  just  met  ling  facilities,  journalists’  visits  and  many  to  engage  in  the  advertising  business. 

*  _ _ ! .A.1 A.  —  L>  _ 


in  Rome  and  other  agencies.  other  subjects. 

Therefore,  the  Assembly  suggested,  and  - 

essary  going  abroad 

be  to  leave  to  the  Council  the  final  de-  FOR  BALTIMORE  SUN 

cision  as  to  just  what  action,  if  any,  .  aivivy.xx- 

should  be  taken,  but  to  suggest,  first,  an 


Robinson  has  been  in  the  newspaper  busi¬ 
ness  24  years  and  is  well  known  in  the 
east.  He  spent  most  of  his  time  with  the 
Springfield  Republican,  the  Philadelphia 
Record  and  the  Philadelphia  Evening 
Public  Ledger. 

When  he  went '  to  the  Cleveland  Plain 


ascertainment  of  the  views  of  the  journal-  Chief  of  Washington  Bureau  Will  Head  years  ago  as  editorial  writer. 


ists  themselves  as  to  whether  it  were 
worth  discussing  the  question  at  all,  and 
second,  if  so,  to  start  with  a  small  techni¬ 
cal  committee  to  decide  what,  if  anything, 
should  then  be  done  as  regards  a  general 
international  conference. 


London  Bureau  for  a  Year — 
M.  F.  Murphy,  N.  Y.  Bureau 
Succeed*  Him 


he  had  for  a  long  time  been  financial 
editor  of  the  Evening  Public  Ledger. 
When  the  Cleveland  Times  began  publi¬ 
cation  on  Mar.  2,  1922,  Mr.<  Robinson 
started  with  it  as  editorial  writer  in 


ternational  conference.  J.  Fred  Essary,  noted  Washington  cor- 

.  j  *  •  ■'•r  ..  ao,  wi  ^  j  1922,  has  been  managing  editor 

Accordingly,  the  Council,  which  is  to  respondent,  is  sailing  on  the  Mauretania,  writer 

eet  again  on  Monday,  will  have  on  its  Dec.  15,  to  take  charge  of  the  London  eoiioriai  writer. 

renda  the  question  as  to  whether  or  not  bureau  of  the  u _ pi _ c.. _ 


Baltimore  Sun  for 
one  year.  Harold  C.  Place,  director  of  Scripps- 

M.  F.  Murphy,  Howard  wire  services  in  Ohio,  has  suc- 
New  York  cor-  ceeded  Monte  Bourjaily  as  promotion 
respondent  for  manager  of  the  Ohio  Scripps-Howard 
the  Baltimore  Kroup-  Mr.  Bourjaily  expects  to  con- 
“S  u  n  -  papers,”  tinue  newspaper  work  in  the  east.  Mr. 
will  take  over  Piace  will  continue  to  direct  the  wire 
thpir  Wachincrtrvn  services.  He  will  work  from  the  office 
bur  e  a  nTS  of  E.  E.  Cook,.editor-in-chief  of  the  Ohio 
Mr  ptsarv-rab.  Rroup,  Cleveland.  Mr.  Place  was  editor 
sence  ^  Moines  News  prior  to  its  sale 

The  Gridiron  consolidation  with  the  Des  Moines 
r  1 K  lUo.i,; -  T nhune  in  1924. 


agenda  the  question  as  to  whether  or  not  bureau  of  the 

it  is  opportune  to  ask  a  limited  number, 
say  12  to  20  journalists  from  various 
parts  of  the  world,  to  come  together  to 
consider  the  desirability  of  a  technical 
press  conference.  In  two  or  three  months 
between  the  Assembly  and  the  Council, 
the  members  of  the  Council  are  talking 
the  matter  over  informally  with  some  of 
the  press  interests  in  their  various  coun¬ 
tries;  the  Secretary-General  is  receiving 
any  information  or  suggestions  which  the 
press  themselves  care  to  make;  and  the 
Association  of  Journalists  and  other  pro¬ 
fessional  interests  are  studying  the  pos-  c.  i  u  o,  w  asning- 

sible  value  of  such  a  conference.  Granted  j  Fssary  famous 

tl.e  great  distance  of  Genvea  from  some  '  news  papermen’s 

of  the  most  important  centres  of  news  dining  organiza- 

transmission,  especially  the  Latin-Ameri-  tion,  of  which  Mr.  Essary  is  president, 
can  and  Pacific  areas,  it  is  obvious  that  gave  him  a  farewell  dinner  Monday 


Harold  Place  Succeeds  Bourjaily 


Club,  Washing-  '  _ 

J.  Fred  Essary  ton’s  famous  NQURSE  SUCCEEDS  STANSBURY 
news  papermen  s 

dining  organiza-  ~  7“, 

tion.  of  which  Mr.  Essary  is  president.  Veteran  Hearst  Capital  Writer  Now 
gave  him  a  farewell  dinner  Monday  Washington  Herald  M.  E. 

night.  T^e  singing  of  Grafton  S.  Wil-  James  R.  Nourse,  veteran  editor  and 


only  a  partial  rejwrt  can  be  made  at  the  night.  The  singing  of  Grafton  S.  Wil-  James  R.  Nourse,  veteran  editor  and 
next  Council  session  and  that  the  definite  cox,  of  the  New  York  H erald  T ribune’s  writer  of  the  Hearst  newspapers,  has 
decision  will  have  to  go  over  imtil  March.  Washington  staff,  was  a  feature.  Mr.  been  appointed  managing  editor  of  the 
Whether  anything  is  done  in  this  _mat-  Wilcox  possesses  an  excellent  voice,  and  Washington  Herald,  succeeding  H.  H. 
ter  or  not  depmds  entirely  <>n  the  jour-  his  rendition  of  “Au  Revoir  But  Not  Stansbury  who  becomes  managing  editor 
nahstS’  Editcw  &  Pi^lisher  is  informed.  Goodbye  Fred,”  scored  a  hit.  of  the  New  York  American. 

If  there  is  a  general  feeling  that  such  a  A  staff  dinner  of  the  “Sunpapers”  was  Mr.  Nourse,  a  native  of  Pennsylvania, 
conf^ence  IS  unnecessary  or  duplicating,  also  given  in  Mr.  Essary’s  honor  on  the  was  long  identified  with  the  Hearst  news- 
the  Council  would  not  call  it  together,  preceding  .Saturday  night.  Theodore  papers  at  San  Francisco  and  Los  .Angeles 
A  conference  under  those  circumstances  Tiller,  humorist  of  the  Washington  corps  in  an  executive  capacity  before  being 
would  not  only  be  waste  effort  and  ex-  of  correspondents,  was  toastmaster.  transferred  to  Washington. 


pense  but  would  engage  the  League  of 
Nations  in  a  useless  endeavor  which 
would  do  it  more  harm  than  good. 

On  the  other  hand,  if  the  journalists 
themselves  think  that  some  results  may 
be  secured  through  such  a  conference,  the 
Council  would  undoubtedly  call  it.  It  ha? 
the  full  authority  to  do  so  and  the  neces¬ 
sary  facilities,  such  as  finances  and  staff 

If  such  a  committee  or  conference  were 
held  it  would  be  absolutely  independent 
and  autonomous,  according  to  an  Editor 
&  Publisher  informant.  Its  only  con¬ 
nection  with  the  official  agency  of  the 
League  would  be  that  the  League  would 
provide  headquarters,  staff  and  the  neces¬ 
sary  finances.  The  Conference  when  it 
came  together  would  have  to  arrange  its 
own  organization,  order  of  business  and 
resolutions. 

There  is  one  contribution  that  the 
League  might  be  able  to  make  such  a 
Conference,  that  is,  in  connection  with 
any  of  the  relationships  with  governments 
or  other  official  agencies.  The  League 
as  an  official  organization  has,  of  course, 
direct  access  to  governments,  and  espe¬ 
cially  through  its  Organization  on  Com¬ 
munications  and  transit  is  coming  in¬ 
creasingly  into  contact  with  discussions 
on  international  communications  in  which 
it  would  seem  to  be  to  the  interest  of  the 
press  itself  to  be  heard. 

Moreover,  certain  indications  are  given 
in  the  Assembly  material  of  the  general 
lines  which  such  a  conference  might  fol¬ 
low.  The  resolution,  for  instance,  insists 
on  the  fact  that  the  more  rapid  and  the 
less  expensive  transmission  of  the  press 
news  might  diminish  the  chances  of  mis¬ 
understanding  between  peoples.  This 
would,  of  course,  permit  examination  of 
the  question  of  the  reduction  of  press  tar- 
riffs  of  all  sorts  as  well  as  free  entry  of 
newspapers. 

The  Assembly  Resolution  also  mentions 
“any  technical  question  a  solution  of 
which  might  aid  in  the  appeasement  of 
public  opinion.”  This  vague  formula 
could  cover  such  precise  questions  as  that 


SONGS  OF  THE  CRAFT 

tfVritten  Excluth-ely  for  Editor  &  Publisher) 

By  Henry  Edward  Warner 
A  QUESTION  OF  VIEWPOINT 

(Suggested,  for  which  thanks,  by  George  D.  Dean  of  thk  BEE  in  Sacramento, 
which  is  in  California,  where  Hollywood  is.) 

The  Managing  Editor  posted  a  notice 
To  the  Staff,  in  a  moment  of  ire. 

Concerning  the  fate  that  awaited  space  grahhers — 

A  fate  that  was  sadden  and  dire! 

In  words  unmistakably  fraught  with  excitement 
He  told  us  no  junk  was  desired. 

And  anyone  falling  for  press  agent  fiction 
Would  he  swiftly  and  finally  fired. 

We  fellows  resented  the  dark  implication,  ' 

With  a  feeling  that  we’d  heen  bemired. 

Til  one  who  protested  reported,  sub  rosa. 

That  unpleasant  things  had  transpired! 

So  we  barked  to  our  muttons,  our  side  linens  abandoned 
And  quit  with  the  agent's  consorting; 

Yea.  Bn!  .  .  .  we  got  back  to  the  unvarnished  story 
And  restricted  ourselves  to  reporting. 

Days  passed,  as  they  will,  till  one  day  came  an  offer 
To  invent  fancy  tales  for  the  dollies; 

.And  our  Managing  Editor  bought  a  fur  coat 
.And  shipped  to  New  York  with  the  Follies. 

We  saw  him  eftsoons,  when  he  drifted,  a-homing. 

To  the  .shop  of  his  early  endeavor, 

.And  he  handed  us  junk  that  he  swore  by  the  Prophets 
Was  as  straight  and  veracious  as  clever! 

That  unholy  liar!  .  .  .  That  scoundrel!  .  .  .  That  grafter! 

We  fell  on  his  form  for  a  show-down! 

We  murdered  that  sucker!  .  .  .  We  handed  him  plenty! 

We  gave  him  a  taste  of  the  throw-down! 

And  as  he  emerged  with  the  yam  he’d  invented 
To  ponder  our  views  and  deductions. 

We  smiled  as  we  shouteil:  “We  hate  to  report.  Sir, 

But  we  know  how  to  follow  instractions!” 


SOVIET  NEWS  AGENCY  I 
CHANGES  NAME  I 

“Tass”  Replaces  “Rosta”  as  Short  Tide  E 
— Durant,  Returning  to  U.  S.,  Re-  B 
ports  Prosperous  Newspaper  and 
Economic  Conditions 

Name  of  the  Russian  Telegraph  Agency 
has  been  changed  to  the  Telegraph 
Agency  of  the  Soviet  Union,  Kenneth 
Durant,  American  editor  and  manager, 
announced  this  week.  Mr.  Durant  re¬ 
turned  Nov.  30,  to  his  New  York  office  at 
Associated  Press  headquarters,  following 
a  two  months’  trip  to  Russia. 

No  change  in  policies  accompanies 
adoption  of  the  new  name  for  the  news 
agency,  Mr.  Durant  said.  The  abbrevi¬ 
ated  title  of  the  association,  and  that  roost 
used,  is  now  “Tass,”  instead  of  “Rosta,” 
as  formerly, 

“The  newspaper  situation  is  extra¬ 
ordinarily  good,”  he  said.  “The  advance 
in  the  last  few  years  in  newspaper  me¬ 
chanics  in  Russia  and  also  in  editorial 
direction  has  been  tremendous.  The  tech¬ 
nical  advance  in  transmission  of  news 
especially  has  gone  beyond  that  of  any 
other  European  country. 

“Use  of  wireless  in  news  transmission 
has .  met  with  great  success  in  Russia. 
More  than  50  newspapers  are  at  present 
being  served  daily  by  wireless  telephone 
within  a  radius  of  1,000  miles  from  Mos¬ 
cow.  Girls  are  proving  expert  in  their 
daily  two-hour  dictation  of  the  news  re¬ 
port  to  Tass  clients. 

“Little  trouble  has  been  experienced  by 
static,  and  the  agency  is  now  consider¬ 
ing  employing  wireless  on  even  a  larger 
scale  to  operate  printer-machines.” 

Mr.  Durant  said  he  traveled  as  far 
south  as  Tiflis  from  Moscow,  and  was 
particularly  impressed  with  the  amount 
of  foreign  news  being  published  in  the 
Soviet  newspapers. 

“Throughout  the  trip,”  he  said,  “I  was 
able  to  keep  in  close  touch  with  news 
events  in  the  United  States  by  picking 
up  the  local  newspapers  in  the  various 
cities  and  towns  I  visited.  It  is  a  con¬ 
spicuous  feature  of  the  entire  Russian , 
press  that  more  foreign  news  is  printed 
than  domestic.  The  Scopes  trial,  for  in¬ 
stance,  which  started  as  I  arrived  abroad, 
was  given  considerable  play  in  all  Russian 
newspapers.” 

In  regard  to  news  from  Russia.  Mr. 
Durant  said  that  “from  the  point  of  view 
of  .American  news  editors,  the  Soviet 
Union  was  very  well  covered  in  a  news 
way.” 

“There  has  been  a  great  improvement 
in  the  quality  of  news  to  America  from 
Russia  in  the  last  two  years,”  he  added. 

Mr.  Durant  also  commented  on  the 
widespread  use  of  airplanes  in  Russia  at 
the  present  time.  Newspapers,  he  said, 
are  employing  many  airplanes  for  dis¬ 
tribution  purposes.  It  is  now  possible 
to  fly  from  Moscow  to  Odessa  over  a 
regular  scheduled  route,  and  eventually 
regular  passenger  service  will  be  estab- 
li.sbed  all  the  way  across  Siberia. 

“The  country  is  prosperous,”  he  con¬ 
cluded,  “and  the  people  are  generally  con¬ 
fident  of  a  bright  future.  This  year’s 
harvest  was  the  best  since  1913.” 


Weekly  Organization  Completed 

Westchester  County  Weeklies,  Associ¬ 
ated,  is  the  name  adopted  by  the  pub¬ 
lishers  of  the  weekly  newspapers  of 
Westchester  County,  New  York,  as  the 
official  title  of  the  organization,  which 
was  formed  recently.  Officers  are: 
Thomas  M.  Kennett,  Pelham  Sun,  prwi- 
dent;  Frederick  Dromgoole,  .Mt.  Kisco 
Recorder,  vice-president;  Harry  Sattler, 
Harrison  Observer,  vice-president;  G. 
Harris  Danzberger,  Hartsdale  Herald, 
secretary:  Colin  T.  Naylor,  Jr.,  Peeks- 
kill  Highland  Democrat,  treasurer. 

Ralph  Bauer  Now  Mayor  of  Lynn 

Ralph  S.  Bauer,  recently  elected  mayor 
of  Lynn,  Mass.,  is  a  former  newspaper 
man.  He  began  his  career  as  a  newsboy 
on  the  streets  of  Boston.  Later  he  be¬ 
came  circulation  manager  of  the  Chicago 
Mail.  In  1898  he  went  to  the  St.  Louis 
Star  as  assistant  business  manager. 
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The  Big  Retail  Merchant’s  Problem 


What’s  Due  to  the  Advertiser  from  the  Newspaper — Good  Advertising  Described — Brains 
and  Money  Can  Produce  It — Second  and  Final  Chapter. 


By  CHARLES  W.  MEARS 

Copyright,  1925,  by  Charles  W.  Mears,  CouHselor-iH-Marteling,  Keith  Building,  Clez'cland,  O..  and  published  by 
Editor  &  Publishkr  through  special  permission  of  the  author. 


(Ch,VPTER  II.) 

T.\‘  all  the  world  there  is  no  shrewder 
^  buyer,  no  shrewder  merchandiser,  than 
Henry  Ford.  His  car  is  practically  out 
t  competition.  Being  an  automobile,  it 
;i  a  self-advertiser.  Ford  built  up  a  tre- 
hendons  business,  the  largest  single  busi- 
' -.-s  institution  in  the  world,  practically 
r  'iiout  paid  advertising, 
i  Yet  even  the  imique  Henry  Ford  and 
;  mammoth  organization  reached  the 
p:;nt  where  a  sales  resistance  could  not 
Je  overcome  by  shrewd  buying,  marvel- 
»  i«ly  skilful  manufacture,  or  any  other 
Merchandising  stroke. 

I  .\nd  with  that  sound  good  sense  that 
r..js  characterized  Ford  growth,  Henry 
jiord  began  to  advertise  in  paid  space — 
!tn  draw  customers  who  could  not  be  won 
ly  any  other  means.  By  advertising  Ford 


and  got  it— by  advertising.  Ford  isn’t  windows— in  order  to  save  the  expense  naturally  arouses  a  desire  for  methods  to 
advertising  just  to  see  his  name  in  print ;  of  window  dressing.  use  in  their  profitable  application  to  “the  ■ 

he  is  advertising  because  he  wants  more  No  merchant  would  stop  running  his  big  store’s  problem.” 
and  more  volume  and  ^cause  he  realizes  elevators  or  discontinue  his  telephones —  To  go,  however,  and  make  definite  re- 

that  merchandising  skill  has  its  limita-  to  save  expense.  commendations,  is  in  the  nature  of  telling 

tions  and  cannot  accomplish  everything.  The  merchant  recognizes  the  necessity  the  big  store  merchant  how  to  run  his 
Merchandising  alone  cannot  reach  out  of  show  windows,  of  elevators,  of  tele-  business;  a  process  he  might  rightfully 
and  win  the  public.  But — couple  good  phones.  When  he  looks  askance  at  ad-  resent  as  unwarranted  intrusion, 
merchandising  with  good  and  adequate  vertising  costs,  does  he  as  fully  recognize  His  forbearance  is  asked,  inasmuch  as 
advertising  and  then  you  have  hitch^  up  that  advertising,  the  Long  Arm  of  retail-  this  treatise  seeks  a  mutual  benefit  for 
a  team  whose  pulling  power  multiplies  ing,  is  his  one  and  only  means  of  reach-  merchant  and  newspaper,  that  of  better 
your  sales.  ing  out  (beyond  the  radius  of  merchan-  results  from  newspaper  advertising. 

*  •  *  dising  influence)  and  drawing  consumers’  What  recommendations  may  now  be 

Merchants  necessarily  watch  their  ex-  dollars  into  his  store?  made  are  not  to  be  taken  as  law  or  gospel, 

pense  figures.  Unless  the  merchant  wisely  Since  no  store  has  ever  had  too  many  hut  are  made  from  knowledge  gained 
keeps  down  his  costs  of  doing  business,  customers,  isn’t  it  reasonably  certain  that  through  years  of  successful  experience  in 
he  gets  into  trouble.  He  simply  must  no  store  has  ever  over-advertised — and  merchandising  and  marketing.  If  they 
eliminate  every  unnecessary  expense.  But  that  the  down-town  retailer’s  greatest  serve  only  to  arouse  new  thoughts,  active 
at  the  same  time  he  must  be  very  careful  need  today  is  not  less  but  more  advertis-  comment  and  action,  they  will  serve  well, 
in  determining  what  expense  is  actually  ing — and  better  advertising — than  he  ever  *  *  ♦ 

unnecessary.  published  before? 

Certainly  no  real  merchant  would  per-  .\  recognition  of  the  values  in  the  facts.  To  l^gin  with,  three  principles  must  be 
manently  close  the  curtains  of  his  show  figures  and  ideas,  heretofore  presented,  recognized: 

1.  Do  nothing  the  other  merchant  may 
do  unless  you  know  ALL  the  conditions 
that  have  prompted  his  action. 

2.  An  ideal  business  is  one  with  an 
e(|ual  business  volume  equally  distributed 
for  every  business  day  in  the  year. 

3.  Advertising  is  the  propulsive  force 
that  brings  consumers’  dollars  up  to  and 
across  the  line  of  Purchase  and  Sale. 
Therefore:  When  business  is  good,  ad¬ 
vertise  some  to  get  more  business.  When 
business  is  bad,  advertise  more  to  get 
some  business. 


lews 

any 


Many  a  merchant  thinks  he  has  ex- 
Jiusted  the  possibilities  of  his  local  field 
-ii^n  he  has  only  taken  the  top  dressing. 
Fvery  merchant  who  has  been  in  busi- 
Kss  for  twenty  years  has  seen  new  stores 
inter  his  particular  field  and  succeed, 
pt’hy  did  he  not  get  and  hold  that  trade 
thich  the  newcomer  so  readily  picked  up? 
*  *  * 

Let  us  suppose  now  that  an  established 
•tore  decides  to  take  a  new.  and  larger 
case  on  life  and  increase  its  business 
peatly.  To  do  that  will  cost  money, 
ran  it  be  done?  If  new  stores  can  find 
llte  trade,  why  carmot  the  old  ones  do 
M  as  well,  even  more  readily  ?  And  will 
[he  increased  volume  of  business  pay  for 


SEEING  AMERICA  AGAIN 
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Let  us  discuss  number  1 :  “Do  nothing 
the  other  merchant  may  do  unless  you 
know  ALL  the  conditions  that  have 
prompted  his  action.” 

Note,  in  connection  with  this  rule,  the 
great  number  of  “follow-the-leader”  stores 
that  have  started  and  made  annual  events 
of  special  sales  because  the  other  mer¬ 
chant  did. 

«  *  * 

The  original  thought  back  of  a  special 
sale,  its  first  prompting  motive,  was  to 
get  the  customer  into  the  store,  whe"e  his 
additional  purchase  of  articles  “not  on 
sale”  would,  supposedly,  offset  the  mark- 
downs  on  sale  merchandise. 

The  public  is  keen;  consumers  have 
been  quick  to  recognize  their  advantage 
in  the  processioa  of  sales  and  they  now 
W.-MT  for  such  sales  before  buying  their 
needs. 


view 
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!>elf  and  be  worth  having? 
i  Experts  insist  that  profits  do  not  in- 
|f«se  proportionately  with  increase  of 
pies  volume.  Of  course  not.  A  merchant, 
|razy  to  obtain  volume,  might  make 
luci  inducements  to  the  public  that  he 
ps  the  volume  only  to  Jind  that  his 
roiits  have  thinned  out. 


But  in  a  store 
khosc  management  is  intelligent  enough 
p  handle  an  increasingly  big  volume  of 
ksintss,  volume  does  spell  profits,  in- 
peased  profits. 

Take  an  outstanding  instance.  One 
[’ore  with  a  $30,000,000  volume  in  1923 

100  figures  available  for  1924)  reports 
rpenses  of  25.4  cents  (4.7  cents  under 
[924  average)  and  profits  of  9.1  cents 


'•1  cents  a^ve  1924  average).  And 
k  rate  of  stock-turn  was  6.8  times  (near- 
[’ double  the  1924  average). 

National  figures  for  1924  show  that  a 
^  stock  turn  produces  a  net  profit  of 
•  8  ^ts,  a  3.4  stock-turn  produces  a  net 
Kofit  of  2.0  cents,  a  4.7  stock  produces 
\  net  profit  of  3.3  cents. 

Moreover,  “The  principal  increases  in 
hper.scs  of  operation  were  experienced 
I’,  those  firms  that  exhibited  the  greatest 
l^ease  in  sales  volume.”*  (♦Harvard 
^in  No.  S3.) 

nu  can’t  easily  adjust  expenses  to 
Jnning  volume,  but  when  advertising  in- 
volume  and  stock-turn,  expenses 
Feline  and  profits  multiply. 

nan 

i^lligent  management  plus  increased 
ijw  gained  by  faster  stock-turn  docs 
pase  profit.  Why  then  doesn’t  the 
R  iMrehant  increase  his  advertising  ap- 
^iation  and  go  vigorously  after  more 
®oess?  Why  doesn’t  he  spread  him- 
“  for  new  life  just  as  he  did  when  he 
opened  his  big  new  store? 
a  *  * 

Henry  Ford  went  after  more  volume 


It  has  been  a  strong  case  of  “follow 
the  leader,”  until  business  is  done  on  sale 
days  and  other  days  are  very  poor. 
I'urther:  A  steady  procession  of  sales 
impairs  the  sales  ability  of  sales  people, 
since,  on  sales  day,  they  become  automatic 
“order  takers.” 

The  number  of  sales  in  the  business 
calendar  of  the  big  store  tend  to  con¬ 
centrate  the  business  on  these  days,  rather 
than  to  distribute  it  equally. 


So  much  for  analysis.  Now  to  a  de- 
tinite  recommendation :  Do  not  change 
over  all  at  once,  but  take  any  given  de¬ 
partment,  check  over  its  bargain  offerings 
for  one  year,  total  the  number  of  those 
offerings  in  the  given  year,  then,  for  the 
succeeding  vear,  equally  distribute  them 
-FVERY  BUSINFISS  DAY”  in  that 
year,  or,  better  still,  use  more  of  them 
on  what  have  been  the  light  business  days. 
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Number  2:  “An  ideal  business  is  one 
w'ith  an  equal  business  volume  equally 
distributed  every  business  day  in  the 
year.”  Few  big  stores  realize  such  an 


Gyms  H.  K.  Curtis  and  the  manager  of  two  of  liis  newspapers,  iVeu;  York 
Evening  Post  and  Philadelphia  Public  Ledger,  John  C.  Martin,  in  Loa  Angeles, 
on  their  way  to  Arizona.  Mr.  Curtis  is  traveling  in  quest  of  improved  health. 
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ideal  condition*  or  even  approximate  it. 
Therefore,  why  not  enlarge  upon  the  idea 
expre.ssed  in  the  preceding  paragraph? 

The  store's  buyers  are  concerned  with 
getting  g(X)d  values  and  better  terms  and 
discounts,  often  to  a  too  great  exclusion 
of  the  fact  that  their  real  job  is  to  turn 
merchandise  into  cash,  “AT  A  PROFIT.’’ 


MERRY  BREEZE  BLOWS  IN  “SOUTHEAST 
CORNER”  OF  TORONTO  GLOBE 


Woodpecker  Warms  Feet  By  Pecking  Sparks  from  Stonet 
Sparrow  Leaves  Nickel  to  Pay  for  Crumbs — Popular 
Column  Started  in  Jest  Continues  by  Request 


Any  given  department  must  maintain  an 
organization  that  is  complete  enough,  or 
almost  so,  to  care  for  business  on  a 
peak-load  day.  In  this  respect  a  depart¬ 
ment  is  somewhat  like  a  manufacturing 
plant,  in  that  it  must  produce  dollars 
from  merchandise  by  selling  said  mer¬ 
chandise  to  consumers.  But  stores  do  not 
fully  recognize  one  principle  that  no 
manufacturer  can  ignore,  and  live :  That 
department  should  function  at  capacity 
every  business  day,  if  it  is  to  be  main¬ 
tained  at  capacity  personnel  every  day,  at 
a  profit. 

This  recommendation,  then,  to  realize 
the  advantages  of  rule  2:  Allot  more  of 
your  advertising  pressure  and  sales  pro¬ 
motion  effort  to  what  are  now  light  days; 
enough  to  maintain  what  are  now  heavy 
days ;  and  keep  back  a  reserve  fund  for 
use  as  a  special  stimulant  for  emergency 
conditions  that  will  arise  in  any  business. 
*  *  * 

Number  3 :  “Advertising  is  the  pro¬ 
pulsive  force  that  brings  the  consumers’ 
dollars  up  to  and  across  the  line  of  Pur¬ 
chase  and  Sale.  Therefore:  When  busi¬ 
ness  is  good,  advertise  some  to  get  more 
business.  When  business  is  bad,  adver¬ 
tise  more  to  get  some  business.”  ? 

This  .sound  principle  has  been  recog¬ 
nized  by  the  big  store  in  theory,  but  not 
sufficiently  in  practice  to  get  the  utmost 
benefit  from  it. 

Much  of  the  retail  business  of  today 
in  the  big  store,  is  done  on  Wednesday, 
Friday  and  Saturday, — while  Monday, 
Tuesday  and  Thursday  are  light  days. 
This  puts  the  burden  of  profit-making 
upon  three  days  of  the  week,  instead  of 
six,  which  is  too  much  of  a  strain  upon 
the  organization  and  too  much  to  expect, 
since  the  average  mark-down  figure  is 
y.H'/f  of  total  net  sales  and  is  much  higher 
on  .special  sale  days,  into  which  class 
\\'edne.sday,  Friday  and  Saturday  have 
dropped  in  most  big  stores. 


By.  A.  D.  CLARKE 

Night  Editor,  Toronto  Gl^hc 


'^H.\T  82-year  old  youngster — the 
staid,  dignified,  truth-loving  Globe,  of 
Toronto — has  the  merriest  news  feature 
in  Canada. 

The  “Southeast  Corner”  is  the  sensa¬ 
tion  of  Ontario.  It  is  widely  quoted  (and 
gibed  at)  in  the  press  throughout  the 
Dominion,  and  in  the  past  few  weeks  has 
attained  somewhat  of  an  international 
reputation. 

The  “Southeast  Corner”  is  a  tag  ap¬ 
plied  by  readers  of  the  Globe  and  Globe 
subscribers  keep  it  alive. 

There  came  a  succession  of  queer  hap¬ 
penings  about  four  days  in  a  row.  A 
waggish  news  editor  “played”  them  in 
the  lower  right  hand  corner  of  the  front 
page  under  a  two  column  box  heading 
of  catchy  phraseology.  Then  there  was 
a  let  up. 

“What  has  happened  to  the  Southeast 
Corner?”  came  a  letter  from  a  little 
back-woods  hamlet,  with  the  suggestion 
that  “if  nothing  better  is  in  sight  this 
might  keep  the  kettle  boiling”  and  a  hair- 
raiser  was  sprung  about  a  volunteer  corps 
of  citizenry  turning  out  with  muskets, 
shot-guns  and  rifles  to  quell  an  invasion 
of  jack-rabbits,  .so  large  and  fierce  that 
the  faithful  collies  of  the  countryside  had 
taken  to  cover. 

The  response  was  immediate.  Stories 
of  affectionate  pigs ;  false  teeth ;  pearl 
caches  in  oysters;  perambulating  and  self¬ 
unloading,  self-resetting  mouse  traps; 
cats  that  ring  doorbells;  super-intelligent 


Let  us,  then,  make  this  recommenda¬ 
tion,  simple  but  effective :  Compile  some 
real  figures  on  your  sales  volume  in  re¬ 
lation  to  your  business  days,  to  see  what 
days  are  heaviest  and  lightest.  Get  ac¬ 
curate  figures  to  back  up  what  you  al¬ 
ready  know  alxiiit  this.  Find  also  re¬ 
lation  of  your  advertising  expenditures  to 
these  light  and  heavy  days. 

Then,  with  actual  figures  upon  which 
to  build  your  foundation,  apply  rule 
number  three  to  realize  an  adjustment  of 
your  volume  to  every  sales  day  in  the 
year.  You  may  not  realize  it  fully,  but 
you  most  surely  will  approximate  it. 

The  fir.st  and  immediate  benefit  should 
he  a  reduction  in  your  sales  costs. 


purchased,  and  deliver  a  healthy  circula¬ 
tion  at  a  fair  price.  These  things  are 
being  done  by  the  newspapers  of  today 
better  than  ever  before  in  newspaper  his¬ 
tory.  The  cost  has  risen  some,  but  NOT 
as  much,  in  proportion  to  quality  and 
(|uantity  of  circulation,  as  the  merchant’s 
own  merchandise. 

Both  merchant  and  publisher  are  de¬ 
sirous  of  .securing  greater  action  from 
newspaper  advertising.  Kach  must  do  his 
part.  The  newspaper  publisher  is  willing 
to  accept  his  responsibility.  He  asks, 
therefore,  that  these  suggestions  be  earn¬ 
estly  considered. 


‘And  Better  Advertising” 


Out  of  these  three  principles  comes  this 
one  conclusion :  “Sales  volume  equals 
salp  pressure  minus  sales  resistance.” 

ith  that  thought  in  mind  always,  plus 
the  proper  application  of  pressure  at  stra¬ 
tegic  times,  shquld  come  “an  equal  volume, 
equally  distributed  every  business  day  in 
the  year,”  which  makes  for  profit. 


There  is  one  other  thing  that  seems 
somewhat  wrong  in  the  preparation  of  big 
store-advertising  copy.  It  is  be.st  ex¬ 
plained  by  drawing  a  simple  parallel. 

Compare  your  newspaper  space  with 
your  window  display  space  on  the  side¬ 
walk  line.  Which  is  the  better  dressed? 
Which  represents  the  spirit  of  the  season 
or  the  occasion  to  best  advantage  ?  Which 
receives  the  more  attention  as  to  setting 
for  the  merchandise  offerings?  The  an- 
s.wer  is  so  obvious  it  needs  no  further 
discourse  except  to  recommend  the  more 
liberal  use  in  advertising  of  art,  in  the 
form  of  borders,  cuts  and  decorative 
effects. 


dogs ;  hay-fever ;  freak  clocks ;  nonage¬ 
narian  bushmen ;  speedy  30-year  old 
“colts,”  and  .  an  appreciative  sparrow, 
came  in  a  flood. 

What  is  an  appreciative  sparrow? 

This  little  bird  tapped  at  a  kitchen 
window  in  Ottawa  one  blfak  day  and 
was  thrown  some  crumbs.  Next  day  he 
returned  with  a  nickle  in  his  bill  and 
deposited  it  on  the  window  sill. 

From  stories  of  freaks  to  cold  weather 
experiences  the  romancers  carried  on. 
Somebody  in  Elmira  had  picked  pansies 
on  the  edge  of  a  snowbank  in  F'ebruary. 
Somebody  in  Milton  hit  back  with  a  pear 
tree  in  bloom  and  lilacs  budding. 

A  Hamiltonian  challenged  with  a  story 
of  honey  bees  at  work  in  the  dead  of 
winter  and  suggested  that  Elmira  and 
Milton  lapse  now  into  hibernation — in 
other  words,  “go  ’way  back  and  sit  down.” 

Elmira  retaliated.  It  was  cold  and  the 
stoker  in  a  local  factory  had  about  broken 
his  back  shovelling  coal  with  no  results 
showing  on  the  steam  gauge.  He  thought 
the  smoke  stack  must  be  plugged.  He 
went  outside  for  a  look.  Tongues  of 
flame  were  standing  three  feet  above  the 
stack  and  “frozen  solid” ! 

Milton  followed  suit.  A  party  return¬ 
ing  from  church  at  night  beheld  a  weird 
sight.  The  bravest  man  in  town  inves¬ 
tigated  and  reported  that  a  woodpecker 
was  striking  sparks  from  a  boulder  with 
his  bill  and  holding  up  first  one  foot, 
then  the  other  to  get  warm. 


Actually  the  big  store  should  expect  the 
newspaper  to  do  just  two  things:  Print 
the  store’s  ad  well,  in  the  white  space 


This  is  not  a  treati.se  on  what  is  or  is 
not  good  advertising.  Any  merchant  who 
is  open-minded  on  that  subject  can  get 
authoritative  information  from  advertising 
specialists. 

Planning,  writing,  illustrating  and  lay¬ 
ing  out  advertisements  has  become  a 
highly  specialized  profession,  and  adver¬ 
tising  as  a  whole  is  no  longer  just  any¬ 
body's  plaything  or  football — although  it 
is  so  treated  every  day  in  most  small  town 
stores  and  in  an  alarming  proiwrtion  of 
big  city  stores. 

When  any  retail  store’s  newspaper  ad¬ 
vertising  shows  diminishing  returns,  a 
main  reason  can  be  hxiked  for  in  that 
store's  failure  to  keep  pace  with  the  new¬ 
est  attainments  in  advertising  practice. 
.'\nd  this  failure  is  not  by  any  means  al¬ 
ways  attributable  to  the  store's  advertising 
department,  but  very  often  to  lack  of 
vision  higher  up.  and  especially  to  an 
inadequate  advertising  appropriation. 

Too  many  stores  (even  big  ones),  tak¬ 
ing  advertising  as  a  routine  and  disagree¬ 
able  grind,  have  employed  in  their  ad¬ 
vertising  department  too  few  people  and 
at  too  low  a  wage.  These  overworked, 
disheartened  and  often  underpaid  people 
have  produced  only  what  might  have  been 
expected  in  these  conditions — cheap,  in¬ 
sincere  and  unconvincing  hackwork,  not 
good  to  look  at.  not  easy  to  read,  and 
often  totally  lacking  in  its  power  to 
create  desire  to  buy  in  those  who  read 
the  newspapers.  By  such  stuT  the  public 
cannot  be  won. 


When  all  advertising  was  low  in  grade, 
any  advertiser  had  a  fair  chance  to  win. 
But  in  keener  competition,  when  one  ad¬ 
vertiser  steps  out  ahead  and  prints  clean, 
readable,  inviting,  cheerful,  persuasive  ad¬ 
vertising — when  one  advertiser  shows 
faith  in  himself,  sincerity  in  his  words 
and  joy  in  his  work — when  one  advertiser 
can  make  the  public  feel  that  “Here's  the 
•Store  for  me,”  the  public  responds;  that 
advertiser  wins,  and  his  competitors  lose 
proportionately. 

Hence  the  purpose  of  this  chapter  is 
to  advise  the  big  merchant  to  lay  aside 
his  rule-of-thumb,  hit-and-miss,  trial-and- 
error  adv</rtising  methods  and  notions, 
get  an  unprejudiced  and  authoritative 
survey  of  his  advertising  needs,  and 
thereafter  correct  at  least  his  gross  short¬ 
comings. 

Let  him  realize,  once  for  all,  that  un¬ 
less  he  wins  the  public  and  holds  its 
patronage  against  the  inroads  of  com¬ 
petition  and  the  swift  and  vital  changes 
taking  place  in  retailing,  he  approaches 
the  mercantile  discard. 


Necessarily,  his  one  paramount  means 
of  drawing  the  public  to  his  store  is  news¬ 
paper  advertising — since  the  real  shopping 
place  today  is  the  paper  that  carries  news 
to  the  people.  That  being  so,  let  him 
make  sure  that  the  kind  of  advertising 
he  prints  in  newspaper  space  is  not  hack¬ 
work.  not  inane,  not  a  mere  jumble  of 
words,  pictures  and  prices,  but  advertis¬ 
ing  that  is  inviting,  straight-forward, 
friendly,  sincere,  and  above  all  else  per¬ 
suasive,  Desire  Creating. 

Stated  another  way,  let  the  merchant 
put  into  his  advertising  department  and 
into  his  advertising  work  the  best  trained 
and  specialized  brains  his  money  can  hire. 

This,  you  may  be  sure,  is  not  an  im¬ 
possible  ideal ;  it  is  lieing  done  today ;  and 
those  merchants  w'ho  are  doing  it  are 
not  excessively  worried  about  the  future. 
They  are  on  the  right  road  and  the  public 
is  for  them.  Their  sales  volume  grows, 
their  stock-turn  increases,  their  expense 
percentage  decreases,  their  retail  prices 
nlease  the  public,  and  their  profits  are 
high  above  the  average. 


White  River,  Ontario,  the  coldest  ,, 
in  North  .America,  was  not  to  lose 
reputation.  A  brick  hotel  was  in  fldr 
All  the  guests  but  one  had  escaped,  i 
was  silhouetted  ’  in  the  glare,  frantic 
waving  and  shrieking  on  the  roof.  '  | 
ladder  could  reach  him.  A  stream  ^ 
water  was  shot  aloft.  It  froze  insta:" 
and  the  pajamaed  guest  slid  down  on; 
icicle ! 

To  give  everyone  a  show,  about 
anecdotes  were  turned  over  to  a  bri: 
reporter  to  boil  up  into  a  pot-pur 
and,  as  one  or  two  Puritanical  protr 
had  been  received,  this  article  annotjr 
that,  having  got  this  unloaded,  the  Si>e; 
east  Corner  yarning  competition  Wis 
be  discontinued. 

Discontinued !  The  flocxl  started  aga 
Discontinued !  Why  this  town  and  fl 
town  surely  was  entitled  to  “A  pb 
in  the  sun”!  And  they  advanced  reasu 
And,  by  way  of  relief,  came  an  e 
opener  on  the  development  of  traiisp.^ 
tion.  Windsor  (Detroit’s  popular  neis 
bor)  reported  a  ship  with  a  cargo 
liquor  for  Cuba  had  cleared,  sailed  i 
returned  for  another  load  within  tie 
days.  This  whetted  the  vigilance  of  c 
respondents  at  many  points  along  the  r 
fortified  boundary  and  a  situation  v 
revealed  that  drew  editorial  fire  on  t; 
ada's  Minister  of  Customs.  It  has  L 
its  sequel  and  the  end  is  not  yet. 

And  so  the  Southeast  Corner  k' 
.stepping.  Not  only  did  it  reveal  Onta 
a  fertile  field  for  fiction;  it  remnlc,’ 
high  percentage  of  odd  realities.  Thrini 
.seeding  time  and  summer  ran  stories 
phenomenal  growth,  floral  and  fruit  p: 
Auction.  The  feature  demonstrated  r 
markable  reader  interest  in  the  Gk' 
Subscribers  sought  information  throu 
the  Southeast  Corner  and  received  ; 
swers  in  shoals.  Challengers  were  m; 
on  production  records  and  commun’’ 
townships  and  counties  accepted  the  gi. 
Reputations  shifted  as  on  an  active  st 
market  and  unheard  of  high  marks  »> 
established.  It  cost  one  lady  six  t,a« 
of  peaches  to  make  good  one  boast 
On  a  report  that  the  Supreme  Gt 
Master  of  the  Ma.sonic  Order  in  ( )nt3' 
had  a  field  of  corn  averaging  ovr,  ’ 
feet  in  height,  the  Southeast  Corner  o; 
ed  a  competition — “A  corner  on  cor- 
Entries  had  to  be  certified  by  resiMinv 
officials  of  townships.  Starting  with 
entry  of  14  feet  the  honors  fluitUM: 
east,  west  or  north,  with  dizzy  rapiii 
until  16  feet  4  inches  was  attained,  ■ 
it  seemed  to  be  all  over  but  the  sin 
ing.  The  Corner  editor  reminded  ' 
would-be  contestants  that  the  competiti 
was  “for  corn,  not  timber”  and  roo  : 
ing  officials  were  reminded  of  their  ' 
sponsibility.  Then  the  jokesmiths  ; 
busy  with  “unofficial”  submissions  of  o 
so  high  the  ears  were  gathered  from 
40- foot  ladder ;  corn  so  tall  that  hi 
power  rifles  were  required  to  snipe  t 
corn-borers  from  the  upper  limbs;  o 
so  lofty  that  it  obscured  barns  and  mI' 
corn  so  stout  that  raccoons  were  fx'.: 
ing  the  basswooel  hollows  to  hibernate 
cavernous  stalks ;  cobs  so  large  that 
corn  roast  party  of  16  people  was  siti 
upon  one  left  by  a  previous  party,  havi 
mistaken  it  for  a  log. 

Then  came  a  duly  attested  entry  ir 
another  county  which  tied  the  O'tni- 
tion  and  Ontario's  record  for  corn  grnv 
this  year  stands  officially  at  16  feet 
inches. 

The  corn  competition  is  over,  but  ’ 
fever  still  ranges.  I^al  patriot- 
simply  will  not  down.  A  farmer^  in  ’ 
county  of  Leeds  exhibited  a  bS-p  ' 
pumpkin,  declared  he  had  a  field  full 
them,  and  challenged  the  world  on 
record.  His  glory  shone  for  one  i 
Pumpkins  kept  getting  bigger  till 
attained  91  pounds.  Meanwhile  came 
ports  of  a  third  crop  of  raspberries 
Halton  County,  a  27-pound  puffball 
Oxford,  a  mushroom  15  inches  across 
Kent,  a  plethora  of  puffballs,  culmina” 
in  a  monster  from  Wellington  72  inc’i 
in  circumference  and  weighing  40 
an  apple  tree  with  a  trunk  12  feet 
circumference  in  Oxford — later  to 
eclipsed  by  York  County  with  a  tree  1 
years  old  with  an  18-foot  trunk  g:' 
which  yielded  30  bushels  of  apples  t 
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^Milestone  in  Printing  History,”  Says  Major  George  L.  Berry,  International  Union  President — 175 
Apprentices  Enrolled  for  Course  Furnished  Free  by  School  Board 


n  on 


NEW  YORK  OPENS  SCHOOL  FOR  PRESSMEN 


“MILKSTONE  in  the  history  of  the  By  PHILIP  SCHUYLER  for  the  present,  paper  is  being  supplied 

nrintiiig  business"  was  set  up  in  New  i  .  i  .  .i,  ,  «  .  .  r  •  i  i-  i  ’’>  ^  .  hm-rican. 

i  this  week,  when  the  Newspaper  press  which  was  donated  to  the  different  types  of  presses,  including  color.  A  school  for  job  and  commercial  print- 

Printing  Press  ^  ,  ■  .  ,  rotogravure,  and  offset.  ers  was  opened  at  the  same  address  last 

Apprentice  s’  school  is  adequately  equipped  to  Rollers  for  the  Hoe  press,  nucleus^  of  September,  under  an  arrangement  similar 

Trade  School,  first  Publish  a  32-page  tabloid.  The  class  future  equipment,  were  donated  by  four  to  that  governing  the  administration  of 

of  its  kind  in  the  webs  through  the  press,  plate  it  different  manufacturers.  Bingham  Broth-  t),,.  newspaper  pressmen’s  school. 

its  up.  and  get  everything  in  readiness  as  ers.  the  National  Roller  Company,  the  r  . 

di^rs  W  i  though  a  daily  paper  was  to  be  issued.  High  Speed  Roller  Company,  and  the  At  the  openmg  ceremonies  of  the  la^^^^ 

The  emot  ed  Eater  practice  runs  will  be  printed.  The  William  C.  Hart  Company.  Blankets 
phrase  came  from  instructor.  Mr.  Walsh,  has  had  16  years  for  the  press  were  furnished  by  Themlore  and  Qilrles"' iSrt.  ";esddent  and 

Major  George  L 


|foo»  Geo.  L.  Berky 


Berry,  president 
of  the  Interna¬ 
tional  Pressmen’s 
Union,  who  spoke 
at  a  dinner  celeb¬ 
rating  the  occa¬ 
sion  on  the  open¬ 
ing  d  a  y.  and 
voiced  a  plea  for 
^iher  co-operation  between  employers 
d  employed. 

The  sch(X)l  is  operated  jointly  by  New 
rk  Printing  Pressmen’s  Union  No.  2 
\i  the  New  York  City  Publishers’  As- 
yiinii.  under  the  direction  of  the 
Thn  ultird  of  Education,  which  supplies  the’ 
space  and  classroom  equipment, 
.hnical  equipment,  which  includes  a 


tones 
ruit  prf 


ated  if'Klard  newspaper  press  weighing  forty- 
ee  tons,  has  been  donated  by  manu- 
turiTs  of  newspaper  plant  equipment. 
Tuition  is  free  and  compulsory  for  ap- 
ict  members  of  the  local  pressmen’s 
1.  an  attendance  of  four  hours  a 
xk  being  required.  The  instructor  is 
irlfs  J.  Walsh,  formerly  a  pressman 
ih  the  Xeu<  York  Times.  One  hundred 
c  seventy-five  apprentices  have  been  en- 
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experience  in  the  Times  press  room.  T. 

“This  is  just  the  beginning  of  what  of  the 
we  dream  for  the  scho,)l.”  he  declared.  Company 


'ed  for  the  five-year  period  of  their 

diticcsliip. 

iiteniational  President  Berry  hailed  the 
of  the  school  as  one  of  the  most 
lam  developments  in  the  New  York 
-■•paper  industry.  The  school,  he  said. 

<1  an  acceptance  of  a  new  com- 
iiity  of  interest  on  the  part  of  both 
iitm  and  pressmen.  He  predicted  it 
lid  prove  to  be  an  “experimental  sta¬ 
ll"  for  a  new  relationship  between  the 
groups  and  said  its  further  develop- 
■nt  "might  well  startle  the  newspaper  Organized  by  New 
iiu-s  in  this  city.” 

■\Ve  in  .\merica  are  not  to  be  fright¬ 
ed  by  communism  and  sovietism.”  he 
"There  isn’t  a  man  with  an 
niff  of  sense  who  will  question  the  pro- 


First  Lessons  for  New  York  Apprentices  at  the  Pressroom  School  with  Charles 
J.  Walsh,  instrurtor,  outlining  the  process  of  "plating  up.” 


Ochs,  and  Qtarles  Hart, 
superintendent  of  production  respectively 
of  the  New  York  Times;  Andrew  R. 
.Armstrong,  president  of  the  Newspaper 
Printing  Pressmen’s  Union  No.  2;  Oscar 
Brion.  International  Paper  Company; 
and  George  Ryan,  president  of  the  Board 
of  Education. 

Mr.  Walker  said  in  part; 

"Both  personally  and  as  the  head  of 
the  New  York  Publishers’  .Association, 
I  am  deeply  interested  in  the  Printing 
SchiKil  in  which  the  Pressmen’s  Union 
is  taking  .so  active  a  part.  I  hope  and 
expect  to  see  this  movement  grow  to  be 
one  of  great  mutual  advantage  alike  to  the 
craftsmen  and  to  the  publishing  interests 
of  the  city. 

"I  congratulate  the  union  on  the  selec¬ 
tion  of  Mr.  Walsh  as  the  instructor. 

"There  is  one  feature  of  the  school  as 
it  is  at  present  which  1  cannot  endorse  or 
approve.  Its  benefits  as  at  present 
planned,  are  confined  to  the  apprentices 
at  the  trade.  This  is  wrong.  Every  New 
York  boy  who  shows  an  aptitude  should 
enjoy  the  Ijenefits  of  this  school.  Every 
graduate  from  the  continuation  schools 
should  have  an  opportunity  to  follow 
through  his  preparation  for  his  chosen 


'In  the  fu  lire  we  hope  to  have  many  by  the  .Ault  &  Wih<irg  Company,  and, 

EMPIRE  STATE  ENGRAVING  SCHOOL  TO 
OPEN  CLASSES  DECEMBER  7 

York  City  Publishers  to  Meet  Need 
for  Photo-Engravers — Ross  W.  Kellogg  Is  Director 
and  Arthur  M.  Montgomery  Instructor 


Ellis,  of  Worcester.  Mass.,  president  vocation  and  it  would  ^  most  regrettable 
the  New  England  Newspa,KT  Supply 

Ink  IS  being  given  the  scIkh.I  'l‘’«r  in  his  face. 


t  o  sense  w  o  will  question  the  pro-  Empire  State  School  of  Engraving  W.  Barnhart,  Pailv  Neics;  L.  E.  Owens, 

W  rr  ^  "in  be  opene<l  at  Ithaca.  N.  Y..  lYorld :  Victor  Ridder.  Staan-Xeitunf: ; 


i|ikf  the  most  rabid  communist  in  .Arner- 
and  offer  him  a  home  or  6V2  per  cent 
ff-t  on  his  money  and  he  will  jump 
the  chance  to  get  it. 
i|“The  International  Printing  Pressmen’s 
m  realizes  that  it  cannot  absorb  all 
profits  of  the  newspaper  industry, 
e  prefer  to  settle  our  differences  with 
employers  by  conciliation  rather  than 
the  big  stick — the  strike,  and  I  be- 
that  the  employers  prefer  concilia- 
n  to  their  big  stick — the  lock-out.” 
Newspapers  of  the  future  depend  large- 
on  the  development  of  the  printing 
!'  Major  Berrv  said.  If  the  press- 
lierforms  its  duty  fully,  the  pro- 
>  is  saleable;  if  the  pressroom  fails. 
If  product  is  unsaleable. 

The  program  of  the  school,  classes  of 
are  liehl  in  a  large  room  at  2-W)  W 


“The  sch(K)l  now  is  reasonably  well 
e-juipped  for  the  teaching  of  press  work. 
It  is  my  hope  and  ambition  to  see  it  fur¬ 
ther  equipped  and  eipially  well  able  to 
give  complete  instruction  in  typography, 
including  machine  operation,  .stereotyping 
in  all  its  branches,  and  plvito  engraving  in 
all  its  varieties.  Only  when  such  a  school 
has  been  firmly  established,  shall  I  believe 
that  we  have  done  our  full  duty  and  to 
that  end,  I  feel  reaily  to  commit  the  pub¬ 
lishers  of  New  York  to  do  anyhting  in 
reason  for  the  fullest  realization  of  these 
plans.” 

( )thers  present  were :  Adolph  S.  ( )chs, 
publisher  of  the  New  York  Times;  Louis 
Wiley,  general  manager  of  the  New  York 
Times;  John  W.  Barnhart,  business  man¬ 
ager  of  the  Daily  Xc7vs;  Florence  I). 


Monday,  Dec.  7,  to  furnish  instruction  in  Edwin  (i.  Martin.  Brooklyn  Daily  liable 
,  photo  -  engraving,  and  Lester  L.  Jones,  executive  representa- 

The  scIkkjI  will  tive. 

be  operated  on  On  behalf  of  the  committee  Mr.  r  .  r. 

the  same  general  O’Donnell  issued  the  following  statement  Mhite.  general  manager  of  the  Press 

plan  as  the  Fm-  regarding  the  reasons  for  the  organiza-  Publishing  t  ompany ;  J.  T.  Bresnahan, 

piVe  StatrScS  tion  of  the  sch.K.l ;  business  manager  of  the  World;  L.  E. 

of  Printing’which  "The  Empire  State  Sch.K.l  of  Engrav-  ‘E'ens.  pr.Kluction  manager  of  the 
has  provided  in-  ing  has  been  organized  to  meet  the  same  W  .ir Id ;  How  ard  Davis,  business  manager 
struction  in  hand  need  in  the  field  of  photo-engraving  that  ‘he  f feral,  Inhune:  Peter  J.  Brady, 
composition  and  the  Empire  State  Sch.K.l  of  Printing  is  presi.lent  of  the  hedera  ion  Bank  o^  N 

linotvpe-intertvpe  meeting  in  such  a  splendid  way,  in  the  ' •  A.  L.  \\  inger,  \V .  H.  Pield,  vice 

operation  knd  field  of  printing.  The  opportunity  for  chairman  of  the  New's|xiper  Owners  As- 

mechanism  for  young  men  to  learn  the  trade  of  plv.to-  s..ciation;  Joseph  Addison,  J.  J.  Healy, 

nearly  four  years,  engraving  is  even  more  restricted  tcnlay 

a  c  c  o  r  d  i  n  g  to  than  the  opp<.rtunity  to  learn  the  tra.le  of 

an  announcement  printing.  It  is  significant  that  with  thou- 

made  by  Hugh  of  printing  plants  in  the  villages  of  the 

A.  O’Donnell,  as-  country,  newspaper  publishers  and  com- 

iih  stri et  Vpvv  Voi^if  was  drawn  nn  distant  business  manager  of  the  Nexv  mercial  printers  in  a  number  of  sections  .  ,  .  ,  .  ,  , 

iobt  cf^mission  ma^iru  Times,  chairman  of  the  commit-  liave  ensidered  it  advisable  to  establish  nati..nal  unions  annual  awards  for  1924 

.!■'  and  union  officials  Members  of  which  will  manage  the  school.  scIkhiIs  of  printing  and  make  available  and  IU.1  for  .listingui.shed  services  the 

commissi  are  Freci'  Walker  Although  the  Empire  State  SchcKil  intensive  curses  of  instructi..n.  organization  had  received,  presenting  hon- 

6’m  Hugh  O’iSnnell  assisS  of  Engraving  will  be  housed  in  the  same  “We  have  made  a  study  of  the  print-  o^ary  lifi;  membership  in  the  union  of 
iixMS  manager  A’crt-  York  Times  F  building  with  the  older  sch.K)l.  and  will  ing  schfH.ls  and  we  find  that  in  all  cases  .\.l..lpb  S  ()cbs.  and  Judge  Moses  Gross- 
lUrXm  Brooklyn  Faele  representing  he  under  the  direction  of  Ross  W.  Kel-  they  are  bringing  into  the  printing  trade  man  o  H.u^e.  f.rossman  &  Vorhaus 
Soyers  and  John  J  Kney  logK.  director  of  the  Empire  State  School  a  type  of  young  man  who  w;ould  never  Mr.  (,)chs  in  accepting  the  honorao’  hfe 
Frr7f'orW  Tames  M  M^’  of  Printing,  it  will  be  a  separate  depart-  erne  through  the  apprenticeship  system.  memlK-rship  said  nothing  occuring  in  bis 
ic  York  -ImeXan -  Tnd  Mr  \Sh  ment.  Equipment  has  been  purchased  This  is  highly  desirable  and  the  news-  Me  ha.  given  him  more  genuine  pleasure^ 
^  ^  rn  American,  anfl  .Mr  vvmsn.  subscribed  by  paper  publishers  and  cmmercial  printers  He  said  the  opening  of  the  school  typified 

watcheci  members  of  the  Publishers’  Association  who  have  been  investing  thousands  of  a  m..vement  in  the  right  directmn,  and 

W'alsh  of  New  York  Citv,  who  operate  photo-  dollars  in  the  equipment  and  operation  signalized  appreciation  on  the  part  of  all 

nrii^on  engraving  plants.'  The  cOTittee  in  of  sch.K.Is  of  printing  believe  that  they  cncern.ed  of  the  value  of  working  to- 


K.  W.  Kellckk; 


j.roduction  manager  of  the  New  A’’ork 
.American ;  .Arthur  Sherin,  president  of 
the  .Art  (iravure  Company,  and  Lester 
Jones,  executive  representative  of  the 
I’ul.lisbers’  .As.s.Kriatif.n. 

President  Berrv  announced  the  inter- 


went  over  to  the  scho<i 
classes  in  operation.  Mr. 

'fiitcM  part  of  each  dav  to  lecturing  on  engraving  . . —  —  -  •  r  .t.  j  j 

*  of  the  300  printing  processes  in-  charge  of  the  school  is  as  follows :  Hugh  are  w-ell  repaid  for  the  money  expend^,  ^  ..  m  . 

H.  The  remahider  of  the  session  is  A.  O’Donnell.  New  Y.irk  Times,  chair-  “After  a  through  investigatmn  of  the  .. Berry  as  representing  the  type  of  labor 
n  over  to  actual  demonstration  on  man;  H.  M.  Roberts.  .Imencan;  John  (Continued  on  Mne  ^9) 


He  jiaid  tribute  to  President 
esent 

leadership  most  needed  by  industry. 


OPENING  OF  CONGRESS  WILL  SEE  MANY 
CHANGES  IN  WASHINGTON  CORPS 


native  Pennsylvanian  who  originally.  TO 
came  from  California  as  representative 
of  the  Hearst  Pacific  coast  newspapers, 
and  whe  has  been  associated  with  the 
Universal  Service,  succeeded  recently 
H.  H.  Stansbury,  as  managing  editor  of 
the  Washington  Herald. 

Wilfrid  Fleisher,  son  of  the  publisher 
of  the  Japan  Advertiser,  is  now  a  mem¬ 
ber  of  the  New  York  Times  staff; 
Wilbur  Morse,  who  comes  in  as  the  rep¬ 
resentative  of  the  Philadelphia  Datly 
News,  will  compete  in  the  Philadelphia 
field  with  his  son,  Wilbur,  Jr.,  who  is 
a  member  of  the  Public  Ledger  staff 
under  Robert  Barry. 

Jonathan  Daniels,  a  sort  of  the  Former 
Secretary  of  the  Navy,  comes  from 


ADVERTISE  IRIS] 
UNENS  IN  U.  S. 


Capital  Writers  Preparing  to  Cover  “Biggest  Show  on  Earth’ 
After  Busy  Summer — Death  Claims  Two  Veterans 
Since  Last  Session 


By  BART  CAMPBELL 


A  sum  cf  £70,000  is  to  be  spent  b 
America  in  two  years  on  an  intensive 
advertising  drive  to  popularize  Irish  an! 
Scottish  damask  linen.  Damask  niai». 
facturers  and  others  have  already  guaran¬ 
teed  an  annual  contribution  of  £18,646 
and  the  Government  of  Northern  Ireland 
have  decided  to  grant  a  subsidy  of  10s.  for 
every  £1  contributed  towards  the  cam¬ 
paign  by  linen  interests  in  Ireland  during 
1925  and  1926,  subject  to  a  maximum 
contribution  during  either  year  of  £10,00(1 


the  United  Press  bureau  several  years, 
this  year  will  appear  as  chief  and  Ray¬ 
mond  B.  Clapper  will  continue  as  United 
News  chief. 

Than  V.  Ranck  is  in  charge  of  the 
Universal  Service,  having  been  trans- 


”  gress,  claimant  for  the  title  of  “The 
Biggest  Show  on  Earth,”  about  to  re¬ 
assemble  for  another  verbal  and  legis¬ 
lative  siege,  the  Washington  newspaper 
corps  is  engaged  already  in  making  the 
typewriter  and  telegraph  keys  hum. 

Though  Congress  has  been  absent  since 
March,  Washington  lost  none  of  its  at¬ 
traction  this  year  as  a  drawing  card  for 
newspaper  writers.  The  World  Series, 
the  crowning  event  of  the  baseball  season, 
summoned  here  more  than  a  hundred 
“star”  sports  writers.  The  six  day 
session  of  the  Interparliamentary  Union 
held  in  the  hall  of  the  House  of  Repre¬ 
sentatives  proved  a  magnet  for  a  number 
of  out  of  town  newspaper  men,  especially 
from  the  foreign  language  newspapers. 

The  dedication  of  the  new  music  chamber 
in  the  Library  of  Congress  was  partici¬ 
pated  in  by  more  than  a  score  of  music 
critics  from  various  cities. .  The  Foreign 
Debt  missions  brought  with  them  many 
representatives  of  the  great  newspapers 
of  the  Old  World. 

In  November,  the  Radio  conference 
was  the  medium  that  assembled  here  more 
than  40  writers,  representative  of  both 
daily  and  weekly  publications.  But  now 
that  the  great  American  newspaper  show 
is  once  more  to  pitch  its  tent  again  in  the 
Capital  with  its  “side-shows”  and  “circus 
stunts,”  there  is  much  joy  in  the  ranks 
of  the  Washington  correspondents  whose 
number  is  now  close  to  280.  The  re¬ 
assembling  of  Congress  means  that  a  new 
issue  of  the  Congressional  Directory  will 
be  forthcoming,  with  its  list  of  corres¬ 
pondents  prepared  by  James  D.  Preston, 
custodian  of  the  Senate  Press  Gallery. 

Several  names  will  be  missing  that 
have  been  carried  in  the  book  for  many 
years.  Veteran  N.  O.  Messenger,  of  the 
U'ashington  Star,  whose  name  first  ap¬ 
peared  in  December,  1888,  when  he  made 
his  entry  as  representative  of  the  old 
Washington  Critic,  will  be  absent.  He 
died  June  15.  Edward  E.  Britton,  first 
secretary  to  Josephus  Daniels  when  he 
was  Secretary  of  the  Navy  under  the 
Wilson  administration  and  later  cor¬ 
respondent  for  Mr.  Daniels’  newspaper, 
the  Raleigh  News  and  Observer,  died 
Nov.  9.  The  name  of  Charles  C.  Hart 
will  also  be  out  of  the  new  directory  as 
he  forsook  his  association  with  news¬ 
papers  of  the  Northwest  to  assume  the 
role  of  United  States  Minister  to 
Albania.  Winder  R.  Harris,  who  made 
a  host  of  friends,  relinquished  his  po¬ 
sition  with  the  Universal  Service  bureau 
to  take  up  the  task  of  managing  editor 
of  the  Norfolk  Virginian-Pilot. 

H.  K.  Reynolds,  who  was  a  member 
of  the  International  News  bureau,  was  ol 
transferred  to  the  London  office ;  Arthur 
J.  Sinnott,  of  the  Newark  News,  was 
drafted  from  the  Washington  office  to 
fill  a  more  responsible  position  in  the 
home  office.  Dale  Van  Every  of  the 

United  Press  was  transferred  to  the  ,  „  ,  „ 

Pittsburgh  office;  Charles  E.  Morris  who  late  Massachusetts  Senator  is  a  member 
looked  after  the  needs  of  the  James  M.  of  the  New  York  Herald  Tribune  staff, 

Cox  newspapers  has  assumed  the  position  and  perpetuates  in  the  Directory  a  name 
of  editorial  director  for  the  same  news-  that  has  appeared  continuously  for  many 
papers  with  headquarters  at  Dayton,  O.;  years.  Henry  E.  Sargent,  long  identified 
William  D.  Bishop,  who  represented  the  as  head  of  the  New  York  Journal  of 
Nexv  Haven  Register,  branched  out  as  a  Commerce  bureau,  is  now  associated  with 
publisher  by  purchasing  the  News,  pub-"  the  bureau  of  the  Baltimore  Sun; 
lished  in  Washington,  N.  C. ;  and  John  Bertram  F.  Linz  is  accredited  to  the 
P.  Coakley,  who  had  the  dual  role  of  Houston  Post-Dispatch;  Horace  H. 
representing  the  Newark  Star-Eagle  and  Herr,  from  the  home  office,  will  serve 
Toledo  Blade,  resigned  to  begome  asso-  the  Kansas  City  Journal-Post, 
cipted  with  the  Newark  News.  Kyle  D.  Palmer,  who  has  an  acquaint- 

While  many  new  names  will  appear  in  ance  with  many  of  the  Washington  rep- 

the  new  directory  this  does  not  apply  resentatives  through  attendance  at  na- 

to  the  local  heads  of  the  press  associa-  tional  conventions, 

tions.  For  the  Associated  Press,  L.  C. 

Probert  is  rounding  another  year  as  chief  city 
of  that  organization’s  Washington  office 
and  George  R.  Holmes  continues  to  direct 

the  activities  of  the  International  News  P.  Coakley  in  charge  of  the  Newark  of  the  report  of 

staff.  William  J.  I.^sh,  a  member  of  Star-Eagle  work;  James  R.  Nourse,  a  a  municipal  campaign  last  March. 
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This  announcement  of  interest  to  Amer¬ 
ican  newspapers  was  made  by  the  Mink- 
ter  of  Commerce  of  the  Government  of 
Northern  Ireland.  The  prevailing  (k 
pression  in  the  linen  industry  affect* 
wage-earners  throughout  the  province, 
and  the  Government  considers  that  the 


efforts  being  made  to  improve  trade  ai 
worthy  of  support  from  public  funds. 


It  is  proposed  to  place  the  advertising 
plan  in  the  hands  of  the  New  York  repre 
sentatives  of  Irish  linen  firms,  and  by  this 


means  it  is  believed  that  the  demand  for 
Irish  and  Scottish  linens  in  the  most  im 
portant  market  will  be  revived  and 
strengthened. 

The  Minister  of  Finance  observed  that 
the  trade  papers  that  had  been  used  ir 
the  past  were  not  read  by  the  users  of  the 
linen,  and  it  was  desirable  that  the  ad¬ 
vertisements  should  be  inserted  in  family 
newspapers. 
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RAIN  STOPS  MIAMI  PRESSES 


14  Inch  Downpour  Changes  Momini 
Papers  to  Afternoon  Field 

(By  Telegraph  to  Editok  &  Publishes 

Miami  Fla.,  Dec.  1. — When  a  dow, 
pour  of  14  inches  of  rain  Nov.  30,  seri¬ 
ously  affected  publication  of  Miami’s  four 
daily  newspapers  by  cutting  off  their  coir, 
mon  supply  of  power  from  the  local 
iiti.ity,  equivalent  of  rain  checks  wa< 
given  by  one  daily. 

The  publication  “docked”  itself  hic 
cents  per  subscriber  and  ran  advertise 
ments  free  next  day  to  make  up  for  ap- 
Iiearing  so  late. 

.\  tropical  torrential  downpour  begar 
at  10:30  p.  m.  Sunday.  The  Herald. 
morning,  was  all  ready  to  go  to  press  anc 
so  was  the  Illustrated  Daily  Tab  whe: 

.  _  'C'  A.  The  Herald  appeared 

about  3  p.  m.  Monday  using  the  Tab’s 
press  after  that  paper  had  run  off  its  is¬ 
sue.  The  Daily  News,  afternoon,  facing 
he  situation,  made  arrangements  with  the 
Dade  Press,  job  printers,  to  issue  a  four 
:e  edition.  The  News  was  all  ready 
go  to  press  in  this  primitive  style 
when  word  came  that  power  was  restoreii 
It  came  out  about  5  p.  m.  with  a  cun’ 
plete  “home”  edition. 

The  Tribune  got  its  power  four  hour; 
later  and  issued  one  edition.  Tuesday 
Owners  h^th  afternoon  newspapers  issued  tlv; 

usual  six  editions.  Since  its  own  plar’ 
'■  as  still  out  of  the  running,  the  Hcrall 
Tuesday  morning  was  the  “guest”  of  tli- 
Daily  News.  It  appeared  on  time  hi;' 
much  thinner  than  ordinary.  Wednesday 
the  Herald  was  back  in  its  own  plant. 
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Charles  J.  Babcock  (right)  vice-president  of  the  George  Batten  Company,  Inc., 
national  advertising  agents  of  New  York,  and  Gail  Murphy  (left)  have  been 
spending  a  vacation  at  Hollywood-by-the-Sea,  new  Florida  resort  city  between 
Palm  Beach  and  Miami.  These  advertising  experts  say  Florida  and  the  future 
of  Florida  offers  great  opportunities  in  the  advertising  field. 

furred  to  the  Capital  in  October  from  the  Raleigh  to  take  up  the  work  of  the  News  the  power  failed. 

Boston  American,  but  the  work  is  not  and  Observer,  vacated  by  the  death  of  •  ~ 

new  to  Mr.  Ranck  who  is  remembered  Edward  E.  Britton;  R.  E.  Powell  re¬ 
fer  his  service  here  four  years  ago  with  turns  as  representative  of  the  Raleigh 

the  same  organization.  Times  and  Durham  Herald;  Frank  K. 

The  Chicago  Tribune  Press  Service,  Boal  appears  as  representing  the  Pitts- 

under  the  direction  of  Arthur  S.  burgh  Sun  and  Honolulu  Advertiser  and 

Henning,  has  added  to  its  staff  William  J-  A.  O’Leary  has  been  added  to  the  to 

Lawson  of  the  home  office.  The  name  ''  '  ’  '  "  '  ' 

if  Demarest  Lloyd  heads  the  list  of  rep¬ 
resentatives  of  the  Christian  Science 
.M emit  or;  William  V.  Hester,  Jr.,  son  of 
the  late  William  V.  Hester,  has  been 
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BUY  HNANCE  PAPER 


Morgan  and  Kneisel 

of  Cleveland  Business  Organ 

Victor  H.  Morgan  and  M.  J.  Kneisel, 
on  Nov.  28,  purchased  Finance  &  In¬ 
dustry,  a  Cleveland  business  magazine. 

Mr.  Morgan  was"  formerly  editor-in- 
chief  of  the  Scripps-Howard  papers  in 
’  Mr.  Kneisel  has  had  experience 
on  the  business  side  of  newspapers  in 
Columbus,  Toledo  and  Oeveland. 

Since  leaving  the  Scripps-Howard  con-  . . -j, 

cern  Mr.  Morgan  has  been  the  head  of  editor  of  the  Miami  (Fla.)  Tribune  ha* 
The  Victor  H.  Morgan  Company,  special-  been  made  editor-in-chief  to  fill  the 
ists  in  financial  and  public  utility  adver-  vacancy  left  by  the  resignation  of  Qay 
tising.  The  business  of  the  Morgan  ton  Sedwick  Cooper.  James  E.  Milk 
Company  will  be  continued  without  former  news  editor  succeeds  Knowles  a’ 
change.  managing  editor. 

.  has  come  from  Los  ]  [  j"  ^  - 

.Yngeles  to  look  after  the  Times  of  that  Dall«»  Libel  Suits  Dismissed  r  »  _»  •  d  i  o  j  » 

•  .  .  Robert  R.  Lane  is  the  successor  Libel  suits  of  Z.  E.  Marvin  against  the  Entertain  Rural  Correspondent, 
for  the  Newark  News  of  Arthur  J.  Dallas  News  and  Dallas  Journal  have  C.  P.  and  A.  H.  Sherwood,  publisher- 
Sinnott;  James  P.  Higgins  succeeds  John  been  dismissed  at  Dallas.  They  grew  out  of  the  DeSmet  (S.  D.)  News,  entertaine- 
•  *  •  ’  »  •  .  .  .  ^  speech  made  during  their  correspondents  at  their  annual  “fan>‘ 

ily  reunion”  recently. 


Rode 

annu 

the 

adve: 

was 
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Trail  Blazers  of  Advertising 

The  Indian  Medicine  Tent  Show 

6y  6£a7mers  Zi.  Tancoasi 


COPYRIGHT  1925  BY  EDITOR  A  PUBLISHER  CO. 


Well  do  I  remember  the  silver  orations  zuma  is  quite  a  personage.  He  was  one  streets  to  throw  a  bright  light  on  the  World’s  Champion  Rolling  Stone.  He 
of  street  fakers;  the  publicity  that  fol-  of  America’s  olaest  Kings,  the  first  to  nude  dancers;  this  presented  a  dashing,  was  the  Master  of  Versatility  in  news- 


lowed  the  county  fair  rube;  the  easy  hand  out  gold  to  the  early  Spanish  dis- 
money  of  the  laundry  bill  ad-taker;  that  coverers.  Montezuma  advertises  gold, 
great  benefactor  to  posterity,  the  county  mystery,  romance  and  adventure,  and  his 


vivid  picture  of  brazen,  crashing  colors,  paper  and  advertising  schemes.  His  zig- 
All  of  these  events  were  advertised  zag  career  had  been  over  a  pathway  of 


benefactor  to  ^sterity,  the  county  mystery,  romance  and  adventure,  and  his  throughout  New  Mexico  and  Arizona  in  hard  knocks  leading  to  many  disappoint 
compiler ;  the  flowery,  windy  words  name  stirred  the  imagination  of  the  many  unique  ways.  The  boss  billposter  ments  and  painful  memories.  But  he  wai 


of  the  special  edition  writer;  the  clever  people. 


traveled  about  in  a  freight  caboose  on  a  gambler  with  his  life,  his  time  and  his 


prize  contest  originator ;  those  scheme-  Never  was  there  a  more  elaborate  ad-  the  sides  of  which  were  paintings  of  brains.  He  would  wade  into  any  stream 
sters  and  rolling  stones  in  the  old  game,  vertisement  to  exploit  a  carnival  than  the  cowboys  roping  steers.  These  paintings  of  life,  regardless  of  turbulent  and  Hang. 


who  lived  by  their  wits,  words  and  win¬ 
ning  ways. 

This  was  back  in  the  days  of  Paine’s 
Fireworks,  Magic  Lantern  Shows;  when 
Ta-ra-ra-de-boom-de-ay  was  the  tune  of 
the  day,  and  when  advertising  was  a 
scheme  business.  There  was  a  lot  of 
hoaxing  the  public,  which  was  considered 
legitimate  because  it  got  results.  It  al¬ 
ways  seemed  easier  to  sell  some  kind  of 
a  contest,  scheme  or  idea  that  had  the 
quality  of  tricking  people  to  read  adver¬ 
tising,  than  it  was  to  sell  legitimate  ad¬ 
vertising.  Patent  medicine  readers,  faked 
testimonials  and  all  the  old  highly  ex¬ 
aggerated  copy  was  considered  good  ad¬ 
vertising. 

Merchants  and  national  advertisers  de¬ 
manded  schemes,  rebus  prize  contests  to 
make  the  people  bite;  catch  their  atten¬ 
tion,  and  force  them  to  do  something  they 
had  no  thought  of  doing.  People  were 
offered  prizes  in  money  and  merchandise 
to  solve  a  puzzle,  offer  some  solution  or 
answer  questions.  This  demand  for 
clever  schemes  and  tricks  to  lure  the  The  boss  billposter’s  freight  caboose 
public  made  adventurers— and  the  greater  ,1,^  announcement  of  the 

the  adventurous  spirit  the  more  pro¬ 
nounced  the  success.  ceremony  in  connection  with  the  ascens 

It  was  an  exciting,  fascinating  game  of  the  King  and  Queen  to  the  throne, 
at  which  only  those  with  brains,  ideas,  Some  of  the  widelv  advertised  stu 


The  boss  billposter’s  freight  caboose  shrieked  advertising  and  not  a  town  missed 
the  announcement  of  the  real  wild  west  fair  and  carnival 


erous  waters. 

He  was  an  expert  in  picking  up  good 
jobs,  but  a  failure  in  keeping  them.  He 
was  at  his  best  when  selling  a  scheme 
or  getting  a  job.  It  was  so  easy  he  de¬ 
cided  he  had  a  charmed  life,  which  helped 
develop  a  spirit  of  wanderlust. 

As  a  boy  he  jumped  from  one  thing 
to  another.  He  was  forever  possessed 
with  the  fear  that  he  would  get  into  the 
quick-sands  of  some  business  and  never 
get  out  of  it.  He  flitted  from  one  jub 
to  another  with  a  rapidity  that  was  amus¬ 
ing.  No  matter  what  he  was  doing,  if 
some  man  came  along  and  offered  him 
a  new  job  he  would  leave  the  old  and 
fly  to  the  new,  just  for  experience. 

Then  he  began  adventuring  on  the  high¬ 
ways  and  byways  of  the  newspaper  and 
advertising  business.  His  one  idea  was 
to  travel  and  see  the  country.  He  longed 
to  be  roving  about  and  delving  into  the 
mysteries  of  advertising  and  business. 

The  “Great  Unknown’’  was  always 
calling,  the  unsolved  mysteries  of  adver¬ 
tising  beckoned  him,  and  he  moved  on 
and  on  always  into  new  lines  of  business. 

He  always  wanted  some  new  kind  of 


nounced  the  success.  ceremony  in  connection  with  the  ascension  in  brilliant  colors,  with  backgrounds  of  ctnnt  to  wnrW 

It  was  an  exciting,  fascinating  game  of  the  King  and  Queen  to  the  throne.  towering  mountains  were  the  trade-marks  i’  .i  t.  r  * 

;t  which  only  , hose  with  brains,  ideas,  „  „  „f  the  Carnival.  Big  purses  were  offered  Ked  “th^Sme  nS 

^awn,  cleverness,  skill,  colo^al  nerye,  frontier  show  Were:  weird  dare-devil  stunts,  horse  racing,  a^jhitJon  some  new  desire, 

ingenuity,  go^  nature,  and  a  huge  sense  j^jj^n  dances,  wild  bronco-busting,  steer  exhibits.  •  .  xt  This  rolling  stone  tendency  was  a 

of  humor  could  play  at  and  win.  roping,  and  the  parading  of  dust-covered  before  either  New  disease  a  restless  sort  of  mania 

In  the  advertising  field  which  includes  frontiersmen.  Other  more  sensational  Arizona  were  Riven  statehi^.  accomplishing  something  no  one  else 

literature,  art,  invention,  discovery^  mar-  stunts  were  Indian  horse  racing  and  foot  The  romantic,  adventurous  West  just  had 

keting  and  progressive  salesmanship,  the  racing,  in  which  the  Indians  on  foot  at-  advertise  its  daring,  dangerous  and  Advertising  is  a  business  of  chamres 
thought  of  adventure  has  not  entered,  tempted  to  unseat  the  mounted  Indians;  devilish  thrills,  because  that  was  all  it  surprising  chances  due  no 

Yet  it  IS  truly  a  world  of  activity,  in  5,^3^  jetties  by  frontier  cavalry;  Indian  had  to  advertise.  Spirited  advertising  changing  conditions  and  chang- 

which  there  is  as  much  rail  for  ^nius,  roping  contests  on  foot,  and  nude  Indian  was  required  to  tell  the  story  paint  ^inds  hence  its  great  appeal  to  a 
trigger-quick  action,  reckless  daring  as  f, re  dances  which  were  savage,  spectacular  the  picture  of  a  Wild  West  Carnival  Yvanderlust  mind 
may  be  found  in  your  modern  novels  of  thrilling. . which  is  now  a  thing  of  the  past.  . 


Chapter  IX 


One  special  feature  of  the  carnival 
which  was  given  wide  publicity  was  “All 
Fools  Carnival  Night.”  This  was  an  oc- 


which  is  now  a  thing  of  the  past. 

Chapter  X 
Rolling  Stones 


There  are  more  rolling  stones  in  the 
advertising  business  than  any  other. 
Many  of  these  rolling  stones  have  be¬ 
come  great  successes  through  the  accu- 


Pubhcity  in  the  Wild  and  Woolly  West  gambHnV^town^’at*^its  'THERE  has  always  been  a  peculiar  lure  mulation  of  experience  and  knowledge. 

'THE  greatest  running  advertisements  best  and^worsL^  Every  onf  masked,  wore  in  the  advertising  game,  which  at-  /he*great*°ad^vertising*”grme°*^^  d(^"^not 
^  of  the  West  have  been  red  blanket  clownish  costumes  and  engaged  in  con-  tracts  men  with  an  adventuring,  roaming  anything  by  the  rolling  proclivity 

Indians,  and  wild  cowboys,  those  adven-  fetti  battles,  which  raged  throughout  the  instinct.  .  ,  .  . .  Men  who  roll  from  one  line  of  busi- 

turers.  spurred  and  booted,  weaning  bright  night.  Rubber  balls  and  paper  streamers  In  one  of  my  old  scrap-books  ts  this  another  waste  energy  and  lose 

silk  shirts  and  big  sombreros.  The  color-  entered  into  the  hurricane.  Black  eyes,  clipping  on  Wanderlust  by  Walt  gmund,  but  it  seems  that  many  rolling 
ful  Indian,  the  picturesque  cowboy,  the  sore  noses  and  smashed  hats  and  street  Mason:  stones  in  advertising  reach  success  be- 

wild  horse,  the  bronco-busting,  steer  rop-  fights  were  all  a  part  of  the  game.  “The  place  he  lived  in  never  suited;  he  there  is  a  purpose  to  their  rolls _ 


ing,  experts  with  the  lasso,  have  all  been 
essential  to  western  advertising. 


On  “All  Fools”  night  everything  went, 
even  the  dust  and  gravel  from  the  streets 


There  was  real  adventure  in  the  ad-  found  its  way  into  ears  and  eyes.  I  have 
vertising  game  out  West  in  the  olden  seen  many  wild  carnival  orgies,  but  never 
days.  Ever  since  those  early,  thrilling  anything  to  equal  this  night  at  a  New 
experiences  with  the  Indian  Medicine  Mexico  Wild  West  Show. 

Tent  Show,  I  had  craved  an  adventure  This  great  event  was  advertised  in 


cauTe  there  is  a“;u;tK,rt^^^  their  roll^ 
hankered  to  be  gone;  and  so  he  packed  upward-rolling  up  valuable  ex- 

SmTUfr  Xe  w^a]  a^^^ 

than  where  he  abode,  and  so,  on  snow-  tj  «  •  rr 

,  .  _ •  ;  It  you  consider  a  man  s  mission  m  life 

shoes  or  in  sweater,  again  he  hit  the  n  _  t  ,  .. 

to  be  3  One  trip  affair  like  that  of  a  letter. 


than  where  he  abode,  and  so,  on  snow-  t£  „„„  _  •  i-r 

,  .  _ •  ;  It  you  consider  a  man  s  mission  m  life 

shoes  or  in  sweater,  again  he  hit  the  n  _  t  ,  .. 

.  A  j  ,  .V-  j  to  be  a  one  trip  anair  like  that  of  a  letter, 

road.  And  when  this  wanderer  was  •.  I'  ,  .  ... _ ’ 

dylnir,  one  cold  winter  dawn,  'HI  hay  IhT^riiht  thing’  md 


with  real  Indians  in  the  wild  and  woolly  show  windows  and  on  billboards  with  some  fun,’  they  heard  him  sighing,  ‘a  it  the  thimr  is  to  stirW  T  irnour 

west.  My  dreams  of  this  great  adven-  .screaming  posters,  somewhat  in  this  little  further  on.’”  „  .  ,  of  plenty  of  succLful  men  in  the  ad- 

ture  came  true  in  helping  to  advertise  a  fashion:  Back  in  the  days  when  Paines  Fire-  vertising  business  who  have  never  been 

Wild  West  Carnival  down  in  New  “Keep  everything  wide  open  tonight —  works  and  Balloon  Ascensions  made  -j.  t  .  c  .  .  ...  . 

Mexico.  except  your  mouth.  Bar-rooms  and  all  country  fairs  sensational  events;  back  of  chanring  alS^n  thS^^^ 

In  those  days  before  the  Wild  West  places  of  gambling  will  be  open  to  when  brass  bands  and  barkers  were  the  goal. 

Rodeo  became  a  professional  show,  staged  ladies.  This  is  the  one  night  of  the  attention-getters  of  the  day,  also  flour-  According  to  the  theory  that  influenced 

annually  at  Madison  Square  Garden,  or  year  when  the  Fair  Ones  ran  try  their  ished  the  rolling  stone  advertising  stunt  early  life  you  must  be  a  rolling  stone 

the  Yankee  Stadium,  the  printing  and  iuck,  Everyb^y  masks.  This  is  the  workcTS:  Perhaps  a  better  name  would  advertising  to  get  that  much  talked 

advertising  of  a  genuine  old-time  event  night  everybody  goes  everywhere  and  be  Skimmers  of  the  Wide  Publicity  about  “experience,”  which  is  advertised 
was  an  adventure  with  plenty  of  thrills.  sees  the  forbidden  sights.”  Seas.”  demanded! 

The  big  publicity  stunt  was  to  crown  This  advertisement  appeared  in  those  rolling  stone  advertising  man  and  j  scores  of  rolling  stone  ad- 

.  T.--  A  Vw _ r-_  At _ c- _ ti:.  J _  -.1 _  I _ _  _ ti*  _  the  tratnn  had  the  same  disease;  both  •  .  .  . . 


iuck.  Everybody  masks.  This  is  the  workers.  Perhaps  a  better  name 


;  ,  - ?  .  '  ,  .  .  ..Cl-  r  au  n  ui-  advertising  to  get  that  much  talked 

night  cveryMy  goes  everywhere  and  ^  Skimmers  of  the  Wide  Publicity  “experience.”  which  is  advertised 


-  -  -  sees  the  forbidden  sights.” 

The  big  publicity  stunt  was  to  crown  This  advertisement  appeared  in  those  ^  .  rolling  stone  advertising  man  and  j  scores  of  rolling  stone  ad- 

a  King  and  Queen  for  the  Carnival.  His  days  when  the  bar-room  and  gambling  tramp  rad  the  same  disease;  both  vertising  men,  and  two  qualities  they 
royal  highness.  King  Montezuma ;  and  houses  were  run  wide  open  day  and  night.  j™"'  j  "J”**®*  possess  in  common  are  enthusiasm  and 

her  highness.  Queen  Tecalco,  together  Even  electric  signs  were  used  to  advertise  a^'Ction.  1  he  difference  se^ed  to  be  ^g^vc.  They  are  fellows  who  often  see 


for  and  demanded. 

I  have  met  scores  of  rolling  stone  ad- 


with  Montezuma’s  royal  court,  were  the 
principal  actors  in  the  gorgeous  street 
parade  which  advertised  the  opening  of 
the  Wild  West  Show. 


“KENO  AT  THE  ST.  ELMO  TO¬ 
NIGHT." 

The  great  Yeibechi  Navajo  Dance  was 


^  X  I  L  .»l-  a.1.  At-  J*J  X  lit  ▼  aiC;  XC1IUW3  UilCli  sec 

that  one  took  a  bath,  the  other  did  not.  _  .1 _ 

One  talked  too  much  and  the  other  only  ^  iLv  dr«m 


to  the  judge. 


I  have  met  many  of  these  drifting, 


really  exist.  They  dream  great  dreams 
which  come  true  because  they  make  them 


The  extensive  publicity  of  the  specta-  given  a  wide  publicity.  It  was  adver-  rambling,  skimming  advertising  schemers. 


cular  parade  brought  the  crowds  from  f«sed  as  a  dance  chant  to  the  devil  Yei- 
far  and  wide.  Out  West.  King  Monte-  bechi.  Huge  bonfires  were  built  in  the 


and  they  were  a  mighty  interesting  lot. 
One  in  particular  claimed  to  be  the 
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NEWSPAPER  MAKERS  AT  WORK 

-  By  PHILIP  SCHUYLER _ 


Globe-Democrat ;  Clark  Howell,  Atlanta 
Constitution;  Charles  Hopkins  Clark, 
Hartford  Courant;  and  Elbert  H.  Baker, 
Cleirland  Plain  Dealer. 

Those  unable  to  be  present  were:  C.  P. 
J.  Mooney,  Memphis  Commercial  Appeal, 
second  vice-president;  H.  V.  Jones 
Minneapolis  Journal;  W.  H.  Cowles, 
Spokane  Spokesman- Reznew;  Frank  P. 
MacLennan,  Topeka  State  Journal; 
Frederick  I.  Thompson,  Birmingham  Age 
Herald;  Stuart  H.  Perry,  .4dria»i  (Mich.) 
Telegram  &  Times:  and  J.  R.  Knowland, 
Oakland  (Cal.)  Tribune. 

PRAISES  PUBLICITY  FIGHT 


A.  P.  SQUELCHED  PROPAGANDA 


Buffalo  Ad  Men  Told  Editor  &.  Pub- 
lUher  Campaign  U  Getting  Result* 

Editor  &  Pi'blisher’s  campaign  against 
press  agent  grafting  of  space  is  having 
results,  members  of  the  Greater  Buffalo 
.Advertising  Club  were  told  at  a  round 
table  discussion  by  P.  D.  F'ahnestock,  di¬ 
rector  of  publicity  of  the  'Buffalo  Cham¬ 
ber  of  Commerce,  and  former  newspaper 
man. 


McKemon  Tell*  of  German  Tampering 
with  South  American  New* 

F'dward  McKernon,  superintendent  of 
the  Flastern  division  of  the  Associated 
Press  and  formerly  Boston  corres|)on- 
dent,  in  a  recent  talk  before  the  Boston 
City  Club  revealed  how  during  the  World 
War  the  name  of  the  news  association 
was  used  fraudulently  to  palm  off  on 
the  South  American  newspapers  fake 
new'S  dispatches  designed  to  arouse  hostil¬ 
ity  toward  the  United  States  and  create 
a  pro-German  sentiment. 

“In  1917  the  Germans  began  operating 
in  I^tin  .America  a  fake  news  associa¬ 
tion  which  they  labeled  ‘La  Prensa 
Asociada’  which  is  the  Spanish  equivalent 
for  the  Associated  Press,”  he  declared. 
“They  delivered  daily  dispatches  under 
this  caption  to  newspapers  in  South 
.America.  The  dispatches  purported  to 
reflect  public  sentiment  in  the  United 
States,  a  strongly  pro-German  sentiment. 
.At  the  same  time  they  included  fake 
news  stories  and  fictitious  interviews  de¬ 
signed  to  offend  South  Americans  and 
hostile  attitude  toward  this 


Defender  of  the  Humble  Personal — R.  C.  Kates 


It  was  said  a  legitimate  news  item  needs 
no  press  agent  to  gain  it  place  in  the  c^ate 
mcKlern  newspaper,  while  the  endeavor  to  country. 

gain  free  advertising  space,  no  matter  Kent  Cooper,  now  general 

how  disguised,  seldom  succeeds.  F-x-  nianager  of  the  Associated  Press,  was 
amples  of  space  grafting  exposed  by  (p  South  America  to  investigate  and 
Editor  &  Pi  blisher  were  used  to  illus-  Cooper  was  successful  in 

S(|uelching  the  propaganda. 


SHANKUN  JOINS  DENVER  POST 


COME  editors  may  continue  to  scoff  their  career  in  the'.r  newspaper’s  business  trate  the  talk. 

at  the  humble  little  personal  briefs,  office.’  d  i,*  d*  »  cm  di  ..  - 

but  Roy  C.  Kates,  managing  editor  of  -A  native  of  RiKhester,  Mr.  Kates  has  Pewng  Rioter*  Fire  New*paper  Plant  Ca*par  Herald  Chief*  Injured 

the  Rochester  (N.  AM  Times-Union,  be-  never  worked  in  any  other  city.  F'or  Rioters,  said  in  cable  dispatches  to  be  M.  M.  Levand  and  Sam  H.  Day,  pub- 

lieves  they  play  an  important  part  in  the  about  20  years  he  was  connected  with  the  students,  attacked  and  set  fire  to  the  plant  lisher  and  managing  editor  of  the  Caspar 

newspaper  scheme  of  things,  even  in  a  Rochester  Democrat  c'r  Chronicle,  hold-  of  the  Peking,  China,  newspaper,  Chen  (Wyo.)  Herald  were  injured  in  an  auto¬ 
city  the  size  of  his  own,  of  about  325,000  mg  various  editorial  ixisitions.  Then  he  rao_  Nov.  29,  declaring  they  deemed  it  mobile  accident  Nov.  20.  Both  men  are 

population.  became  associated  with  the  Rochester  anti-Communist.  in  the  hospital 

“Yes.”  he  said  in  a  recent  interview,  hrening  Times  and  was  manager  of  that  - - - - - i - 

“we  value  them  verv  highly.  newspaper  until  it  was  conso  ulated  with 

“Duite  frequentlv 'we  have  almost  de-  Rochester  I  num.  In  addition  to  be¬ 
dded  wc  had  outgrown  the  personals.  managing  editor,  Mr.  Kates  is  now 

considered  so  small  townish  bv  those  who  secre  ary  of  the  T.mes-Ln.on  Com¬ 
are  wise  Then  we  have  sent  out  our  I'any.  and  treasurer  of  the  I  tica  Ob- 

canvassers  and  our  field  representatives  server-Dispntch  another  Gannett  news- 

and  we  have  mailed  out  questionnaires  _ t _ 

on  the  subject.  Invariably  conclusive 
proof  came  hack  to  us  that  the  personal 
briefs  are  popular  and  very  widely  read.” 

Thus  shown.  Mr.  Kates  and  his  Ro¬ 
chester  Times-Union,  which  is  one  of 
the  Gannett  Newspapers.  Inc.,  make 
special  efforts  to  catch  and  jirint  these 
chatty  trivialities,  believed  by  the  manag¬ 
ing  editor  to  be  strong  threads  to  sew 
the  newspaper  to  Rochester  anti  suburban 
homes. 

Of  course,  it  is  in  the  suburbs  and 
the  surrounding  villages,  where  “calling” 
is  still  a  popular  indoor  jiastime  that 
personals  grow  best. 

In  addition,  therefore,  to  the  usual 
county  and  suburban  correspondents,  Mr. 

Kates  has  originated  a  new  editorial  posi¬ 
tion  on  his  newspaper — that,  it  might  be 
called,  of  visiting  writer.  .An  able 
woman  rejiorter  has  been  specially  trained 


New*  and  Time*  M.  E.  to  A**i*t 
F.  G.  Bonfil* — Holme*  Succeed*  Him 

William  Shanklin,  managing  editor  of 
the  Rocky  .Mountain  Xeu-'s  and  Denver 
Times,  this  week  left  the  organization, 
with  which  he  has  been  affiliated  since  it 
became  a  Shaffer  interest,  to  become 
assistant  publisher  of  the  Denver  Post, 
it  was  announced  monday  by  F'.  G.  Bonfils, 
owner  and  publisher  of  the  Post. 

Since  the  death  of  a* little  more  than  a 
year  ago  of  H.  H.  Tammen,  joint  owner 
)f  the  Post,  Mr.  Bonlils  has  been  sole  pub¬ 
lisher.  His  responsibilities,  growing  too 
heavy,  will  now  be  divided  with  Shanklin. 

Beginning  his  newspajier  career  in  St. 
Louis,  where  he  worked  on  the  reportorial 
staffs  and  copy  desks  of  all  St.  Louis 
to  travel  from  one  village  to  another,  papers,  Shanklin  was  brought  to  Denver 
making  friends  for  the  Times-Union.  and  14  years  ago  by  Thomas  Patterson,  pub¬ 
collecting  news  items.  She  has  become  lisher  of  the  famous  old  Denver  Republi- 
■■•'■'l  known  to  readers  of  the  paper  and  can.  On  this  paper  Shanklin  rose  from 
is  freipiently  called  upon  to  address  clubs  reporter  to  city  editor,  going  over  to  the 
:  iid  social  groups  in  and  around  Ro-  News  and  Times  when  it  was  purchased 


The  Vanderbilt  Hotel 
Conies  To 
Jacksonville” 


Chester.  In  this  way  towns  within 
radius  of  3.s  miles  of  the  city  are  well 
covered.  Mr.  Kates  said. 

“On  the  Times-Unitm,”  Mr.  Kates  con¬ 
tinued,  “wc  try  to  play  up  educational, 
church,  and  industrial  news.  Wc  cover 
an  interesting  murder  or  scandal  com¬ 
pletely  and  adequately,  hut  we  do  not 
Ix-liev*'  in  'going  too  deeply  into  details. 


by  John  G.  Shaffer.  He  filled  virtually 
ail  capacities  on  the  Shaffer  papers  and 
more  than  three  years  ago  was  made 
managing  editor  of  the  Rocky  Mountain 
News,  a  year  and  a  half  later  iK-ing  given 
the  managing  editorship  of  both  the  News 
and  Times. 

(ieorge  Sanford  Holmes,  former  assis¬ 
tant  managing  editor  under  Shanklin.  has 


So  goes  the  progress  of 
this  great  city,  each  month 
seeing  vast  new  interests 
added  to  its  already  expan¬ 
sive  business. 

THE  FLORIDA  TIMES-UNION 

DAILY  -  -  55,000 
SUNDAY.  70,000 


We  plav  local  crime  news  down  rather  made  managing  editor  of  the  Shaffer 

than  up.”  papers  in  Denver. 

In  the  editorial  department,  Mr.  Kates 


fosters  a  spirit  of  c<K)peration.  No  one 
reporter  is  allowed  to  think  he  has  a 
heat  exclusively  to  himself.  If  some 
colleague  picks  up  a  story  on  some  other 
re)M)rter’s  beat,  he  is  instructed  to  write 
it  and  turn  it  in. 

Recently,  Mr.  Kates  was  transferrctl 
temporarily  fr(»m  the  editorial  to  the 


A.  P.  COMMITTEE  MEETS 


No  Statement  I**ue<l  Following  Regular 
New  York  Gathering 

Members  of  the  .Associated  Press  ex¬ 
ecutive  committee  met  in  New  A'ork  head¬ 
quarters,  Dec.  1.  As  usual  the  sessions 
.  .  T-  •  ,  'vere  private,  and  no  statement  \Cas  issued, 

business  side  of  the  Tirnes-Union,  and  Xhose  attending  were :  F'rank  B.  Noyes, 
said  he  relished  the  experience.  ll'a.shington  Star,  and  A.  P.  president: 

‘  In  my  opinion,  an  editorial  man  gains  K.  H.  Butler.  Buffalo  .\eu-s,  first  vice- 
a  better  understanding  of  his  job  from  president;  Adolph  S.  Ochs,  New  York 
contact  with  the  business  men  of  his  city,”  Times;  B.  H.  .Anthony,  New  Bedford 
he  declared.  “1  would  advocate  that  all  .Standard;  Robert  McLean,  Philadelphia 
managing  editors  spend  some  time  of  Bulletin;  E.  Lansing  Ray,  St.  Louis 


All  over  the  state  on  every  news  stand 

Read  of  Florida's  development  in 

our  bulletin.  Copy;  upon  request. 

National  Repre*entative* — BENJAMIN  &  KENTNOR  CO. 

New  York,  Chicaco,  Lot  Angelet,  San  Francitco. 
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HOW  DOES  A 
PUBLISHER  BUY 
GOOD  WILL? 

The  files  of  The  Detroit  News  contain 
hundreds  of  letters  from  advertisers 
and  agencies  commending  The  News 
for  merchandising  assistance  given. 

These  letters  are  all  voluntary  expressions 
of  good  will  toward  The  News.  They  rep¬ 
resent  a  result  of  The  Detroit  News’  good 
will  toward  its  patrons. 

Good  will  is  thus  purchased  by  good  will. 

Every  advertiser  in  The  Detroit  News  auto¬ 
matically  participates  in  various  function¬ 
ings  of  that  good  will. 

We  cordially  invite  inquiries  from  both 
new  advertisers  and  old,  as  to  the  help  The 
Detroit  News  has  to  offer  you  in  this  won¬ 
derful  field. 

The  Detroit  News 

Greatest  Circulation,  Week  Days  or  Sundays,  in  Michigan 
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CANADIAN  PAPERS  PRAISE  NEW  FORM 
OF  CENSORSHIP  IN  LABOR  DISPUTE 


Protests  Against  Exclusion  of  News  Men  from  Royal 
Commission  Hearing  Leads  to  Naming  Canadian 
Press  Man  Official  Reporter 


By  DAVID  B.  ROGERS 


decided  upon  a  plan  of  voluntary  omtri- 
bution. 

The  decision  to  raise  the  fund  was 
reached  after  a  three  days  discussion, 
the  keynote  of  which  was  that  to  re¬ 
ject  the  plan  of  the  five  year  campaign 
meant  “death”  to  the  industry. 

“If  we  reject  this  program,  it  will 
throw  a  wet  blanket,  on  the  entire  granite 
industry  and  the  marble  producers  will 
hold  a  banquet  in  high  glee  at  our  failure 
to  meet  their  competition,”  Lucian  Hol- 


POLLOCK  SUCCEEDS  STEWART 


Becomes  Vice-President  and  Business 
Manager  of  Toledo  News-Bee 


James  F,  Pollock,  on  Dec.  14,  will  be¬ 
come  vice-president  and  business  manager 
of  the  Toledo  News-Bee,  succeeding  the 
late  William  K. 


A  UNIQUE  scheme  of  press  censor-  and  in  addition  has  access  to  the  steno-  of  Cherrydale,  Va.,  secreUry-treas- 
ship  is  being  tried  out  ip  Carada  at  graphic  record  of  proceedings  from  both  m-gr  of  the  Association  declared  in  urg- 
the  present  time  in  connection  with  the  of  which  sources  he  writes  hw  stoiy  m  j^g  Jts  adoption.  “It  must  be  agreed  that 
enquiry  which  a  Royal  Commission^  is  complete  freedom  from  any  official  over-  granite  industry  is  going  backward 

now  conducting  into  the  relations  existing  sight  ^f^r  which  his  story  is  passra  there  is  but  one  thing  to  do — that  is, 

between  the  British  Empire  Steel  Cor-  upon  with  the  utmost  promiKitude  by  the  national  advertising;  we  must  tell  our 
poration  and  its  employes.  Freedom  of  commissioners  and  to  date  has  met  with  story  of  granite  to  the  public.” 
expression  is  the  dominant  feature  of  the  their  approval  to  such  an  extrat  that  the  §_  Hollister  Jackson,  president,  pleaded 
publicity  arrangements  instead  of  the  most  harmonious  cooperation  has  resulted  for  a  united  campaign  by  the  granite 
muzzling  effects  which  customarily  ac-  and  bids  fair  to  continue.  producers,  in  cooperation  with  the  6,000 

company  press  censorship.  _  No  attempt  has  so  far  _  been  made  by  retailers  over  the  country,  and  predicted 

When  Sir  Andrew  Rae  Duncan  led  his  either  party  to  the  investigation  to  evra  that  the  officers  would  be  able  to  sell 
Royal  Commission  into  Cape  Breton  to  suggest  that  any  evidence  offered  should 
investigate  the  coal  mining  industry  there  not  be  published. 

at  the  request  of  the  Nova  Scotian  gov-  Representatives  of  the  various  inter- 
ernment,  he  entered  one  of  the  most  ests  concerned  have  been  unstinting  in 
grossly  misrepresented  industrial  fields  in  their  endorsement  of  the  new  scheme, 
the  world— a  district  which  had  in  turn  Nova  Scotian  public  opinion  is  well 
been  described  throughout  the  country  as  summarized  by  the  following  featured 
“bursting  with  Bolshevism,”  “seething  with  editorial  of  the  Halifax  Herald:  “The  de- 
Communism,”  “festering  with  exploito-  cision  of  the  commissioners  to  agree  to  re- 
tion,”  “prostituted  with  suffering,”  etc.  ports  of  this  character  is  one  that  recog- 
He  entered  a  territory  which  had  been  nizes,  not  only  public  right,  but  the  deep 
choked  with  industrial  strife  almost  con-  interest  the  people  of  the  province  and  the 
tinuously  since  the  war,  a  territory  which  dominion  have  in  the  inquiry.  We  can 
had  heard  the  clash  of  armed  intervention ;  understand  that  what  Sir  Andrew  Rae 
which  had  seen  the  shedding  of  human  Duncan  and  his  colleagues  wished  to 
blood  and  to  which  perpetual  labor  guard  against  was  publicity  of  an  indis- 
troubles  had  brought  want  and  famine  and  criminate  and  perhaps  a  provocative  na 


Stewart. 

Mr.  Pollock  has 
been  with  the 
Scripps  -  Howard 
newspaper  organ¬ 
ization  for  more 
than  17  years  in 
various  executive 
capacities. 

His  most  re¬ 
cent  connection 
was  that  of  direct¬ 
or  of  sales  of 


Allied  Newspap- 

the  advertising  campaign  program  to  James  F.  Pollock  f!™' 

each  member.  Jr  “  wnicn  lunc- 

wWrt,  _  scripps-iloward  list  of  24  evening  news- 


the  advertising.  Merle  Thorpe,  editor  of 
the  Nation’s  Business,  in  addressing  the 
convOTtion,  ujffield  the  system  of  Ameri¬ 
can  industry,  declaring  it  to  be  an  in¬ 
stitution  of  integrity  and  one  which  has 
the  public  confidence. 

Mr.  Thorpe  strongly  urged  the  granite 
industry  to  launch  into  the  projected  na¬ 
tional  advertising  campaign,  pointing  out 
that  a  number  of  the  national  industries 


the  oldest. 

Mr.  Pollock  aided  in  the  establishment 
of  the  Washington  Daily  News,  tabloid 
Prior  to  that  assignment  he  was  adver¬ 
tising  manager  of  the  Cleveland  Press. 


N.  Y.  Graphic  Adds  School  Page 

Under  the  title  “Your  Child  and  Your 
School,”  the  New  York  Evening  Graphic, 
j  tu  •  u  •  L  tnn -  Macfadden  tabloid,  this  week  started  pub- 

;rff«ri'nVif'thV»orst  »rt.  tore  They  have  taken  the  proper  «»ir«  wS”five  Tearr'thrLgh  natS'S'.  DTllCT^  E^Heto  N« 

herte'Zrhe"';So„*"c'.  ^ _ York  rhy  ht^i,  .h  “■Tinlpat"'' 

dustrial  unrest  and  stagnation  which  ex-  Press  that  is  representative  of  practically 

all  Canadian  dailies,  and  we  are  sure  that 
their  confidence  will  not  be  abused.” 


isted  in  the  Besco  holdings.  Sir  An¬ 
drew  was  sent  into  this  district  to  get 
“the  truth.”  But  in  addition  to  “getting 
the  truth”  he  was  also  faced  with  the 
problem  of  “telling  the  truth.”  The  pro¬ 
ceedings  of  Royal  Commissions  are  fun¬ 
damentally  public,  although  private  sittings 
may  be  instituted.  But  he  was  afraid  that 
if  the  sittings  of  the  commission  were 
thrown  wide  open  to  the  press  the  result, 
through  inefficiency  and  lack  of  under¬ 
standing  rather  than  through  design, 
would  be  badly  garbled  and  erroneous 
reports,  and  out  of  this  would  come  cen- 
eral  public  miscomprehension  and  condem¬ 
nation. 


GRANITE  GROUP  VOTES 
$150,000  AD  FUND 


Larger  Sum  to  Be  Raised  During  5- 
Year  Period  for  National  Copy, 
Producers  Agree  at  Annual 
Convention 


(By  Telegraph  to  Editos  &  Puilisbes) 

Washington,  D.  C.,  Dec.  3. — An  in- 


Measure  Miami’s 
Population  By 

The  Miami  Herald’s 

Circulation  Growth 


To  overcome  this  danger,  it  was  agreed  tensive  national  advertising  campaign 


by  representatives  of  both  the  operators 
and  the  workers,  as  well  as  by  the 
members  of  the  commission,  that  the 
press  be  excluded  from  all  sittings  of 
the  commission  and  that  instead  a 
daily  summary  of  the  proceedings  be 
prepared  by  a  member  of  the  commis¬ 
sion’s  staff  and  handed  out  to  the  press 
on  the  strict  understanding  that  they  ac¬ 
cept  these  “handouts”  and  make  no  other 
comment  on  the  evidence. 

This  arrangement  had  the  approval  of 
both  parties  to  the  dispute  and  of  the 
commission,  but  it  did  not  have  the  ap¬ 
proval  of  the  press,  notably  the  news¬ 
papers  in  Nova  Scotia.  It  was  tried  out 
for  a  period  of  one  week.  The  reporters 
on  the  assignment  carried  out  their  end  of 
the  agreement  explicitly  as  did  all  other 
interests  concerned  but  still  the  press  in 
Nova  Scotia  was  dissatisfied.  The  Nova 
Scotian  newspapers  felt  that  they  were  not 
getting  “all  the  news,”  even  though  the 
reports  given  to  them  were  absolutely 
unbiased  and  fair. 

The  result  of  this  feeling  of  dissatisfac¬ 
tion  was  a  new  arrangement.  It  was 
decided  to  hand  over  the  reportorial  func¬ 
tions  of  the  commission  to  an  official  rep¬ 
resentative  of  the  dominion’s  great  news 
gathering  organization,  the  Canadian 
Press,  and  in  future  to  allow  this  repre¬ 
sentative  to  handle  all  news  reports  in 
place  of  the  commission’s  own  man. 

The  man  entrusted  to  this  responsible 
task  was  Andrew  Merkle,  Atlantic  super¬ 
intendent  of  the  Canadian  Press.  He  was 
constituted  the  official  reporter  of  the 
commission’s  doings,  and  since  that  time 
not  a  single  murmur  or  protest  or  dis¬ 
satisfaction  has  arisen. 

Under  the  present  arrangement  the  Can¬ 
adian  Press  reporter  hears  all  evidence 


lacked  by  a  ftmd  of  $150,000  is  to  be 
launched  at  once  by  the  American  Granite 
.Association.  'This  was  decided  upon  at  the 
last  session  of  the  annual  convention  of 
the  Association  held  here  this  week.  The 
representatives  of  the  granite  industry  at¬ 
tending  voted  unanimously  to  inaugurate 
for  the  first  time  a  big  national  advertis¬ 
ing  program  extending  over  a  five  year 
peric^  for  the  purpose  of  directing  public 
attention  into  the  important  uses  of  gran- 
ite. 

The  officers  of  the  Association  were  au¬ 
thorized  to  raise  the  advertising  fund 
among  the  members,  no  limit  being  fixed 
upon  the  amount.  Declining  to  an 
assessment  of  the  members,  the  officers 


Using  the  multiple  of  four  and, one-half  persons 
to  the  family,  and  multipl3nng  the  circulation 
of  The  Miami  Herald  by  this  figure  will  give  a 
good  estimate  of  the  growth  of  Miami’s  popu¬ 
lation. 


To  reach  this  rich  and  growing  new  market  you 
must  use  the  Miami  Herald,  because  it  covers 
the  field  more  completely  than  any  other  news¬ 
paper  in  a  city  the  size  of  Miami. 


For  The  Six  Months 
Eii£ng  Sept.  30,  1925 


the  average  net  paid  daQy  dreu- 
lation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  was 


239,198 


Tlie  average  net  paid  per  Sunday 
circulation  of  THE  SUNDAY 
SUN  for  that  period  was  183,814 
— a  gain  of  1,783. 


Everything  in  Baltimore 
Revolves  Around 


THE  SUN 

Morning,  Evening,  Sunday 


Following  Is  The  Average  Monthly 
Distribution  Of  The  Herald 
For  5  Months 


1925 

Daily 

Sunday 

July . 

..  32,593 

41,076 

August . 

..  35,700 

46,076 

September  . . 

..  37,221 

49,734 

October . 

..  39,322 

52,935 

November  . . 

..  41,255 

56,192 

The  Miami  Herald 


**Floruia^s  Most  Important  Newspaper** 

Frank  B.  Shutts,  Publisher 


CrMtMt  CtrcuUtioB  Weak  Daya  ar  Sunday  fa  Miami  and  Loarar  East  Coaat  Tarritory’ 
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NEW  YORK 
DECEMBER  3,1925 


Evening  Journal  cifc.r.‘!i 682,3 1 3 

Circulation  Means  Power,  The  Evening  Journal  Has  Much  More  Than  Double 
the  Circulation  of  Any  Other  Evening  Newspaper  in  New  York 


The  average  daily,  net  paid,  circulation  of  the  Evening 
Journal  throughout  November  was 

682,515 

This  interests  the  great  family  of  Evening  Journal  readers, 
constantly  GROWING.  The  greater  the  number  of  readers, 
the  greater  the  influence  and  power  for  good  combined  in 
one  reading  group. 

■  OB 

The  Evening  Journal  circulation,  steadily  GROWING, 
interests  business  men,  whose  announcements  through  the 
Evening  Journal  cover  and  blanket  Greater  New  York  and 
the  nearby  suburbs. 

The  Evening  Journal,  selling  an  average  of 

682,515 

daily  at  three  cents,  has  far  more  than  double  the  circulation 
of  any  one  of  its  competitors  in  New  York’s  evening  news¬ 
paper  fleld. 

■  B  B 

It  is  CIRCULATION  THAT  COUNTS.  The  influence 
of  a  newspaper,  the  power  of  its  group  of  readers,  and  the 
intensity  of  service  that  a  newspaper  can  render  to  the  busi¬ 
ness  community,  advertisers,  and  others,  depend  upon  cir¬ 
culation.  There  is  no  substitute  for  it.  “Nothing  succeeds 
like  circulation.” 

“Comparisons  are  odious,”  especially  to  those  that  supply 
the  SMALL  circulation  figures  in  the  comparisons. 

In  all  kindness,  and  with  due  respect  for  the  achievements 
of  our  contemporaries  and  competitors,  we  call  attention  to 
certain  DIFFERENCES. 

There  are  three  evening  newspapers  in  New  York  City 
that  may  be  said  to  count  in  the  field  of  substantial  circula¬ 
tions.  They  are  the  Evening  World,  the  Sun  and  the 
Telegram. 

For  purposes  of  comparison,  we  take  the  circulation 
figures  most  recently  supplied  by  each  of  these  newspapers  to 
the  Government,  and  assume  that  increase  in  Evening  Jour¬ 
nal  circulation  has  not  meant  loss  of  circulation  to  any  one 
of  its  competitors. 

To  get  the  circulation  of  the  Evening  Journal,  multiply 
the  circulation  of  the  Evening  World  by  two  and  add  58,447. 

Or  multiply  the  circulation  of  the  Evening  Sun  by  two 
and  add  169,845— then  you  have  the  EVENING  JOURNAL 
circulation. 

Or  multiply  the  circulation  of  the  Evening  Telegram  by 
THREE,  add  83,615,  then  you  have  the  circulation  of  the 
Evening  Journal. 

In  other  words,  the  circulation  of  the  Evening  Journal  is 
100  per  cent  greater  than  that  of  the  Evening  World,  plus 
58,447.  It  is  100  per  cent  greater  than  that  of  the  Sun,  plus 
169,845;  three  times  greater  than  that  of  the  Evening  Tele¬ 
gram,  plus  83,615. 

THAT  IS  WHAT  YOU  MIGHT  CALL  CIRCULA¬ 
TION  SUPREMACY  IN  THE  EVENING  NEWSPAPER 
FIELD  OF  NEW  YORK  CITY. 

■  ■  ■ 

But  mere  circulation  flg^ures  do  not  tell  the  story  com¬ 
pletely  or  give  to  merchants  the  fact  that  interests  them  most. 


There  is  no  DUPLICATE  circulation  in  the  Evening  Jour- 
naVs  daily  net  paid  average  of 

682,515 

Each  line  of  space  in  a  copy  of  the  Evening  Journal, 
purchased  by  a  merchant,  goes  TO  A  DIFFERENT  BUYER 
and  to  a  different  FAMILY. 

In  dealing  with  the  Evening  Journal  you  know  that  you 
deal  on  a  daily  average  with  682,313  SEPARATE  BUYING 
UNITS. 

Every  business  man  knows  that  newspapers,  specializing, 
for  instance,  in  Wall  Street  information,  rather  than  in  gen¬ 
eral  human  interests,  are  bought  two  or  three  at  a  time.  That 
is  DUPLICATE  circulation  and  means  WASTE  IN 
ADVERTISING. 

B  ■  ■ 

Every  intelligent  merchant  knows  that  it  is  not  wise  to 
send  three  messages  to  the  same  address,  but  rather  to  spend 
money  sending  the  same  message  TO  THREE  DIFFER¬ 
ENT  ADDRESSES. 

Every  advertiser  can  easily  learn  for  himself  that  the 
Evening  Journal  GOES  HOME. 

Let  a  business  man  assign  a  few  clerks  to  the  task  of 
picking  up  newspapers  dropped  in  the  subways,  surface  cars 
and  elevated  railroads. 

The  clerks  will  come  back  with  a  collection  of  newspapers 
that  have  been  bought,  two  or  three  at  a  time,  to  read  the 
financial  news  and  then  dropped.  The  clerks  will  not  bring 
back  ANY  Evening  Journals,  BECAUSE  THEY  GO  HOME. 

■  ■  B 

What  the  TOTAL  reading  family  of  the  Evening  Journal 
may  be  can,  of  course,  only  ^  guessed,  it  cannot  be  proved. 

It  is  certain  that  a  paper  taken  into  the  homes  is  read  on 
the  average  by  four  members  of  a  family.  But  put  the  aver¬ 
age  as  low  as  three,  and  the  number  of  Evening  Journal 
readers  exceeds  2,000,000. 

One  thing  is  certain,  and  NOT  a  matter  of  guesswork. 
For  every  one  hundred  evening  newspapers  sold  in  New 
York,*  MORE  THAN  FORTY  ARE  EVENING  JOUR¬ 
NALS. 

And  the  Evening  Journal  is  growing.  The  circulation  for 
every  day  in  November,  net  pai^  averaged  682,313,  the  aver¬ 
age  net  paid  daily  circulation  for  the  week  ending  last 
Saturday  was 

702.624 

B  ■  B 

But  this  circulation  does  not  satisfy  the  Evening  Journal, 
it  does  not  intend  to  remain  content  with  it. 

Those  in  charge  of  the  mechanical,  circulation  and  edi¬ 
torial  departments  intend  that  the  Evening  Journal,  now  more 
than  100  per  cent  ahead  of  any  competitor,  shall  be  more  than 
200  and  300  per  cent  ahead. 

New  plants  are  being  built,  more  than  one  million  dollars 
worth  of  new  presses  have  been  ordered  for  the  exclusive  use 
of  the  Evening  Journal. 

Meanwhile,  to  beat  all  your  evening  newspaper  com¬ 
petitors  by  more  than  100  per  cent,  is  at  least  a  START  in 
the  right  direction. 


E  d  i  t  o  r 


Publisher  for 


BUREAUCRATIC  SILENCE  AND  SECRECY 
HAMPERING  WASHINGTON  NEWS  MEN 


Correspondent  Protests  **Air  Tight*’  Control  of  Department 
of  Justice  and  General  Attempt  to  Censor  Even 
Most  Unimportant  News 


By  A.  H.  KJRCHHOFER 

Wa«>hniKtoii  <  orn  AiNindent,  Buffalo  Evening  Sews 


little  while  when  Mussolini  ministrations  w*ere  privileged  to  use  their 
perpetrates  a  new  outrage  upon  the  own  judgment  in  giving  to  the  press  such 


Italian  press  there  are  loud  shrieks  of  matters  as  their  discretion  dictated,  have 
disapproval  from  American  newspapers  been  gagged  and  dare  divulge  nothing 


and  champions  who  believe  that  “freedom  without  reference  to  the  office  of  the  at- 
of  the  press"  really  should  mean  what  torney  general.  Questions  received  there 


almost  invariably  are  answered  with  the 


While  'ome  of  these  are  too  preoccupied  statement.  There  is  nothing  to  say. 


to  note  what  is  going  on  at  home,  violence  This  is  not  an  argument  for  indiscrim- 


is  being  done  to  principles  that  move  hand  inate  publicity.  It  must  be  clearly  eviden* 
in  haml  with  freedom  of  the  press  and  to  any  reasonable  person  that  if  the  gov- 


freedom  of  speech.  This  does  not  mean  ernment  is  planning  to  bring  an  important 
that  gf)vernmental  officials  who  have  sue-  law  suit,  it  will  not  do  to  show  its  hand 


ceeded  in  bottling  up  every  kind  of  in-  before  the  necessary  legal  steps  have  been 
formation  because  they  are  opposed  to  taken,  but  in  bottling  up  everything  even 


divulging  details  which  have  been  en-  the  most  routine  matters  the  head  of  the 


trusted  to  them  as  servants  of  the  people  Department  of  Justice  seems  to  have  es- 
are  attempting  to  restrict  the  editorial  tablished  a  system,  which,  while  not  deny- 


expression  of  the  press,  but  they  are —  tbe  freedom  of  the  press,  to  a  large 

without  any  protest  against  the  practice  extent  is  in  derogation  of  it.  On  a  larger 


— establishing  precedents  of  excessive  or  smaller  scale  this  also  is  true  of  other 
secrecy  in  even  the  most  trivial,  casual  departments  in  Washington,  but  nowhere 

—  .  .  .  .  .  •  .1  *  1 _ I  _ 


and  routine  affairs  that  result  in  almost  tbe  autocratic  attitude  of  the  head  of  a 
complete  lack  of  information  on  certain  department  better  illustrated  than  in  the 


impr)rtant  policies,  as  well  as  matters  of  Department  of  Justice. 


lesser  importance  on  which  none  but  a  To  offer  duty  and  conscience  as  an  ex¬ 


small  minded  man  could  argue  the  public  cuse  for  this  course  of  action  is  very 
interest  might  be  affected  adversely  if  the  well,  but  in  almost  the  same  breath  to 


facts  honestly  were  made  known. 


In  bygone  days  it  was  possible  in  Wash- 


make  statements  that  insult  the  intelli¬ 
gence  of  the  youngest  reporter  and  indulge 


ington  for  good  reporters  to  keep  in  touch  ''t  misleading  discussions  may  be  all  right 
with  responsible  subordinates  in  the  vari-  frf>m  the  standpoint  of  legal  ethics,  but 


ous  departments  and  thus  get  “back¬ 
ground"  on  important  matters  and  in¬ 
formation  on  others  which  were  of  real 


let  us  hope  that  journalism,  with  all  its 
faults,  won't  touch  that  stage. 

Just  by  w'ay  of  cheerful  contrast,  how- 


public  interest  and  importance,  without,  ever,  it  may  be  pointed  out  that  exactly  the 


however,  in  any  way  upsetting  the  opera-  op(K)site  policy  prevails  in  the  Commerce 


tion  of  the  department.  To  a  limited  Department.  Secretary  Hoover  believes 
degree  this  still  is  done,  but  in  recent  publicity  and  in  the  vast  organization 


they  become  known  sooner  or  later  any¬ 
way,  so  that  it  is  a  poor,  if  not  ill-advised, 
policy  which  leads  an  official — if  that  be 
the  motive — to  establish  a  censorship  al¬ 
most  as  rigid  as  that  which  the  Italian 
dictator  imposes  upon  information. 

It  does  seem  that  the  time  has  arrived 
when  the  press  and  its  representatives 
should  cease  to  accept  as  a  matter  of 
course  this  constantly  growing  tendency 
to  restrict  the  information  about  the  pub¬ 
lic  business  which  the  press  demands  not 
only  for  the  purpose  of  obtaining  and 
printing  news,  but  also  in  the  public  in¬ 
terest.  Some  officials  who  are  unable  to 
make  the  distincton  between  matters  of 
vital  moment  in  which  the  public  interest 
would  be  adversely  affected  if  premature 
publicity  were  given,  and  those  cases  in 
which  there  is  a  legitimate  news  interest 
and  should  be  made  public  as  a  matter  of 
right  to  the  public,  and  because  no  possible 
harm  to  the  public  interest  could  result 
from  such  publication,  should  be  sharply 
rebuked  by  the  press. 

This  is  a  problem  in  which  the  news- 
iwjjer  profession  has  a  profound  interest. 
(  laims  frequently  are  made  that  one  news- 
Itaper  is  almost  wholly  like  another.  One 
of  the  reasons  for  this  fact  is  that  bureau¬ 
cratic  governmental  officials  have  stan- 
•lardized  information  which  they  permit  to 
Inrcome  known.  It  then  is  dished  out  in 
canned  form,  so  that  only  those  details 
which  seem  to  be  of  interest  to  the  too 
often  mediocre  press  agents  are  offered. 
Questions  relating  to  these  handouts  are 
not  answered  on  account  of  various  fears 
by  these  very  timid  souls  and  the  result 
too  often  is  that  the  story  in  A's  paper  is 
just  about  like  that  in  B’s. 

Under  these  circumstances,  individual 
initiative  in  Washington  can  be  maintained 
only  at  the  expense  of  super-investment  in 
dynamic  energy,  because  it  requires  so 
much  effort  to  break  down  these  artificial 
barriers  to  get  matters  in  which  localities 
or  particular  papers  are  interested  under 
the  secret  methods  of  such  officials  as 
the  attorney  general,  that  the  effort  seems 
futile.  tiK)  great,  or  too  costl}'  in  time 
consumed,  tefore  it  is  undertaken. 


SOCIETY  HITS  FOREIGN 
LANGUAGE  PRESS 


I 


Allied  Patriotic  Societie*  Aekt  Lawi 
Forcing  Newspaper*  to  Teach  P*. 
triotism  and  Do  It  in  English 


dency  on  the  part  of  “higher  ups”  abso-  carried  out.  Reporters  still  have  ac- 


obtaining  reliable  information  has  all  but  ^  department  head,  except  on  rare  occa- 


passed  from  practice. 


ately  were  acquainted  refused  to  talk  for 
fear  of  consequences.  This  fear  is  not 
a  chimerical  thing,  because  the  appear¬ 
ance  of  a  newspaper  statement  bearing 
directly  upon  a  matter  receiving  the  at¬ 
tention  of  officials  in  a  given  department 
easily  could  be  traced  to  the  man  having 
it  in  charge. 

Today  the  Department  of  Justice,  un¬ 
der  the  iron  hand  of  John  Garibaldi  Sar¬ 
gent,  Vermont  country  lawyer,  is  Wash¬ 
ington’s  outstanding  example  of  bureau¬ 
cratic  control.  The  Department  of  Jus¬ 
tice  to  a  very  large  extent,  so  far  as  im- 
j)ortant  news  is  concerned,  is  almost  air¬ 
tight.  The  attorney  general’s  press  con¬ 
ferences  are  ludicrous  and  if  not  a  loss 
of  his  time,  certainly  are  a  waste  of  the 
reporters’  time. 

Few  are  the  officials,  be  they  high  or 
low,  at  the  Department  of  Justice,  who, 
in  view  of  the  stringent  orders-  that  have 
gone  forth  under  the  seal  of  Mr.  Sargent, 
will  assume  the  risk  of  divulging  informa¬ 
tion.  Employees  in  the  department  for  20 
or  more  years,  who,  during  successive  ad- 


morning  6 
Jms  ^Sunday 
^  diculation 
weslr  of 
St  Louis 
Los  Angeles 

EXAMINER 


The  Allied  Patriotic  Societies,  meet, 
ing  in  New  York  this  week,  launched 
plans,  which,  if  successful,  will  force 
foreign  language  newspapers  in  this 
country  to  print  in  English  a  half  colum 
in  each  issue  on  the  Constitution,  the 
history,  or  the  governme-nt  of  the  United 
States. 

"There  are  2, (XX)  papers  published  in 
this  country  in  foreign  languages,’’  de¬ 
clared  Dwight  Braman,  president.  "They 
attack  our  government  under  cover.  Thor 
influence  is  insidious.  They  are  restricted 
by  present  laws  only  from  publishfaijj 
their  blasphemous  statements  on  en 
velopes  or  mailing  wrappers.” 

Frank  H.  Kinnicutt  of  the  American 
IXefense  Sfx:iety  read  a  bill  that  had  been 
rlrafted  to  submit  to  Congress.  It  pro¬ 
vided  that  the  Commissioner  of  Jsduca- 
tion  furnish  the  foreign  papers  with  suit 
able  material,  that  the  paper  publish  both 
English  and  foreign  language  versions, 
and  that  publications  failing  so  to  do  bt 
l>arred  from  the  mails. 

Following  the  objection  of  Hugh 
.\dams,  also  of  the  American  Defense 
S»)ciety,  that  the  bill  was  “not  strong 
enough,  because  a  publication  might  print 
the  fact  that  the  material  was  contrilmted 
by  the  Government,”  the  reiK)rt  of  the 
bill  was  recommitted  to  the  committee, 
with  the  recommendation  that  Mr.  Adams 
c<)llal)orate  on  it  and  that  the  committee 
then  “confer  with  the  Commissioners  of 
Education  and  with  such  members  of  the 
House  of  Representatives  and  the  Senate 
as  show  their  interest.” 

The  Rev.  Joseph  P.  McComus  of  St 
Paul’s  (.'hapel  then  counseled  the  repre¬ 
sentatives  not  to  “annoy  foreigners  on  our 
shores  too  much.  We  of  the  old  stock 
have  our  faults,”  he  said. 


years  there  has  been  .such  a  great  ten-  uiuler  his  control  this  principal  literally 


lutelv  to  control  all  news  announcements  cess  to  the  men  doing  things,  who  are  ac- 


of  any  consequence  that  this  method  of  quainted  with  the  intimate  details  which 


sion,  never  can  acquire.  They  are  avail- 


During  the  regime  of  Charles  Evans  •*ble  to  the  press,  and  information  on  the 
Hughes  as  Secretary  of  State,  he  insti-  subjects  dealt  with  by  the  department  is 


Accept  This  Invitation 


luted  a  cen.sorship  that  was  all  but  1(X)  freely  and  honestly  at  the  disposal  of  the 
per  cent  effective  in  preventing  any  State  press. 


department  matters  becoming  known,  un-  Gne  of  the  great  feap  of  these  bureau¬ 


less  he  or  some  immediate  subordinate  cratic  officials  who  insist  upon  approving 
passed  upon  them.  To  a  large  degree  all  news,  information,  publicity,  or  what- 


CERTIFIED  DRY  MATS 


this  still  is  true  today;  but  the  fierce  ever  they  consider  the  announcements 
energy  of  Hughes  no  longer  is  back  which  they  authorize  from  time  to  time. 


of  the  order,  and  so  conditions  are  not  that  snooping  reporters,  in  touch  with 
nearly  what  they  once  were.  When  Mr.  subordinates,  will  get  material  to  write 


Hughes  elected  to  make  something  public,  stories  ateut  differences  of  opinion,  in- 
it  is  true,  he  did  it  in  such  a  lucid  way  ternal  friction,  etc.  Such  incidents,  of 


that  all  points  he  desired  to  discuss  were  course,  often  make  more  interesting  read- 
covered,  but  frequently,  of  course,  the  than  do  other  kinds  of  information 


information  most  wanted  by  the  press  that  might  be  obtained  from  the  same 
was  not  forthcoming.  Subordinates  who,  sources,  but  when  all  is  said  Xnd  done. 


without  prejudice  to  the  government’s  in-  the  extent  of  these  differences  is  very 
terests,  would  have  been  glad  to  supply  small,  and  if  they  are  of  any  consequence, 
the  details  with  which  they  most  intim- 


Our  mats  do  not  play  favorites — there 
is  nothing  mysterious  about  their  use,  or 
handling. 

What  several  hundred  newspaper  plants 
are  NOW  doing  with  Certiheds,  you,  too, 
can  accomplish  in  your  own  plant. 

Whether  you  are  equipped  with  an 
AUTOPLATE,  DUPLEX  (tubular  or 
semi-cylindrical),  GOSS,  HOE,  or  SCOTT 
casting  box,  there  is  a  CERTIFIED  DRY 
MAT  that  will  meet  and  fulfill  your  re¬ 
quirements  to  your  entire  satisfaction. 

That  is  why  we  invite  you  to  try 
CERTIFIEDS  at  our  expense — you  can’t 
know  them  until  you’ve  tried  them. 

Just  name  the  make  of  your  casting  box 
and  we’ll  take  care  of  you  without  delay. 
Now  is  a  good  time  to  get  acquainted. 


CERTIFIED  DRY  MAT 
CORPORATION 


340  Madison  .Avenue,  New  York,  N.  Y. 

For  “wet  mat”  printing  with  DRY  MAT  facility 
use  CERTIFIEDS 
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NEA  Comics  in  page 
size  and  strip  form 
have  the  largest 
reader  following  in 
the  world. 


The  letter 
herewith  repro¬ 
duced  indicates 
the  pulling  pow¬ 
er  of  NEA  Strips 
and  Color  Pages 
in  the  comic 
field. 

More  than 
eight  hundred 
papers  with 
8,279,249  circu¬ 
lation  use  NEA 
Comics,  the 
Standard  of 
America. 

The  Four  Page* 
Ready-Print  Col¬ 
or  Comic  Sec¬ 
tions  are  making 
circulation  for 
scores  of  liews- 
papers.  “Our 
Boarding 
House,”  “Freck¬ 
les,”  “$alesman 
$am,”  and  “Out 
Our  Way”  form 
the  funniest  col¬ 
or  comic  section 
obtainable. 

Rates  and  sam¬ 
ples  on  request. 
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SHOPPERS  NEWS  STARTS 
IN  NEW  YORK  CITY 


will  sell  on  the  streets  at  5  cents  a  copy. 

The  Times  is  represented  nationally  by 
the  Devine- MacQuoid  Company,  Inc. 


HEARST  ISSUES  BONDS 
ON  N.  Y.  JOURNAL 


Weekly  Tabloid  Carries  Store  News 
and  Advertisements— Promises  to 

Maintain  “Free  Service  Bureaus” — 
Does  Not  Aspire  to  Daily  Field 

The  Shoppers  Xe7vs,  a  weekly  tabloid 
carrying  store  news  and  advertisements, 
has  started  publication  in  New  York  City. 
It  is  published  by  the  Baudy  Publishing 
Company,  Inc.,  of  which  Royal  A.  Baudy 
is  president  and  C.  W.  de  Sambourg,  sec¬ 
retary. 

VV'ith  its  first  issue  the  following  policy 
svas  announced : 

“The  Shoppers  News,  making  its  first 
appearance  with  this  issue,  and  to  be  pub¬ 
lished  weekly  hereafter,  is  published  sole¬ 
ly  in  the  interests  of  the  woman  shopper. 


ness  manager.  New  York  Times;  William 
Olcott,  Boston  Globe;  and  James  Melvin 
Lee,  director  of  the  School  of  Journalism, 
New  York  University. 


HARVARD 

JURY 


AD  AWARD 
NAMED 


H.  J.  Allen,  Bruce  Barton,  Stanley 
Re«or  and  C.  K.  Woodbridge 
Among  Those  Picked  to  Choose 
Year’s  Best  Ads 


Proceeds  of  $15,000,000  Will  Finance 
New  Buildings  and  Repay 
.  Journal  for  Other 
Investments 


GEORGE  AUTHIER  RESIGNS 


A  new  Hearst  bond  issue  was  put  on 
the  market  this  week  by  S.  W.  Straus 
&  Co.,  New  York,  consisting  of  $15,000,- 
000  first  mortgage  and  collateral 
per  cent  bonds  of  the  New  York  Even¬ 
ing  Journal,  Inc. 

The  proceeds  will  be  used  to  erect 
and  equip  buildings  to  house  all  the 


Leaves  New  York  World  to  Head 
Foreign  Affairs  News  Service 

George  Authier,  has  resigned  as  a 
member  of  the  New  York  World  staff 
at  the  National  Capital  to  assume  charae 
Foreign 


of  the 
Affairs  N  e  w  s 
Service  of  Wash¬ 
ington.  Authier, 
a  former  presi- 


The  Jury  of  .Award  for  the  Harvard 
Advertising  Awards,  founded  in  1923  by 
Edward  'W’.  Bok,  was  appointed  on  Mon¬ 
day  of  this  week  by  Dean  Wallace  B.  -  -  -  j  r  i 

Donham  of  the  Harvard  Business  School,  Hearst  publications  in  New  York  City  dent  of  the  Na- 
to  make  the  awards  for  the  current  year.  also  to  reimburse  the  company  for  tional  Press  Club, 

Those  who  will  serve  are:  Henry  J.  expended  in  the  purchase  of  the  st^ed  his  news- 

- - -  —  -  — ,  J  ur  u  f  *1  ii/*  i  Rochester  Jounicu  and  Post-Express,  the  paper  career  m 

Its  purpose  is  to  acquaint  its  readers  with  owner  ^id  publisher  of  ihtWtch-  i^^^hcster  American  the  Syracuse  Journal  Iowa  where  he 

the  best  values  offered  by  the  leading  Barton,  of  Barton,  and  Telegram  and  the  Syr^use  American,  was  political 

merchants,  giving  particular  attention  to  \  agency  of  ^^,riter  for  the 

all  special  offerings  made  by  these  mer-  ^ew  York;  Neil  H.  Borden,  assistant  .  1  he  total  assets  ot  the  New  York  Eve-  Moines 

chants  professor  of  advertising.  Harvard  Busi-  omg  Journal,  Inc.,  are  listed  in  the  an-  a  :  ,  j 

i.tr'-  1  .  11  J  ness  School-  M  T  Cooeland  nrofessor  nouncement  of  the  bond  offering  at  $29,-  ,  5 

Various  merchants  will  set  aside  cer-  ^  marketing  Harvard  Business  School  •  900,000,  of  which  real  estate  is  reported 
tain  days  each  week  when  unusual  price  MarS  n  o7esiS  Mac  Martin  Ad-  at  $14,000,000.  He  later  be- 

concessions  wil  be  made,  and  the  Shop-  t:  .‘‘arim,  presiaeni,  .viac  .viamn  /\a  .,  ,  :ame  city  editor, 

pers  News  will  endeavor  to  keep  fully  in-  vertising  Agen9-,  Minnea^hs;  Malcolm  Four  buildings  are  planned,  with  the  hen  political  edi- 

formed  on  all  these  offerings  and  place  Muir  vice-president  and  chairman  of  the  la/fst  a  7-story  structure,  at  54th  and  tor,  of  the  Minneapolis  Tribune,  first 

such  information  at  the  disposal  of  its  advertising  board,  McGraw'-Hill  Com-  3Mh  streets  to  house  the  New  York  coming  to  Washington  as  the  Tribune’s 

readers  pany.  New  York;  Stanley  Resor,  presi-  .American  and  magazines.  .A  4-story  plant  correspondent. 

..  .  dent,  J.  Walter  Thompson  Company,  for  the  Journal  will  be  erected  between 

The  Shoppers  News  will,  in  every  York;  Tim  Thrift,  advertising  South  and  Water  streets.  Market  street 

way_  possible,  protect  its  readers  by  ac-  manager,  American  Multigraph  Sales  and  Catharine  Slip.  A  third  unit  for  print- 

cepting  advertisements  from  reputable  Company,  Cleveland;  and  C.  K.  Wood-  ing  the  Harlem  and  Bronx  editions  of  the 

firms  only,  firms  of  standing  whose  repu-  president.  Associated  .Advertising  American  and  Journal  will  be  built  on 

tations  are  unquestioned  and  who  sell  de-  —  ’  r .  —  - •  .  •  . 


Gvorce  Authie* 


tations  are  unquestioned  ^d  who  sell  de-  q^^s  of  the  World,  and  president.  Dicta-  East  149th  street,  two-stories  high.  An- 
pendable  merchandise  that  is  actually  Corporation  of  New  York.  In  other  two-story  tax-payer  is  scheduled 

underpriced  when  so  advertised.  It  re-  a^intment  to  the  Jury,  these  '  ^  ' 

serves  the  right  to  reject  any  advertise-  ^^n  and  the  Irms  which  they  represent 
ment  found  to  be  untruthful  or  mislead-  competition 

ing,  and  business  is  solicited  only  trom  .  ^ 

representative  merchants  of  established  prizes  to  be  awarded  are  as  fol-  __ 

responsibility  and  integrity.  lows:  a  gold  medal  to  the  individual  or  Three  Newspaper  Men  Speak  at  N, 

“The  Shoppers  News  will  maintain,  '*'"8  recognition  for  dis-  gpeci.l  Libr.rie,  Meeting 

without  cost  to  its  readers,  free  service  ‘'"^'.^hed  contemporary  services  to  ad-  « 

bureaus,  devoted  to  shopping,  theatrical  vertising ;  two  prizes  of  two  thousand  Three  newspaper  men  spoke  ^fore  the 
and  general  city  information  dollars  each,  one  for  a  national  campaign,  meeting  of  the  New  York  Special  Libra- 


for  Columbus  Circle. 

ADDRESS  LIBRARIANS 


Y. 


Ad  Bureau  Names  Dinner  Committee 

Members  of  the  committee  to  arrange 
for  the  annual  dinner  of  the  Bureau  of 
.Advertising  of  the  American  Newspa¬ 
per  Publishers’  Association  to  be  held  in 
New  York  in  April  1926,  were  announced 
this  week,  as  follows :  E.  W.  Parsons, 
this  week  as  follows :  E.  W.  Parsons,  Chi¬ 
cago  Tribune,  chairman;  David  B.  Plum, 
Troy  Record;  Howard  Davis,  New  York 
Herald  Tribune;  Charles  D.  Atkinson, 
Atlanta  Journal;  E.  P.  Adler,  Davenport 
Times;  and  J.  F.  Finley  of  the  Six  Point 
League  of  New  York.  J.  J.  E.  Hessey, 


The  Shoppers  New's  will  at  all  thousand  dollars  for  the  advertising  re- 

co-o|^rate  with  both  the  shopper  and  the  search  of  the  year  conspicuous  either  for 
merchant  for  the  mutual  protection  and  securing  economy  or  efficiency  in  adver- 
best  interests  of  both.  tising,  or  for  reducing  or  precluding  un- 

In  an  editorial  captioned  “To  Our  wise  expenditure  in  a  specific  advertising 
Friends,  the  Daily  Press,’’  the  new  week-  program;  three  prizes  of  one  thousand 
ly  declares  it  does  not  aspire  to  enter  the  dollars  each  for  the  advertisement  most 
daily  field.  effective  in  text,  most  effective  in  use  of 

“It  fully  appreciates  that  New  A’ork  is  pictorial  illustration,  and  most  effective 
well  supplied  with  real  newspapers  and  it  in  combination  of  both  text  and  illustra- 


the  other  for  a  local  campaign;  two  ries  Association  held  in  New  York  Dec.  1.  of  the  New  York  office  of  the  Chicago 


fully  realizes  that  if  bigger  or  better 
newspapers  are  demanded,  if  such  is  pos¬ 
sible,  that  the  New  York  publishers  will 
produce  them,”  it  states. 


STRACHEY’S  FAREWELL 


Editor  of  London  Spectator  Return* 
Home  Warm  Admirer  of  U.  S. 

J.  St.  Loe  Strachey,  for  30  years  editor 
of  the  London  Spectatpr,  returned  to 
England  this  week,  a  warm  admirer  of 
the  United  States.  He  said  as  much  in 
a  farewell  address  from  Station  WRNY, 
New  York,  before  he  sailed  Dec.  2. 

Mr.  Strachey  sold  the  Spectator  last 
summer  to  Evelyn  Wrench.  News  of  the 
deal  became  known  this  week. 

“I  cannot  leave  America,”  he  said  in 
his  radio  talk,  “after  my  seven  weeks’ 
visit  without  a  few  words  of  thanks  to 
the  most  courteous,  most  genial  and  most 
friendly  of  hosts.” 


tion.  The  competition  closes  Dec.  31. 


Japanese  News  Agency  Celebrates 

The  Nippon  Dempo  Tsushin  Sha, 
Japanese  telegraph  news  agency,  cele¬ 
brated  its  25th  anniversary  recently,  with 
more  than  1,000  attending  informal  cere¬ 
monies  held  jit  a  Tokio  hotel.  The  agency 
was  established  in  1901  by  Mr.  Mitsun- 
aga,  its  present  president.  Relations  were 
established  with  the  United  Press  Asso¬ 
ciations  of  this  country  18  years  ago.  The 
present  network  of  communications 
spreads  throughout  Japan,  its  colonies, 
and  all  over  China  and  Manchuria. 


NEW  SUNDAY  PAPER 


Cumberiand  (Md.)  Evening  Times 
Adding  Sunday  Issue  Dec.  5  I 

Western  Maryland  will  have  its  first 
Sunday  newspaper  Dec.  6,  when  the  Cum¬ 
berland  Evening  Times  will  begin  the 
publication  of  a  Sunday  morning  edition. 

Joseph  B.  Finan,  editor  and  publisher, 
was  in  New  York  this  week  completing 
arrangements  for  the  Sunday  issue,  which 
will  carry  the  leased  wire  report  of  the 
International  News  Service,  eight  pages 
of  colored  comics,  a  magazine  section, 
special  radio  and  automobile  sections. 

The  Sunday  Times  will  be  delivered  to 
subscribers  without  additional  charge  and 


-FLORIDA- 


Sanshine  City’s  Largest  CircnlatioD 

rXM  DAiLY  NEWS,  St.  Pet«nbiirf*t  Pic¬ 
ture  Pap^r,  has  the  largest  circalatioa  te 
the  SuBshine  City. 

Tkm  DAILY  NEWS  was  started  on  March 
sixteenth  last.  Its  circulation  la  grewing 
daily  •  .  .  On  October  tenth  It  reeebed 
6fte'9B  thousand,  without  th#  aid  of  any 
cirenlatioo  campaign. 

It  carries  the  flag  of  pregretslTO  newspaper 
achievement  in  Western  Florida.  Evmry^ 
body  rends  the  NEWS.  Any  bank 
reference. 

BjailirftNjewii 

•IfBTBKraUMB  EICTURB  PAFBfc 

eipoxnit,^ 


0*11*4  by  Frank  Faitim*  Pnlrar 
Edited  by  M*j*r  Alfred  Birdtall 

REPRESENTED  BY 

GEORGE  B.  DAVID  COMPANY 

NFW  YORKt  IK  East  Oai  StrMt 
CHICAGOt  Kit  Hartfard  BoUcUiik 


Speakers  were;  Louis  Wiley,  busi-  Tribune,  will  be  committee  secretary. 

n^iANAPons 

PICTURE  a  rich,  responsive, 
prosperous,  compact  market  of 
1,992,713 — the  Indianapolis  Radius. 

It  can  be  thoroughly  and  adequately 
merchandised  with  one  advertising 
cost  —  The*  Indianapolis  News  — 
proved  for  half  a  century  the  most 
powerful  as  well  as  the  largest 
advertising  medium  in  Indiana. 


New  York  Office 
Dan  A.  Carroll 
no  E.  42nd  St. 


FiUVWK  T  Carroxx 

y^dvertisingMam^jv 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg. 
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Unequaled 

CIRCULATION  — 

Unequaled  in  quantity  plus  quality. 

ADVERTISING  — 

Unequaled  in  volume  and  character 

in  the  greatest  market  in  the  world. 


Nctar  Jlxrrk 


All  the  News  That’s  Fit  to  Print 


CIRCULATION — average  daily  and  Sunday, 
382,005,  the  largest  circulation  of  any  standard 
sized  Netv  York  morning  newspaper. 


ADVERTISING— 26,283,924  agate  lines  in 
1924,  a  record  for  New  York  City;  25,691,374 
lines  in  eleven  months,  1925,  9,853,0^  lines  more 
than  the  second  New  York  neivspaper. 


All  advertising  in  The  New  York  Times 
subject  to  censorship. 


Editor 


Publisher  for  December  5,  1925 


ALBANY  KNICKERBOCKER  PRESS-NEWS  TO 
BUILD  NEW  MODERN  HOME 


l.iihlicatitni  of  a  Sunday  edition  using  As-  NORTH  CAROLINA  PRESS 

sociated  rress  Saturday  night  service,  ~~ 

Herbert  Felkel,  vice-president  and  gen-  GROUP  REORGANIZED 

eral  manager,  has  announced.  The  Sat-  _ 

urdav  edition  will  be  discontinued.  -i-  »»  ^ 

Comics  and  features  carried  in  the  Afternoon  Dail.e,  Re.ume  Co-operaUon 
week-day  edition  will  appear  in  the  Sun-  Newt  Gathering  and  in  Advertit- 
day  paper,  and  in  addition  there  will  be  ing  Efforts — Ridge,  Greensboro 
a  Sunday  magazine  section,  real  estate  Record,  Named  President 

set  turn,  and  special  church  news.  There 

will  be  no  price  increase.  ,,  ,  .  .  .  ’ 

Mr.  Felkel  also  announced  the  purchase  The  North  Carolina  Association  oi  At- 


of  a  new  Duplex  tubular  unit-type  press,  ternoon  Newspapers  was  reorganized  at  a 
which  is  expected  to  be  installed  before  meeting  held  at  Greensboro,  N.  C.,  Nov. 
the  first  of  the  year.  A  complete  stereo-  29,  and  Edney  Ridge,  publisher  of  the 
type  plant  has  also  been  purchased.  An  Greensboro  Daily  Record  was  elected 
auxiliary  color  fountain  will  allow  color  president.  W.  C.  Dowd,  Jr.,  Charlotte 


printing. 

If  conditions  demand  it,  a  tabloid  paper 


.VcM'.T.  was  named  secretary-treasurer. 
Purposes  of  the  organization  are  to  co- 


■an  he  printed  on  the  press  with  the  ad-  operate  in  improving  the  State  news  ser- 
iustment  of  the  automatic  folders,  Mr.  vice  for  afternoon  newspapers  and  to 
Felkel  said.  promote  closer  co-operation  among  such 

-  papers;  to  establish  and  maintain  at  Ral- 

SHOW  BUYS  DISPLAY  ADS  eigh  an  afternoon  news  bureau  for  gather- 

_  ing  and  dissemination  of  news  among 

“Abie’i  lri»b  Ro»e”  Starts  Large  Scale  *he  members  and  to  promote  advertising 


Campaign 

“Abie’s  Irish  Rose,’’  Anne  Nichols’  play, 
has  become  an  American  product,  as  sal- 


arrangements  through  afternoon  news¬ 
papers. 

J.  L.  Horne,  Jr.,  Rocky  Mount  Tele¬ 
gram  and  Wilmington  Dispatch;  Rufus 


r  Campbell’s  soups,  or  shore.  TiiHn  City  Sentinel,  W.  C.  Dowd. 

Shredded  Wheat  and  will  henceforth  be  charlotte  News,  and  J.  D.  Gold,  Wil- 
adyertised  accordingly.  son  7  hues,  were  constituted  a  committee 

Working  fui  this  supposition,  William  further  perfect  the  organization  and 
( e  Lignemare.  , general  manager,  has  re-  ^ase  of  operations. 


A  LBANY,  N.  Y.,  Dec.  1 — The  Press  tion  is  to  mark  the  building  throughout 
Company,  publisher  of  the  Albany  The  latest  proven  devices  in  rapid 
Knickerbocker  Press  and  Evening  News,  movement  of  the  component  parts  of  th< 


today  announced  the  purchase  of  a  build-  newspaper  and 
ing  site  in  Eagle  street,  between  the  to  be  installed, 
state  capitol  and  the  executive  mansion,  the  entire  plai 


duced  the  play’s  advertising  in  the  New  an  association  existed  in  the 

tion  IS  to  mark  the  building  throughout.  '  ork  amusernent  columns  to  a  minimum,  ^,3^^  1 5  ^^s  ago,  and  the  reor- 

The  latest  proven  devices  in  rapid  this  week  started  purchasing  display  j,anization  was  in  response  to  a  widely 
movement  of  the  component  parts  of  the  space.  The  same  course  will  be  followed  disseminated  demand  for  such  an  associa- 
newspaper  and  the  finished  product  are  where\er  the  five  companjes  now  on  the 

to  be  installed.  In  general  the  plan  of  *'"ad  play,  the  manager  said.  _ _ 

the  entire  plant  operation  is  what  is  Sunday  in  the  New  York  Herald 

known  as  a  left  to  right  movement.  Tribune  an  “Abie”  display  ad  appeared  Cb*nire*  to  Financial  FialJ 


state  capitol  and  the  executive  mansion,  the  entire  plant  operation  is  what  is  ^'^nday  in  the  iVcu'  York  Herald 

and  its  plans  for  the  erection  of  a  mod-  known  as  a  left  to  right  movement.  Tribune  an  “Ahie  ’  display  ad  appeared 

em,  three-story  home  for  its  publications.  Raw  product  intake  is  to  be  on  the  Lan-  P^ge  3  news  section.  The 

The  site  is  now  occupied  by  the  Albany  caster  street  side  and  the  movement  of  space  was  19.s  lines  (60  lines  across  three 


Changes  to  Financial  Field 

The  Buffalo  Evening  Post  will  change 


Medical  College  building,  a  century  old,  the  finished  product  from  the  Jay  street  columns),  with  the  cost  for  the  single  character  on  Dec.  7,  according  to  an 
and  the  oldest  medical  school  in  the  side.  insertion  $47/.75.  Last  week  the  Sunday  editorial  announcement  of  the  publisher, 

country.  The  Press  company  will  take  The  Knickerbocker  Press,  morning,  is  carried  an  “Abie”  ad  on  page  '2  Richard  Coley.  After  that  date  the  paper 


over  the  property  July  1  and  begin  the  83  years  old,  but  its  predecessors  go  news  section  with  the  space  not  will 

construction  of  the  new  building,  cover-  back  to  the  colonial  days  of  150  years  Onite  as  large.  ...  .  ■'“ni 


will  be  a  financial  journal,  patterned 
.somewhat  after  the  Wall  Street  Journal. 


ing  the  entire  frontage  of  150  feet  in  ago.  Hugh  Hastings,  a  protege  of 
Eagle  street  and  a  depth  of  lOO  feet  in  Thurlow  Weed  and  VVilliam  H.  Stewart, 


Jay  and  Lancaster  streets.  More  than  was  the  founder  of  the  Knickerbocker  in  drania  cannot  be  continuously  sold. 
50,000  feet  of  floor  space  will  be  provided  1842.  In  1879  the  Daily  Press  was  con- 

in  the  initial  unit  of  the  structure,  which  solidated  with  the  Knickerbocker  under  ~  " 

is  designed  to  admit  of  future  expansion  the  name  of  the  Press  and  Knickerbocker 

in  additional  stories.  and  soon  after  the  Express  was  joined 

Detailed  suggestions  by  experts  in  the  to  it  under  the  name  of  Press-Knicker-  RPO  TXTXTTXir’'  QT 

several  branches  of  the  modern  news-  bocker-Express.  DCvjirM  IN  IJN vT  ol. 

paper  have  been  synchronized  and  co-  It  was  published  in  this  form  until 
ordinated  by  Lynn  J.  Arnold,  president  1910  when  it  was  purchased  by  the  late 
of  the  Press  company,  and  its  executive  Judge  Lynn  J.  Arnold  of  Cooperstown 

heads  and  reduced  to  building  require-  and  the  name  changed  to  The  Knicker-  £1 

ments  by  Marcus  T.  Reynolds,  architect,  bocker  Press.  In  1921,  the  Argus,  an 

to  conform  with  the  present  and  future  age-long  competitor  was  purchased  by  ^ 

needs  of  the  Press  publications.  the  Press  company  and  in  1922  the  pub-  TXAU 

While  full  details  have  not  yet  been  lication  of  the  evening  edition.  Albany 

developed,  the  ground  floor  will  bouse  the  Evening  News,  was  started.  ' 

press  rooms,  business  offices  and  circula-  Less  than  a  year  ago  the  Albany 

tion  department.  A  mezzanine  mailing  Evening  Journal  was  purchased.  Wll 

room  will  be  connected  with  the  press  _ 

room  on  one  side  and  an  enclosed  Ic^d-  FLORIDA  SUNDAY  PAPER 

mg  platform  on  the  Jay  street  side.  The 

second  floor  will  be  shared  by  the  •  - 

editorial  and  advertising  departments  and  St.  Augustine  Record  Dropping  Satur- 


National  advertising  for  a  single  show  The  present  news  services  will  be  con- 
has  never  before  been  tried,  since  the  tinned  and  a  L'nited  Press  financial  wire 


will  he  added. 


executive  offices.  The  third  floor  will 
include  the  composing  rooms,  photo 
engraving  plant,  photographic  studio 
and  dark  rooms.  Sound  proof  construc- 


day  Issue — Buys  New  Press 

The  St.  Augustine  (Fla.)  Evening 
Record  on  Sunday,  Dec.  6.  will  begin 


You’ve  Been  Wanting  a  Real  Newspaper  in  Florida 

Where  the  Sun  Shines  Every  Day 

HERE  IT  IS: 

A  high-class  Florida  daily  and  Sunday  newspaper  property,  old  estab¬ 
lished,  meeting  every  requirement  in  the  way  of  large  husiness.  complete 
mechanical  equipment,  good  will  of  its  patrons  and  highly  desirable  field, 
on  the  market  for  a  very  short  time,  because  of  private,  family  conditions. 
In  section  of  the  Sunshine  State  having  largest  increase  in  business  and 
population.  City  is  most  desirable  in  state  to  live  in,  and  climate  is  not 
equalled  in  entire  world.  The  choice  spot  of  the  country  for  residence  and 
a  highly  profitable  business  that  is  ever  growring  and  will  continue  to  grow 
from  year  to  year.  Will  require  $200,000  cash  to  swing.  Unless  yon  have 
that  amount  or  sufficient  backing,  save  stamps. 

This  ad  will  appear  but  once  and  someone  will  buy  a  fine  property 
about  $100,000  below  the  market  and  its  worth. 

Address  Box  B-533,  care  EDITOR  &  PUBLISHER. 


BEGINNING  SUNDAY,  DECEMBER  6 

HTflE  HttneS 

CUMBERLAND,  MD. 

will  publish  a 

Sunday  Edition 

Carrying  *— 

LEASED  WIRE  PRESS  SERVICE 
MAGAZINE  SECTION 


AUTOMOBILE  SECTION 
8  PAGES  COLORED  COMICS 


ORCULATION  14,000  GUARANTEED 

Present  Evening  Times  Rate  Card  Applies 

Represented  nationally  by 

The  Devine-Macquoid  Co.,  Inc. 


NEW  YORK 


PITTSBURGH 


CHICAGO 
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THOSE  LAST 
FRENZIED  MINUTES 
JUST  BEFORE 
THE  DEAD  LINE 


W^HEN  you  need  type  and  need  it  quickly;  when  heads 
must  he  reset  and  a  couple  of  additional  sticks  for  a  late 
story  and  some  ad  correction  and  then  at  the  last  minute  a 
new  lead  for  a  page  one  story;  when  every  man  and  every 
machine  must  do  the  work  of  two,  hopping  frantically 
from  one  joh  to  another,  back  and  forth,  all.over  the  shop: 

I  That’s  when  Continuous  Com- 
I  position  Linotypes  are  worth 

iJ  their  weight  in  gold. 


Continuous  Composition  from  all  magazines. 

Continuous  Composition  of  new  ropy  or  correc¬ 
tions.  in  any  size  and  any  face,  instantly,  ivith- 
out  waits  or  delays. 

Continuous  Composition  is  always  a  time  saver 
and  a  money  saver,  but  just  before  press  time 
it's  a  life  saver. 


MODEL  25 

Two  Siuiidurd  liitcrrlKingealiir  Main  Magazines 

MODEL  26 

Two  Standanl  Interchangeahle  Main  Magazines 
Two  Standard  Interrhangeahle  Auxiliary  Magazines 
All  Operated  by  a 
Single  PowerMriven  Keyboard 

All  Mafcazinn  Quickly  Removed  from  the  Front 
and  Inlerchanfeahle  with  Other  Linotypet — Con¬ 
tinuous  Composition  from  All  Mafaxines — Can  he 
Supplied  for  either  30  or  42  Picas 
Maximum  Measure 


LINOTYPE 


Mergenthaler  Linotype  Company 


Brooklyn,  New  York 


VAN  FRANCISCO 


CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Agemriet  in  the  PrMCipal  Cities  of  the  If  'orlH 


Composed  entirely  on  the  l.INOTVPE  in  the  Brtdoni  Series  ■ 
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BAKING  POWDER  FIRMS  TO  END  HGHT 
TRADE  BOARD  OFFICIALS  BELIEVE 

Charges  by  Royal  and  Calumet  Companies  Have  Vexed 
Newspapers  for  Years — Special  Report  Now 
Before  Commission 

By  BART  CAMPBELL 


Plaintiff  further  contends  that  the  Post 
account  libelously  stated  that  information 
had  been  uncovered  of  a  $37,000  contribu¬ 
tion  to  Imperial  German  war  funds  by 
the  Seesteds. 

The  editorial  on  which  the  suit  is  based 
appeared  in  the  Post  in  November,  1921. 
A  trial  in  January,  1924,  of  one  of  the 
suits  filed  following  the  appearance  of  the 
editorial  resulted  in  a  hung  jury. 


PLAY  PRODUCER  TRIES 
“PUBUC  CRITICS” 

DisMtisfied  with  Newspaper  Reviews, 
Kober  Asks  Audience  to  Discuss 
Play  with  Author — Hopes  to 
Learn  What  Public  WanU 


^'.\SHINGTON,  Dec.  2— The  long- 
”  standing  controversy  between  the 
Royal  Baking  Powder  Company  and  tlie 
Calumet  Baking  Powder  Company  is  be¬ 
lieved  to  be  on  the  verge  of  a  settlement 
before  the  Federal  Trade  Commission. 

The  anticipated  settlement  is  expected 
to  be  based  upon  a  special  examiner’s 
report  which  has  just  been  received  by 
Millard  F.  Hudson,  chief  examiner  for 
the  Commission,  and  in  turn  submitted 
by  him  to  William  H.  Fuller,  chief 
counsel,  and  W.  T.  Kelley,  assistant  chief 
counsel,  for  the  Commission. 

Under  the  secrecy  imposed  by  the  non¬ 
publicity  rules  adopted  by  the  Commis¬ 
sion  earlier  in  the  year,  a  copy  of  the 
report  was  withheld  from  Editor  & 
Publisher,  but  it  was  ascertained  defi¬ 
nitely  that  the  report  is  regarded  by 
officials  of  the  Commission  who  have 
read  it  as  almost  certain  to  terminate  the 
Royal -Calumet  dispute  in  the  immediate 
future. 

According  to  the  procedure  established 
by  the  Commission,  its  counsel  and 
counsel  for  the  rival  baking  powder  com¬ 
panies  will  probably  soon  get  together, 
and  arrange  for  their  joint  appearance 
before  the  Commission.  The  report  will 
then  be  submitted  formally  to  the  Com¬ 
mission  and  counsel  for  all  sides  will 
thresh  tfie  matter  out. 

If  the  expected  submission  of  the  case 
by  counsel  for  all  sides  is  satisfactory 
to  the  Commission,  which  is  considered 
now  probable,  the  controversy  will  end 
there,  and  pass  from  the  jurisdiction  of 
the  Commission. 

It  is  understood  that  counsel  for  both 
the  Royal  and  Calumet  companies  have 
virtually  agreed  upon  the  report  as  a 
basis  for  amicable  settlement. 

In  its  answer  to  the  Federal  Trade 
Commission  complaint  charging  it  with 
“using  imfair  methods  of  competition  in 
interstate  commerce”  the  Calumet  com¬ 
pany  denied  spwifically  “each  and  every 
material  allegation,”  filed  against  it  and 
asserted  that  the  Royal  company  “for 
many  years  last  past  and  at  the  present 
time,  by  means  of  house-to-house  demon¬ 
strators  and  by  advertising  circulars  and 
cook  books,  has  charged,  alleged,  and 
asserted,  and  does  so  charge,  allege  and 
assert  numerous  false,  misleading  and 
unfair  statements  in  disparagement  of 
respondent’s  (Calumet’s)  baking  powder 
and  the  ingredients  thereof. 

“Among  such  false,  misleading  and 
unfair  statements  are  substantially  the 
following : 

“1.  That  Calumet  baking  powder  is 
poisonous. 

“2.  That  Calinnet  baking  powder  con¬ 
tains  alum  which  shrivels  up  the  tissues 


of  the  stomach  just  as  lump  alum  shrivels 
up  the  tongue. 

“3.  That  Calumet  baking  powder  con¬ 
tains  alum  which  is  poison. 

“4.  That  the  sale  of  Calumet  baking 
powder  is  prohibited  in  many  States. 

“5.  That  Royal  baking  powder  is  made 
with  cream  of  tartar,  derived  from 
grapes,  ^d  is  pure,  but  that  Calumet  is 
made  with  alum,  a  mineral  poison,  and 
phosphate,  made  from  burned  bones.” 

The  Calumet  company  on  the  other 
hand  was  charged  in  the  complaint  issued 
by  the  Commission  with  having  caused 
“advertisements  to  be  inserted  in  mag¬ 
azines,  trade  journals,  newspapers  and 
other  publications  of  general  circulation 
in  the  United  States,  in  all  of  which 
literature  and  advertisements  respondent 
has  caused  to  set  forth  statements  and 
innuendoes  untruthfully  and  unfairly  rep¬ 
resenting  that  said  competitor.  Royal 
Baking  Powder  Company,  packs  its  said 
Royal  Baking  Powder  in  six  and  twelve 
ounce  cans  instead  of  one-half  pound  and 
pound  cans  for  the  purpose  of  cheating 
the  public  by  passing  off  and  causing  the 
trade  to  pass  off  said  six  and  twelve 
ounce  cans  as  and  for  one-half  pound 
and  pound  cans,  respectively.”  .... 

Newspapers  have  been  besought  for 
many  years  by  the  Calumet  Company  to 
refuse  Royal  copy  which  by  implication 
disparaged  the  Calumet  brand. 


EDITING  PAPER  FROM  JAIL 


Eureka,  Cal.,  Editor  Denied  Release 
from  Contempt  Sentence 

So  far  as  the  supreme  court  of  Cali¬ 
fornia  is  concerned,  Alfred  Lindsley  will 
continue  to  edit  his  newspaper,  the  Eureka 
Humboldt  News  from  a  cell  at  the  Hum¬ 
boldt  County  jail. 

Efforts  to  obtain  his  release,  on  a  writ 
of  habeas  corpus,  from  the  prison  to 
which  he  was  committed  upon  sentence  of 
1,000  days  for  contempt,  failed  when  the 
supreme  court  denied  his  application. 

In  refusing  the  writ  the  court  held  that 
the  right  of  free  speech,  upon  which 
Lindsley  based  his  claim  for  liberty,  did 
not  ap^y  to  criticism  of  matters  before 
a  court  “which  might  tend  to  defeat  the 
cause  of  justice.” 

The  controversy  began  when  Lindsley, 
through  his  paper  attacked  the  action  of 
two  prohibition  agents  in  a  raid.  The 
agents  sued  him_  for  libel  and  during  the 
course  of  the  trial  Lindsley  published  ar¬ 
ticles  which  the  court  held  were  contemp¬ 
tuous. 

While  serving  his  term  in  the  county 
jail  Lindsley  continues  to  personally  su¬ 
pervise  the  editing  of  his  paper  through 
a  corps  of  messenger  boys. 


Dissatisfied  with  reviews  in  New  York 
newspapers,  Arthur  Kober,  manager  of 
“Me,”  new  play  at  the  Princess  Theatre. 
New  York,  this  week  announced  a  the¬ 
atrical  innovation.  He  would,  he  said, 
invite  audiences  fo  remain  after  the  show 
and  discuss  the  play  with  the  author  in 
an  attempt  to  find  out  what  the  public 
wants. 

In  a  letter  to  New  York  dramatic 
critics,  Mr.  Kober  said  in  part : 

"The  only  criticism  of  a  play  of  which 
a  management  becomes  cognizant  is  that 
written  by  the  prbfessional  newspaper  re¬ 
viewers.  The  opinion  of  the  latter  is  to  a 
great  extent  a  specialized  viewpoint,  due 
lartly  to  the  fact  that  they  see  an  excep¬ 
tionally  large  number  of  plays,  that  they 
are  frequently  influenced  at  the  same  time 
by  their  own  taste  and  by  what  they  be¬ 
lieve  is  the  public’s  taste,  and  that  they 
themselves  are  professional  writers,  pos¬ 
sessed  of  an  insight  into  literary  technic 
that  is  owned  by  few. 

“What  the  public  itself  thinks  is  al¬ 
ways  a  matter  of  conjecture,  as  is  evi¬ 
dence  by  the  number  of  plays  that  fail 
despite  favorable  newspaper  reviews  and 
that  siKceed  in  the  face  of  adverse  criti¬ 
cism. 

“It  is  my  opinion  that  direct  construc¬ 
tive  criticism  from  an  audience  would  be 
welcomed  and  acted  upon  by  any  manage¬ 
ment,  and  I  shall  act  upon  this  belief.” 


SEESTED  VS.  BONHLS 


Three  Year  Old  Libel  Suit  Goe* 
on  Trial  Dec.  7 

The  case  of  Prank  C.  Seested,  circula¬ 
tion  manager  taf  the  Kansas  City  Star 
versus  F.  G.  Bonfils,  owner  and  publisher 
of  the  Denver  Post  and  former  owner  and 
publisher  of  the  Kansas  Cih'  Post,  will 
be  brought  to  trial  Monday,  Dec.  7,  in  the 
United  States  District  Court  at  Denver 
after  more  than  three  years  delay. 

Six  hundred  thousand  dollars  dam¬ 
ages — $100,000  actual  and  $500,000  puni¬ 
tive — are  asked. 

Growing  out  of  a  complaint  filed  March 
23,  1922,  the  suit  is  over  an  alleged  libel¬ 
ous  editorial  published  in  the  Kansas  City 
Post  in  which  Seested  and  his  brother, 
.\ugust  F.  Seested,  general  manager  of 
.the  Star,  were  in  effect  described,  it  is 
said,  as  traitors  to  this  country  during 
the  World  War. 

The  complaint  contends  that  the  article 
was  printed  “for  the  purpose  of  bringing 
the  Seesteds  into  public  hatred,”  and  it 
is  alleged  connected  them  in  the  public 
mind  with  Von  Papen.  V’^on  Bernstorff 
and  Von  Igel,  all  mentioned  as  enemies 
of  the  United  States. 


ONE  OF  A  SERIES 


Letters  That  Speak  for  Themselves ! 


L 


THE  WASHINGTON  HERALD  AND  TIMES 

Wuhifwton,  D.  C. 

I  believe  The  Washington  Times  is  listed  among  the  "charter  members”  of  yonr 
Bureau;  at  any  rate,  if  an  ordinarily  good  memory  serves  me,  I  first  ordered  the 
service  in  1920.  We  didn’t  "join-up”  the  first  time  we  were  asked  and  I  know, 
frankly,  that  I  was  a  bit — quite  a  bit  skeptical — about  whether  it  would  function 
as  promised. 

We  signed  up  for  a  probationary  period  and — never  mind  the  details — have  been  on 
ever  since.  When  we  aeguired  The  Washington  Herald  by  purchase  in  1922^  the 
service  was  extended  to  include  that  paper  also.  If  I  had  been  receiving  a  commission 
from  your  Bureau  for  (Staining  new  subscribers  I  could  scarcely  have  worked  harder 
in  trying  to  convince  other  publishers  and  advertising  managers  with  whom  I  am 
acquaintra  of  its  advantages. 

Most  testimonials  wind  up  by  stating  that  it  "wasn’t  solicited.”  This  teas  but  I  am 
glad  to  give  it.  The  Bureau  has  more  than  proved  itself  and  if  more  publishers 
really  knew  of  its  efficiency  and  economy,  there  would  be  fewer  gray  hairs  traceable 
to  “the  checking  copy  problem”  which  hasn’t  existed  in  this  office  at  least  since  1920. 

Yours  very  truly, 

A.  R.  R.  ONYUN,  Manager,  Foreign  Advertising. 

"OheMvertismcf  CHECKING  BUREAU  Inc. 


538  So.  dark  St. 
CHICAGO 


15-19  East  26th  St. 
NEW  YORK 


I  am  pleased  to  announce  that 

Stanley  Q,  Grady 

formeHy  Director  of  Sales  and  Advertising 
of 

Sun  Maid  Raisin  Growers 

and,  more  recently 

Director  of  Sales  and  Advertising 
of 

The  Dairymen’s  League 
is  now  associated  with  our  Organization 
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DDFIH  PRESSES 

AND 

NEW  YORK  WORLD 

Because  the  Duplex  Super  Unit  Presses  installed 
a  year  ago  in  the  New  York  World  have 

Materially  Increased  Production 

•  •  '  1*1 

on  all  runs — Sextuple — Octuple — Decuple,  More 
Dupl  ex  Units  are  being  erected  and  Further 
Units  are  ordered  and  work  started  for  earliest 
possible  delivery. 

A  New  Standard  of  Excellence 
Seeing  Is  Believing^^ 

Visit  the  N.  Y.  World  pressroom  and  be  convinced 

DUPLEX  PRINTING  PRESS  COMPANY 

Works:  Battle  Creek,  Michigan 


WORLD  BUILDING,  NEW  YORK  CITY 
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SCHOLAR’S  CULTURE  CAN  BE  BROUGHT 
TO  LOWLIEST  NEWS  STORY 

So  Glenn  Frank  Tells  School  Editors  in  Discussing  Journalism 
As  a  Career — Says  Headlines  Form  Public  Opinion — 
Gives  Four  Rules  for  Good  Journalists 


JOURNALISM  is  the  highest  form 
"  of  literature  because  all  the  highest 
literature  is  journalism — journalism  is 
not  cheap  and  shoddy  unless  in  the  hands 
of  cheap  and  shoddy  journalists,”  said 
President  Glenn  Frank,  of  the  University 
of  Wisconsin,  in  addressing  the  Central 
Interscholastic  Press  Association,  Friday, 
N’ov\  27. 

Dr.  Frank  lauded  journalist^  speaking 
from  seven  years  experience  in  the  field. 

“I  have  had  at  least  a  limited  experi¬ 
ence  in  botii  the  amateur  journalism  of 
college  days  and  the  professional  journal¬ 
ism  of  after-college  days,”  he  said.  “I 
want  to  talk  to  you  for  a  few  minutes  out 
«)f  both  of  these  experiences. 

"Out  of  my  experience  as  an  amateur 
journalist  I  can  tell  you  that  it  is  not  wise 
to  tamiK-r  with  journalism  in  your  youth 
unless  you  want  it  to  haunt  you  for  the 
rest  of  your  days.  The  smell  of  printer's 
ink  is  seductive.  There  is  a  drug-like 
something  about  journalism.  It  is  habit¬ 
forming.  I  know  this  from  experience, 
so  I  venture  to  assume  that  many  of  you 
who  are  now  high  school  editors  will  at 
least  have  a  try  at  journalism  as  a  career. 
The  siren  clatter  of  typewriter  and  print¬ 
ing  press  has  sounded  in  your  ears,  and 
many  of  you  will  not  be  happy  until  you 
have  discovered  by  experience  either  that 
you  can  or  that  you  cannot  make  a  satis¬ 
factory  career  in  journalism. 

“No  words  of  mine  can  adequately  de¬ 
scribe  the  durable  satisfactions  that  journ¬ 
alism  brings  to  the  man  who  is  fitted  for 
it  by  talent  and  by  training.  Journalism 
is  a  sort  of  secular  priesthcHKl  in  which 
a  man  may  deal  directly  with  the  mind 
and  spirit  of  his  time.  Journalism  calls 
for  the  best  a  man  may  have  of  mind  and 
of  morals,  of  course,  and  of  creativeness. 
.\nd  d(jn’t  allow  anyone  to  convince  you 
that  journalism  must  be  a  cheap  and  shod¬ 
dy  thing  because  it  deals  with  the  ephem¬ 
eral  happenings  of  the  day ;  don't  fall  into 
the  shallow  snobbery  that  the  man  of  let¬ 
ters  sometimes  displays  toward  the  man  of 
journalism.  Bernard  Shaw,  after  you  have 
made  due  allowance  for  his  well-known 
technique  of  exaggeration,  was  very  near 
the  truth  when  he  said: 

‘“Journalism  is  the  highest  form  of  lit¬ 
erature;  for  all  the  highest  literature  is 
journalism.  The  writer  who  aims  at  pro¬ 
ducing  the  platitudes  which  are  not  for  an 
age  but  for  all  time  has  his  reward  in 
being  unreadable  in  all  ages ;  whilst  Plato 
and  Aristophanes  trying  to  knock  some 
sense  into  the  Athens  of  their  day, 
Shakespeare  peopling  that  same  Athens 
with  F.lizabethan  merchanics  and  War¬ 
wickshire  hunts,  Ib.sen  photographing  the 
local  doctors  and  vestrymen  of  a  Norweg¬ 
ian  parish,  Carpaccio  painting  the  life  of 
St.  Ursula  exactly  as  if  she  were  a  lady 
living  in  the  next  street  to  him,  are  still 
alive  and  at  home  everywhere  among  the 
dust  and  ashes  of  thousands  of  academic, 
punctilious,  archaeologically  correct  men 
of  letters  and  art  who  spent  their  lives 
haughtily  avoiding  the  journalist’s  vulgar 
obsession  with  the  ephemeral.’ 

“Journalism  is  not  cheap  and  shoddy 
save  in  the  hands  of  cheap  and  .shoddy 
journalists.  To  the  job  of  reporting,  for 
the  yellowest  of  the  yellow  press  you  can 
bring  the  scholar’s  culture,  the  scientist’s 
accuracy,  and  the  pfjet’s  beauty,  provided 
only  that  you  achieve  a  writing  technique 
that  makes  what  you  write  simple  and 
clear  and  intelligible  to  the  man  in  the 
street.  .\nd  making  things  intelligible  to 
the  man  in  the  street  does  not  mean  writ¬ 
ing  down  to  him ;  it  means  becoming  a  bet¬ 
ter  writer.  There  is  nothing  shoddy  about 
making  intelligence  intelligible.  Much 
that  passes  for  ‘deep’  thought  is  only 
‘muddy’  writing.  There  is  no  reason  why 
culture  should  speak  a  private  language 
that  none  save  the  initiated  can  under¬ 
stand.  There  is  no  reason  why  accuracy 
should  be  unreadable.  There  is  no  rea¬ 
son  why  beauty  should  be  walled  about 
bv  an  absurd  vocabulary  that  ordinary 


mortals  cannot  penetrate.  An  idea  that 
cannot  be  written  out  clearly  has  not  been 
tliought  out  clearly. 

‘‘I  am  saying  this  in  the  hope  that  it 
you  enter  journalism  you  will  not  enter 


But  this  should  not  mean  undue  discour-  your  readers  or  writing  down  to  your 
agement  to  you,  because  most  of  modern  readers,  and  spend  more  time  finding  out 
lite  is  being  shifted  to  the  basis  of  vast  what  is  going  on  inside  the  heads  of  your 
and  impersonal  organization.  You  will 
not  escajK  the  thralldom  of  the  machine 
by  choosing  another  profession. 

"If  you  rise  above  the  ranks  in  journal¬ 
ism,  you  will  lind  yourself  in  the  most 
fascinating,  the  most  challenging,  the 
most  varied,  the  most  satisfying  career 
that  modern  life  has  to  offer;  and  even 
if  you  stay  forever  in  the  ranks  of  the 
routineers  of  journalism,  you  will  have 
the  satisfaction  of  knowing  that  you  will 
exert  a  more  effective  influence  upon  the 
life  of  your  time  than  any  other  routineer 
in  any  other  profession.  When  you  stop 
to  think  how  few  people  read  beyond  the 
headlines  and  how  much  of  public  opinion 
is  made  hy  headlines,  you  begin  to  realize 
the  enormous  influence  exerted  by  the 
journalist  who  sits  at  a  desk  and  writes 
the  headlines.  \\  hen  you  stop  to  think 
bow  many  people  never  read  anything  but 
the  daily  paiier,  you  begin  to  realize  the 
social  importance  of  accurate  reporting. 

I  said  in  the  beginning  that  journalism  is 
a  sort  of  secular  priesthood,  and  I  want 
to  emphasize  the  fact  that  the  reporter  on 
assignment  and  the  man  at  the  copy  desk 
belong  to  this  priesthood  no  less  than 
the  super-brilliant  writer  who  hurls  his 
.hunderbolts  from  the  editorial  page.  In 
fact,  the  good  reporter  is  a  more  import¬ 
ant  factor  in  the  opinion  of  his  time  than 
ibe  good  editorial  writer. 

“With  my  eyes  fully  open  to  the  haz¬ 
ards  and  the  heartaches  that  go  along 
.’ith  a  journalistic  career  for  those  who 


Glenn  Frank 

it  thinking  that  you  have  to  throw  over¬ 
board  the  fine  fruits  of  culture,  the  ex¬ 
alted  ideal  of  accuracy,  and  a  sensitive¬ 
ness  to  the  beautiful.  The  more  you  can 
bring  to  journalism  the  better,  if  you  will 
meet  journalism’s  challenge  to  simplicity 
and  clearness. 

“Any  way  you  look  at  it,  journalism 
is  a  great  adventure.  But  don’t  enter 
journalism  with  too  many  illusions.  At 
the  very  time  when  journalism  is  becom¬ 
ing  more  and  more  a  profession  in  the 
class  room,  it  is  becoming  more  and  more 
a  business  in  the  newspaper  and  magazine 
offices.  I  do  not  quarrel  with  this  fact; 

I  simply  report  it.  The  businesslike  or¬ 
ganization  of  journalism  is  inevitable.  In 
this  day  of  sky-rocketing  costs  it  is  next 
to  impossible  for  a  man  to  start  a  paper 
on  a  shoestring  and  become  a  great  edi¬ 
tor-publisher.  It  is  the  day  of  the  news¬ 
paper  and  magazine  magnate,  and  you  will 
probably  have  to  adjust  your  careers  to 
that  fact.  It  is  only  the  occasional  editor 
who  can  stand  outside  the  shadow  of  the 
publisher.  There  are  handsome  prizes 
for  handsome  talents  in  modern  journal¬ 
ism,  but  unless  you  have  it  in  you  to  be¬ 
come  one  of  the  really  great  journalists, 
you  must  look  forward  to  a  career  as  the 
salaried  servant  of  a  vast  and  increasingly 
impersonal  organization.  It  would  be 
dishonest  for  me  to  sav  less  than  this. 


Selling  Results  to 
Advertisers 

Because  advertising  space  is  only 
a  means  to  an  end,  this  paper 
maintains  the  closest  po5|ible  con¬ 
tact  With  every  sales  campaign  in 
the  rich  Dallas  trade  territory, 
doing  all  it  can  to  help  get  MAX¬ 
IMUM  RESULTS. 

Scores  of  appreciative 
national  advertisers  have 
praised  the  work  of  The 
News’  Trade  Survey  and 
Merchandising  Department. 
Let  us  tell  you  about  it. 

(Elje  BallaB 
fHornlng  Ntws 


readers.  Do  not  begin  with  the  assump- 
tion  that  the  American  mind  may  bt 
tickled,  but  must  not  be  challenged. 

"Second,  don’t  over-estimate  the  infor¬ 
mation  of  your  readers.  William  Haz- 
litt  sugested  that  it  is  always  safe  to  as¬ 
sume  anew  each  morning  the  world’s  ig¬ 
norance.  The  low-brow  journalist  may 
often  under-estimate  the  intelligence  of 
his  readers;  but  the  high-brow  journal¬ 
ist  very  often  over-estimates  the  informa¬ 
tion  of  his  readers.  Assume  that  your 
readers  are  intelligent,  but  don’t  assume 
that  they  have  very  much  detailed  knowl¬ 
edge  about  the  thing  your  are  discussing 
or  reporting. 

“Third,  spend  as  much  time  thinking 
about  your  readers’  interests  as  you  do 
about  interesting  your  readers.  The 
temptation  of  journalism  is  to  think  more 
about  capturing  the  reader’s  ‘interest’  than 
about  discovering  and  discussing  the 
reader’s  ‘interests.’  The  first  makes  journ¬ 
alism  primarily  a  psychological  problem; 
the  second  makes  journalism  a  social 
problem.  The  editor  who  is  primarily 
concerned  with  capturing  the  reader’s  in¬ 
terest  is  likely  to  become  a  mere  merchant 
of  sensations;  the  editor  who  is  really 
concerned  with  his  readers’  interests  may 
become  a  social  statesman. 

“Fourth,  write  in  the  vernacular.  1 
don’t  mean;  be  low-brow.  Sloppy  slang 
is  not  vernacular.  Foggy  jargon  is  not 
vernacular.  By  and  large,  low-brow 


do  not  rise  greatly  above  the  rank  and  journalism  is  intelligible  to  more  people 


tile,  I  must  still  say  that  1  do  not  know 
another  profession  in  which  a  man  can 
so  nearly  satisfy  his  thirst  for  adventure 
in  an  increasingly  standardized  world  as 
he  can  in  journalism.  I  suggest  four 
projtositions  which  I  think  will  help  to 
make  you  good  for  journalists. 

“First,  don’t  under-estimate  the  intelli¬ 
gence  of  your  readers.  Do  not  make  the 
mistake  of  ironing  the  whole  reading  pub¬ 
lic  out  into  a  mythical  ‘average  reader’ 
who  does  not  exist,  never  has  existed,  and 
never  will  exist.  Spend  less  time  specu¬ 
lating  about  writing  over  the  heads  of 


than  high-brow  journalism.  But  the 
rank  and  file  of  readers  no  more  talk 
in  the  language  of  many  popular  articles 
than  they  talk  in  the  language  of 
the  self-conscious  and  over-sophisticated 
high-brow  writers.  Popular  journalism 
could,  1  think,  be  just  as  popular  if  it 
dispensed  with  the  artificial  chumminess 
that  so  often  characterized  it,  and  cer¬ 
tainly  high-brow  journalism  would  be 
more  popular  if  it  were  translated  into 
English,  into  the  simple  and  vigorous 
speech  that  the  ordinary  intelligent  reader 
uses.” 


^^Specializing  in  Printing  Press 
Equipment  for  25  Years^^ 

Equipping  printing  and  publishing  plants  with  motor 
and  control  apparatus  isn’t  just  a  part  of  our  job.  It’s 
not  a  side  line  with  us.  Not  an  off-shoot  from  some 
other  kind  of  manufacturing.  It’s  our  whole  job.  All  we  do. 

For  25  years  we  have  done  nothing  else  but 
design,  manufacture,  improve,  and  perfect 
equipment  for  the  printing  trades— with  a 
corp  of  engineers  specializing  on  this  one 
thing,  men  who  have  devoted  all  these  years 
to  acquiring  a  complete  understanding  of 
the  needs  of  printers 
and  publishers. 

Take  advantage  or 
this  experience  by 
standardizing  on 
Cline  -  Westing- 
house  equipment. 


CLINE 

Tuenty'fite  years 
of  specialized  ex' 
/  erUnce  in  |>Tint- 
ing  p*ess  control 
engineering 


Write  for  descriptU'C  pam^ 
phiet  arJ  list  of  newtpa,  er 
and  p*iT  ting  |>Idnf5  u-hicK  are 
Cltne'Westinghouse  equipped 


WESTINGHOUSE 

Known  tKrougKout  the  world 
as  manufacturers  of  the  best 
electrical  equipment 


Cline  Electric  Mfg. Co. 

Main  Office:  Conway  BldR.,  Ill  W.  WaaViington  St.,  Chicago 

Western  Office  _ //^.  Eastern  Office 

'®irst  Nat’l  Bank  Bldg.  It 1 5 1 M  abridge  Bld^ 
San  Francisco 
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First  in  Evansville 

The  Evansville  Press  is  first  in  total  advertising  and  first  in 
local  advertising;  first  in  city  circulation  and  first  in  total  cir-  i 
culation  (exclusive  of  mail  subscribers). 

Total  Circulation 
exclusive  of  mail 

City  Circulation  subscribers 

The  Press .  15,795  19,378 

Second  Paper .  10,259  15,729 

The  local  advertising  score,  six  days  a  week,  for  October, 
1925,  was : 

Press  .  592,788  lines 

Second  Paper . .  465,822  lines 

The  total  advertising  score,  six  days  a  week,  for  October, 
1925,  was: 

Press  .  768,894  lines 

Second  Paper .  660,394  lines 

The  local  advertising  score,  six  days  a  week,  for  the  entire  year 
of  1924  was  as  follows: 

Press . .  6,558,916  lines 

Second  Paper  .  4,842,418  lines 


The  Evansville  Press 

A  Scripps-Howard  Newspaper 

♦ 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS.  Inc. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 


In  WOMAN  WRITER  SERVES  pert  in  setting  advertising  matter.  Wha  I 

■  "  linotypes  were  installed  she  became  a 

proofreader,  frequently  contributing  arti¬ 
cles  to  the  news  columns.  Later  Mis* 
Contesse  became  a  copy  reader  and  with 
a  reorganization  of  the  editorial  staff  be- 
came  editor  of  general  news.  Serving  in 
this  capacity  she  also  started  a  column^ 
“Seen  and  Heard,”  which  is  still  a  promi¬ 
nent  feature  of  die  paper. 

When  the  Guardian  was  merged  in  the 
fall  of  1915  with  the  Paterson  Press,  the 
lady  was  made  religious  editor  of  tl* 
Press-Guardian,  however,  continuing  her 
column. 

“Newspaper  work  is  as  pleasant  and 
interesting  to  me  today  as  it  has  ever 
been,”  said  Miss  Contesse.  “For  a  long 
time  I  was  a  journalistic  novelty  in 
Paterson,  as  no  other  woman  wrote  for 
the  press  here  until  three  years  ago.  In 
50  years  I  cannot  recall  a  single  instance 
of  a  disagreeable  nature  with  the  men 
who  have  employed  me,  and,  naturally,  I 
have  the  highest  respect  for  newspaper 
men.  No  editor  has  scolded  me  in  SO 
years,  though  I  admit  many  mistakes  in 
that  time.  No  field  of  service  equals 
that  of  the  evening  paper  for  interest  and 
opportunity  for  doing  good.” 

Miss  Contesse  for  many  years  has  been 
superintendent  of  the  Primary  Depart¬ 
ment  of  the  Second  Presbyterian  Church, 
is  president  of  the  Woman’s  Missionary 
Society,  president  of  the  Paterson  Busi¬ 
ness  and  Professional  Woman’s  Qub  and 
a  member  of  many  other  local  welfare, 
.social  and  religious  organizations. 


November,  1853,  Henry  L.  Pittock  started  vre 

work  on  the  Oregonian  as  a  boy  appren-  50  lE 
tice.  In  1860  he  acquired  title  to  it 
from  Dryer  and  owned  a  controlling  in-  Mis*  Susar 
terest  in  it  up  to  the  time  of  his  death  Paterso 
in  1919,  one  of  the  longest  records  of  _ 
continuous  ownership  of  one  newspaper. 

After  Mr.  Dryer  came  several  editors, 
including  Harvey  W.  Scott,  who  filled 
the  position  for  40  years,  up  to  the  time  Just  50 
of  his  death  in  1910.  He  was  succeeded  Susan  Co 
by  Edgar  B.  Piper,  who  had  been  man-  ( N.  J.)  D: 
aging  editor  and  before  that  city  editor,  compositor, 
celebrated  its  and  who  is  still  the  editorial  head.  The  If  you  v 

75th  anniversary  management  of  the  paper  is  in  the  hands  Press-Guat 

on  Dec.  4.  The  of  C.  A.  Morden  who  had  long  been 

Oregonian  was  \ir.  Pittock’s  chief  assistant.  Mr.  Mor- 

founded  as  a  den’s  position  on  the  Oregonian,  as  well 
weekly  on  that  as  Mr.  Piper’s  was  provided  for  in  the 


Portland  Daily  Entertain*  Pioneer*  At 
!  AnniTer*ary  Banquet — Original 
I  i  Ramage  Hand  Pre**e* 

1  j  On  Exhibition 


MAYOR  WINS  $750  DAMAGES 


L.  Zoll  Get*  Libel  Award  Again*t 
Richmond  Time*-Di*patch 

(By  Telegraph  to  Editor  &  Publisher)  -  . 

!Not  only  is  the  Oregonian  the  oldest  Richmond,  Va.,  Dec.  2.— The  jury  in  - 

newspaper  in  the  west  but  in  the  greater  the  Fairfax  County  Circuit  Court  which 
part  of  that  area  it  is  the  oldest  com-  heard  the  $100,000  libel  damage  suit  of  ' 

mercial  institution  of  any  character  now  Charles  L.  Zoll  against  the  Times  Dis-  ■ 
active  which  was  in  existence  in  1850,  patch  Publishing  Company,  Inc.,  of  Rich-  ' 

when  the  Oregonian  was  established,  mond,  returned  a  verdict  for  $750  in 
This  has  been  ascertained  by  considerable  favor  of  the  plaintiff  this  afternoon. 
research  on  the  part  of  the  Oregonian.  Hiram  M.  Smith,  counsel  for  the  de- 
Several  educational  institutions  and  -two  fendant,  moved  that  the  verdict  be  set 
Masonic  lodges  alone  antedate  the  news-  aside  as  contrary  to  the  evidence.  This 
paper  in  the  original  Oregon  country  was  overruled.  He  then  made  the  usual 
which  included  all  of  the  vast  area  now  motion  for  the  purpose  of  carrying  the 
known  as  the  Pacific  northwest.  case  to  the  Virginia  Supreme  Court  of 

A  special  jubilee  edition  was  issued  -■Appeals.  Miss  Susan  Contesse 

from  which  all  advertising  was  excluded,  Zoll,  mayor  of  the  town  of  Fairfax  and 

except  in  the  regular  news  section.  a  justice  of  the  peace,  sued  the  news-  week-day  morning  you  would  find  Susan 

As  a  novel  feature  of  its  celebration  paper  company  for  libel  and  damages  Contesse,  now  in  her  66th  year,  there  at 
the  Oregonian  gathered  together  as  many  when  the  7  imies-Dtspatch  printed  a  news  her  desk,  the  religious  editor  of  the  paper, 
as  possible  of  its  subscribers  of  long  item  to  the  effect  that  he  had  been  ar-  “She  is  the  life  of  the  editorial  office, 
standing.  An  invitation  brought  replies  rested  on  a  charge  of  violating  the  pro-  the  inspiration  of  much  that  is  good  in 
from  some  who  had  subscribed  for  the  hibition  law.  Evidence  showed  he  had  the  paper,  the  first  person  on  the  job  in 

newspaper  continuously  for  50  years  or  been  summoned  to  appear  to  testify  in  a  the  morning  and  as  faithful  as  any  em-  _ 

more.  All  of  these,  as  well  as  all  mem-  prohibition  case.  ploye,’"  said  \V.  B.  Bryant,  the  publisher,  solini  during  the  past  week. 

Wrs  of  the  Oregon  Pioneer  Society  and  The  defendant  was  unable  to  get  be-  to  Editor  &  Publisher  this  week.  dictator  told  the  Americai 

tlie  Sons  and  Daughters  of  Oregon  Pio-  fore  the  jury  the  report  of  a  prohibition  When  Miss  Contesse  took  up  her  life’s  was  his  ambition  to  make  I 
n^ers,  were  invited  by  the  Oregonian  to  inspector,  which  said  Zoll  had  been  ar-  work  the  Guardian  was  hand-set  by  a  ment  as  stable  as  that  o 
be  its  guests  at  the  Portland  municipal  jested,  on  which  official  report  the  news  group  of  young  women.  She  became  ex-  States. 

•Ajuditorium  on  Dec.  4.  Several  thousand  'tem  was  based. 

accepted,  probably  the  largest  group  of  .  ^  nrpe  other  cases  based  on  the  same 

pioneers  of  the  Pacific  Northwest  ’as-  news  item  are  pending, 
sembled  in  recent  years. 

The  oldest  subscriber  proved  to  be 
Penumbra  Kelly,  a  resident  of  Portland. 

He  had  read  the  newspaper  continuously  Gimbel  Brother*  Purcha*e*  Pitt*burgh 
since  the  first  issue  was  printed  75  years  Store  Adding  to  Chain 

ago. 


Edgar  B.  Piper 


Giving  the  Advertiser 
What  He  Wants 


DEPARTMENT  STORE  DEAL 


Boiled  down  to  one  word — the  advertiser  wants  one 
I  thing — results!  If  you  make  your  paper  more  attrac¬ 
tive  to  your  readers  by  giving  it  a  new  dress,  they  will 
be  more  inclined  to  read  it  and  many  potential  customers 
will  then  be  changed  to  actual  buyers. 

Does  your  paper  forge  a  strong  chain  from  your  reader 
to  the  advertiser’s  door,  or  is  there  a  weak  link? 

Second-hand  type  indicates  second-hand  quality.  Battered,  bro¬ 
ken,  worn  faces  cannot  carry  freshness  and  conviction  to  a  dealer’s 
message.  Call  it  psychology  if  you  want  to,  it  still  remains  common 
horse-sense. 

And  here’s  where  the  Ludlow  steps  in.  With  every  line  new, 
cast  for  every  joli — with  a  wide  variety  of  faces  and  as  much  as  you 
want  of  every  size — from  6  to  60  point — an  inexhaustible  supply — 
the  Ludlow  cuts  the  wastes  that  raise  composing  room  costs  and  gives 
the  finished  paper  that  fresh,  bright  appearance  that  is  possible  only 
from  new  type  faces. 

Results  count — the  Ludlow  brings  them. 


Ludlow  Typograph  Company 

2032  Clyhourn  Avenue,  Chicago 

San  Francisco;  5  Third  Street  New  York:  63  Park  Row 

Atlanta:  41  Marietta  Street  Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPO«ITION 


j  u  r  ufscemoer  a,  LyZo 


\ife^-  ^^ERE?  ^ 

What  is  your,  conception  . . 

WHEN?  • 

*;Ue  with  religion.  ^^,^7 

.  •  «  incotnpai^®^^  HOW. 

Is  evolutio  ^Eoul^  o 

HOW^  have., 

O  you  regard  Socialism  a.  a  tyranny?  , 

nts  to  V)ob  V'®'  \  aX  toitctio  ’ 

hait-hovs^  pessttntst^ 

^J'ohibitin  c  o  people  about  to  ma 

-her 


^^ATr  <  e  end  ot  ^^ERe? 

Is  hapP^^^  What  is  your,  conception  of  Hell? 

WHEN?  • 

^  A  \  _  7 


Pfohifc,',;  con*!? people  about  to  ma 

fact  of''“P°'>*‘We  for  th 

respect  f  7  the  Wj,,, . 

Should  there  be  universal  birth  control?  success? 

Il  '  il 


What 


is  the 


soul? 


Is  a  lie  ever  ; 

VHEN?  ? 


Justihable? 


EDITORS! 

How  would  you  answer  this 
deluge  of  questions?  They 
are  close  to  the  mass  of  your 
readers. 

SEE  the  two 
following  pages 


Do 

part 


you  b0li0y0  suanL-* 


Your  r^awTers* 


stions 


Dr.v^.Parkes 


Cadm 


N 


A  new  feature  of  the 


Hiettr^ork  Herald  ©ribun 


Syndicate 


I 


I 


lestioL  secured  ^  ^  column  of 

J.heanswersl'Sby'''^^''"' 

'■•  Parkes  Cadman 

CONDUCT  ^?9RALS 
CUSTOM? 

»n  a  human,  helpftil  way. 

sT.Sss°V«hS 

®J?orftHwald(irribune 

''^«»t40thSt. 


Some  Questions 
and  Answers 


^  ♦ 


What  do  you  consider  the  greatest  menace  to  the 
bresoit  generation?  ^  , 

The  disposition  which  gives  the  cent 

UsSHSSrH 

natc  in  its  conditions. 


New  York,  N.Y. 


ers  to  questions  ofeenT,;i  T  counsel. 
>  cleanng  house  forium^i  interest  make  his 
store  of  knowIeXf  "  ®niotions.  He  uses 
amazing  facility.  ®  "  innumerable  topics 

7  times  a  week-a  column  a  day 

'  '  n  Educational  - 


Helpful 


Ik  * 


Do  you  beheve  hopeless  cnpples  should  be  legally 
lethalized^ 


►CU 

‘“'T"  ot'cTrTadZ  cle"  olcascs  of 

Sri^  te  “W*  *>* 

at  birth  hav  Their  very  condition 

IcJenSes  .hose  spiritual  elements 

A  weTequ.>ped  is  the  patents  tet  g.ft 
to  their  child.  But  th^  B^rtheS  who 

muf^m 


♦  ♦ 


^over  thfra*o?y^milSin^*‘?®  addresses  are  heard 

S  .E  &  s 

jeek.  Mea  and  women  fourteen  hundrerl  I 


My  wife  wants  to  bob  her  hair.  How  can  I 
I  could  answer  that  frie^nl  W 

Lay  Snd'aid  and  comfort  m  how  much  hair 
has  got  and  the  kind  it  is. 


Emitted  that  a  man  who  taK«  an  ojfcred  coeV 
TZ  Jtl  a  crime  under  our  Constitution,  h 

e  also  sinning^  ^  distinction 

cSidemns  him  for  dmiking  \"om'hrper»nTl 

Spir'^h:Lc'^s;whif:<-coLcst^ 

act  is  symptomatic  of  its  guilt. 


*  *  * 


I  am  doomed  to  d.c  of  career  ‘"u*  j  '''" 

light  u^n  this  dark  situation.  I  shall  be  pro 

'°“&‘''ir'‘.ho  ' first  place  of  the  millions  of 
caS:"' Ules,  and  bes< 

tv^  '^^eLrintame'd  strenglh' and  fortitude 

IZ  dreading  ordeal  m  one  way 

alone.  That  way  'S  the  way  of^aith,  , 

II  .1  ..^sk/iiir  f<>ar 
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HOW  LONG,  OH,  LORD! 

The  majority  of  advertising  agencies  in  this 
country  keep  their  hands  off  editorial  subjects. 
They  do  not,  either  directly  or  by  subtle  sug¬ 
gestion,  seek  to  influence  press  opinion  for  any  client 
through  advertising  patronage.  They  deal  in  a 
legitimate  commodity  and  employ  legitimate  means. 

The  Oregon  Farmer  recently  exposed  to  its  readers 
a  letter  which  it  declared  it  had  received  from  a 
Chicago  advertising  agency,  as  follows : 


“The  western  railroads  are  petitioning  the  interstate  com¬ 
merce  commission  for  an  advance  in  rates. 

“There  are  many  good  reasons  why  this  advance  should 
be  granted  and  which  shall  shortly  be  presented  in  a  series 
of  advertisements  which  shall  be  sent  you  to  appear  in  The 
IVashington  Farmer,  (sic). 

“We  believe  that  this  petition  and  the  reasons  for  it  are 
of  sufficient  importance  to  justify  some  discussion  among 
your  readers  editorially,  and  believing  that  you  are  agreeaWe 
to  giving;  some  co-operation  we  want  to  place  in  ycur  hands 
all  the  information  possible.  •  .  i. 

“We  are  enclosing  a  copy  of  the  petition  filed  with  the 
interstate  commerce  commission.  Also  an  advance  copy  of 
the  first  advertisement.  (Orders  for  insertions  will  be  sent 
you  later.)  It  is  possiUe  that  you  may  already  have  a  dupli¬ 
cate  of  this  petition. 

“What  would  please  us  a  great  deal  would  be  to  see  some 
editorial  discussion  of  this  important  subject  in  an  early 


issue  of  ycur  good  paper,  and  we  would  be  doubly  pleased 
if  you  woul(l  kindly  tell  us  the  issue  in  whi<:h  the  article 


appears  so  that  we  may  watch  for  it  and  advise  the  repre¬ 
sentatives  of  the  western  railway  committee  accordingly. 
“Your  co-operation  in  this  would  be  much  appreciated.  ’ 


After  this  letter  had  been  published,  with  an  in¬ 
quiry  whether  the  western  railroads  were  trying  to 
corrupt  the  press,  a  representative  of  the  railroads, 
in  stilted  legal  terms,  proceeded  to  rebuke  the  editor 
for  assuming  that  the  agency  has  had  any  notion  of 
trading  advertising  for  favorable  press  opinion.  The 
agency,  quoth  he,  asked  only  for  “editorial  discus¬ 
sion”  without  any  intimation  that  it  should  be  favor¬ 
able  to  the  railroads.  We  submit  to  our  readers  that 
no  other  meaning  could  be  read  into  the  letter  by  any 
experienced  newspaper  man. 

There  are,  no  doubt,  two  sides  to  the  railroad  rate 
question.  It  might  be  wholly  right  and  proper  to 
buy  space  in  the  press  to  speak  the  railroad’s  piece. 
But  a  stumbling  and  impudent  agent  wrote  a  letter 
which,  it  appears,  has  thrown  the  whole  advertising 
plan  in  the  air.  Perhaps  he  foolishly  acted  under  the 
instructions  of  his  client.  Perhaps  he  was  greedy  to 
make  a  great  showing  for  himself  at  the  expense  ot 
the  press. 

How  long,  Oh,  Lord,  must  the  press  live  under 
public  suspicion  of  venality  because  of  the  stupidity 
or  worse  of  a  little  sprinkling  of  advertising  agents* 
who  presume  to  handle  the  dynamite  of  public  opinion 
as  if  it  were  so  many  golf  sticks? 


IF  hat  do  the  readers  of  Editor  &  Publisher 
think  of  an  international  press  conference,  called 
by  the  League  of  Xations,  to  co-operate  in  the 
jvorld-Tifide  moL'cment  for  peacef  It  is  a 
Christmas  subject  and  Editor  &  Publisher 
would  enjoy  letters  from  readers  who  are 
thinking  in  practical  terms  of  how  peace  on 
earth  may  be  promoted  by  the  neiospapers  of 
the  nations. 


UP  TO  ORGANIZED  PRESS 


You  know  about  where  a  man  stands  in  re¬ 
lation  to  the  neii'spaper  profession  when  he  calls 
it  a  “game." 


RIAL 


Ye  shall  know  the  truth,  and  the  truth  shall 
make  you  free. — John,  VllI;  32. 


AN  ADVERTISING  CLINIC 


WHEN  a  newspaper  has  established  a  clear-cut 
rule  that  it  will  publish  no  free  industrial 
publicity,  the  press  agents  evil  will  have 
been  abated.  In  doing  this  an  individual  newspaper 
may  lose  some  business,  but  it  will  surely  gain  pres¬ 
tige.  Certainly  it  will  have  the  respect  of  those  ad¬ 
vertisers  who  regard  the  free  publicity  system  as  a 
cheap  and  indiscriminate  form  of  rebating.  For  the 
business  that  is  sacrificed,  there  would  be  compensat¬ 
ing  economy  in  production  expense.  The  press  agent 
evil  runs  on  because  newspaper  managements  fear 
temporary  losses.  It  is  the  old  story  of  cut-throat 
competition;  rivals  that  should  work  in  harmony 
slash  each  other  while  the  press  agent  gleefully  laughs. 

What  is  needed,  of  course,  is  adoption  of  a  clean- 
cut  universal  rule,  based  on  journalistic  ethics  and 
common  business  sense,  by  the  organized  press. 

Editor  &  Publisher  confidently  looks  to  the  or¬ 
ganized  press  to  pass  resolutions  during  the  coming 
year  pledging  their  membership  to  definite  standards. 
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CHAIN  STORE  DEVELOPMENT 


L 


HA\’E  you  heard  of  the  Advertising  Ghiic  which 
is  being  conducted  by  the  South  Bend  (Ind.) 
News-Times,  J.  M.  Stephenson  publisher? 

It  is  the  most  novel  and  desirable  plan  for  the  bet¬ 
terment  of  local  advertising  conditions  that  has  come 
to  the  notice  of  Editor  &  Publisher. 

The  newspaper  is  conducting  an  educational  course 
for  the  direct  benefit  of  the  advertisers  of  the  com¬ 
munity,  with  indirect  benefits  naturally  accruing  to 
itself.  A  comprehensive  lecture  course  in  advertising, 
ranging  through  the  mechanics  of  copywriting,  com¬ 
position  and  the  finer  arts  involved  in  correlated  mer¬ 
chandising  and  publicity,  has  been  arranged.  Experts 
have  been  engaged  to  visit  South  Bend  and  lecture  on 
various  phases  of  advertising.  For  instance,  a  skilled 
engraver  came  to  explain  his  art  and  answer  ques¬ 
tions.  A  genius  at  layouts  was  brought  from  Chi¬ 
cago  to  give  to  South  Bend  advertising  men  the 
benefit  of  his  experience.  There  are  to  be  ten  lec¬ 
tures,  one  each  week,  and  the  newspaper  bears  the 
expense.  The  meetings,  free  to  all,  have  been  held 
in  the  Chamber  of  Commerce  rooms,  and  Editor  & 
Publisher  learns  that  the  attendance  has  been  re¬ 
markably  large,  many  of  the  best-known  merchants 
of  the  city  being  among  those  present.  The  News- 
Times  has  not  used  the  meetings  to  promote  its  selfish 
aims,  but  has  whole-heartedly  offered  an  educational 
service  to  the  merchants  of  the  city. 

The  results  of  such  clever  enterprise  are  obvious. 
The  newspaper  puts  itself  into  a  very  happy  relation¬ 
ship  to  the  advertisers  of  the  city.  Full  opportunity 
is  given  for  explanation  of  modern  advertising  system 
and  there  is  an  exchange  of  valuable  experience.  The 
merchant,  to  whom  advertising  is  but  one  item  of 
many  interests,  is  given  an  opportunity  to  study  his 
problem  intensively  and  in  the  light  of  expert  and 
wholly  disinterested  advice.  The  merchants  of  South 
Bend  are  certain  to  do  better  advertising,  a  result  as 
desirable  for  the  newspapers  as  for  themselves.  Noth¬ 
ing  but  good  can  possibly  accrue.  ' 


OBSERVE  in  Editor  &  Publishers’  Space 
Buyers’  Guide,  for  the  current  year,  the  aston¬ 
ishing  increase  in  the  number  of  chain  stores 
in  the  cities  ami  towns  listed. 

We  wonder  if  advertising  interests  are  really  awake 
t(p  the  rapid  development  of  this  revolutionary  prin- 
ciple  of  retailing  in  this  country.  It  is  manifestly 
true  that  the  chain  store  interests  are  not  alive  to 
their  marvelous  opportunity  to  employ  and  make  the 
best  use  of  local  advertising  facilities  offered  through 
the  daily  press.  Editor  &  Publisher’s  statistics  show 
opportunities  in  almost  every  city  of  the  land  for  the 
most  profitable  relationship  between  chain  store  man¬ 
agements  and  newspapers.  Perhaps  some  general 
chain  store  totals  for  the  whole  coimtry  would  startle 
our  readers  into  renewed  action. 

According  to  statistics  recently  gathered  by  E  T. 
Konsberg  &  Co.,  of  Chicago,  there  are  now  in  the 
United  States  some  6,000  chain  store  organizations, 
each  operating  from  three  to  9,300  stores,  the  latter 
being  the  present  retail  outlets  of  the  Great  Atlantic 
and  Pacific  Tea  Com.pany. 

Since  1914  chain  grcKery  stores  have  increased  from 
8,000  to  nearly  50,000.  Two-thirds  of  the  retail  food 
distribution  in  New  York  and  Philadelphia  is  now 
through  chain  stores.  For  the  whole  country,  it  is 
estimated  that  the  chain  grocery  stores  are  selling 
more  than  two  billion  dollars  of  merchandise  this  year. 
The  A.  &  P.  stores  alone  had  sales  last  year 
$350,000,000.  Not  only  are  chain  stores  multiplying 
everywhere  but  the  business  they  do  is  increasing  with 
leaps  and  bounds.  The  old-fashioned  comer  grocer 
almost  extinct  in  many  cities. 

We  ordinarily  think  of  chain  stores  as  dealing  in 
groceries,  meats,  cigars,  drugs  and  dry-goods,  but 
there  are  many  other  departments  of  trade  organized 
for  local  retailing  from  centralized  control.  For  in- 
sUnce,  there  are  290  chain  bakery  organizations;  215 
cloak  and  su’t  chains ;  205  five-and-ten  store  organiza¬ 
tions;  1.^8  restaurant  chains;  120  chains  of  clothing, 
millinery  and  men’s  furnishing  stores;  108  confec¬ 
tionery  chains;  99  hotel  chains;  95  b<x)t  and  shoe 
chains ;  94  hat  and  cap  chains ;  32  hardware  and 
sporting  goods  chains;  19  chains  for  jewelry;  13 
cleaning  and  dyer  chains,  and  10  25-cent-storc  chains. 

The  grocery,  drugs,  dry-goods,  meats  and  cigar 
chain  organizations  total  4,500.  The  grocery  store  las 
demonstrated  itself  as  efficient  and  economical  public 
service  beyond  all  question.  This  may  be  said  in 
varying  degrees  of  other  chains.  There  seems  no 
doubt  that  the  chain  idea  is  a  permanent  factor  in  our 
econoim'c  life.  The  chain  buys  in  large  quantity  and 
therefore  advantageously.  It  retails  for  cash  and  by 
system.  It  can  employ  sales  forces  for  less  money 
than  independent  merchants  would  be  satisfied  with 
as  profit.  It  can  manufacture  its  own  private  brand 
names.  With  stores  scattered  over  a  city  it  can  ad¬ 
vertise  in  newspapers  and  make  use  of  practically  all 
of  the  circulation.  These  are  but  glimpses  of  the 
economic  advantages.  The  chain  store  challenges 
the  best  talents  of  daily  newspaper  advertising  brains. 
They  must  be  “sold.” 
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Scrap  last  year’s  bird’s  nest,  a  thrice  patched 
inner  tube,  an  empty  Peruna  bottle,  one  glow, 
a  rusty  rasor  blade,  a  Burleson  pamphlet  on 
postal  profits  and  Lin(e)age! 


PERHAPS  ITS  HABIT 


Here  is  an  eight-page  supplement  of  a  newspaper 
carrying  75  per  cent  radio  display  advertising 
and  25  per  cent  free  publicity.  Attached  to 
each  and  every  paid  display  is  a  puff  for  the  instrument 
or  for  some  dealer  or  some  press  agent’s  flabby  idea 
of  creating  consumer  demand. 

Does  the  publisher  of  this  newspaper  believe  he  is 
getting  his  card  rate  for  paid  advertising?  Dries  he 
regard  the  free  publicity  as  “news,”  or  as  a  rebate 
to  the  advertiser?  If  it  is  a  rebate  it  is  unfair,  be¬ 
cause  the  puffs  are  not  of  equal  linage.  If  it  is  news 
we  have  lost  our  sense  of  values. 

The  publisher  of  this  newspaper  can  scarcely 
contend  that  he  is  forced  into  this  outlandish  servility 
to  advertisers  by  his  competitors  because  he  has  the 
only  newspaper  in  his  city. 
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Hugh  Gavin,  a  Boston  news^per  man  ’ 
to  Miss  Margaret  Lorden  of  Jamaica 
Plains,  Mass.,  in  Boston  last  week. 
Howard  Heath,  formerly  with  the  ad- 


GERALD  C.  NYE,  of  Cooperstown, 
N.  D.,  editor  of  the  Griggs  County 
Couner-Sentinel,  who  has  just  been  ap¬ 
pointed  United  States  senator  from  North 
^kota  is  now  in  Washington  preparing 
for  the  opening  of  congress. 

Roy  Howard,  chairman  of  the  board 
of  the  Scripps-Howard  Newspapers,  re¬ 
turned  to  New  York  headquarters  this 
week  from  a  trip  to  the  Far  East. 

Karl  A.  Bickel,  president  of  the  United 
Press,  will  arrive  back  in  New  York 
about  Dec.  .13  from  a  South  American 
tour. 

Edwin  S.  Underhill,  publisher  of  the 
Bath  (N.  Y.)  Advocate  and  the  Coming 
(N.  Y.)  Leader  has  been  elected  presi- 
dCTt  of  the  Farmers’  and  Mechartics’  In¬ 
vesting  Corporation,  recently  organized  in 
Bath. 

Eugene  C.  Pulliam,  publisher  of  the 
Lebanon  (Ind.)  Reporter  and  the  Frank- 


Graphic,  has  joined  the  Long  Island  Daily 
Press  as  sports  editor. 

James  Maxwell,  is  now  on  the  Chicago 
Evening  Post’s  new  staff.  He  has  served 
with  most  of  the  Chicago  papers.  .  pthi’r  p  PRirtr  firct  nr.>c:rtont  vertising  department  of  the  Trenton  Times 

J.  Roy  Stockton  of  the  sport  staff,  5/.  A  j^e  Danville  (ill.)  Advertising 

Qub  and  advertising  manager  of  the  Dan¬ 
ville  Commercial- 


Louis  Post-Dispatch  has  bwn  re-elected 
unanimously  the  representative  of  the  St. 
Louis  Chapter  of  the  Baseball  Writers’ 
.Association. 

Leonard  Oine  has  joined  the  reportorial 
staff  of  the  Chicago  Daily  News. 

George  Wheeler  has  rejoined  the  copy 
desk  of  the  .V/m»copo/tf,  (Minn.)  Tribune. 

R.  D.  Murchie,  fromerly  San  Antonio 
Evening  News  reporter,  and  F.  L.  Phipps, 
formerly  on  the  Fort  Worth  Record  copy 
desk,  are  now  with  the  Los  Angeles 
Examiner. 

Calla  Frances  Flanagan,  who  graduated 
last  June  from  the  University  of  Missouri 
School  of  Journalism,  is  the  editor  of  the 
woman’s  ^ge  of  the  New  Bedford, 
(Mass.)  Times. 

Harry  M.  Resnick  has  returned  to  the 
editorial  staff  of  the  New  Y^k  Graphic. 
Lake,  of 


Robert  Welch,  for  many  years  con¬ 
nected  with  the  New  York  Times,  to 
Mary  A.  Taft,  for  more  than  25  years 
in  the  editorial  department  of  that  news¬ 
paper,  Nov.  16,  in  Salem,  Mass. 

Joseph  Butler  of  the  news  staff. 
Northern  Scranton  (Pa.)  Times,  to  Miss  Odessa 
news-  Phillips,  also  of  Scranton,  recently. 


A«thc«  E.  P*ict 


News  started  in 
the  newspaper 
business  as  a 
printer’s  “devil 
on  a 
Illinois 
paper  in  1909. 
He  began  selling 
advertising  space 
in  1915. 

Arthur  E. 
Price,  advertis¬ 
ing  manager  of 
the  Danville 
(Ill.)  Commer¬ 
cial-News  started 
in  the  newspaper 


fort  Daily  News  who  recently  was  oper-  .  .Michael  M.  of  TrentOT,  has 

ited  at  St.  Vincent’s  hospital  in  Indian-  Jojned  the  reportonal  staff  of  the  Trenton 
apolis,  is  recovering  at  his  home  in  Le-  *  *raes. 


I^on  and  expects  to  assume  full  manage¬ 
ment  of  his  papers  within  a  short  time. 

Mrs.  W.  H.  Greenhow,  president  of  the 
W.  H.  Greenhow  Publishing  Company, 
and  Miss  Mabel  Wombough,  editor  of 
the  Tribune-Times  have  returned  to  Hor- 
nell,  N.  Y.,  from  a  trip  to  New  York 
City. 

IN  THE  BUSINESS  OFFICE 


Charles  Divine,  a  former  Binghamton, 
N.  Y.  newspaper  man,  now  a  resident  of 
New  York,  recently  published  his  third 
volume  of  verse,  “The  Road  to  Town.’’ 
Mr.  Divine  has  been  on  the  staff  of  both 
the  Binghamton  Press  and  Leader  and  the 
Binghamton  Sun. 

T.  Roy  Kelly  has  been  made  news 
editor  of  the  St.  Paul  Dispatch  succeeding 
H.  T.  Hasselquist,  resigned. 

Charles  J.  McDonough,  reporter  for  the 
Buffalo  Evening  News,  who  recently  en- 


business  as  the  “printer’s  devil”  on 
northern  Illinois  paper  back  in  1909. 

Was  initiated  into  the  selling  of  adver¬ 
tising  space  in  1915.  He  made  a  compre-  _ 
hensive  study  of  advertising  and  in  1919  Post- Enter  prise. 


WITH  THE  SPECIALS 

A  LCORN  &  SEYMOUR  COMPANY, 
newspc.per  representatives.  New  York, 
have  been  appointed  to  represent  the  Ow¬ 
ensboro  (Ky.)  Inquirer,  both  east  and 
west. 

Ingraham-Powers,  Inc.,  publishers’  rep¬ 
resentatives,  New  York,  have  been  ap¬ 
pointed  to  represent  the  Lock  port  (N.  Y.) 
Union-Sun  and  Journal. 

Payne,  Burns  &  Smith,  Inc.,  publishers’ 
representatives.  New  York,  have  been  ap¬ 
pointed  to  represent  the  Sheridan  (Wyo.) 


HENDERSON,  formerly  of  the 
New  Orleans  Times-Picavune  and  tered  Georgetown  university,  suffered  a 


Omaha  World-Herald,  is  now  ad  solicitor 
for  i'ow  Antonio  Express  and  News.  Miss 
Maurine  Heard  has  joined  the  Express 
and  News  as  copy-writer. 

Lawrence  Atkinson  has  been  trans¬ 
ferred  from  the  circulation  list  room  of 
the  St.  Paul  DispMch-Pioneer  Press  to 
the  classified  advertising  department. 

Miss  Ethel  Wilk,  for  five  years  adver¬ 
tising  manager  of  the  Virginia  (Minn.) 
Daily  Enterprise,  has  resigned  to  go  to 
New  York. 

Herbert  E'oley,  bookkeeper  of  the  St. 
Paul  Dispatch-Pioneer  Press,  has  joined 
the  classified  advertising  force. 


fractured  skull  recently  in  an  automobile 
accident. 


left  the  newspaper  business  to  become 
manager  of  the  advertising  service  depart¬ 
ment  of  a  large  Minneapolis  printing 
house.  In  1922  he  coupled  this  same  posi¬ 
tion  with  the  sales  managership  for  a 
Milwaukee  printer. 

He  came  to  Danville  a  little  over  two 
years  ago  and  recently  was  elected  the 
first  president  of  the  .Advertising  Club  of 
Danville,  which  was  organized  largely 
through  his  efforts. 

His  hobby  is  organization  in  the  local 
advertising  department.  His  belief  is  that 
newspaper  solicitors  should  be  given  the 
same  training  for  the  sale  of  advertising 


John  A.  Toothill,  formerly  connected 
with  the  advertising  department  of  a 
Brooklyn  newspaper,  has  joined  the  New 
York  soliciting  staff  of  the  Devine-Mac- 
Quoid  Company,  Inc.,  newspaper  repre¬ 
sentatives. 

.Allen  Klapp  Company,  representatives 
ofg  the  Middle  West  List  of  Newspapers 
in  the  western  field  for  the  past  22  years, 
have  taken  1,000  sq.  ft.  of  space  in  the 
new  Tribune  Tower,  Chicago,  for  their 
offices. 


SPECIAL  EDITIONS 


John  H.  Sines,  associate  editor  of  the  space  and  service,  as  that  given  salesmen  ^HIC.AGO  D.AILY  NEWS,  12-page 
— . —  Ti I —  — ..A  ( {qj.  highly  specialized  industrial  products.  — ........... 


IN  THE  EDITORIAL  ROOMS 


Trenton  Times,  has  just  returned  from  a 
two  weeks’  vacation  in  the  Bermudas. 

Miss  Frances  Townsend,  society  editor 
of  the  Hornell  (N.  Y.)  Tribune-Times 
is  visiting  friends  in  New  York  City. 

Howard  Owen  Erickson,  recently  of  the 
copy  desk,  has  become  Sunday  editor  of 
the  Omaha  World-Herald.  E.  O.  May- 
field,  previously  Sunday  editor,  has  been 
made  librarian. 

Frank  J.  Genger  of  the  Elmira  (N.  A’.)  *he  Tampa 
Star-Gazette  and  Mrs.  Genger  are  charge  of  the  Tampa  bureau  of  the  As- 
parents  of  an  eight  and  one-half  pound  sociated  Press, 
daughter,  Muriel  Jane.  — 

Richard  Halliday  has  been  appointed 


Tokio  correspondent  of  the  International 
News  Service. 

G.  W.  MeV'ey,  manager  of  the  United 
Press  Dallas  Bureau,  has  been  trans¬ 
ferred  temporarily  to  .Austin,  covering 
the  Gov.  M.  .A.  E'erguson  story. 

Jess  O.  Irvin,  formerly  city  editor  of 
the  Tampa  Times,  has  been  placed  in 


s  fOre.)  News,  first  an- 
1,  Nc 


MARRIED 


Paris  edition.  New  York  Herald 
Trilfune  and  Stanley  Grammer,  Chicago 
Tribune,  Paris,  have  been  elected  to  mem¬ 
bership  of  the  Anglo-American  Press 
Association. 

Robert  B.  Peck,  of  the  night  rewrite 
staff  of  the  New  York  Herald  Tribtme, 
has  returned  from  a  week’s  trip  to 
Florida. 

Roy  Kirk  has  returned  to  the  copy  desk 
of  the  New  York  Herald  Tribune,  after 
a  few  months  with  the  New  Yorker. 


er  of  Hugh  A.  McCelvey,  advertis- 


rotogravure  radio  section  in  connec¬ 
tion  with  opening  of  Chicago  Radio  Show, 
Nov,  17. 

Klamath  Falls 
niversary  edition,  Nov.  13. 

Y psilanti  (Mich.)  Daily  Ypsilantian- 
Press,  28-page  “Do  Your  Christmas  Shop¬ 
ping  Early”  edition,  Nov.  18. 

Raleigh  (N.  C.)  Times,  (Jolden  Anni¬ 
versary  edition,  Nov.  30. 

Caspar  (Wyo.)  Herald,  102-page  State 
Publicity  edition,  Nov.  15. 

Ne7iark  (N.  Y.)  Union-Gazette 

Thanksgiving  number  in  six  sections, 
Nov.  20. 

CHANGES  OF  OWNERSHIP 


HOLDING  NEW  POSTS 

TTARRY  E.  MOORE,  from  Austin 
American,  to  San  Antonio  Ez'ening 
News  reportorial  staff. 

Stuart  Strobridge.  from  managing 
editor,  Fairmont  (Minn.)’  Daily  Inde¬ 
pendent  to  telegraph  editor  of  the  Fargo 
(N.  D.)  Forum. 

Charles  W.  Famham,  from  reporter. 


ing  manager  of  tjie  Houston  Chronicle,  to  'T'  G.  THOMPSON,  former  editor  and 
Thomas  Cartwright,  Nov.  24,  in  Houston.  •  half  owner  of  the  Shelby  County 
Miss  Margaret  .Ascham,  staff  writer  of  (Mo.)  Herald  has  sold  his  interests  to  his 
the  Cincinnati  Po.tt  to  David  Sherman  partner,  W.  C.  Jewitt.  Mr.  Thompson 
Green  of  Hartford,  Conn.,  commercial  at-  V’ih  publish  a  weekly  newspaper  at  Engle- 
tache  to  the  .American  embassy  in  Paris,  wood.  Ill. 

at  Constantinople,  Nov.  17..  They  will  E.  J.  Maloney,  publisher  of  the  Montt- 
reside  in  Paris.  cello  (la.)  Jones  County  Times,  has  sold 


„  T>-  L  f  .  ..  Lawrence  (Kan.)  Journal-World  to  copy 

E^icott  Rtch,  formerly  of  the  Netv  Tender,  New  Bedford  (Mass.)  Standard. 
York  Ttmes,  has  joined  the  financial  de¬ 


partment  staff  of  the  New  York  Herald 
Tribune. 

Robert  L.  Bennett,  sports  editor,  Son 
Antonio  Netvs,  is  improving  from  seri¬ 
ous  injuries  received  in  an  automobile 
collision. 

Harold  Myers,  of  the  Scranton  Repub- 


Gifford  McCoy  from  head  pressman, 
Hornell  (N.  Y.)  Tribune-Times,  to  a 
similar  position  with  the  Daytona  (Flor¬ 
ida)  News.  Hoke  Smith,  his  assistant, 
succeeds  him  on  the  Tribune-Times. 


PRESS  ASSOCIATION  NOTES 


lican,  and  Neil  Whitney,  of  the  Scranton  ^ARTER  BROOKE  JONES  has  been 
Times,  are  in  Bermuda  on  a  two  weeks’  ^  transferred  from  the  San  Francisco 
vacation.  bureau  to  the  Washington  office  of  the 

Jerome  R.  McLeod,  recently  in  public-  -Associated  Press. 

Tampa  Harry  Flory  has  been  appointed  head  of 
Trtbune  as  city  editor.  the  International  News  Service  in  Paris, 

R.  W.  Simpson,  formerly  managing  where  he  succeeds  Frank  E.  Mason,  who 
editor  of  the  Norfolk  Virginian-Pilot  and  has  transferred  to  the  Universal  Service  in 
for  years  with  the  Associated  Press,  is  Paris,  replacing  Basil  D.  Woon. 
now  managing  editor  of  the  Tampa  Trib-  Clinton  (la.)  Herald  has  added  the  full 

day  service  of  the  International  News 
R.  L.  Bellan  of  Ohio  State  University  Service.  The  Herald  also  has  Associated 
has  been  named  telegraph  editor  of  the  Press  service. 

Port^outh  (O.)  Morning  Sun,  succeed-  Octavio  Mendez,  of  the  United  Press 
ing  Johi^  G.  Green  who  has  joined  the  foreign  department  in  New  York,  will 


Canton  Daily  Netvs  as  telegraph  editor. 

Murray  Robinson,  formerly  on  the  New 
York  Mail,  Brooklyn  Eagle  and  Daily 


sail  Dec.  5,  to  join  the  U.  P.  staff  in  Rio 
de  Janeiro,  Brazil.  He  is  succeeded  in 
New  York  by  Duke  N,  Parry,  formerly 


Florida,  Booming,  Buys 

and  Reads  the  BEST 

N.\TrR.M.LY,  the  most  important  newspapers  in  the  new  Eldorado  state  are  Central 
Press  clients. 

The  Jacksonville  Florida  Times- Union  and  The  Miami  Herald,  which  have  the 
larcest  circulations  and  widest  influence  in  the  state  use  Central  Press^  full  daily  service 
and  picture  pane. 

In  Tampa,  the  Times  runs  the  full-pai{e  pictorial,  and  the  new  Erening  Globe  makes 
and  holds  readers  with  Central  Press’  complete  and  exclusive  illu.strated  daily  feature 
news  sersHce. 

The  St.  Petersburg  Times  uses  both  the  full  daily  sersice  of  the  Central  Press 
and  the  daily  picture  page,  and  so  do  the  Orlando  Sentinel,  the  West  Palm  Beach  Times, 
the  Key  West  Morning  Call,  and  the  Sarasota  Herald. 

Other  Florida  subscribers  to  the  Central  Press  Association’s  daily  service  are  the 
I-akeland  Star -Telegram,  Sebring  -dmenVoii,  Fort  Myers  Tropical  News.  Bradentown 
Morning  News,  Clearwater  Herald,  Plant  City  Courier,  Winter  Haven  Florida  Chief, 
Daytona  Journal. 

No  other  illustrated  feature  .service  is  in  so  strong  a  position  in  Florida.  No  other 
illustrated  feature  service  is  growing  as  steadily  as 

Wfit  Central  ^resiei  ^£(£ioctatton 


V.  V.  McNitt 
President 


Central  Press  Bl<lg. 
Cleveland 


H.  A.  McNitt 
Manager 
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the  paper  to  Thomas  J.White  of  Jefferson, 
owner  of  a  number  of  papers  in  Iowa  and 
Missouri. 

J.  S.  Randolph,  publisher  of  the  Edger- 
ton  (Minn.)  Enterprise,  has  acquired  the 
Woodstock  News  and  the  Holland  Inde¬ 
pendent  and  plans  to  continue  them  as 
separate  papers. 

Ben  (j.  Whitehead  of  Edinburg,  Tex., 
has  purchased  the  plant  of  the  Pharr 
(Tex.)  Enterprise.  E.  C.  Hill  continues 
to  operate  the  paper  as  editor. 

NEW  PLANTS  AND  EQUIPMENT 

A  LINOTYPE  has  been  installed  on  the 

H.  F.  Alexander,  flagship  of  the 
Admiral  Line,  to  compose  news  bulletins 
issued  on  board,  as  well  as  menus,  pro¬ 
grams  and  various  other  items  of  printing. 

Gulfport  (Miss.)  Daily  Herald,  with 
plants  in  Biloxi  and  Gulfport,  has  begun 
the  erection  of  another  building  at  Biloxi. 
The  Herald  is  issued  from  the  Gulfport 
plant  composed  of  matter  set  up  at  both 
’t>ffices. 

ON  THE  MECHANICAL  SIDE 

ITRANK  MURRAY,  for  more  than  20 
years  a  linotyj^  operator  on  the 
Halifax  (N.  S.)  Daily  Herald  and  Eve¬ 
ning  .ilM,  has  been  appointed  deputy 
king’s  printer  for  the  Province  of  Nova 
Scotia. 

,  SCHOOLS 

'T'^HIRD  annual  convention  of  the  Cali- 
^  fornia  Scholastic  Press  Association 
was  held  at  Stanford  University  recently 
with  delegates  from  6C  high  schools  pres¬ 
ent,  including  76  faculty  advisers,  and  280 
•Student  representatives.  Eight  cups  were 
awarded  to  the  high  schools  entering  the 
best  feature  stories,  news  stories,  editori¬ 
als  and  humor  columns. 

associations 

rUITORS  of  the  Third  congressional 

district  of  Minnesota  met  at  Minne¬ 
apolis.  Nov.  28,  and  organized  the 
Third  Congressional  District  Editorial 
Association.  Carl  Eastwood  of  the 

I. eSueur  Herald  was  elected  president 
and  Arthur  J.  Suel  of  the  New  Prague 
Times  was  named  secretary.  The  asso¬ 
ciation  went  on  record  opposing  the 
practice  of  the  postoffice  department 
whereby  envelopes  with  printed  return 
notices  are  furnished  to  large  users  at 
figures  admittedly  far  below  actual  cost. 

Junior  Advertising  Club  of  St.  Louis 
has  elected  these  officers :  President,  D. 

J.  O’Connell ;  vice-presidents,  W.  J.  Lepp, 
C.  J.  Humburg  and  Meyer  Sacks ; 
treasurer,  Lester  Lange,  and  secretary, 
Martin  Mullen.  Mr.  O’Connell  is  assist¬ 
ant  to  the  advertising  manager  of  the 
National  Lead  Company. 

Old  Newsboys’  Association,  which 
every  year  raises  thousands  of  dollars 
for  the  needy  children  of  Detroit 
through  a  one-day  sale  of  special  Good- 
fellow  editions  of  the  three  Detroit 
newspapers,  has  this  year  set  its 
Christmas  P'und  at  $35,000.  December 
17  has  been  chosen  as  the  day  for  the 
sale. 

San  Antonio  Typographical  Union 
recently  held  its  50th  anniversary  cele¬ 
bration.  Walter  Barrett,  former  vice- 
president,  International  Typographical 
Union,  was  among  the  speakers.  (Dthers 
included  Herman  Schueltze,  only  living 
charter  member ;  D.  S.  Davenport, 
present  president,  and  Ed.  G.  Koerps, 
secretarv-treasurer  of  the  union  for  35 


Spain  to  Keep  Up  Free*  Gag 

Citing  instances  of  “indiscretions”  in 
the  press  regarding  the  Moroccan  cam¬ 
paign,  the  Military  Directorate,  governing 
body  of  Spain,  this  week  issued  a  note 
declaring  censorship  of  the  press  would 
be  maintained  without  modification.  The 
note  said  the  necessity  of  maintaining  the 
gag  was  “patent.” 

N.  Y.  Sun  to  Dine  All-American  Team 

Members  of  the  1925  all-American  foot¬ 
ball  team  picked  by  the  sports  staff  of 
the  New  York  Sun,  will  be  guests  of 


COOUDGE  SECRETARY 


P  STUART  CRAWFORD,  for  many 
•  years  a  political  correspondent  for 
the  New  York  Sun  and  for  other  news¬ 
papers,  has  been 


appointed  one  of 
the  secretaries  to 
President  Cool- 
idge,  succeeding 
Judson  C.  Welli-  I 
ver,  who  has  re¬ 
signed  to  become 
associated  with 
the  American  Pe-  ( 
troleum  Institute. 
Mr.  Crawford  as¬ 
sumes  his  new 
duties,  largely  of  I 
pcditical  and  eco¬ 
nomic  research,  at 

F.  S.  Crawfo»d  once 

Mr.  Crawford 

is  a  graduate  of  Amherst.  After  being  . 
for  many  years  on  the  staff  of  the  New 
York  Tribune  he  was  made  secretary  to 
the  Corporation  Counsel  of  New  York 
in  1915.  In  1918  he  resumed  newspaper 
work  as  a  corrsepondent  for  the  Sun. 
l^ter  he  was  attached  to  the  New  York 
Herald.  In  March,  1924,  he  worked  for 
.he  Republican  National  (Committee  in  the 
preparatory  work  for  the  national  conven¬ 
tion  which  in  that  year  nominated  Calvin 
0)olidge.  More  recently  he  has  been 
connected  with  the  New  York  County 
Republican  Committee. 

that  newspaper  at  a  dinner  to  be  held  at 
the  Hotel  Vanderbilt,  New  York,  Dec. 

5.  The  affair  will  be  under  the  direction 
of  VV^illiam  H.  (“Big  Bill”)  Edwards. 
Joe  Vila  is  sports  editor  of  the  Sun. 

BARGAIN  YELLS  DULL 
ADVERTISING  EDGE 

Robert  W.  Pogue,  Cincinnati  Merchant, 
Hits  Indiscriminate  Price  Cutting 

in  Ad  Club  Talk — Fails  to  Create 
Desire  to  Buy 

Advertising  that  shrieks  and  howls 
bargains  at  all  times  will  get  forced  at¬ 
tention  but  will  not  create  the  desire  to 
buy,  according  to  the  philosophy  of 
Robert  W.  Pogue  of  Cincinnati,  presi¬ 
dent  of  the  Cincinnati  Retail  Merchants 
Association  and  a  director  of  the  Na¬ 
tional  Retail  Merchants  Association  in 
an  address  to  the  .Advertisers  Qub  last 
week. 

President  Pogue,  who  is  also  president 
of  the  H.  &  S.  Pogue  Company,  one  of 
the  most  consistent  users  of  daily  news¬ 
paper  space  in  the  Middle  West,  paid  a 
tribute  to  steady  and  constructive  adver¬ 
tising  in  the  columns  of  the  daily  press. 
He  said  that  indiscriminate  price-cutting 
ads  have  a  bad  psychological  effect  upon 
the  public,  while  simple  advertising  of 
stable  prices,  suggesting  new  uses  for 
things,  really  helps  the  customer  to  buy 
to  his  advantage  and  makes  of  him  or 
her  a  friend  who  relies  upon  the  store  for 
safe  and  reliable  merchandise. 

While  Mr.  Pogue  decried  indiscriminate 
price  cutting  ads  he  made  it  plain  that 
he  did  not  refer  to  sales  which  are  con¬ 
ducted  seasonally  and  are  necessary  to 
every  legitimate  business. 

There  are  five  essential  points  that  in¬ 
duce  buying,  Mr.  Pogue  said. 

They  are:  1. — Money  gain  or  money 
saving.  The  public  either  buys  an  article 
to  sell  it  again  at  a  profit,  or  buys  be¬ 
cause  the  article  has  value  at  the  price 
paid. 

2.  — ^Utility,  necessity,  enjoyment.  Again 
the  public  buys  an  article  because  it  is 
useful ;  or  for  an  actual  need  or  for  the 
pleasure  of  possession. 

3.  — Pride.  A  great  class  of  buyers 
purchase  style  merchandise.  They  take 
pride  in  their  appearance  and  this  desire 
is  the  inducement  to  purchase. 

4.  — Caution  and  foresight.  There  are 
in  this  class  the  cautious  or  suspicious 
buyer  as  well  as  the  shrewd  trader.  Their 
motives  belong  to  this  distinct  class  of 
buyers. 

5.  — Luxury  buyers,  the  self-indulgent 


class,  and  the  buyers  of  merchandise  that 
appeals  to  their  vanity  as  well. 

"Cut  price  advertising  is  usually  built 
on  the  theory  that  the  louder  you  shriek 
the  more  weight  your  argument  carrier. 
Constant  use  of  black  faced  type  and 
broad  assertions,  however,  usually  arrive 
at  the  same  end  as  the  boy  who  cried 
‘wolf’  too  often."  Mr.  Pogue  stated. 

CONTEST  FOR  GRANDMOTHERS 

83-Year-OId  Woman  Wins  “Sunpapers” 
Unusual  Competition 

Grandmothers  entered  a  contest  con¬ 
ducted  by  The  Baltimore  Sun  and  Evening 
Sun  recently.  The  competition  was  for 
age,  for  grandmotherly  appearance  and 
grandmotherly  bearing.  It  opened  a  cele 
bration  of  Girls’  Week  in  Baltimore. 

Thirty  elderly  women  entered.  The 
prize  was  an  Italian  stone  cameo  brooch. 

The  judging  and  the  award  of  the  prize 
took  place  at  a  masquerade  dance  given 
at  the  Fifth  Regiment  Armory,  the  larg¬ 
est  hall  in  the  city,  on  Saturday  night 
The  girls  taking  part  in  Girls’  Week. 
Mayor  Howard  W.  Jackson  and  other 
public  officials  attended. 

Taxicabs  were  sent  to  the  homes  of  the 
srrandmothers  to  take  them  to  the  armory 
There  they  were  assembled  in  a  small 
room  and  then  escorted  to  a  stage.  A 
group  of  women  picked  from  their  num- 
lier  one  on  whom  was  bestowed  the  title 
of  the  most  grandmotherly  of  those  pres¬ 
ent. 

Mrs.  John  G.  Murray,  the  wife  of 
Bishop  Murray,  the  head  of  the  Protestant 
Episcopal  Church  in  Maryland  and  re¬ 


cently  elected  the  presiding  bishop  of  the 
whole  church,  made  the  presentation, 
with  Mayor  Jackson  and  others  doing 
special  honor  to  the  winner. 

The  brooch  was  won  by  Mrs.  Elizabeth 
J.  Richmond,  an  old-fashioned  little  lady 
^  years  old.  In  spite  of  her  age  she  was 
extremely  sprightly  in  the  manner  in 
which  she  participated  in  the  ceremonies. 


The  broad  general  rule  is  that  a  man 
is  about  as  big  as  the  things  that  make 
him  mad. — Detroit  News. 

Radicals :  Those  who  advance  and  con¬ 
solidate  a  position  for  conservatives  to 
occupy  a  little  later. — Rochester  Times- 
Union. 

Still,  if  everybody  had  to  work  for  a 
living,  where  would  nerve  specialists  get 
patients? — Baltimore  Sun. 

France  still  standing  off  the  Riffs — and 
everybody  else. — Wall  Street  Journal. 

W’e  shall  not  care  so  much  why  girls 
leave  home  if  they  will  make  an  effort 
to  get  back  a  little  earlier. — New  York 
.-Imrrican. 

Obscurity,  No.  241 :  Being  the  other 
Senator  from  Idaho. — Detroit  News. 

Free  men: — Those  who  tax  themselves 
to  hire  agents  to  make  them  behave.— 
Nezo  York  Evening  Telegram. 


CHURCH 

ADVERTISING 

DOES  PAY 

— says  Frank  T.  Carroll,  Advertising 
Manager,  Indianapolis  News 

“The  Indianapolis  News  considers  the  Sat¬ 
urday  church  advertising  page  a  distinct 
asset  to  the  paper  since  it  carries  consider¬ 
able  prestige  and  gives  The  News  preferred 
local  standing,  adding  to  its  reputation  as  the 
high  grade  newspaper  of  Indiana.” 

The  News  believes  that  “churches  can  get 
the  same  results  out  of  intelligent  advertis¬ 
ing  that  any  purely  commercial  institution 
can  secure”  and  bases  its  belief  on  actual 
demonstration, — that  “churches  that  use 
larger  announcements  and  put  some  sales¬ 
manship  into  their  advertising  are  getting 
noticeably  larger  response  from  their  copy.” 

What  has  been  your  experience  with 
church  advertising? 

Let  us  help  you  with  plans  and  copy  that 
will  pay. 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS, 

383  Madison  Avenue, 

New  York,  N.  Y. 


ARE^ISO  AutomoMle  Dealers 


THERE  ARE — 40  Automotive  Factories 


AND 


9910  New  Cars  Were  Sol4  and  Register* 
ed  During  the  First  Six  Months  of  1925 


Oakland,  California  (and  trading  area),  is  surely  the  auto* 
motive  center  of  the  Pacific  Coast,  and  there  are  many  reasons 
Why  this  is  so. 

First,  the  roads  are  excellent.  There  are  many  and  broad 
highways  leading  out  into  all  the  adjacent  country,  and  to  every 
part  of  the  great  State  of  California  and  neighboring  states. 

Climate  is  peculiarly  adapted  to  all>year>round  touring — no 
extreme  heat  in  summer,  no  extreme  cold  in  winter. 

Population  is  composed  of  the  thrifty,  home  owning,  home* 
loving  class  of  people  who  demand  and  are  able  to  have  recreation 
of  the  better  sort. 

Here  is  possible  the  widest  automotive  selling  appeal — from 
the  man  or  woman  whose  personal  or  business  requirements  call 
.for  lavishness  of  equipment  to  the  man  or  woman  who  necessarily 
lepns  toward  moderation  in  price,  and  still  on  to  others  who  must 
have  the  sturdy  low-priced  car — it  may  be  for  delivery  or  business 
use,  or  it  may  be  for  personal  enjoyment  alone. 

Whatever  the  need,  the  automotive  and  automotive  accessory 
*  manufacturer  enters  a  fruitful  market  rich  with  prospective  con¬ 
sumers. 

Oakland,  California  (and  trading  area),  demands  attention 
from  these  manufacturers,  and  manufacturers  and  dealers*  are 
responding  to  this  demand  by  advertising  through  the  columns  of 
the  Oakland  Tribune. 


t>,k  homk  .»  Station  ki.x  of  tRc  W  est*s  Gvcat  Newspapcrs 

Typical  of  Western  prosperity  is  the  prosperous  condition  of  Oakland,  California. 

The  OakIoXNI)  Tribune — the  foremost  newspaper  in  this  great  growing  metropolis — meets  the  demand  of 
every  advertiser  for  the  proper  medium  by  which  he  may  reach  the  445,000  people  in  the  community. 

65,000  Oakland  Tribunes  are  distributed  every  evening  and  Sunday  morning  almost  wholly  by  carrier  de¬ 
livery. 

National  Representatives 

225  Fifth  Avenue,  New  York  City  *  WILLIAMS,  LAWRENCE  &  CRESMER  CO.  360  North  Michigan  Avenue,  Chicago 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Conrado  W.  Massaguer,  Caricaturist,  Now  on  D.  P. 
Syndicate  Staff,  Drawing  New  Daily  Strip — Bell 
Syndicate  Has  New  Children’s  Feature 


The  measures  taken  seemed  to  have  As  stated  in  the  beginning  of  this  story, 
proved  effectual.  No  crowd  was  around  all  Egypt  officialdom  is  now  guessing. 


pONRADO  W.  MASSAGUER,  cari- 
caturist,  is  now  a  member  of  the  staff 
of  the  D.  P.  Syndicate,  Garden  City, 
N.  Y.  Mr.  Massaguer  came  to  this  coun¬ 
try  from  Cuba  about  a  year  ago.  He 


bara  Hawley,  the  name  of  the  story’s 
heroine,  had  broken  her  engagement  and 
joined  the  staff  as  a  reporter.  Local 
stories  appeared  under  her  by-line.  In 
some  instances  a  girl  was  added  to  the 


the  tomb.  Few  tourists  were  there  and 
they  were  entirely  unaware  of  the  dis¬ 
coveries  unique  in  the  history  of  arch¬ 
aeology.  Balderston  was  allowed  scarcely 
a  waking  moment  to  himself. 

But  he  must  have  found  some  way  to 
elude  his  guards.  On  Nov.  11  his  dis¬ 
patches  began  coming  to  the  New  York 
office  of  the  N.A.N.A.  The  first  and 
those  that  followed  gave  all  particulars. 


They  point  the  finger  of  accusation 
against  Howard  Carter,  believing  it  was 
he  who  told  the  American  reporter.  But 
Balderston  denies  emphatically  that 
details  were  suf^lied  him  by  Carter  or 
any  of  his  staff. 

Balderston  has,  like  a  true  reporter, 
kept  the  source  of  his  information  to 
himself. 

Balderston  is  a  Philadelphia  man,  and 


0„  Nov,  12,  .he  bis  of  .be  famoos  “isu'rS 

New  York  correspondent  for  the  Phila- 


archaeological  research,  found  Balderston 
the  only  newspaper  man  near  the  tomb. 
“So  careful  were  the  measures  taken,” 


owns  tw’o  magazines  in  Havana,  but  has  staff  as  a  reporter  and  she  covered  ^assign-  wrote,  “that  this  morning  1  w'as  still 


established  a  permanent  home  in  New 
York. 

For  D.  P.,  Mr.  Massaguer  is  draw¬ 
ing  a  new  daily  comic  strip  entitled  “Pay 
Day  Pauline”  and  a  series  of  weekly  pic¬ 
tures  entitled  “The  Girl  I  Dined  With 
Last  Night.” 


ments  as  Barbara  Hawley.  NEA  informs 
Editor  &  Publisher  that  more  full  page 
advertisements  of  the  story,  and  more 
space  in  the  news  columns  have  been  used 
promoting  this  serial  than  ever  before, 
according  to  a  survey  of  client  papers. 


Mrs.  M.  S.  Bourjaily  is  author  of  a 
new  children’s  feature  announced  this 
week  by  Bell  Syndicate  to  appear  daily 
under  the  caption,  “What  Does  a  Young 
Child  Want  to  Know?”  The  feature 
a  four-line  verse,  illustrated  with  a  one- 
column  drawing,  is  designed  to  appeal 
to  mothers  bothered  by  children  asking 
unending  questions.  It  replaces  a  former 
feature  written  by  Mrs.  Bourjaily  en¬ 
titled,  “Oh,  Mother,  What  Can  I  Do?” 

The  same  syndicate  announces  a  new 
daily  numerology  feature  by  Neysa  Mc- 
Mein,  magazine  illustrator,  and  a  series 
called  “This  Marriage  Business,”  signed 
by  “Connie  and  Bert.” 


Ointon  T.  Brainerd,  head  of  the  Mc- 
Qure  Newspaper  Syndicate  recently  re¬ 
visited  Denver,  his  birthplace,  for  the  first 
time  in  15  years.  Mr.  Brainerd  spent  sev¬ 
eral  hours  in  the  editorial  offices  of  the 
Denver  Times,  where  back  in  the  “nine¬ 
ties,”  he  held  his  first  newspaper  job. 


u. 


S.  REPORTER  SETS 
EGYPT  GUESSING 


John  Balderston,  New  York  World, 
Gets  Three  Day  Beat  on  Opening  of 
King  “Tut’s”  Tomb — Officials 

Wonder  How 


Burr  Chapman  Cook,  recently  of  the 


the  only  newspaper  correspondent  pres¬ 
ent  in  the  valley.  Later  one  befezzed 
Egyptian  journalist  turned  up. 

“I  was  met  with  scowls  and  black  looks 
from  the  native  guards  on  duty,  who 
sprang  out  of  Seti  when  I  approached. 
My  two  soldiers  carrying  their  rifles 
joined  them. 

“The  excavators,  working  under  Egyp¬ 
tian  direction,  are  afraid  to  disobey  the 
childish  edicts  of  secrecy  the  Egyptian 
masters  sought  to  enforce.” 

Monsieur  Lacau,  the  French  director  of 
antiquities,  told  Balderston : 

“There  is  to  be  no  publication  of  any 
facts  or  photograplis  relating  to  these 
discoveries  by  any  newspaper  in  the 
world.  The  newspapers  have  behaved 
so  badly,  that  we  decided  not  to  permit 
them  to  print  anything  excepting  those 
items  which  the  lay  public  is  fit  to  under- 
.stand,  and  these  items  will  be  given  out 
in  official  communiques  from  Cairo.” 

The  Cairo  “items”  were  duly  issued, 
but  not  until  three  days  after  Balder- 
ston’s  detailed  stories  had  been  printed 


delphia  Record.  Then  he  went  to  Europe 
as  a  free  lance  war  correspondent,  later 
representing  the  McClure  Newspaper 
Syndicate  in  that  capacity.  In  1923  he 
became  chief  correspondent  of  the  World 
in  London.  Prior  to  that  for  three  years 
he  had  been  editor  of  the  London 
Outlook. 


N.  Y.  World  Resume*  X-Word* 

The  New  York  World  on  Nov.  30,  re¬ 
sumed  publication  of  cross-word  puzzles. 
The  feature  was  discontinued  several 
months  ago,  when  J.  F.  Bresriahan,  busi¬ 
ness  manager,  in  a  statement  to  Editor  & 
Publisher,  declared  it  had  been  concluded 
that  the  game  had  lost  its  appeal  to  large 
numbers  of  newspaper  readers.  This 
week  it  was  announced  that  the  reappear¬ 
ance  of  the  puzzle  was  in  response  to 
hundreds  of  letters  from  readers. 


A  reporter  from  the  United  States  has 
North  American  Newspaper  Alliance,  has  set  all  Egypt’s  officialdom  guessing.  They  h.v  all  the  newspaper  members  of  the 
joined  the  sales  staff  of  the  Putnam  Syn-  want  to  know  how  John  Balderston,  of  N..\.N.A. 

dicate.  New  York.  the  New  York  World,  obtained  a  three-  Balderston’s  dispatches  were  tele- 

-  day  beat  on  the  discovery  of  the  mummy  graphed  back  to  Egypt  and  published  in 

Bruce  Gould,  of  the  New  York  Eve-  Pharaoh  Tutankhamen;  and,  of  the  Arabic,  English  and  French  press 
mnR  Post  reportorial  staff,  is  author  of  course,  he  won’t  tell.  Details  of  the  there  with  very  sharp  editorial  comments 

“High  Kicking  and  Low  Thinking,”  a  scoop  which  was  scored  Nov.  11  reached  on  the  appearance  m  American  news- 

full  page  Sunday  feature  being  distributed  York  for  the  first  time  this  week,  papers  of  facts  which  the  Egyptian  gov- 

by  Current  News  Features,  Inc.,  New  "^cre  told  EniTOR  &  Publisher  by  ernment  had  been  seeking  to  conceal. 


The  press  agent’s  touching  story  of 
the  humble  home  of  the  Prince  of  Wales 
at  St.  James’s  Palace  ought  to  make  the 
occupant  of  a  London  tenement  feel  like 
a  lucky  man — but  won’t. — New  .  York 
Evening  World. 


Up  to  the  present  the  board  of  Duke 
University  has  not  prohibited  smoking 
on  the  campus. — Little  Rock  Arkansas 
Gazette. 


York  and  Washington.  Mr.  Gould’s 
article  is  described  as  “a  personally  con¬ 
ducted  tour  of  the  night  clubs  of  New 
York.” 


A  new  series  of  18.  articles  under  the 
title  “Soccer  Science”  written  by  a 
former  coach  in  the  British  army,  has 
been  added  to  the  list  of  features  offered 
by  the  International  Syndicate,  Balti¬ 
more,  Md. 


A  heroic  bronze  plaque,  “The  Long, 
Long,  Trail,”  reproduced  from  a  news¬ 
paper  cartoon  by  J.  N.  “Ding”  Darling  in 
memory  of  Theodore  Roosevelt  will  be 
unveil^  in  the  main  lobby  of  the  Hotel 
Roosevelt,  New  York,  Dec.  8.  Mr. 
Darling,  at  present  recovering  from  a 
serious  illness,  is  the  chief  cartoonist  of 
the  New  York  Herald  Tribune  Syndicate. 


Jack  Barrett,  cross-word  puzzle  expert 
of  the  New  York  Evening  Journal,  has 
created  a  variation  on  the  cross-words, 
called  “The  Cross-Word  Cipher,”  which 


Major  Coring  Pickering,  general  manager 
of  the  North  American  Newspaper  Al¬ 
liance. 

Mr.  Balderston,  regularly  assigned  to 
the  London  office  of  the  World,  was  sent 
to  Luxor  by  the  N.A.N.A.  on  Oct.  28. 
Secrecy  was  imposed  by  the  Egyptian 
government  at  this  the  climax  of  the 
whole  “Tut”  tomb  drama.  Two  years 
ago  Howard  Carter  had  set  up  a  press 
monopoly  of  his  archaeological  excava¬ 
tions,  but  this  had  been  broken. 

The  system  of  issuing  news  on  the 
various  discoveries,  instituted  by  the 
Egyptians,  provided  that  an  official  com¬ 
munique  w'ould  be  given  to  all  press  rep¬ 
resentatives  at  one  time.  Those  in  charge, 
however,  had  no  sense  of  news  values, 
and  were  slow  in  preparing  the  “hand¬ 
outs.”  The  communique  would  be  writ¬ 
ten  first  in  Arabic,  and  then  translated 
into  French  for  the  benefit  of  reporters. 
This  usually  required  from  two  to  three 
days. 

Such  was  the  situation  Balderston 
found,  when  he  arrived  at  Cairo. 

“Every  possible  precaution  was  taken 


Americanism : — Gamoring  for  an  in¬ 
vestigation  :  losing  interest  in  it  after  the 
third  day. — New  York  Evening  Telegram. 
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Edited  by  J.  George  Frederick,  formerly  editor  of  "Printer’s  Ink,” 
"Advertising  and  Selling."  etc. 

Here  is  what  James  Melvine  Lee  says  in  the  November  2l8t 
issue  of  EDITOR  &  PUBLISHER: 

“If  the  25  experts  whose  names  are  printed  in  the  table  of 
contents  of  ‘Masters  of  Advertising  Copy’  were  scheduled  to 
speak  at  an  adveitising  convention  on  the  subjects  which  they 
discuss  in  this  book,  every  advertising  man  would  be  asking 
himself  the  question,  ‘Can  I  afford  to  stay  away?’ — not  ‘Can  I 
afford  to  go?’  No  such  convention  is  possible,  for  some  of  the 
contributors  have  made  their  last  speech  and  written  their  final 
copy.” 

Who  are  the  contributors  to  this  volume?  Thev  include: 


b  being  distributed  by  the  McClure  to  prevent  the  news  of  Carter’s  opening 
Newspaper  Syndicate,  New  York.  -  .  _  . 


the  magnificent  innermost  coffin,  where 
a  Pharaoh  lay  wrapped  in  sheets  of  gold, 
from  reaching  the  outside  world,”  Balder¬ 
ston  wrote  in  his  first  dispatch. 

“Everyone  present  in  the  tomb  was 
sworn  in  advance  to  secrecy  as  to  what 
was  found  in  the  first  disturbance  of  the 
unplundered  royal  burial.” 

Balderston  decided  to  break  through  this 
wall  of  secrecy  and  beat  the  official  com¬ 
munique.  He  did ;  but  the  task  was  not 
easv. 

From  the  time  of  his  first  arrival,  this 
.American  reporter  was  regarded  with 
suspicion  by  Egyptian  authorities. 
Wherever  he  went  two  armed  guards 
;  sprang  up  at  either  side  of  him. 

Promotion  of  “Spinsterhood,”  new  seri-  Other  difficulties  were  imposed  on  him 
al  by  Virginia  Swain,  being  distributed  and  other  reporters.  Transportation  to 
by  NEA  Service,  Inc.,  is  causing  consider-  the  tomb  was  cut  off.  Balderston  had  to 
able  comment  in  syndicate  circles.  The  ride  to  the  scene  on  donkey  back.  There 
theme  of  the  story  is  the  choice  between  the  English  and  .Americans  concerned  in 
love  and  a  career.  The  heroine  is  a  news-  the  work  told  him  their  hands  were  tied 
paper  woman.  Many  newspapers,  pub-  by  promises  under  which  the  work  was 
lishing  the  serial,  announced  that  Bar-  allowed  to  be  undertaken  again. 


The  following  names  have  been  added 
to  those  contributing  to  the  American 
symposium  on  “My  Religion,”  a  McClure 
feature:  Ida  M.  Tarbell ;  William  Allen 
White,  editor  of  the  Emporia  (Kan.) 
Gazette;  Will  Irwin;  and  Yusukc 
Tsurumi. 

“Why  Is  Your  Name  - ?”,  a  new 

daily  feature  explaining  name  origins,  was 
announced  this  week  by  Continental  Fea¬ 
tures,  New  York.  The  feature  is  illustra¬ 
ted  with  drawings  by  Leo  Kober. 


Joseph  H.  Appel 
Bruce  Barton 
Humphrey  M.  Bourne 
Harry  E.  Cleland 
George  L.  Dyer 
F.  R.  Feland 
Frank  Irving  Fletcher 
Richard  A.  Foley 
J.  K.  Fraser 
J.  George  Frederick 
Mrs.  Christine  Frederick 
Kenneth  M .  Goode 
John  Starr  Hewitt 
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Oaude  C.  Hopkins 
Ruth  Leigh 

Theodore  F.  MacManus 
John  Lee  Mahin 
Ben  Nash 
Wilbur  D.  Nesbit 
O.  A.  Owen 

Charles  Addison  Parker 
T.  Harry  Thompson 
Harry  'Tipper 
James  Wallen 
Helen  Woodward. 


The  volume  is  a  splendid  sample  of  modem  book-printing  art. 

It  is  liound  in  Iioards;  in  octavo  size;  with  correct,  wide  margins. 

The  type  is  caslon,  the  format  especially  designed.  The  paper  is 
antique  wove,  velvety  to  the  touch.  You  will  be  proud  to  own 
such  a  book. 

Give  this  Bible  of  Advertising  to  your  friends  and 
associates  as  a  useful  holiday  Hift. 

The  price  is  $5.00  postpaid. 
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COL.  GEORGE  H.  SCRUTON  the  pioneer  newspaper  publishers  of  Ohio,  George  Stumm,  53,  for  many  years  en-  Scranton,  Pa.,  recently  worked  on  tht 

_  and  the  Gazette  had  been  owned  by  the  gaged  in  the  newspaper  business  at  Paines-  -Vw  York  Tribune  in  the  days  when 

c  j  I-  \  n _ _  n:—  Thompson  family  for  nearly  100  years,  ville,  O.,  died  at  his  home  there,  Nov.  26.  Horace  Greeley  was  editorial  writer  for 

e  a  la  (.  .)  e  jj  Thompson  will  succeed  his  father  He  was  city  editor  of  the  Painesville  that  paper.  It  was  from  Mr.  Greeley 

November  29  as  third  generation  editor  of  the  publica  Telegraph  for  18  years.  that  Judge  Edwards  obtained  his  first 

Col.  George  H.  Scruton,  63,  owner  and  J-  A.  Lambert,  71,  owner  of  the  newspaper  position.  Later  he  contributed 

editor  of  the  Sedalia  (Mo.)  Democrat,  -  Somerset  (Pa.)  Standard  died  suddenly  to  other  New  York  newspapers. 

died  there  on  Nov.  29,  following  a  long  Col.  William  H.  White  3t  his  home,  Nov.  25.  C  ait.  \V  illia.m  Griffith,  80,  former 

ilhit  ss.  I  w  ir  i-i  wi  •  Miss  Ruby  Ethei.  Moore.  25,- employed  •'5tate  Treasurer  of  Maryland  and  for 

Porn  at  Rome  N.  V.  Dec.  26.  1862,  •  '' '•*>am  H.  W  hite,  veteran  in  the  business  and  circulation  department  several  years  editor  of  the  Cumberland 

he  was  taken  by’ his  parents  to  Georgia.  the  Seattle  Times  for  six  years,  died  (Md.)  Daily  News,  died  at  his  home  at 

where  he  was  Jducated  and  had  his  first  f  recently.  ,  Cleveland  recently.  He  was  a  veteran 

newspaper  experience.  In  1892,  he  pur-  ' it  V  Washington,  Henry  Pearson,  who  had  spent  35  of  ’‘I’f  Civil  War. 

chased  the  EoH  5‘wi</t  (Ark.)  Timw.  In  *  his  68  years  in  the  service  of  the  C/iicago  Miss  .\nnf.  M.  d’Entremont,  94,  for 

1893  he  went  to  Springfield,  Mo.,  and  be-  ®‘*‘uck  by  an  jC'®  Daily  News,  died  recently.  During  the  more  than  25  years  an  employe  of  the 

•ame  connected  with  the  Springfield  years  he  had  been  manager  of  Boston  Herald  died  recently  in 

I  her.  In  1902,  he  went  to  Sedalia%nd  In  Z  ^  mouth.  Nova  Scotia.  Miss  d’Entremont 

after  working  on  the  Sen/im?/ and  Dewo-  Da.' ton,  )hio.  He  came  to_  W  ashington  John  Maluiw,  an  employe  of  the  entered  newspaper  work  as  a  young 
crat  for  a  number  of  years,  he  became  t-.  V?  was  13  jws  city  Chicago  Tribune  in  its  electrical  depart-  woman  in  Yarmouth.  On  removing  to 

editor  of  the  two  papers  which  were  con-  fitor  of  the  W  ashington  Post  then  Sun-  ,„ent,  died  at  his  home  at  the  age  of  71.  Boston  she  joined  the  personnel  of  tht 

sohdated  into  the  Democrat.  LfEi.i.A  1-.  Meli.en,  wife  of  John  Youth's  Companion.  Later  she  liecame 

.At  one  time  he  was  president  of  the  connected  with  the  Washington  bureau  !•.  H.  Mellen,  of  the  Boj/on  Poif  editorial  identified  with  the  Boston  Herald. 

of  the  Associated  Press.  - 


Missouri  Press  .Association. 

In  1917,  he  was  corrinissioncd  a  captain 
in  the  Officers’  Reserve  Corps  and  served 
overseas  in  the  World  War.  He  was 
made  a  major  shortly  after  his  enlistment 
and  a  colonel  before  the  war  ended. 


ALEXANDER  A.  McCORMICK 


oi  me  Associatea  rress.  dejiartment,  and  mother  of  James  H.  John  A.  Sears,  for  more  than  40  years 

-  Mellen,  connected  with  the  financial  de-  connected  with  newspapers  in  Xew 

New  York  Racing  Writer  Dies  partment  of  the  Boston  Herald,  died  Nov.  Brunswick  and  Maine,  died  recently  at 

c--.  .  •  ,  r  ,u  ber  home  in  Dorchester,  Mass.  Calais.  .Me.  He  was  the  first  foreman 

Wilhe  Fitzpatrick,  for  many  years  the  j^hn  M.  Geigfji,  76.  for  more  than  40  of  the  St.  Stephen  (N.  B.)  Courier  corn- 
racing  editor  of  the  Acit’  york  Evening  years  conitected  w’ith  the  Reading  (Pa.)  posing  room. 

Journal,  died  in  Baltimore,  Md.,  Nov.  30.  Cagle  died  in  the  Reading  hospital,  Nov.  Mrs.  Harold  L.  Gray,  whose  husband 

Ihe  pr.imment  turf  writer  was  stricken  29.  after  an  illness  of  several  months,  is  the  creator  of  the  comic  strip,  “Or- 

with  doub  e  pneumonia,  while  covering  the  His  widow  survives.  phan  Annie,”  died  at  her  home  at  iX 

annual  fall  meeting  at  the  Bowie  track.  q  L.  (“Lncle  Charlie”)  Martin,  86,  bard.  Ill.,  recently,  after  an  illness  ofXx 

-  who  died  recently  in  Dallas,  was  believed  months. 

to  be  the  oldest  newspaper  reporter.  - 

wniluary  Lmil  he^came  ill  a  few  weeks  ago  he  Typographic!  Chief.  Entertained 

_  was  an  active  worker  on  the  Dallas  News 

XTO'XTDV  I  vyrrvTTT  -70  c  “Uncle  ChaHie”  was  a  Civil  War  James  M.  Lynch,  president;  Seth  R, 


Former  Chicago  Record  Herald  Pub-  wno  aiea  recenuy  m  uaiias,  was  believed  months. 

,  .  „„  be  the  oldest  newspaper  reporter.  - 

l”her  **  Lmil  he^came  ill  a  few  weeks  ago  he  Typographical  Chief.  Entertained 

Alexander  A.  McCormick,  62,  former  _  ^  was  an  active  worker  on  the  Dallas  News 

publi.sher  of  the  Becord-HeroW  and  £ww-  TJp-j^RY  I  MOULTON  78  former  Charlie  was  a  Civil  War  James  M.  Lynch,  president;  Seth  R, 

ins  Rost  died  Nov.  26,  of  heart  disease.  H  j..  r.u  r  ^  //VVr  J-”,-  veteran  and  lived  m  Texas  when  it  was  Brown,  vice-president,  and  John  W.  Hays, 

Aher  retiring  from  the  newspaper  field  editor  of  ffie  L^e//  (Mass.)  Ctfiren  a  republic.  secretary-treasurer  of  the  International 

he  was  an  alderman  for  several  terms  and  Emvell  (Mass.)  Conricr-Cifi^en  and  E.  Willard  Barns,  60,  editor  and  pub-  Typographical  Union,  Indianapolis,  were 
nreTident  of  tX County  Board.  Wr  i.wner  of  the  5««day  Critic  Usher  of  the  Wellsville  (N.  Y.)  Daily  entertained  Nov.  19.  by  the  Royal  City 

Mfvanfter  Aimew  McCormick  was  Boston  last  week.  Reporter,  died  Nov.  25,  after  an  illness  of  branch  of  the  union  in  Westminster,  B.  C. 

horn  in  Ph'iladelohia  the  son  of  Alex-  ^d  retired  from  active  3  years.  For  the  last  40  years  he  had  The  officials  were  taken  on  a  tour  of  Van- 

Sr  aXw  and  Katherine  McQuiston  steady  con-  been  with  the  editorial  and  publishing  couver,  B.  C.  and  .suburbs  as  guests  of  the 

M  I  In  1895  he  ^Lme  geXal  ”  departments  of  the  reporter.  Vancouver  union. 

McCormick.  In  1^5  he  ^came  ge^al  ,he  “Great  Events  Greatly  Told”  column  A.  Chapin.*^,  a  retired  news  - 

manager  of  the  Evening  Post  and  1  tmes-  dealer  for  manv  vears  in  business  in  Hart- 

Her<dd.  Later  be  was  8^"Yhii"b^m^  Conn.,  and  Quincy  Mass.,  died  at  his  Buffalo  Reporter  .  Fire  Hero 

of  the  Record-Herald  and  then  berame  distributing  agent  for  Boston  newspapers  home  in  the  latter  citv  Nov  24  lames  C  Trainnr  eitv  hall 

^it.ir  and  publisher  of  the  Evenmg^^^^  at  West  Quincy  Mass.,  died  at  the  Quincy  Maurice  Douglas  Fl.at^ery,  former  fo/  the  Buffalo  Evcninl  News,  c^r  ed 
He  inA  ,  publisher  of  the  Boston  (Mass.)  Record  three  infants  to  safety  when  he  discover^ 

frit  Iri/lZr  [roJlSfi  to  I9S  He  Gamage,  92,  for  many  years  died  suddenly  last  week  in  Boston.  a  fire  in  the  home  of  Stanley  Fibnik,  in 

iaViirpretSntTthe^^^^  !::;^e"re  Xpl^"  on  "«d  fLm,  «•  --^ly. 

Ushers’  .Association  and  was  chairman  Herald  Magazine,  died  at  his  home  in 

of  the  Labor  Committee  of  that  organ-  Malden,  Mass.,  Nov,  25.  He  was  cele-  '  ~ 

zation  from  1900  to  1907.  He  was  a  hrated  as  a  globe  trotter,  having  cros.sed 

trustee  of  Illinois  College  at  Jacksonville,  the  Atlantic  ocean  71  times.  *  ^ 

Ill.  John  G.  Leetch,  for  more  than  40  p 

-  years  compositor  on  the  Boston  Herald,  *  *  v Vll j^j 

R  G  Hiden  Die*  in  Birmingham  died  Nov.  27  at  his  home  in  Arlington, 

Robert  G.  Hiden,  formerly  of  Rich-  Tom  Curry,  69,  for  the  last  two  years  I  Advertising  Appropriation  I 

moiul  and  for  years  a  well-known  editor  and  publisher  of  the  Holt  County 

newspaper  man  was  buried  Monday  in  (Mo.)  YentiW,  died  at  his  home  in  ^Vill  cover  the  two  publications  that  reach  those  who  control 

Birmingham,  Ala.,  where  he  died  Friday,  Oregon,  No\.  18-  the  national  advertising  of  the  United  States  and  Great  Britain. 

Nov.  11.  Mr.  Hiden  was  for  a  long  time  Harry  C.  McCabe,  44,  for  many  years  ®  aim  uicai  x^inani. 

managing  editor  of  the  Richmond  Times,  one  of  Denver’s  most  prominent  news-  ,  imiTOR  Jij  Pf  TRT  TCTTITP 

before  its  merger  with  the  Richmond  Dis-  paper  men,  died  Nov.  23,  after  a  long  ill-  ihUi  1  UP  Ot  T L;DL.Ioni!jP 

patch.  He  published  the  Birmingham  ness  contracted  while  serving  as  military  JStnv  York 

Ledger  and  at  the  time  of  his  death  was  censor  at  Los  Angeles  during  the  World  ’ 

associate  editor  of  the  Birmingham  Age-  War.  At  various  time  McCabe  had  been  . 


Buffalo  Reporter  a  Fire  Hero 

James  C.  Trainor,  city  hall  reporter 


died  suddenly  last  week  in  Boston.  a  fire  in  the  home  of  Stanley  Fibnik,  in 

Judge  H.  M.  Edwards,  who  died  at  Fillmore  avenue,  Buffalo,  recently. 


A  Single 

Advertising  Appropriation 


H.  C.  Thompson  Dies 


a  member  of  the  staff  of  the  Denver  Post 
and  the  Rocky  Mountain  News  and 
Denver  Times. 

Mrs.  Mary  Lee  Ruggles,  62,  who  died 


H.  C.  Thompson,  84,  editor  and  pub-  last  week  at  Austin,  Tex.,  was  the  mother 
Usher  of  the  Delaware  (O.)  Gazette  died  of  I).  G.  Ruggles,  night  editor  of  the 
at  his  home  in  Ilelaware,  Nov.  29,  follow-  Dallas  Nezvs,  and  of  William  B.  Ruggles 
ing  three  weeks’  illness.  He  was  one  of  former  sports  editor. 


Reg.  U  S  Pat.  Off 


TME  IMPORTED  DRY  MAT 

OF  SUPERIOR  QUALITY 

Write  for  Free  Samples 

FLEXIDEAL  COMPANY,  Inc, 


Will  cover  the  two  publications  that  reach  those  who  control 
the  national  advertising  of  the  United  States  and  Great  Britain. 

'  EDITOR  &  PUBLISHER 

,\f*u  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertising 

representation  in  their  respective  fields  and  thereby  afford  a  single 

source  of  information  and  service  for  those  interest^  in  international 
marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Paj^e  . S280.(K)  per  insertion 

Half  Page  .  145.00  per  insertion 

(Quarter  Page  .  82.50  per  insertion 


You  are  cordi.illy  invited  to  communicate  with  Edito*  &  Publishes, 
Suite  1700  Times  Ruilding,  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  AnvEBTisiNC  World.  This 
office  can  he  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to 
deliver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  America. 


15  WILLIAM  STREET 


NEW  YORK  CITY 


Editor  8C  Publisher 

Advertising  World  | 

1700  Times  Building 

14  King  Street 

Broadway  at  42d  St. 

Covent  Garden,  W.  C.  2 

New  York,  N.  Y. 

London,  England 

Telephone*  1 

Telephone:  Gemnl  7613 

Btyuit  }0S2  •  303)  -  30)4  •  }0»  -  }056 

Cebu  Addtese  t 

Cable  Addreae:  BDPUB,  NEW  YORK  1 

ECOPUBLISH.  RAND,  LONDON 

Twenty-four  newspapers  have 
been  added  to  the  United  News 
wire  systems  since  September 
first. 

These  newspapers  thus  acquired 
the  most  distinctive,  up-to-the- 
minute  telegraph  news  and 
feature  report  now  in  the  field 
for  morning  papers. 

A  majority  of  them  depend  solely 
on  United  News  for  world  news 
coverage. 


Editor  &  Publisher  for  December  5,  192  5 


WITH  THE  GENERAL  ADVERTISERS 


Champion  Spark  Plug  to  Increaae  AdTertiaing — Carl  LAemmle  Enter* 
Chain  Theatre  Field  on  Large  Seale — Charter  Filed  for 
$53,000,000  Baking  Company 


W.  B.  Geissinger,  assistant  advertising  was  made  assistant  advertising  manage 
manager  of  the  Exchange,  succeeds  Mr.  in  November  of  that  year.  For  severi 
.\rmstrong  as  advertising  manager,  and  years  prior  to  that  he  was  financial  editor 
J.  O.  Cook,  manager  of  the  dealer  service  of  the  Los  Angeles  Express  and  Tribwu 
department,  becomes  assistant  advertising  Mr.  Cook,  who  becomes  assistant  ad 
manager.  vertising  manager,  joined  the  Boston  diri 

Mr.  Armstrong  has  been  in  charge  of  sion  of  the  dealer  service  department  ir 
the  Sunkist  advertising  and  sales  promo-  1915,  and  went  to  Los  Angeles  as  managt; 


'T’HE  Champion  Sparkplug  Company  paign  being  conducted  by  a  number  of  work  of  the  growers  organization  of  the  department  in  1921.  I 

1  Jn  artvPrfUmo-  lartfc  oublic  Utility  comoanies.  officials  for  the  past  four  and  a  half  years.  He  _  The  California  Fruit  _  Growers  ExJ 


will  spend  more  money  in  advertising  large  public  utility  companies,  officials  ‘or  tne  past  tour  .  .  r  .  ,  .  t  .  j  — 

next  year  than  ever  before,  and  a  large  announced  this  week.  Contracts  have  joined  the  dealer  service  department  as  m  change  is  one  of  the  oldest  and  raos 
part  of  it  is  going  into  newspapers.  been  closed  with  seven  utility  concerns'  travelling  representative  m  1916.  successful  among  ^-operative  growm 

"xha,  ,s  /ha,%re,id».  Rotart  B.  pan„i„i„g  , he  marking  of  Ser.el  ma-  “  SS  i.  nJrife.ra'piJ^iS 

Stranahan  told  a  gathering  iobbera  and  ehtn^  exdnstvely  ™  a  free  ««!,  g»r.  STdJJrhsiS  deSrmSJ  "n  D^^be,  S^SfSrths  of  fc  SifomKhrS 
salesmen  handling  the  products  of  the  anteed  basis.  Among  the  contracts  t  ,  ,  made  assistant  ad-  and  transacts  an  annual  business 

Toledo  Comnanv  in  Boston  Nov  27  at  closed  were  ones  with  the  Illinois  Power  o*  tran^as  an  annual  business  ot^ 

loieao  »..ompany  in  nosion,  i>ov.  i./,  ai  xtoirioe,  reaer,  vertismg  manager,  and  in  1921  he  was  tween  SO  and  75  million  dollars.  Th 

the  annual  convention  for  the  New  Eng-  ^  J  Massachusetts  The  1926  oro-  Promoted  to  the  management  of  the  ad-  Exchange  was  a  pioneer  in  the  advertfe 
land  tentory.  H„otion  tiire^Hv  hointr  colH  offieiaU  Mv  vertising  department.  He  is  a  graduate  ing  of  perishable  fruits  and  has  made  it 

There  will  be  669  daily  and  Sunday  ppgio,im,*H  forr»»  u  ^inw’  need  to  ini  °f  Michigan  Agricultural  College.  Sunkist  brand  nationally  famous.  It  bt 
newspapers  used  throughout  the  Umted  .  stabilize  sale  of  ravon  lineerie*  Ge‘ss>u8cr  entered  the  Sunkist  ad-  gan  advertising  California  oranges  U 

States  and  in  addition  to  that  total  there  r  ^  vertising  department  in  April,  1921,  and  years  ago. 

will  be  copv  running  in  4,000  weeklies,  the  American  Rayon  Products  Cor^ra-  » 

reached  through  the  newspapers  than  there  °f  drculation,  a^d^^larger  space  are  being  ADVERTISING  AGENCY  AFFAIRS 

ahan  Mid.  ^  ®  .  rotogravure  sections  in  more  than  20  Newell-Enunett  Company  Opening  ’Fruco  Office  to  Handle  Liggett  A 

p?Sl-.n  «»,h"S:?'Z:ev  PxUS  Acc.„..-«.Uk«,  I..,,  SU.«.  Flpria.  Bx„ch- 

Treasurer  Frank  E.  Stranahan  and  Sales  Richmond  News-Leader  Priae  Awarded 

Manager  F.  B.  Caswell  were  also  pres-  M  Hohner,  Inc.,  manufacturers  of 

ent  and  they  spoke  on  merchandising.  The  Hohner  harmonicas,  resumed  its  musical  - J 


ADVERTISING  AGENCY  AFFAIRS 


Newell-Enunett  Company  Opening  ’Frisco  Office  to  Handle  Liggett  A 
Myers  Account — Balliett,  Inc.,  Starts  Florida  Branch — 
Richmond  News-Leader  Prise  Awarded 


The  Theodore  MacManus  agency  advertising  will  be  tied  up  with  regular  f  rancisco  omce  primarily  xo  ^gcucy  sian,  i^enver.  one  is  >iKeccac 

,  t  ine^ore  MacManus  agency  .  •  .  ne^-naners  mairarinrs  handle  the  Liggett  &  Myers  tobacco  ad-  by  Mary  Coyle. 

handles  the  Champion  account.  billSs  trade  S^rf^^^rS^Td  vertising  for  the  Pacific  Coast  F.  T.  - 

-  window  displays.  The  radio  feature’ was  Weeks  will  be  manager  of  the  new  office.  Victor  Klebba,  formerly  sales  prom- 

Carl  Laemmle,  organizer  and  largest  inaugurated  last  year  by  Douglas  Wake-  -  tion  and  advertising  director  of  the  B<c 

stockholder  of  the  Universal  Pictures  figid  Coutlee,  business  manager  of  the  J*  Balliett,  Inc.,  of  Greensboro,  net  Brown  Corporation,  a  sales  serra 

Corporation,  is  about  to  enter  the  chain  Charles  C,  Green  Advertising  Agency  recently  opened  a  Florida  branch  Chicago,  has  joined  the  Superior  Adyer 

theatre  field  on  a  large  scale.  Inc  New  York  which  handles  the  ar.!  Orlando.  E.  C.  Lyndon,  former  man-  tising  Service,  Inc.,  Chicago,  as  vio 


theatre  field  on  a  large  scale. 


Announcement  was  made  early  this  count. 

week  of  the  formation  of  a  new  company  _ 

which  will  ac^re  and  operate  a  chain  of  P  Qstby,  former  general  sales 

more  than  1,000  motion  picture  theatres  ^g^g^er  of  the  Prest-o-lite  Company  has 
located  in  the  principal  cities  of  the  pun-  appointed  vice-president  and  adver- 


ager  of  the  Charlotte  office  is  in  charge  president. 

and  Frederick  H.  Spiegel,  formerly  of  - 

Richmond,  Va.,  is  art  director.  Fred  A.  Koenig,  formerly  extension  d 

-  rector  of  the  Holstein-Friesian  .\  sixi: 

Frank  G.  Christian,  connected  with  the  tion  of  America,  Chicago,  has  joined  th 


locaiea  in  xne  principal  cuics  oi  me  couii-  -j  a  xj.  s.,,,  .tii.ii  mx.  ^ —  --  • — t 

trv.  This  new  company  will  immediately  of  the  advertising  firm  of  Cecil,  Barretto  &  E.  T.  Sadler  Company  advertisir 

♦oLn  inn  nxvnivt  manager  ot  the  Burnoil  Automatic  Pirhmond  and  New  York  advertis-  agenev.  Chicago,  as  agricultural  aceou' 


take  over  more  than  100  theatres  owned  Vf Cecil,  Richmond  and  New  York  advertis-  agency,  Chicago,  as  ^ricultural  accoirj 
or  controlled  by  the  Universal  as  a  nu-  New  Wy.  has  been  awarded  the  $100  executive,  and  David  T.  Golden  i„rmcrli 


or  controiiea  dv  xne  universal  as  a  nu-  •  Vnrk  rUv  Vfr  nc*K„  vxxx.v.v... 

cleus  for  further  expansion  to  follow  ^tensilrsLles  drive  th^omfhon^  J-  Kruetgen  hiiKidvin, 

after  introduction  of  new  capital.  England  in  the  near  hTt.i^e  ^  ^  advertisement  setting  forth  the  advantages  Company  Chicago,  is  now  space  hu). 

The  project  marks  another  step  in  the  near  tuture.  Richmond  ( Va.)  News-Leader  as  and  production  manager  of  the  Sadi? 

recent  trend  toward  consolidating  motion  j  'p  Kraft  &  Brothers  Company  advertising  mediiim.  The  second  prize  Company.  _ 

picture  theatres  into  large  combinations,  makers ’of  Kraft  cheese,  are  usingap-  -Mice  Avon,  formerly  of  the  New  IVi 

thereby  stabilizing  the  distribution  end  of  proximately  500  daily  newspapers  in  its  t  .u  xxrii-  Morning  Telegraph  staff  has  joined  th< 

the  industry.  One  large  company  was  advertising  campaign  this  year.  In  a  i!?®  William  Byrd  publicity  staff  of  Henry  L.  Doherty  i 

organized  along  similar  lines  a  short  time  letter  to  the  Bureau  of  Advertising  of  service  agency.  The  prize-wmning  q, 

ago.  with  capital  of  $20,000,000,  and  re-  the  American  Newspaper  Publishers  As-  advertisements  were  print^  m  the  News- 

cently  a  large  Chicago  theatre  operating  sociation  made  public  this  week,  John  H.  Leader.  The  business  and  editorial  staff  ^®MiXlhr  Tnr  T- 

company  took  over  the  management  of  Platt,  advertising  manager,  says:  Washington  (D.  C)  Star  served  the  staff  of  Wm.  T.  Mullally,  Inc.,  go. 

600  Kres  and  a  large  producing  com-  ‘The  newspajlrs  are^m,4"r^ant  to  us  -  judges.  _  formeJw^a'p^ritfei^^^^^^ 

***The  sponsors  for  the  new  company  quiclTanXraXye  s^erinfluenre  whi^  ^“7  L.  Irwin,  who  has  been  general  cent  years  he  has  made  a  first-hand  si i,d 

-  uence  wnicn  n^a^^ger  of  Russell  T.  Gray,  Inc.,  adver-  .  selling  conditions  throughout  t: 


point  out  that  the  more  stable  and  profit-  they  give  us.  We  feel  this  response  —  --—-7“  -•  — •/.  7- 

able  operation  of  the  modern  motion  pic-  definitely  through  our  dealers  and  trade  tising  agency  Chicago,  resigned  effective  _ 

ture  house  and  assured  distribution  of  the  contacts  generally.”  Dec.  1  to  enter  the  industrial  advertising  xc 

output  of  the  producing  companies  are  the  -  agency  field  on  his  own  account.  To  Expand  Retail  Advertiser  Group 

principal  reasons  back  of  the  plan  to  cen-  Alfred  P.  Sloan,  Jr.,  president  of  Gen-  -  Plans  for  expansion  of  the  Associa-' 

tralize  the  management  of  these  theatres,  eral  Motors,  this  week  announced  an  ex-  G.  L.  Lemke,  formerly  of  Chicago,  for  Retail  Advertisers  were  discussed  at 

which  are  recognized  as  the  “retailers”  tra  dividend  of  $2  a  share  besides  the  ^  quarter  of  a  century  in  the  outdoor  ad-  conference  in  New  York  last  week  t 

of  the  industry.  It  is  pointed  out  also  regular  dividends  of  $7  a  year  on  pre-  vertising  field,  has  ^en  made  general  Sheldon  R.  Coons,  advertising  director  q 

that  the  statistics  compiled  by  the  trade  ferred  stock  held  by  employes.  The  first  manager  of  the  Tri-State  Advertising  Gimbel’s,  New  York  department  sto” 

show  there  are  more  than  20,000  theatres  extra  payment  of  $2  will  be  paid  on  Company,  Dubuque,  la.  The  company  is  and  association  president.  The  plans  ci. 

in  the  United  States,  with  annual  paid  ad-  Feb.  IS,  1927,  and  will  continue  for  five  planning  an  extension  of  its  service.  for  establishment  of  a  bulletin  service!; 

missions  exceeding  $700,000,000.  *rhe  years,  provided  the  employe  retains  his  - ; —  members,  an  advisory  service,  and  an  ou; 

weekly  attendance  at  the  movies  is  55,000,-  stock  and  remains  in  the  company’s  em-  '  Ruth  McCabe,  society  editor  of  the  standing  department  program  at 


weekly  attendance  at  the  movies  is  55,000,-  stock 
000  people  for  the  country  as  a  whole  P^oy* 
and  4,500,000  for  New  York  City  alone. 


stock  and  remains  in  the  company’s  em- 


Rocky  Mountain  News  and  Denver  Times,  A.  A.  C.  W.  Philadelphia  convention 


_  David  R.  Erwin,  formerly  automobile 

A  Uoo  Kixix-.  rk„  „  T^  1  editor  of  the  Seattle  Times,  and  for  the 

inr  f  I  ’  *^0  years  in  charge  of  the  expansion 

Nlril.1  the  Burroughs  Adding  Ma¬ 
ta  ‘^hine  Company,  has  resigned  to  enter  the 

tahzation  of  $53,0^,000  Those  active,  in  advertising  department  of  the  Cadillac 
the  project,  according  to  New  York  in-  Motor  Car  Company, 
formation,  include :  \\.  J.  Coad,  president 

of  the  Omaha  Flour  Mills  Com^ny  and  Stromberg  Carburetor  Company  of 
^airman  of  the  Federal  Reserve  Bank  of  America.  Inc.,  reports  for  the  quarter 
Omaha,  Neb,  John  T.  Smith,  vice-presi-  ended  Sept.  30,  1925,  a  net  profit  of  $240,*^ 
dent  of  General  Motors,  New  York;  Mil-  027,  after  expenses  and  f^eral  taxes. 

ton  Petersen,  vice-president  of  the  Peter-  _ 

sen  Baking  ComiMny,  Columbu^  Sterling  Rolls-Royce  of  America.  Inc.,  has  ac- 
Donaldson,  presid^t  of  the  Domldson  quired  control  of  Brewster  &  Co.,  the 
Baking  Company,  Columbus,  O. ;  Russell  automobile  body  building  concern. 

White,  vice-president  and  general  man-  _ 

ager  of  the  C.ity  Baking  Company,  In-  Pauj  s.  Armstrong,  advertisine  man- 


DailyPapersFromOiheiiQtib 

Hotalings  News  Stand 


ager  oi  tne  uty  micing  Company  In-  p^u]  s.  Armstrong,  advertising  man- 
dianai^Iis,  Ind.,  and  Chauncey  Abbott  ager  of  the  California  Fruit  Growers 


Broadway  AND  43 RD  St. 

North  End  The  Times  Building- 


general  manager  Exchange,  was  appointed  assistant  gen- 
o  Omaha  Flour  Mills  Company,  gral  manager  of  the  organization  at  the 
vJmaha.  meeting  of  the  board  of  directors  recently. 

;  .  Mr.  Armstrong  fills  the  position  left 


Servel  Corporation  is  planning  in¬ 
creased  production  of  electric  refrigera¬ 


tors,  as  a  result  of  a  merchandising  cam-  general  manager, 


Mr.  Armstrong  nils  the  position  lett 
vacant  by  E.  G.  Dezell  in  1922,  when 
he  succeeded  the  late  Howard  Russell  as 


Tsriiaps  the  most  cosmopoUtaii  spot  in  New  York  CHjr  Is  Forty-AIrd  Street  and 
Brandwajr  ...  Here  is  s  mammoth  news  stand  which  ^Is  newspapers  from  evenr 
city  in  the  world.  .  .  Every  town  has  similar  stands,  hut  none  as  hufa  as  this, 
and  none  as  varied  and  as  picturssqua  in  its  patronaye.- 

— Bottom  Tromteript,  Oct.  19,  MI 

HOTALING’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORK 
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Two  of  a  &eet  of  22  White  Trucks  in  the  service  of  The  Brooklyn  Daily  Eagle 


Increasing  Newspaper  Sales 
for  the  Brooklyn  Eagle 

IN  all  the  field  of  motor  transportation  there  probably  is  no  phase  of 
service  that  is  more  exacting  in  its  demands  than  the  service  required 
by  newspaper  publishers  and  allied  business  enterprises. 


Speed,  dependability,  the  stamina  to  with¬ 
stand  the  severe  demands  of  emergencies, 
the  durability  to  last  for  years — these  must 
be  constituents  in  the  make-up  of  trucks 
that  are  to  serve  successfully  the  publish¬ 
ing  field. 

The  Brooklyn  Daily  Eagle’s  fleet  of  22  White 
Trucks  delivers  in  a  year  over  28,700,000 
newspapers.  With  clock-like  regularity 
79,500  papers  of  the  Eagle’s  main  edition 
are  delivered  daily  in  90  minutes  to  2,600 
dealers  and  agents.  This  delivery  service 


must  be  unfailing.  Only  the  most  reliable 
trucks,  with  speed  and  ability  to  rough  it, 
can  be  utilized. 

Says  the  circulation  department  of  the 
Eagle: — “The  Eagle  has  solved  the  problem 
of  distribution  with  White  Trucks.  Speedy, 
certain  delivery  at  a  nominal  cost  with  a 
minimum  of  mechanical  trouble  are  the 
White  contributions  to  the  efficient  Eagle 
delivery  service  which  is  daily  increasing 
the  sales  of  the  Brooklyn  Daily  Eagle.” 


Write  for  booklet  givirtg  the  complete  story  of  White  Trucks  in 
the  service  of  the  Brooklyn  Daily  Eagle 


THE  WHITE  COMPANY,  Cleveland 


WHITE  TRUCKS 

MADE  RIGHT  —  SOLD  RIGHT  —  KEPT  RIGHT 


t.  i»l 

ORK 
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REGULATIONS  APPROVED  FOR  FIRST 
MEET  OF  PAN-AMERICAN  JOURNALISTS 


tirst  regular  meeting  of  the  congress.  TO  OPEN  NEW  HOME  I 

Art.  13.  The  official  languages  of  the  _ _  ' 

TOngress  shall  be  in  English,  Spanish,  Poor  Rickard*  Plan  a  Week  of  Cere- 1 


Secretary  Kellogg  Will  Welcome  Delegates  to  Congress 
Scheduled  for  Washington  Next  April — Other  Plans 
Discussed  at  New  York  Conference 


Portuguese  and  French. 

Art.  14.  The  deliberations  shall  be 
confined  to  such  topics  as  are  contained 


monie*  Not.  30  to  Dec. 


The  Poor  Richard  Qub,  advertising 


in  the  program,  unless  the  congress  shall  society  of  Philadelphia,  formally  opened 
decide  to  take  under  consideration  new  its  new  home  with  ceremonies  held  from 


matters  that  may  be  submitted  by  the  Nov.  30  to  Dec.  5. 


^pHE  governing  board  of  the  Pan-  Press;  J.  H.  Furay,  United  Press;  M. 
American  Union,  at  a  meeting  held  Koenigsberg,  International  News  Serv- 


in  Washington  Dec.  3,  approved  the  ice;  Wallace  Odell,  representing  the 
regulations  of  the  First  Pan-American  National  Editorial  -Association. 


Congress  of  Journalists  to  meet  at  Wash¬ 
ington  from  .April  7  to  13,  1926. 

The  Congress,  it  is  provided,  shall  open 


Regulations  as  approved  are : 


delegates.  Speakers  throughout  the  week  of  fes- 

— - tivity  included  Senator  George  Whar- 

New  Owners  Take  Over  Daily  R>n  Pepper ;  Hon.  W.  Freeland  Kendrick, 
r  -r  *  /XT  T  \  of  Philadelphia;  C.  King  Wood- 

1  he  first  issue  of  the  Trenton  (N.  J.)  bridge,  president  of  the  Associated  Ad- 


New  Owners  Take  Over  Daily 


State  Gazette  under  its  new  ownership 


-Art.  1.  In  accordance  with  the  resolu-  appeared  Tuesday,  Dec.  1.  The  new  of 


vertising  Clubs  of  the  World;  and  Dr. 
Josiah  H.  Penniman,  provost  of  the  Uni- 


tion  of  the  Fifth  international  Conference  fibers  of  the  State  Gaz^te  Publishing  versity  of  Pennsylvania. 


on\Vednesdav  Xnrd  7 Tn  the^Ha^^  of  .American  States  and  the  action  of  the  Company  are:  Edward  C.  Rose,  presi-  The  ceremonies  included  placing  of 

Americas  of  the  Pan-American  Union,  governing  board  of  the  Pan-.American  presi^en^^^F^i'D  ^^hJlnh  registration  cards,  together  with  local 

at  8:3^  P.  -M.  -At  that  time  addresses  of  the  tir.st  Pan-American  t ongre.ss  Presiaeni,  rrank  u  treasurer  newspapers,  coins  and  other  data,  man 


at  8:3^  P.  -M.  -At  that  time  addresses  of  tne  nr.st  ^  un¬ 
welcome  will  be  made  by  the  chairman  of  a  "'  I 

the  governing  board,  the  Hon.  Frank  B.  April,  1926,  under 

Kellogg,  Secretary  of  State,  and  by  the  Pan*Amcri(^n  Union, 
vice-chairman  of  the  board,  the  Hon.  he  upem 


of  Journalists  will  meet  at  Washin.gton  ^tid  publisher.  All  of  the  ol^  company  j^on  box  to  be  sealed  in  one  of  the  col- 
in  April,  1926,  under  the  auspices  of  the  retire  trorn  the  organization.  The  news-  nntns  of  the  building  and  opened  in  2026 
Pan-American  Union.  PaP^r  s'^ff  remains  unchanged,  tempo-  a.  D.  This  was  the  opening  feature 

Art.  2  The  opening  session  of  the  rarily.  p{  week  on  Nov.  30,  which  will  close 


Francisco  Sanchez  I-atoiir,  Minister  ot  con.gress  w'ill  ^  held  at  8 :3l)  o  clock  on 


f  iiiatemala. 

'J  he  forthcoming  congress  will  be  the 


the  evening  of  Wednesday,  April  7.  in 
the  liall  of  the  -Americas  of  the  Pan- 


TO  INVITE  PRESS  CONGRESS 


of  the  week  on  Nov.  30,  which  will  close 
Dec.  5  with  a  “Radio  Dance.”  At  the 
latter  function,  there  will  be  no  orches¬ 
tra  present,  all  music  by  radio,  which 


first  of  its  kind  in  the  history  of  the  American  Union,  and  the  closing  session  World  Body  Asked  to  Gather  in  Peking  "I'l  be  broadcast  from  a  local  station. 


-American  Continent,  and  will  be  held 
under  the  auspices  of  the  Pan-.American 


on  Tuesday,  -April  13,  1926. 

Art.  3.  The  members  of  the  congress 


Union.  Participation  in  the  congress  ^ball  be  the  exrcutive  officers  of  daily 
will  be  limited  to  members  of  the  news-  ucwsi^pers  of  the  -American  Republics 


newspapers  of  the  -American  Republics  Peking,  China,  will  be  extended  the  Press 
and  journalists  of  these  Republics  ac-  Congress  of  the  World,  when  that  body 


in  1927  Howard  C.  Story,  of  Story,  Brooks  & 

Finley,  Inc.,  special  representatives,  is 
Invitation  to  hold  its  1927  meeting  in  jiresidcnt  of  the  club. 


paper  profession  in  the  American  Re-  journalists  ot  these  Kepublics  ac-  i^ongress  ot  the  World,  when  that  body 

I W  rofiffress  will  not  hf*  official  lively  associated  with  such  daily  news-  holds  its  forthcoming  convention  in  Ge- 

m  the  seiLr  that  de^^^ 


College  Daily  Turn*  Pres*  Critic 


neva  in  1926. 


pointed  by  governments;  delegates  to  the  Kfe-ss  by  the  governing  board  of  the  Pan¬ 
congress  will  participate  in  their  capacity  American  Union 


The  Harvard  Crimson,  daily  University 


Au  Young  director  of  the  Chinese  publication,  turn^  press  critic  this  week, 


as  representatives  of  the  newspapers  with  .In*^  delegates  to  the  congress 

which  they  are  connected.  participate  in  their  capacity  as  rep- 

At  the  .same  time  the  governing  Ixiard  resentatives  of  the  newspapers  with 


authorized  the  chairman  of  the  board  to  which  they  are  connected. 


American  Union.  Government  Bureap  of  Economic  Infor-  editorially  deploring  the  preponderance  of 

.Art.  4.  The  delegates  to  the  congress  mation  in  Peking,  now  in  this  country,  space  devoted  to  college  football  in  news- 

will  participate  in  their  capacity  as  rep-  has  been  in  communication  with  Dean  papers.  The  custom  of  picking  all- 

resentatives  of  the  newspapers  with  W'alter  Williams,  of  the  School  of  American  teams  was  characterized  as  ‘‘the 


Jouriwlism,  University  of  Missouri,  and  j^st  stage  of  that  cheap  aggrandizement 


appoint  a  special  committee  to  study  the  Art.  5.  The  committees  of  the  con-  president  of  the  congress  on  this  subject,  through  newspaper  publicity,  which  tends 


organization  plan  of  the  Pan-.American  gress  shall  be  as  follows:  an  executive  The  Qiinese  executive  visited  Honolulu  to  create  in  students’  minds  a  false  sense 


committee;  a  committee  on  resolutions;  recently  where  the  last  Congress  was  held,  of  values.” 


This  sjK-cial  committee  will  be  charged  nud  such  other  committees  as  the  congress  and  was  favorably  impressed  with  a  sur- 


with  the  formulation  of  a  draft  of  resolu-  uiay  deem  necessary. 


tion  or  convention  on  the  Pan--Amercian  Arl-  Ihe  executive  comittee,  ap-  accomplished  there. 


vey  he  conducted  in  regard  to  what  was 


Union,  which  will  be  submitted  to  the  fxiinted  by  the  chairman  of  the  governing  “We  wish  editors  of  all  the  leading 


Assisting  Ad  Club  Organization 

Reginald  Colley,  special  representative 


Sixth  International  Conference  of  Ameri-  board  of  the  Pan-American  Union,  in  newspapers  in  the  world  to  have  what  of  the  Associated  Advertising  Clubs  of 
can  States  to  meet  at  Havana,  Cuba,  in  accordance  with  the  resolution  approved  we  call  in  pidgin  English  a  ‘look-see’  at  the  World,  returned  to  New  York  head- 


January,  1928. 


by  the  board  on  May  7,  1924,  shall  con-  C^ina,”  he  said  in  a  recent  Chicago  inter-  ([uarters  this  week  from  a  trip  throughout 


Plans’ for  the  congress  were  discussed  tinue  to  function  during  the  period  of  the  view.  “China  has  been  very  much  mis-  the  Northwest,  where  he  assisted  in  or 


in  New  York,  Dec.  2,  at  a  special  con-  congress  and  for  such  time  thereafter  understood. 


ganization  of  many  new  clubs. 


ference  called  by  L.  S.  Rowe,  director  as  may  lie  deemed  necessary. 


general  of  the  Pan-American  Union. 


-Art.  7.  The  executive  committee  shall 


The  foundations  of  the  program  were  have  charge  of  the  organization  of  the 
laid,  with  the  following  subjects  assigned  congress ;  shall  appoint  the  secretary,  as- 


for  the  various  days  of  the  meet 


sistant  secretaries,  interpreters,  clerks, 


April  8— The  Press  and  International  stenographers  and  such  other  assistants 


Relations. 

-April  9— Newspaper  Ethics. 


as  may  be  necessary ;  and  shall  determine 
all  quetionss  of  procedure  not  otherwise 


Man  Wanted! 


April  10— Gathering  ami  Dissemination  provided  for  in  these  regulations. 


Art.  8.  The  committee  on  resolutions 


.April  12— Advertising  and  Newspaper  shall  be  appointed  by  the  executive  com 


( Jrganization. 


mittee  and  shall  consist  of  at  least  one 


.April  13 — Schools  of  Journalism  and  journalist  from  each  nation  represented 
Newspaper  Societies  and  Associations,  at  the  congress. 


Speakers  for  the  various  sessions  were  -Art.  9.  Motions  shall  be  -submitted  in 


proposed,  but  their  names  were  not  made  writing  and  will  referred  to  the  corn- 


public  pending  definite  acceptance  of  in 
vitations. 

Dr.  Rowe  reported  that  response  to  in 


mittee  on  resolutions  for  consideration 
and  report  to  the  congress. 

Art.  10.  Resolutions  shall  be  approved 


In  the  office  of  every  Newspaper, 
Agency  or  Advertiser  there  frequently 
arises  the  demand  for  another  man. 

In  the  Newspaper  office  the  need  may 
be  for  a  business  executive,  an  editorial, 
advertising,  circulation  or  mechanical 


vitations  to  attend  the  congress  was  very  by  a  majority  vote  of  the  delegates  pres- 
gratifying,  especially  from  the  nearer  ent  at  the  meeting. 


Latin  countries. 


-Art.  11.  The  executive  committee  of 


Those  attending  the  New  York  con-  the  congress  shall  designate  a  temporary 
ference,  in  addition  to  Dr.  Rowe,  in-  president. 


eluded:  Frank  B.  Noyes,  Washington  .Art.  12.  The  permanent  president  shall 


Star,  and  president  of  the  Associated  be  elected  by  majority  vote  at  the 


THE  COMIC  WITH  THE  TWENTY-YEAR  HONOR  RECORD 


IRBREADTH  HARRY 


By  C.  W.  KAHLES 

“I  have  always  thought  that 
HAreBREADTH  HARRY  is  the 
best  comic  published  anywhere, 
barring  none.  I  think  it  is  the 
funniest,  most  colorful  and  clever¬ 
est  comic  being  turned  out.” 
— Harris  M.  Crist,  BROOKLYN 
EAGLE. 


The  Agency  may  need  to  fill  an 
executive  or  clerical  position,  and  the 
National  Advertiser  may  have  an  open¬ 
ing  for  sales  manager,  advertising  ex¬ 
pert,  copy  writer  or  artist. 

Whatever  the  position  open,  it  is 
essential  that  a  list  of  applicants  be 
studied  in  order  to  choose  intelligently. 
One  applicant  might  do,  but  the  next 
may  have  had  a  little  additional  or  more 
varied  experience  that  accentuates  his 
fitness  for  the  particular  job, 

A  Classified  advertisement,  stating 
your  needs  and  asking  applicants  to 
state  qualifications  in  detail,  will  give 
you  a  list  that  will  permit  you  to  choose 
intelligently. 


For  Terms  and  Samples  Wire 

EDGER  SYNDICATE 


EDITOR  &  PUBLISHER 


INDEPENDENCE  SQUARE 


PHILADELPHIA,  PA. 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  end  simultaneously  to 
all  parts  of  the  plate — ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantrmeously  to  the  exact  terru 
fjerature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
Tliey  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  sine  eteli* 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


ASK  ANY  USER 

Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 

Immediate  delivery  guaranteed 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


205  West  39th  Street 
New  York  City 


POWERS,  Inc.  ~ 
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WHAT  THEY  ARE  SAYING 


NEWSPAPERS  AS  CURRENT  HISTORIES 

ti'T'HE  newspapers  of  today  are  more  worth  the  librarian’s  serious  attention 
^  than  ever  before.  They  are  a  more  practical  source  of  reliable  current 
information  than  at  any  time  in  the  history  of  the  press.  The  publishers  of 
newspapers  which  appeal  to  the  intelligent  and  thoughtful  do  not  regard  their 
labors  as  merely  the  assembling  and  printmg  of  casual,  accidental  news,  which 
the  sensation  of  the  next  day  of  the  superseding  edition  will  efface.  Such,  pub¬ 
lishers  gather  the  news  of  permanent  value;  and  they  regard  themselves  as  the 
day  to  day  historians  of  our  world.” — Louis  Wiley,  Business  Manager,  Neiv 
York  Times. 

*  *  * 

BACK  UP  YOUR  ADVERTISING 

ssDACK  up  your  advertising.  Have  your  sales  force  know  what  their  store 
is  advertising.  Large  or  small,  a  successful  store  can  be  built  only  on 
courtesy,  service  and  co-operation.” — A.  L.  Shuman,  Vice-President  and 
Advertising  Manager,  Fort  Worth  (Tex)  Star-Telegram. 

«  «  ¥ 


EDITORS  AND  POLITICAL  JOBS 

«*'^HE  California  Press  Association  meets  in  convention  and  it  is  disclosed 
^  that  Gov.  Richardson  has  given  30  editors  and  other  newspaper  men 
soft  political  jobs,  some  honorary  and  some  remunerative.  Press  associations 
of  other  states  would,  likely  enough,  be  able  to  make  similar  exhibits,  and  it  is 
yet  to  be  recorded  that  any  press  association  paid  very  particular  attention  to  the 
matter. 

“It  means  rottenness  in  an  ‘influence’  which  shbuld  be  wholly  independent 
and  honest  in  service  of  the  public,  exclusively,  untainted  by  personal  obligation. 
There  is  no  avoiding  such  obligation.  The  editor  who  bites  the  hand  that  feeds 
him  with  public  office  is  a  mean  creature. 

“A  politically  ‘kept’  press  is  a  scandal  upon  the  whole  profession,  and  a  press 
association  which  closes  its  eyes  to  it  is  blind,,  senile  and  worthless.” — Robert 
F.  Paine. 

¥  ¥  ¥ 


ASSOCIATION  OF  IDEAS  LAW 

(&|N  advertising  the  association  of  ideas  must  be  direct,  natural,  easy  and 
pleasing  and  there  should  be  as  many  starting  points  for  ‘association  trains 
of  thought’  as  possible  to  lead  to  or  connect  with  the  one  idea  the  advertiser 
desires  to  etch  in  the  public  mind.” — Colden  Lore,  in  The  Advertising  World 
of  London. 


URGES  CLEAN  SPORTS  NEWS 


Fullerton  Makes  Plea  for  Honest 
Reporting  at  W.  Va.  Meet 

Plea  for  clean  sports  news  was  made 
last  week  by  Hugh  Fullerton,  veteran 
sporting  writer,  addressing  the  fourth 
annual  West  Virginia  State  Journalism 
Conference  at  Morgantown,  W.  Va., 
Nov.  23-25. 

Mr.  Fullerton  said  there  was  need  of 
honesty  in  reporting  and  a  generally 
higher  type  of  writing  on  sports  pages. 

H.  C.  Greer,  president  of  the  Morgan¬ 
town  Post,  entertained  visiting  editors  at 
a  banquet  Nov.  25.  More  than  100  guests 
were  present. 

The  guests  were  welcomed  by  J.  Mon¬ 
roe  Boyer,  general  manager  of  the  Post. 
Gilbert  B.  Miller,  former  editor  of  the 


Post,  acted  as  toastmaster.  Before  call¬ 
ing  for  any  remarks  from  the  speakers 
on  the  program.  Toastmaster  Miller 
briefly  introduced  a  number  of  those 
present,  including  President  Greer,  Dr. 
P.  I.  Reed,  director  of  Courses  in  Jour¬ 
nalism  of  West  Virginia  University, 
President  Frank  B.  Trotter,  Dr.  A.  W. 
Porterfield  and  H.  A.  Stansbury,  of  the 
University,  A.  W.  Poling,  outgoing  pres¬ 
ident  of  the  Journalism  Conference  and 
R.  H.  Pritchard,  the  new  president.  Mi. 
Maud  A.  Patterson  of  the  Morgantown 
New  Dominion;  Brooks  Cottle,  sports 
editor,  Joe  W.  Savage,  editor  of  the 
Looking  Glass  Column  and  James  C. 
Herbert,  managing  editor  of  the  Post. 

The  first  speaker  introduced  by  Toast¬ 
master  Miller  was  Col.  Andrew  Price, 
the  sage  of  Pocahontas  county,  editor  of 
the  Pocahontas  Times  at  Marlinton  and 
far-famed  poet  and  humorist. 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 


'Tr inters  ’  Supplies 

KELLY  PRESSES  '  KLYMAX  FEEDERS  ^  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carritd  in  stock  for  prompt  shipment  at  the  foOorwing  Setting  Houses  of  thej 

c^A.merkan  Type  Founders  (pmpany 


BOSTON 
NEW  YORK 
PHILADELPHIA 
BALTIMORE 


RICHMOND 

ATLANTA 

BUFFALO 

PITTSBURQH 

CLEVELAND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
MILWAUKEE 


MINNEAPOUS 
KANSAS  CITY 
DES  MOINES 
DENVER 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


Permanent  roads  are  a  good 
investment — not  an  expense 

One  Horse  Town, 
Good-Bye! 


Any  community  whose  streets  are 
not  durably  paved  is  going  to  be  kno^n 
as  a  “one  borse  town.” 

When  that  time  arrives,  Prosperity 
says, “Good-bye,  old  friend,  Gocd-bye!” 

People  start  moving  away.  Bank 
deposits  fall  ojf.  Business  in  general 
begins  to  take  a  slump,  and  the  place  is 
no  longer  “on  the  map.” 

Contrast  all  this  with  the  city  that  is 
well  paved. 

It  steadily  forges  ahead  over  its  hard, 
even  streets.  Automobiles,  busses  and 
delivery  trucks,  operate  efficiently  and 
economical!]?,  regardless  of  season  or 
weather. 

Business  is  good,  and  keeps  getting 
better.  Modern,  fire- safe  buildings 
spring  up.  Mew  industries  are  attracted 
to  tov3n.  Plants  and  factories  are  work¬ 
ing  full  time.  Trade  at  the  stores  is 
brisk,  and  everybody’s  busy. 

•  In  short,  permanently  paved  streets 
and  roads  are  one  of  the  very  best 
investments  any  community  can  make. 
You  can  enjoy  the  tonic  effect  of  well 
paved  streets  by  helping  your  local 
authorities  to  find  ways  and  means  to 
build  more  of  them. 

Send  toda^  for  our  free  illustrated  booklet — 
"Concrete  Streets  for  Your  Town" 

PORTLAND  CEMENT  ASSOCIATION 

111  W.  Washington  St. 

CHICAGO 

A  National  Organization  to  Improve  and 
Extend  the  Uses  of  Concrete 

OFFICES  IN  30  CITIES 
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NEW  HIGH  RECORD  IN 

New  York  State 

FOR  CHRISTMAS  FUND 


For  fifty  weeks  past  the  Christmas  clubs  of  the  nation  have  been  accumulating  funds  for  holiday 
shopping  that  v/ill  increase  the  expenditures  for  the  next  few  weeks  by  $314,154,800. 

The  distribution  of  this  money  will  bring  to  the  members  of  the  club  in  New  York  State  alone,  $66,- 
186,400.  This  is  more  than  21  per  cent  of  the  Christmas  savings  of  the  entire  country,  and  in  exact 
proportion  to  income  tax  payments  and  other  financial  measures  of  the  purchasing  power  of  the 
Empire  State. 

Voluntary  saving  for  the  purpose  of  distributing  money  in  large  volume  through .  retail  channels 
reveals  to  the  manufacturer  an  opportunity  for  sales  promotion  that  is  positively  a  gift. 

Here,  in  New  York,  the  most  populous  state  in  the  country,  extremely  rich  in  agriculture  and 
industry,  financially  supreme,  already  a  trading  aria  of  great  purchasing  power,  the  people  have  saved 
$66,186,400  to  spend — they  want  to  buy  your  goods. 

There  is  only  one  direct  and  positive  way  to  meet  this  consumer  demand.  Tell  these  folks  the  news 
— that  their  local  dealer  is  supplied  with  your  merchandise — tell  them  through  their  newspapers. 

Newspaper  advertising  covers  a  given  territory  more  thoroughly,  and  costs  less,  than  any  other 
method  of  national  sales  promotion. 


These  Daily  Newspapers  Cover 
New  York  State  Thoroughly 


*Albu7  Evaoinc  Haws  . (E) 

•Alb«ii7  Xniokarbockar  Praaa  . (K) 

*Albtui7  Knlokarbookar  Praaa  . (8) 

■Amatardam  Raoordar-Damoormt  . (E) 

tAnbnm  Oltlaan  . (E) 

*BataTla  Dally  Wawa . (E) 

tBinrhamton  Praaa  . (E) 

*Braokl7ii  Daily  Ea^a . (E) 

*Braoklyii  Dally  Eacla . (8) 

•Bnffala  Star  and  Enqulrar . (E) 

'Buffalo  Conrier  . (X) 

'Buffalo  Oonrlar  . (8) 

'Buffalo  Eyeninf  Bawa  . (Z) 

'Buffalo  Eronint  Timca  . (E) 

'Buffalo  Bonday  Tlmaa  . (8) 

'Buffalo  Ezpraaa  . (K) 

'Buffalo  Ezpraaa  . (8) 

'Oonlnc  Eraninr  Laadar . (E) 

'Elmira  Btar.Oaxaitta  Adrartiaar . (EAIC) 

tOaaaya  Daily  ■  Tlmaa . (E) 

'Oloyararllla  Laadar  Bopobliean . (E) 

'Ithaca  Joumal-Hawa  . (E) 

'Jamaatown  Kominr  Poat . (X) 


'mddlatowa  Timaa-Praaa  . (E) 

'Xount  Vernon  Dally  Arvua . (Z) 

'Bawburyh  Daily  Beira . (E) 

'Bow  Koohdla  Standard-Star  . (E) 

'The  Bun,  Baw  Tork . (E) 

'Baw  Tork  Timea . (X) 

'Baw  Tork  Tlmaa . (8) 

'Baw  Tork  Harald-Tribune . (X) 

'Bow  Tork  Harald-Trlbuna . (8) 

'Baw  Tork  Worid . (X) 

'Baw  Tork  World . (8) 

'Baw  Tork  Ereniny  World . (E) 

'Biayara  Falls  OaMtte . (Z) 

'Port  Chaster  Item . (E) 

'Pouybkeapsla  Star  and  Entarpriie . (Z) 

tBochaster  Timas-ITnlon  . (E) 

'Byracuss  Journal  . (Z) 

'Troy  Baoord  . (XAE) 


*  A.  B.  0.  Btatament,  Sept.  30,  IMS. 
t  Oovemmant  Btatemant,  Bopt.  30,  1033. 
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MANY  nSH  FIRMS  STIMULATING  SALES 
WITH  NEWSPAPER  ADVERTISING 

Success  of  Individual  Companies  Points  Way  for  U.  S. 
Fisheries  Co-operative  Campaign — Consumption  in 
U.  S.  Far  Below  Other  Countries 

By  HAMMOND  EDWARD  FRANKLIN 


co-operative  marketing  used  in  agri¬ 
cultural  industries. 

There  are  many  kinds  of  tish  which 
are  worth  utilizing  but  which  aren't 
known  to  the  public. 

Before  the  United  States  Fisheries 
•Association  adopts  any  one  method  of 
advertising,  many  think  it  should  con¬ 
sider  how  some  individual  companies, 
with  a  problem  involving  tish,  are  ad¬ 
vertising. 

The  Gorton- Pew  Fisheries  place  vir- 


THF  suggestion  by  a  New  York  adver-  Health  authorities  advise  the  eating  of  tually  all  their  advertising  in  local  news- 
tising  agency  that  the  United  States  tish.  Haddock,  for  instance,  is  nourish-  papers,  releasing  it  only  after  a  r^son- 


Fisheries  .Association  for  its  proposed  co¬ 
operative  campaign  invest  ^7,163.47  in 


paid  magazine  space  and  a  modest  sum  busy  as  beavers  trying  to  take  away  busi- 
a  month  in  press  agents  who  would  try  ness  from  other  wholesalers,  and  very 
to  get  free  material  into  the  reading  little  constructive  work  has  been  engin- 
colunins  of  newspapers  has  received  ridi-  eered  by  them  to  broaden  the  total 


ing,  abundant  an<l  reasonable  in  cost.  able  distribution  has  been  obtained  in 
Most  of  the  wholesalers  of  fish  are  advance,  with  missionary  salesmen  and 
isy  as  beavers  trying  to  take  away  busi-  brfikers  cooperating. 

ss  from  other  wholesalers,  and  very  When  the  Booth  l-'isheries  Comiiany 
tie  constructive  work  has  been  engin-  wanted  to  interest  the  public  in  the 


dock."  The  fish  are  dressed,  heads  anc 
tails  cut  off  upon  arrival,  and  bones  rt- 
moved.  The  fish  then  are  wrapped  in 
trademark  parchment  paper  (somethin 
like  butter)  and  shipped  in  iced  contain- 
ers  to  fish  markets,  meat  markets  and 
grocery  stores.  Within  the  last  several 
years  sales  of  this  form  of  trademarked 
tish  have  grown  by  leaps  and  Ixiunds, 
One  company  markets  nearly  $500, OB 
worth  a  year. 

Newspaper  advertising  in  a  test  cann 
aign  for  this  form  of  fish  produced  satk 
factory  results  and  it  is  probable  thi 
commodity  will  be  advertised  more  n 
the  future. 


columns  of  newspapers  has  received  ridi-  eered  by  them  to  broaden  the  total  securities  of  its  enterprise  (which  oper- 
cule  in  some  quarters  of  the  fish  industry,  market.  There  is  much  to  be  done  in  ates  1,115  fishing  vessels),  it  published 
No  plan  of  any  sort  has  yet  been  getting  fish  to  the  interior  states  in  first  mrge  space  advertising  on  the  tinancial 
adopted.  .-\t  present,  the  association  is  class  condition.  Definite  standards  of  pagp  of  the  news^pers.  i-  u 

attempting  the  job  of  raising  the  money  quality  and  refrigeration  are  important.  Underwood  s  ’  bimplitry  Uodfish 
to  pav  for  a  co-operative  campaign  to  There  has  been  some  talk  of  swapping  Cakes  have  ix*en  promoted  considerably 
increase  the  consumption  of  fish.  As  refrigerator  cars  which  come  from  the  by  local  newspapers. 

many  factors  in  the  fish  business  have  West  loaded  with  fruits  with  the  fish  Burnham  &  Morrill  rish  Hakes  and 

distributors  who  would  send  the  same  other  canned  sea  food  products  have 
refrigerator  cars  back  loaded  with  fish.  h«en  advertised  m  New  Orleans  in  the 
Traffic  study  and  favorable  freight  rates  new.spapers. 


W.  A.  Cochel  Succeeds  Waters 

W.  .\.  Cochel  of  Kansas  City,  Mo, 
field  representative  of  the  .\mericaB 
Shorthorn  Breeders’  Association,  has 
been  appointed  managing  editor  of  tht 
ll'cckly  Kansas  City  Star,  succeeding  Dr 
Henry  J.  Waters,  who  died  three  weeks 
ago.  ^lr.  Cochel  is  widely  known  in 
agricultural  activities  and  taught  animal 
husbandry  at  the  Kansas  State  .Agricul¬ 
tural  college  while  Dr.  Waters  was  dean.  I 


Aimoundi^a 
New  Fresh  HsK 

iJithout  uiaste  or  bones 

The  most  delicious,  most  economical,  fresh 
hsh  you  ever  tasted. 

The  finest  hand  picked  shore  haddock  with 
the  waste  and  bones  removed,  thoroughly 
cleaned,  wrapped  in  vegu'table  parchment 
paper  and  shipped  to  your  grocer  in  chilled 
containers. 

The  freshness  of  this  delicious  meaty  fish  is 
guaranteed  to  your  dealer.  He  will  guaran¬ 
tee  it  to  you. 

To  taste  this  fish  is  to  receive  an  entirely 
new  idea  of  fish  quality.  Remember,  it  is 
all  meat,  there  is  no  waste. 

The  following  grocers  have  a  fresh  supply  * 
for  Friday. 


are  factors. 


.-An  extensive  newspaper  campaign  was 


The  bulk  of  retail  sales  fall  on  Friday,  conducted  for  J.  W.  Beardsley’s  shredded 
whereas  there  is  no  sound  reason  why  codfish. 

fish  should  not  be  an  every-day  food.  The  Neptune  Sea  Food  Company,  San 
A  ery  little  progress  has  been  made  by  Cal.,  which  cans  400,000  sardines 

retail  fish  stores  in  merchandising  fish,  <laily,  uses  newspaper  space. 


and  much  missionary  work  could  be  done 
with  them,  as  every  newspaper  advertis¬ 
ing  manager  can  testify. 


F'or  years  Olympia  Oysters  have  been 
featured  in  big  and  small  copy  in  news¬ 
papers  with  educational  work  of  a  high 


Several  year’s  ago  the  Chamber  of 


Commerce  of  Gloucester,  Mass.,  the 
world's  largest  salt  fish  port,  mailed  a 


The  Biloxi  (Miss.)  canners  have  given 
publicity  to  canned  oysters  with  copy  and 


questionnaire  to  leading  club  women  all  recipes  in  local  newspapers. 


over  the  country.  The  answers  received 
showed  what’s  wrong  with  the  fish  in- 


The  Chicago  Wholesale  F'ish  and 
Oyster  Dealers’  .Association  turned  to 


dustrv :  lack  of  education  of  the  con-  newspaper  advertising  to  counteract  a 
sumer.  curtailment  brought  about  by  a  ban  after 

Nearly  half  the  women  admitted  they  ^  typhoid  epidemic  during  which  use  of 
do  not  use  fresh  fish  at  all,  although  been  cut  off. 

most  of  their  families  like  fish.  What  The  most  recent  and  most  hopeful 
is  equally  significant  or  should  be  to  the  development  for  stabilizing  the  fish  in- 

._r.  *_  _  •  fliicfrv  fc  ii’Fiat  ic  V%r%A 


United  States  Fi.sheries  .Association  is : 
'~V  J  '"'y  .  I  .  \t>proxiinately  half  of  the  women 

fOrtU  fOtlTOfTl  stated  that  fish  is  not  readily  obtainable 

J _ .eXji  in  their  towns. 

— •  — .  .  ao'.c-  -Ai.  Where  there  is  distribution,  the  women 

t'tiT'CIJ  CTTIITTC  variety  often  is  limited.  Most 

rl% L-att  rlAl/UwvJV  of  the  club  members  confessed  they  do 

t  jft  ^ A  methcxl  of  serving 

^  salt  fish  and  claimed  the  average  modern 

u  •  _ »i.„  women  has  little  conception  of  how  to 

How  one  company  is  promoting  the  _ i  c  i  •  .u  c  • 

fi.h  ,h.o„h  „.w.p.p.r  .p.™. 

no  conception  of  what  advertising  can  out 

'The  Gloucester  salt  fish  wholesalers 


How  one  company  is  promoting  the 
sale  of  fish  through  newspaper  space. 


ge  her  will  take  time.  Once  before  the  *  Y'^ucesier  sair  nsn  wnoiesaiers 
Lsociation  tried  to  do.  and  had  to  give  ^ 'Tirn^l^^en^^itr 
't  up.  ^ 


.After  3(M)  years  of  somnolence  in  mar 
ketiiig,  but  splendid  progress  in  produc 


to  women  in  ten  cities,  but  of  course 
this  was  pitifully  inadequate  to  meet  the 
real  selling  problem. 

The  officials  and  members  of  the 


"'ff  S‘t  "c7-  Fishermen^^  UnionTf  the  N^rlh  AtUic! 

People  in  the  UnUed  States  eat  an  sean^n  who  be- 

average  of  only  16  pounds  of  fish  per  to  the  .American  Federation  of 

capita  when  they  should  consume  at  least 

twfice  that  amount.  Lack  of  consumption  c  Iron 

of  a  healthful,  varied  and  meritorious  Aaron  Sapiro  pUn  of 

f(K)d  has  made  the  fish  business  far  less  : _  _ 

profitable  than  should  be  for  the  men 

who  risk  their  sea  down  the 

fish  dealer  who  has  to  do  a  week’s 
business  on  Friday.  ^ 

The  inhabitants  of  the  United  King-  J  •  1 1  ^  1 

<lom  eat  65  pounds  of  fish  per  capita, 

44  pounds  in  Norway  and  30  pounds  in 

Canada.  The  supply  of  finny  food  is  ■  I 'T  0^0  OC7  ¥ 
practically  unlimited.  B  -*■  4  4  1  jIUCo 

Boston,  the  largest  fresh  fish  port  in  ■  Dispatch  advertuing  record  first 
this  hemisphere,  lands  approximately  H  ten  months  of  1925  exceeding  oAer 
125,000,000  pounds  of  fish  a  year.  This  ■  Columns  newsi»pers  combined  by 
sounds  like  considerable  until  you  know  ■  m^ihV  l92S**The*^Dis^tch®'^i[id"fd^ 

that  of  this  total,  56  per  cent  is  consumed  ■  _ 

in  Massachusrtts  alone.  Connecticut.  ■  vertUing  linage  exceeded  the  second 
New  York,  Pennsylvania  and  Rhode  ■  Ohio  newspaper  by  1,522,638  lines. 
Island  manage  to .  digest  33  per  cent.  I  NET  PAID  CIRCULATION 

The  11  per  cent  remaining  goes  to  the  I  CITY  . S4,«i 

rest  of  the  country.  These  illuminating  ■  SUBURBAN  . 2ti<3T 

figures  were  discovered  in  a  research  I  COUNTRY  . »» w 

made  by  the  government.  H  - 

Los  Angeles  is  handling,  inclusive  of  B  Total  drcuUtfaa  . iM-tZi 

sardines,  a  heavy  volume  of  fish,  but 
only  a  fraction  of  what  it  might.  The 
total  which  goes  through  the  port  of 
New  York  is  picayune  contrasted  with 
the  possible  consumption. 


dustry  is  what  is  called  "filleted  had- 

Uho 

D^MOIN^ 
CAPITAL 


Completely  covers 
Des  Moines’  entire 
trade  temtory  for 
you  at  a'rate  of  14c 
per  line. 

li  is  the  best 
Advertising 
buy  in  the  mid¬ 
west. 

0’BIUra&  Ormsbee 

Special  Rapreaentathret 

The 

DES  MOINES 
CAPITAL 

La£iy«Cte  Young 
IhibUshor 


Total  QrculatioB 


.  owto^  onc^iiTMOMe  OAiur , 


Talk  to  the  people  of 
Montgomery  County, 
Pennsylvania, 
through  the  paper  of 
their  choice 

iSorrifitoton 

CimesJ 


National  Representative 
Paul  Block.  Inc. 

Philadelphia,  New  York,  Chicago, 
Boston,  Detroit. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  CHl  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  2929  Northwestern  Ave.,  De¬ 
troit,  Mich. 

NO  CHARGE  TO 
EMPLOYERS. 


Use  the 

COMBINATION  RATt 

OF 

The  Gazette  Times 

(Morning  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH.  PA. 
National  Rapresantative: 

E.  M.  BURKE.  Ino. 

48nd  and  Broadway,  N.  Y. 

Its  S.  Miohlgan  Blvd.,  Chioago. 
Canstitntlon  Bldg.,  Atlanta,  Oa. 

B.  J.  BISWZLI.  (X>. 

748  Market  St.,  Ban  Franoisco.  Cal. 
Tlmaa  Bldg.,  Lot  Angeles,  Cal. 


5^aii3'r.ci»risf0 

Cl)r.cmiric 

P\ A’  1  N  ( j  <.irculatii)n 
determines  the  logi¬ 
cal  ehitiee  of  an  adver¬ 
tising  medium.  In  San 
hranciseo  and  North¬ 
ern  C]aliforiiia  it  is  a 
recogni/.ed  fact  that 
The  (dironiele  follow¬ 
ing  has  the  h  u  y  i  n  g 
power. 

N  n  N-  p  rf  nt  ti«t  a 

SV  illi.ims  I  ,ivArc?Kc»\  <  ronicr  Co. 


OF  ALL  YEAR-ROUND  VALUE 


ESTABLISHES  ITSELF  AS— 


The  direct  route  through  which 
equipment  manufacturers  can 
reach  the  prospective  buyers  of 
,  their  products  and  services. 

The  Editor  and  Publisher 
International  Year  Book  can  be 
found  in  daily  use  in  the  offices 
of  practically  all  newspaper 
executives,  space  buyers,  syndi¬ 
cate  managers  and  national 
advertising  directors. 

An  advertisement  in  the  Year 
Book  will  be  seen  and  referred 
to  every  day  throughout  the 
year. 

Space  Reservations  Are  Now  Being  Made. 
Regular  Rates  Apply.  Act  At  Once. 


Editor  and  Publisher 
Suite  1700,  Times  Bldg. 

Broadway  at  42nd  Street 
New  York,  N.  Y. 

Please  reserve _ page(s)  in  the  1926  Year  Book  Number. 


Signature 


% , 


Editor  &  Publisher  for  December  5,  1925 


Can  anyone  imagine  any  editor  running  this  piece  of  free  advertising  as  “news” 
or  “feature”? 

It  was  broadcast  to  certain  newspapers  last  week  by  the  Tuthill  Advertising 
Agency,  Inc.,  1133  Broadway,  New  York,  with  a  letter  which  reminded  editors  that 
Silph  Cum  had  recently  been  advertised  in  paid  space  and  now,  would  the  editor 
kindly  insert  the  cute  picture  and  its  oh!  so  humorous  story  “in  your  reading 
columns.” 

Why?  A  thousand  times — why? 


MIAMI,  OKLA.,  DEAL 

£.  P.  Martin  Sella  Hia  Intereat  in  Newa- 
Record 

E.  P.  Martin  has  sold  his  interest  in 
the  Miami  (Okla.)  News-Record  to  the 
other  owners  of  that  publication.  J.  F. 
Robinson  is  the  present  Associated  Press 
member,  and  H.  B.  Hutchinson  is  editor 
of  the  paper. 

Mr.  Martin  has  been  engaged  in  the 
newspaper  and  job  printing  business  in 
Ottawa  county,  Oklahoma,  since  August, 
1908,  at  which  time  he  founded  the  Amer¬ 
ican  at  Afton.  This  was  sold  to  E.  D. 
Mitts  of  Okeman  in  1914,  Mr.  Martin 
at  the  same  time  purchasing  the  Record- 
Herald  from  M.  C.  Faulkenbury  and  tak¬ 
ing  charge  in  March,  1914. 

In  May,  1917,  he  established  the  Daily 
Record-Herald  which  publication  was 


continued  until  late  in  1923,  when  it  was 
consolidated  with  the  Miami  News,  ap¬ 
pearing  as  the  News- Record  January  1, 
1924,  with  Mr.  Martin  as  publisher. 


Community  Ad  Fund  Over-subscribed 

The  drive  put  on  last  week  by  the 
Bristol,  Va-Tenn,  chamber  of  commerce 
for  the  raising  of  a  fund  of  $25,000  for 
community  advertising  next  year  was 
oversubscribed  in  one  day  by  $^5.  Out- 
of-town  subscriptions  to  come  in  prob¬ 
ably  will  bring  the  total  nearer  $30,000 
than  $25,000.  About  60  business  men  of 
the  city  spent  the  day  interviewing  pros¬ 
pects. 


Mobile  (Ala.)  man  tried  to  kidnap  a 
girl  and  marry  her.  Movies  do  educate 
people. — Columbia  Record. 


We  Deliver  the  Goods 


ILLINOIS 


Nation  wide  distribution  is  devel¬ 
oped  from  territorial  units — That  is 
self  evident. 

Territories  for  merchandising  and 
sales  promotion  are  decided  upon 
after  careful  survey — That  is  busi¬ 
ness  judgment. 

A  factor  in  merchandise  distribution 
is  transportation  facilities — That  is 
important.  , 

Transportation  experts  point  out 
that  freight  can  be  shipped  cheaper, 
quicker,  more  direct  and  by  shorter 
route  from  all  Illinois  cities,  as  a 
group,  to  all  other  cities  in  the 
United  States,  than  from  any  other 
state  group. 

Illinois  has  more  concrete  highway 
than  any  other  state  in  the  union  and 
more  miles  of  concrete  roadway  to 
the  square  mile. 

To  create  consumer  demand,  adver¬ 
tise  in  the  Illinois  daily  newspapers. 


These  papers  have  a 
state  wide  dominance 


*  Aurora  Beacon-News  . (E)  18,075 

ttChicago  Herald  &  Examiner. . . .  (M)  349,209 

ttChicago  Herald  &  Examiner  ....(S)  1,050473 

Chicago  Daily  Journal  . (E)  123493 

*  Evanston  News  Index . (E)  6,608 

*Freeport  Jonmal-Standard  . (E)  9,053 

*Joliet  Herald  News  . (E)  18,924 

*La  Salle  Tribune  . (E)  3,629 

*Mattoon  Journal  Gasette  . (E)  5,470 

*Moline  Dispatch  . (E)  11493 

*Monmonth  Daily  Review  Atlas.... (E)  5,162 

*Ottawa  Republican  Times  . (E)  5,420 

•Peoria  Star  . (S)  23,021.. (E)  30469 

fRock  Island  Argus  . (E)  11448 

*A.  B.  C.  Statement,  September  30,  1925 
tCovernment  Statement,  March  31,  1925 
tt  Government  Statement,  September  30,  1925 


r 
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ad  rate  differential 

LIKE  ‘‘SANTA  CLAUS” 

“Imafinary/*  Sayt  Groom,  Aurora 
Beacon,  Ezplaininc  Viewpoint  of 
Small  Daily  Publialiera — Baaed  on 
Quantity  Discount  Theory 

Aurora,  III.,  Dec.  3. — “Why  all  this 


RENTIAL  “It  was  that  very  thing  that  brought 
,  the  ‘flat’  rate  into  existence.  Agents  and 

,LAUS”  advertisers  contracted  for  the  maximum 
linage  to  get  the  minimum  price,  then 
•om,  Aurora  fulfill  the  contract  and  refused  to 

’  .  ,  pay  ‘short’  rates.  The  only  way  to  get 

lewpoint  of  ‘short’  rate  was  to  sue,  and  few 

— Based  on  |»pers  had  the  nerve  to  do  it.  So  pub- 

Theory  lishers  cut  out  the  ‘short’  rate  controversy 

by  going  to  a  ‘flat’  foreign  rate.  It’s  a 
Why  all  this  ^or  national  advertisers  who  do 


controversy  about,  the  imaginary  differ-  ateut  25,000  lines  and  up. 

ential  between  local  and  national  rates?’’ 

nivcti'nnc  T  If  would  Contract  to  use  210  lines  every 
^oom.  director  o"  specified  days  and  420  lines 

of  national  adver-  on  Sunday,  ai^  pay  for  them  whether 
tising  of  the  used  or  not?  Notone. 

Northern  Illinois  .  “So  why  all  this  controversy  about  the 
^ Group  of  News-  '"“Poary  differential  between  local  and 
papers,  who,  in  an  "^UomI  , 

interview  ex-  ^  *  think  there  is  any  paper  that 

plained  the  view-  "^ould  refuse  the  minimum  local  rate  to 

H  point  of  the  pub-  *  national  advertiser  who  would  use  the 
lishers  of  small  niaximum  linage  required  of  local  adver- 
dailies  on  the  '‘S'^S  to  get  it. 

question  brou^t  “So  we  have  the  answer  m  full  to  the 
up  at  the  recCTt  complaint  against  the  so-called  differential 
convention  of  the  between  national  and  local  rates  in  the 

- -  Association  of  'WO  facts ;  that  national  advertising  costs 

,  K  G,oou  nSi  Adver!  more  to  get  and  to  hold.  And  the  na- 

j.  n.  vj.uu  tisers  tional  advertiser  is  a  small  advertiser 

The  A.  N.  A.  passed  a  resolution  call-  ■'o  as  any  individual  p^r  is  con¬ 
ing  for  “a  more  logical  and  equitable  ad-  ferned;  and  by  the  established  custom  of 
vertising  rate  structure,’’  complaining  »msmess.  should  pay  a  higher  rate  than 
there  was  too  wide  a  differential  between  large  advertiser, 
rates  for  foreign  and  local  advertisers 

in  newsi»pers  of  the  country.  MAY  SELL  PAPER  STOCK 

The  differential  is  logical,  Mr.  Groom  - 

maintained.  It  is  based  on  the  theory  St.  Maurice  Holders  to  Vote  on  Deal 


MAY  SELL  PAPER  STOCK 


of  “quantity  discounts,”  he  said. 

“The  man  who  uses  a  large  amount 
of  linage  gets  a  lower  rate  than  the  one 


with  Belgo-Canadian 

A  special  meeting  of  the  stockholders 


who  uses  only  a  small  amount.  If  that  of  the  St.  Maurice  Paper  Company,  Ltd. 
isn’t  fair,  why  do  manufacturers  sell  to  has  been  called  for  Dec.  8,  to  approve 
jobbers  at  a  lower  price  than  they  do  the  proposed  sale  of  the  company’s  stock 


to  retailers?” 


to  the  Belgo-Canadian  Paper  Company, 


Mr.  Groom  began  by  pointing  out  that  Ltd.,  on  the  same  terms  as  Union  Bag 
the  small  daily  newspaper  is  never  repre-  and  Paper  Company  will  sell  its  64  per 
sented  at  meetings  of  the  A.  N.  .A.,  and  cent,  interest  in  St.  Maurice  Paper  Com- 
the  American  Association  of  Advertising  pany  stock  to  the  Belgo-Canadian  Com- 


.Agencies. 


pany,.  Such  approval,  it  is  said,  would 


“The  men  invited  to  discuss  this  thing  permit  the  merger  of  the  St.  Maurice 
with  agents  and  A.  N.  A.  members  are  Paper  Company  with  the  Belgo-Cana- 
the  big  men  in  the  newspaper  publishing  dian  Paper  Company,  Ltd. 
field,  seldom  the  advertising  managers  Under  the  proposal  St.  Maurice  Paper 
•who  are  closer  to  the  proposition  than  Company  stockholders  will  receive  $100 
are  the  publishers,”  he  said.  .  •  .  .  _  -  ^  ■ 


a  share  in  cash  and  a  pro  rata  partici- 


“.Also,  all  the  discussions  I  read  arc  patTon  in  a  holding  company  to  be  or- 
by  men  on  large  papers,  m  metropolitan  ^anized  to  operate  the  merged  properties, 
or  semi-metropolitan  cities.  The  100,000  An  interest  of  3U4  per  cent,  of  the  stock 
city  group  are  about  ^  small  as  ever  get  „f  this  new  holding  company  will  be 
onto  the  program.  These  men  do  not  transferred  to  the  St.  Maurice  Com- 
know  much  about  the  conditions  m  smaller  Under  the  arrangement,  stock- 

^es,  with  papers  of  10,000  to  25,-  holders  of  the  latter  company,  in  addi- 
OOO  circulation  and  which  are  the  great  tion  to  the  cash,  will  receive  one  share 
majority  of  worthwhile  ^pers  of  the  the  new  holding  company  stock  for 
country  and  arc  the  ones  that  a  vast  ma-  ga^h  five  shares  of  St.  Maurice  Paper 
jority  of  the  people  read  now  held. 

I  never  have  read  of  the  merits  of  this  _ 


WEEK’S  AD  TIPS 


EfaMr  S.  AUai,  15  East  26Ui  street.  New 
York.  Making  contracts  with  some  Western 
newspapers  for  the  Arco  Mfg.  Company, 
Brooklyn. 

Amaa-KJaUer  Cosnpaay,  221  Erie  street, 
Toledo.  Placing  20- inch  4-time  orders  with 
newspapers  in  various  sections  for  the  Usona 
Mfg.  Co.,  “Ksrik  Lite”  radio  B  battery, 
Toledo. 

Neison  Chssman  A  Cosnpany,  500  North 
Dearborn  street,  Chicago,  are  sending  out 
copy  for  Lauber  &  Lauber,  soothing  syrup 
makers,  Chicago,  to  a  small  list  of  middle 
west  papers. 

Canovar-Moosiay  Campasiy,  111  West  Monroe 
street,  Chicago.  Are  making  renewals  for  the 
Cuflahy  Packing  Company  of  Chicago. 

NeU«  Oiasman  A  Csnapany,  500  North 
Dearborn  street,  Chicago.  Putting  out  con¬ 
tracts  for  the  Herb  Juice  Company,  of  Jackson, 
Tenn.,  chiefly  in  the  south  and  southwest. 

Cmover-Mooney  Compnisy,  111  West  Monroe 
street,  Chicaga  Making  a  few  contracts  with 
southern  papers  on  the  Hoffman  Heater 
Company,  Louisville,  Ky. 

DerUnd  Advurtlshig  Agas^y,  244  Madison 
avenue.  New  York.  Placing  orders  with 
newspapers  in  various  sections  for  Truvy, 
Inc.,  toilet  articles.  New  York. 

John  H.  Dunham  Company,  4J1  North  Michi¬ 
gan  avenue,  Chicago.  Issuing  schedules  cover¬ 
ing  four  pieces  of  copy  on  C.  D.  Osborn  Com¬ 
pany,  Chicago  (gloves)  to  a  very  extensive 
list  of  small  town  papers. 

Erwin  Wasey  A  Company,  844  Rush  street, 
Chicago.  Have  sent  out  some  special  news¬ 
paper  copy  for  the  Hoover  Comi»ny,  manu- 
iacturers  of  suction  sweepers,  diicago,  to  be 
used  two  to  three  weeks  prior  to  Christmas. 
Have  O  K'd  lists  on  Post  Toasties,  for  the 
Postum  Cereal  Company,  Battle  Creek,  Mich., 
and  Forhau’s  Tooth  Paste,  Forhan  Company, 
New  York.  Preparing  a  list  on  Marquette 
Cement  Company,  (Tikago. 

Glaser  A  Marks,  inc.,  234  Boylston  street, 
Boston.  Reported  to  be  planning  advertising 
campaign  for  1926  for  the  New  York  Mattress 
Company,  Boston. 

E.  J.  Goulston  Advertising  Agency,  18  Tre- 
mont  street,  Boston.  Has  secured  account  oi 
the  Noxon  Chemical  Products  Company,  pol¬ 
ishes,  Newark,  N.  J. 

E.  C.  Harris  Advertiskig  Agency,  284  Peach¬ 
tree  street,  .Atlanta.  Has  secured  account  oi 
Gibson  &  Gradison,  Cincinnati,  investment 
securities. 

Charles  W.  Hoyt  Company,  116  West  32nd 
street.  New  York.  Making  contracts  with 
newspapers  in  selected  sections  for  the  Ives 
Mfg.  Company,  toys,  Bridgeport,  Conn. 

H.  W.  Kartor  A  Sons  Company,  14  East 
Jackson  boulevard,  Chicago.  Issuing  general 
schedules  for  the  Pennsylvania  railroad. 
They  are  also  putting  out  contracts  for  the 
Proprietaries  Pr^ucts  Company,  of  (Tiicago. 

Lord  A  Thomas,  400  North  Michigan  ave¬ 
nue,  Chicago.  Will  issue  additional  schedules 
for  the  middle  of  December,  on  Mothers’  Oats, 
Quaker  Oats  Comi»ny,  Clhicago.  In  February 
the  regular  list  will  be  issued  writh  complete 
schedules.  Are  issuing  long  time  schedules 
for  1926  on  the  Cellucotton  Products  Com¬ 
pany,  makers  of  Kotex,  (Thkago.  Issued  a 
list  of  metropolitan  papers  which  are  to  re¬ 
ceive  schedules  for  roto  sections  on  Pepsodent 
Co.,  Chicaga 


^ICK 

STi^ 


=^A8TE^ 

POWDER, 


class  of  papers  bein^  discussed  before 
either  the  A.  A.  A.  A.  or  the  A.  N.  A. 
Why  doesn’t  this  class  ever  have  a  chance 


Table  Shows  Circulation  Density 
The  St.  Joseph  (Mo.)  News-Press  has 


to  tell  the  buyers  of  space  the  facts  upon  compil^  a  table  showing  the  density  of 
which  they  base  their  claim  for  inter-  paid  city  circulation  of  320  newspapers 


ested  attention. 


in  cities  of  60,(X)0  or  over.  It  shows  the 


“Not  anv  of  the  newspaper  men  re-  city  circulation,  estimated  population,  and 
ported  in  Editor  &  Publisher's  account  units  of  population  per  copy.  The  cir- 
of  the  A.  N.  A.  convention,  when  dis-  dilation  figures  used  arc  taken  from  re¬ 
cussing  rates  and  differential,  mentioned  ports  to  the  Audit  Bureau  of  Circula- 


what  seems  to  me  to  need  stressing. 

“The  man  who  said  “There  is  actually 
no  differential  between  local  and  foreign 
rates”  told  the  truth,  but  he  only  half 
explained  why. 

“The  other  half  is  that  no  national  ad¬ 
vertiser  in  newspapers  is  a  large  adver¬ 
tiser  in  any  individual  newspaper. 

“Get  that — for  there  is  the  place  where 
the  differential  seems  to  come  in,  but  as 
a  matter  of  fact  does  not. 

“National  advertisers  on  a  foreign  ‘flat’ 
rate  arc  being  treated  better  than  local 
advertisers  who  use  small  space,  because 
if  thev  were  on  the  local  card  instead  of 
this  ‘flat’  rate,  most  of  them  would  have 
to  pay  more  than  they  do,  because  they 
are  so  small. 

“Local  cards  are  built  on  the  theory  of 
quantity  discounts.  The  man  who  uses 
a  large  amount  of  linage  gets  a  lower 
rate  than  the  one  who  only  uses  a  small 
amount.  If  that  isn’t  fair,  why  do  man¬ 
ufacturers  sell  to  jobbers  at  a  lower  price 
than  they  do  to  retailers. 

“Who  among  the  national  advertisers 
will  contract  for  100,009  lines;  or  if  he 
did,  would  fulfill  his  contract? 


tions  of  the  date  of  March  31,  1925. 


All  Louisiana 
and  MISSISSIPPI 
Listens  In  Fon 

RADIO, 

M£,V5  in  the 
„  New  Orleans  I 

•^Estates’ 


n,  lUlt'*  f»»r— tillM,  IB  Ui 
NbUmI  vw«-^ 

TRE  Jggg  ■.  ilAgg/IH  CA 
Dm  T«k  —  CMag>  —  iL  UAi 
Mluto— DftnM  — iMMi  Otr 


New  Orleena  States 


The  only  net  paid  circu¬ 
lation  combination  in 
Baltimore  that  covers 
two  fields  once  and 
whose  readers  cannot 
be  reached  through  any 
other  medium,  and  can 
be  bought  either  sep¬ 
arately  or  in  combina¬ 
tion. 

THE  BALTIMORE  NEWS 


The  other  combination 
sells  only  in  combination 
and  admits  an  80%  dupli¬ 
cation,  which  means  less 
readers  for  more  money. 

National  Advertising 
Representatives: 

G.  LOGAN  PAYNE  CO,. 

St.  Louis — ^Los  Angeles— 
Chicago — Detroit 
PATNEL  burns  a  SMITH, 
New  York — Boston — 
Atlanta 


Single  and  Bundle 
Wrapping 

For  the  mailing  room  of  a  newspaper 
Quick-Stick  has  no  equal.  It  is  mixed 
in  a  minute — possesses  greater  strength 
than  the  paper  itself  and  when  once 
applied  it  will  not  let  go.  Use  Quick- 
Stick  for  single  and  bundle  wrapping. 
Mixed  thin  and  strained  it  forms  a 
highly  efficient  paste  for  facing  and 
backing  matrices. 

No.  705 

A  Superior  Paste 


Mailing 
Machine 

A  smooth,  easy  flow¬ 
ing  white  paste  that 
permits  the  fastest 
labeling  possible.  It 

will  not  sour  or  mould  regardless  of 
weather  conditions  and  will  not  clog 
or  gum  up  the  fountain.  It  will  pay 
you  to  give  No.  705  a  trial  in  your 
mailing  machine. 

CO  PAS  CO 

/a -  Let  the  boys 

use  it 

^  Coinsco  is  a  con- 

’  — ^  venient  desk  paste 

—economical 
^*"^**^  —never  dries  out — 

never  needs  water — ^won’t  cake — 
spreads  smoothly  and  evenly  at  all 
times.  Let  the  men  at  the  desks  give 
Gipasco  a  triaL 

THE  COMMERCIAL  PASTE  CO. 

Makan  at  tka  Largast  LAm  af  Adhaaivaa 
DEPT.  SI  COLUMBUS.  OHIO 
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NO  SHORT  CUT  TO  LOWER  MARKETING 
COSTS  DISTRIBUTION  REPORT  STATES 

Elimination  of  Middlemen  Would  Merely  Shift  Burden  to 
Another  Agency — Opportunities  for  Chain  Store 
Growth  Seen 


WASHIXGTDN,  D.  C,  Dec.  3.— 
”  Significant  changes  in  the  field  of 
distriliiMon,  the  integration  of  market¬ 
ing.  co-ojK-rative  marketing,  chain  store 
development  and  installment  buying,  are 
disclosed  Ill  the  report  of  the  Committee 
on  Mettiods  of  Distribution  which  will 
Ik"  submitted  to  the  National  Distribution 
Loiifereiice  to  lie  held  here  on  Dec.  lb 
and  17  under  the  auspices  of  the  United 
Slates  Chamber  of  Commerce  and  the 
L'nited  States  Department  of  Commerce. 

■After  an  extensive  survey  of  the 
various  channels  through  which  goods 
are  transrerreil  from  producer  to  con¬ 
sumer  ihe  committee  finds  that  there  are 
no  short  cuts  by  which  the  costs  of 
marketing  may  he  materially  reduced, 
It  is  revealeti  hy  the  copy  of  the  reiwrt 
furnished  tiiiToK  &  Clbi.ishkr  this  week. 

I  he  midtlleman  or  wholesaler  who  is 
often  blamed  for  taking  too  large  a  pro¬ 
portion  oi  the  consumers’  dollar  is  [kt- 
forming,  the  report  states,  a  necessary 
function  winch  is  performed  by  some 
other  agency  even  if  he  is  eliminated,  so 
that  the  exitense  of  wholesaling  is  certain 
to  lx-  present. 

diaries  K.  Wiers,  president.  Direct 
Mail  .Advertising  .Association,  Boston,  is 
a  member  of  the  committee.  I'he  sur¬ 
vey  is  one  of  six  covering  as  many 
pha.ses  ot  the  distribution  field  which  will 
torm  the  basis  of  discussion  at  the  forth¬ 
coming  conference. 

haiitiels  of  distribution,"  the  commit¬ 
tee  states,  "have  developed  as  they  e.xist 
now  because  in  general  they  furnish  the 
most  economical  and  expeditious  methods 
of  getting  goods  from  producers  into  the 
hands  of  the  consumers.  Market  chan¬ 
nels  and  methods  are  not  cut  and  dried 
and  methods  have  tx'en  and  are  being 
improved  through  the  competitive  at¬ 
tempts  on  the  part  of  manufacturers  and 
distributors.  These  channels  cross,  merge 
and  seiwrate  again  into  diverse  ways,  in 
different  industries,  to  meet  the  particular 
needs  as  they  are  being  discovered.  It 
is  not  practicable  or  desirable  that  there 
shall  be  any  distinct  aggregation  of  dis¬ 
tributive  functions  along  uniform  or  pre¬ 
cise  lines.  It  is  desirable,  however,  that 
the  functions  shall  be  simplified  where 
jHissible  and  adapted  to  changing  condi¬ 
tions.  for  these  conditions  are  the  out¬ 
growths  of  fundamental  economic  changes. 

"W  eaknesses  exist  in  marketing  organ¬ 
izations  just  as  they  exist  in  factory  or¬ 
ganizations  and  management  and  changes 
and  improvements  are  coming  gradually 
as  the  weaknesses  are  sought  and  identi- 
lietl.  one  by  one  through  the  force  of 
competition. 

"Location  of  retail  outlets  is  directly 
responsible  for  much  waste  through  the 
starting  up  of  businesses  in  locations 
which  flo  not  warrant  the  location  of  an 
additional  store.  Some  chain  store  com- 
l>anies  are  seeking  to  reduce  the  locating 
of  stores  to  a  science  and  some  jobbers 
and  trade  associations  are  aiding  in  the 
work ;  others,  however,  encourage  the 
starting  of  stores  irresfiective  of  their 
chances  of  success. 

"The  middleman  system  of  marketing,’’ 
the  repirt  continues,  “has  developed  for 
the  simple  reason  that  middlemen  are 
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able  to  perform  the  marketing  functions 
in  the  most  economical  and  effective  man¬ 
ner.  Middlemen  achieve  economies  in 
two  principal  ways :  they  acquire  skill  in 
performing  marketing  functions  through 
specialization  and  achieve  economies  by 
Combining  products  made  by  different  pro¬ 
ducers  or  manufacturers. 

"The  term,  elimination  of  middlemen, 
is  slightly  misleading,  because  when  one 
.so-called  middleman  is  eliminated,  the 
p.'oducer,  or  someone  else,  has  to  under¬ 
take  the  functions  previously  performed 
liy  the  eliminated  middleman.” 

The  committee  finds  that  there  is  a 
trend  in  the  direction  of  integration  of 
marketing,  the  bringing  of  the  several 
processes  of  distribution  under  single 
ownership,  although  it  is  not  so  marked 
as  is  commonly  supixised. 

Manufacturers  themselves  assume  the 
functions  of  “manufacturers’  agents”  and 
of  jobfxTs  by  selling  directly  to  retailers 
and  sometimes  to  consumers.  Retail  or¬ 
ganizations,  especially  chain  store  com¬ 
panies  and  department  stores,  are  reach¬ 
ing  liack  and  performing  wholesale  and 
sometimes  manufacturing  functions. 
Wholesalers  are  reaching  out  in  both  di- 
.ections,  undertaking  manufacturing  func¬ 
tions  and  sometimes  organizing  or  be¬ 
coming  interested  in  chain  stores. 

This  change  is  ascribed  principally  to 
the  increasing  size  of  manufacturing 
companies,  the  increasing  size  of  retail 
units,  the  increase  in  the  private  brands 
of  jobbers  and  the  increase  in  national 
advertising. 

Chain  stores  are  characterized  as  one 
of  the  most  imptirtant  developments  tak¬ 
ing  place  in  the  field  of  marketing. 

“They  are  an  important  intfuence,”  the 
committee  concludes,  “in  reducing  mar¬ 
keting  costs  and  in  changing  methods  of 
distribution.” 

"In  some  trades,”  the  report  continues, 
"and  in  some  sections  of  the  country,  the 
chain  store  movement  has  probably  nearly 
reached  the  point  of  saturation.  Well- 
managed  unit  stores,  handling  a  carefully 
selected  line  of  products,  and  giving  serv¬ 
ice,  are  always  going  to  hold  a  large  pro¬ 
portion  of  the  total  business.  There  is 
still  a  great  opportunity  for  the  growth 
of  chain  stores,  however,  in  the  Middle 
West  and  West  and  in  country  towns.” 

Installment  selling  is  one  of  the  latter- 
(^ay  developments  in  marketing  at  which 
the  committee  ptiints  a  warning  finger. 

“Development  of  installment  selling,” 
it  says,  “was  not  pronounced  until  the  ad¬ 
vent  of  the  automobile.  Today,  however, 
installment  selling  is  employed  in  the 
sale  of  multitudes  of  articles. 

“There  are  evident  dangers  which  may 
lx*  incurred  by  such  a  system,  although 
there  are  also  some  advantages.” 
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is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 
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Co-operation  from  Dailies  in  Selling 
Space  to  Local  Dealers  Lauded 
by  Conybears  of  Armstrong 
Cork  Co. 


Co-operation  by  newspapers  in  selling 
space  to  local  dealers  won  the  praise  this 
week  of  S.  Conybeare,  assistant  sales 
manager  in  charge  of  advertising  of  the 
linoleum  division,  Armstrong  Cork  Com¬ 
pany.  Mr.  Conybeare  was  addressing  the 
national  advertisers  group  of  the  Adver¬ 
tising  Club  of  New  V’ork,  Dec.  3,  and  he 
told  them  he  had  had  great  success  in 
sjxcial  advertising  drives  sold  by  the 
dailies  themselves  twice  a  year. 

His  company,  he  said,  advertised  regu¬ 
larly  in  a  list  of  187  newspapers.  Then 
twice  a  year  an  “.Armstrong  Week”  was 
held,  once  in  the  spring  and  in  the  Fall. 

.At  these  times  special  portfolios  con¬ 
taining  advertising  mats  were  sent  out 
to  newspapers  to  be  sold  to  local  linoleum 
dealers.  The  jxirt folios  contained  three 
different  types  of  advertising  copy  to  suit 
the  needs  of  the  different  dealers.  The 
newspapers,  he  said,  apparently  found  the 
campaign  easy  to  sell. 

U.  S.  SURVEYING  INDUSTRIES 


Questionnaires  for  Biennial  Census  of 
Manufactures  to  Go  Out  Soon 

The  Bureau  of  the  Census  is  making 
plans  for  the  next  biennial  census  of 
manufacturers,  which  will  cover  the  year 
1925. 

In  deciding  upon  the  items  to  be  cov¬ 
ered  the  bureau  has  consulted  with  the 
representatives  of  various  manufacturers’ 
associations  with  a  view  to  obtaining,  as 
far  as  practicable  and  without  making 
the  schedule  too  elaborate,  information 
which  will  be  of  value  to  the  representa¬ 
tives  of  the  several  industries  concerned. 
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and  at  the  same  time  furnish  a  record 
of  the  progress  of  manufactures  generally 
throughout  the  United  States. 

The  blank  forms  upttn  which  reports 
should  be  made  will  be  mailed  by  the 
bureau  to  all  manufacturers  about  Jan. 

1,  and  a  report  will  be  required  from 
each  manufacturer  whose  gross  protlucts 
are  valued  at  $5,000  or  more  for  the 
year  1925.  The  Census  Bureau  hopes 
every  manufacturer  ctMteerned  will  have 
his  records  in  such  shape  that  he  can  fill 
out  the  schedule  within  a  few  days. 

Formally  Opens  New  Home 

Newspaper  publishers  in  Western  New  ' 
V’ork,  advertisers  and  subscribers  of  theo 
I  farm'll  (N.  Y.)  Tribune-Times,  were* 
the  guests  at  the  Tribupe-Times  new, 
home  at  a  formal  opening  Nov.  28.  Hm- 
ployes  acted  as  guides  and  explained  the 
various  phases  of  the  plant’s  operation. 
The  new  plant  represents  a  cost  of  ap¬ 
proximately  $150,0(X). 
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better  rotogravure  results  from 

INTELLIGENT  PICTURE  SELECTION 

Reproducing  Quality  of  Photograph,  Not  Timeliness,  Is  Prime 
^  Requisite — Layout  Should  Provide  Balance 

and  Proportion 

By  E.  LESLIE  WATHEN 

KoluRravurc  Kditor,  Buffalo  Courier 


Many  newspaper  men  know  rotogra¬ 
vure  as  a  pictorial  supplement,  but 
few  know  or  realize  the  amount  of  work 
that  enters  into  the  production  of  a  roto¬ 
gravure  section. 

It  is  not  .surprising  to  a  gravure  editor 
to  have  one  of  the  staff  ask  if  he  may  bor¬ 
row  a  cut  that  was  published  last  Sunday. 

If  the  editor  has  a  sense  of  humor  he’ll 
say,  “All  right  Bill,  you  can  have  it  if 
you’ll  send  a  motor  truck  over  to  get  it.” 
Of  course  this  reply  is  over  Bill’s  head 
because  he  d<jes  not  know  the  first  thing 
about  the  intaglio  process  of  reproduction. 
If  he  did,  he  would  know  tliat  all  the 
pictures  in  the  rotogravure  section  were 
etched  on  a  cylinder  that  weighs  about  a 
ton,  also  that  gravure  is  a  prtKess  quite 
apart  from  ordinary  methods  of  printing. 

Because  of  the  general  lack  of  knowl¬ 
edge  regarding  the  requirements  of  roto¬ 
gravure  it  is  not  surprising  to  hear,  from 
time  to  time,  that  so-and-so  of  the  city 
riM)m  staff  or  someone  who  knows  noth¬ 
ing  about  the  job  has  been  appointed  to 
the  important  position  of  rotogravure  edit¬ 
or.  The  powers  that  be,  think  that  the 
main  qualifications  for  a  gravure  editor  is 
some  one  to  write  good  captions.  Where¬ 
as  caption  writing  is  a  necessary  quali¬ 
fication  it  is  not  the  most  important. 
About  50  per  cent  of  the  gravure  sections 
published  today  are  a  sort  of  hodge- 
IKxlge  of  pictures  thrown  together  with¬ 
out  rhyme  or  reason.  To  prove  this  state¬ 
ment,  select  20  gravure  sections  from 
various  cities  and  lay  them  alongside  of 
one  another.  At  a  glance  you  will  be  able 
to  select  five  or  six  that  stand  out  from 
the  rest  because  of  their  superior  appear¬ 
ance. 

What  is  it  that  makes  rotogravure  so 
attractive?  First:  The  beauty  and  rich¬ 
ness  of  the  pictures  reproduced.  Second  : 
The  layout  and  balance  of  the  pictures. 

In  order  to  achieve  beauty  and  richness 
of  reproduction  the  editor  cannot  select  a 
batch  of  pictures  at  random.  He  must 
know  what  constitutes  good  rotogravure 
ff’py-  Quite  often  he  will  be  obliged  to 
sacrifice  a  picture  of  real  news  value  be¬ 
cause  it  will  not  reproduce  well.  The 
paramount  object  is  to  select  interesting 
photographs,  are  clear  in  detail  and  tone 
value.  A  careful  .selection  of  pictures  will 
result  in  good  reprixluction.  Much  could 
be  said  on  the  topic  of  pictorial  copy, 
but  space  will  not  permit  at  this  time. 

When  the  selection  of  photographs  has 
been  made  the  next  step  is  to  group  them 
together  in  a  layout  which  will  be  pleasing 
to  the  eye.  No  matter  how  good  the 
.selection  of  pictures,  if  they  are  not  prop¬ 
erly  arranged  the  finished  product  wdl 
tend  to  irritate  the  reader  and  make  it 
an  effort,  rather  than  a  pleasure  to  look 
at  the  supplement.  In  laying  out  a  page 
one  picture  should  be  selected  to  be  played 
up.  If  it  does  not  lend  itself  to  a  run 
across  the  top  half  (if  a  right  hand  page) 
it  should  occupy  the  upper  right  hand  por¬ 
tion  of  the  page,  in  other  words  the  bal- 
lance  should  be  away  from  the  fold. 

BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  tpecialixing  aolely 
in  newspaper  building  design,  man¬ 
ufacturing  and  productioo  problems. 


Simplicity  of  design  is  the  best  rule,  too 
much  ornamentation  detracts  from  the 
pictures.  qualified  rotogravure  editor 
should  know  how  to  scale  pictures  and 
make  a  full  size  pencil  dummy  of  each 
page  for  the  artist  to  work  from.  By 
so  doing  the  editor  allows  the  proper 
amount  of  rcM>m  under  each  picture  for 
captions  and  is  able  to  obtain  the  display 
of  pictures  exactly  the  way  he  has  planned. 
There  are  a  few  editors  who  go  to  the  ex¬ 
tent  of  penciling  their  own  layouts  on  bris- 
tol  board  ready  to  be  inked  in  by  the  ar- 
ti.st,  this  is  a  distinct  advantage  of  the 
editor  is  talented  to  that  extent.  In 
addition  to  selecting  pictures,  assigning 
.staff  photographers,  writing  captions,  mak¬ 
ing  layouts  and  having  a  strong  apprecia¬ 
tion  for  the  artistic,  the  editor  must  be  an 
executive  who  is  systematic  since  there  are 
many  details  that  must  be  watched  and  a 
schedule  to  be  kept. 

The  .successful  rotogravure  department 
should  function  as  a  seiwrate  unit,  con¬ 
sisting  of  an  editor,  artist,  one  or  two 
photographers,  and  an  advertising  man 
who  specializes  on  local  rotogravure  ac¬ 
counts. 

The  rotogravure  section  is  a  costly 
supplement  to  the  publisher  and  one  of  the 
greatest  circulation  features  of  the  Sun¬ 
day  paper.  It  behooves  him  to  put  a 
capable  man  in  charge  of  this  department. 
Rotogravure  is  no  longer  an  experiment, 
national  advertisers  recognize  its  value 
as  an  advertising  medium  and  are  glad 
to  pay  the  high  rate  for  sjiace  because  of 
its  reader  attention. 

The  late.st  development  in  this  field  is 
the  color-roto  and  tinto-gravure.  The 
day  will  come  when  rotogravure  sections 
will  be  a  daily  feature. 

SEITZ  DISCUSSES  PRESS  TREND 

Pictures  Replacing  Printed  Word  in 
Power  Says  New  York  World  Veteran 

Don  C.  Seitz,  of  the  Nn.c  York  Eren- 
inK  World,  expressed  the  opinion  this 
week  that  the  |K)wer  of  the  printed  i)age 
is  waning.  He  was  addressing  a  lunch¬ 
eon  meeting  of  the  .American  Tract  So¬ 
ciety  in  New  York,  Dec.  1,  and  advised 
members  to  make  themselves  aware  of  the 
changing  times. 

Just  why  he  reached  his  opinion,  he 
said,  was  no  mystery. 

“I  got  the  key  from  Japan,’’  he  said. 
“The  Japanese  visualize  everything;  they 
don’t  read,  they  want  to  see;  they  don’t 
want  to  be  told,  they  want  to  observe. 

“Thus  in  .America  to  catch  the  indiffer¬ 
ent  multitude  we  have  now  the  moving 
picture  and  the  radio,  which  have  had  a 
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EVENTS 

Dec.  28-31 — .American  .Association 
of  Teachers  of  Journalism,  and 
the  .Association  of  American 
Schools  and  Departments  of 
journalism,  joint  convention, 
Columbia  L’niversily,  New  York. 

Dec.  28—  Kansas  Democratic  F.d- 
itorial  .Assn.,  annual  convention, 
Wichita.  Kan. 

Jan.  14 — North  Carolina  Press 
Assn.,  Newspaper  Institute. 
Chapel  Hill,  N.  C. 

Jan.  1.5-16 — Virginia  Press  .Assn., 
mid-winter  meeting,  Farmville, 
Va. 

Jan.  21-22— Sixth  District,  .A.  .A. 
C.  W.,  annual  convention,  Chi¬ 
cago. 

Jan.  23-24 —  Kansas  Press  .Assn., 
annual  winter  meeting.  Satina. 
Kan. 


curious  effect  on  reading  in  this  country 
It  is  becoming  increasingly  difficult  for 
writers  and  publishers  to  maintain  a 
standard  of  excellence.  People  want  their 
si)eeches  and  instruction  turned  on  with 
the  twi.st  of  a  dial,  as  they  turn  on  their 
gas  or  water.  They  want  ideas  con¬ 
veyed  to  them  in  picture  form,  instead  of 
through  the  medium  of  words.’’ 

Reading  has  become  lalwrious  to  vast 
numbers  in  this  country,  he  said. 

“This  fact,"  he  concluded,  “dates  back 
to  the  .American  system  of  teaching.  VVe 
teach  our  young  students  t<¥i  much.’’ 

Oregon  Daily  Celebrates  60tk  Year 

The  .Hhany  (Ore.)  I^enwcrat-licrald 
on  Nov.  24  published  an  80-page  edition 
celebrating  its  f>0th  anniversary.  .An  un¬ 
usual  feature  was  that  in  nine  sections 
of  the  issue  no  advertising  was  carried. 


ad  copy  being  restricted  to  the  main 
news  section.  The  exjienses  of  publish¬ 
ing  were  ctwered  by  a  charge  of  25  cents 
for  each  p;»per.  W.  L.  Jackson  is  presi¬ 
dent  of  the  publication,  and  R.  R.  Cronise 
secretary  and  treasurer.  The  issue  is 
claimed  to  be  the  largest  published  in 
Oregon  outside  of  Portland. 


King  Woodbri<lge  a  Globe-Trotter 

C.  King  W(K)dbridge,  president  of  the 
.Associaterl  Advertising  Clubs  of  the 
World,  returned  to  New  York  this  week 
from  an  official  tour  of  western  and  south¬ 
western  cities.  The  trip  brings  his  total 
mileage  in  the  interest  of  organized  ad¬ 
vertising  since  May,  when  he  was  elected 
well  jtast  the  20,(KX)  mark.  .Among  the 
cities  where  Mr.  \\'(X)dbridge  sp<»ke  Ik-- 
fore  local  advertising  groups  were  San 
I'rancisco,  Palo  .Alto,  Petaluma.  Long 
Beach,  Hollywcxx!,  Ix>s  .Angeles,  Fort 
VV<irth  ainl  (Oklahoma  City. 


Largest  Evening 
Circulation  in 
Largest  Market 

For  26  consecutive  years  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America— concentrated  in  New 
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DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 
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Buffalo,  The  Wonder  City  of  Amorieo 

Buffalo  —  A  Profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splendid 
for  advertised  goods.  Employ¬ 
ment  conditions  excellent, 
retail  and*  other  business  thriv¬ 
ing.  One  newspaper  will  put 
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people — that  paper  is  the 
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Editor  &  Publisher  for  December  5,  1925 


UR  OVN  VOR!£> 

or  L^rrtRs 


By  JAMES  MELVIN  LEE 


that  need  the  analysis  the  Herald  gave  the 
News. 

In  nearly  every  town  there  is  an  editor  who 
•believes  he  is  a  public  blessing  when  he  is 
actually  a  curse. 

His  trouble  usually  is  he  demands  too  much, 
and  keeps  at  it,  to  make  a  record  as  a  go-getter. 

This  story  immediately  follows  an  ad¬ 
vertisement  of  the  Advertiser  of  Norway, 
Me., — an  advertisement  that  is  truly  dif¬ 
ferent.  This  advertisement  boldly  asserts 
that  it  is  the  only  paper  in  the  world  that 


The  following  amusing  burlesque  of  the  working  press  has  ever  questioned  the  has  made  money  doing  exactly  the  op- 
the  method  of  The  Literary  Digest  in  truth  of  the  assertion  that  Villard  has  a  posite  of  what  Don  C.  Seitz  told  it  to 
hanrlling  editorial  opinions  from  week  to  piquant  pen.  Every  newspaper  man  do,  and  planned  out  the  doing.  It  offers 
week  was  thus  given  recently  by  H.  I.  knows  that  the  Speaker  of  the  White  to  send  sample  copies  free  on  request  with 
Phillips  in  his  Sun  Dial  column  in  the  House  always  talks  to  newspper  cor-  “no  charge,  not  even  for  the  usurious 
A'cu'  York  Sun. 


respondents  under  the  protective  slogan,  postage  exacted  by  our  benevolent  govern- 
“The  President  of  the  United  States  can  ment.” 

never  be  quoted.”  The  story  immediately  following  the 

The  pivotal  point  around  which  the  dis-  one  first  mentioned  is  headed  “A  Mon- 
cussion  of  Mr.  Villard  revolves  is  the  day  Morning  Paper.”  It,  too,  is  worth 
incident  when  Arthur  J.  Sinnott  of  the  reading. 

comfortable  for  the  child  as  a  more  orthodox  Newark  Evening  News  and  Henry  Suy-  One  tendency  which  I  notice  on  the 

n'j.t  of  t^e  Brooklyn  Eagle  let  the  cat  part  of  the  Sage  of  Potato  Hill  Farm 
out  of  the  bag.  This  incident  had  detailed  is  that  he  is  becoming  less  indignant  and 
publication  in  the  Editor  &  Publisher,  as  more  informative.  But  I  must  confess 
Mr.  Villard  points  out  in  the  article.  In-  that  I  like  Ed  best  when  he  is  indignant 
cidentally,  Mr.  Villard  speaks  of  Editor  —the  way  he  used  to  be  when  he  ran 
&  Publisher  as  “the  leading  trade-  The  Atchison  Globe. 
journal  of  journalists.”  ♦  *  * 

Mr.  Villard  makes  a  great  deal  of  the  p^oWARD  PRICE  BELL  reviews  the 
-  .  ..  ..  comment  of  the  New  York  World  that  IL 

difficulty  in  a  situation  such  as  this,  declares  rerentlv  the  PresiHent  “tnnlf  a  stanH  nrvin  ^^d  WOrk  of  Victor  rremont 

the  Cleveland  Plain  Dealer  und  the  Troy  Record,  ,  “  K,-  °  ,  LawSOn  of  the  Chicago  Daily  News  in 

IS  that  a  mere  man  is  practically  helpless.  In  no  less  than  ten  public  questions  Without  ..  Kovember  issue  of  The  Journalism 

this  iKisition  the  Ifashington  Star  and  the  once  ‘speak  ng  for  quotation’  or  permit-  »  »  «  o  n  u  j  .u  Journoitsm 

A>m  Da„y  Xev.  concur.”  ting  the^orrespondeL  to  reveal  tte  true  f 

*  f  .  A  •  source  of  these  statements.”  Attention  ^sionment  sanrtinneH  Kv  Mr  fjw 

_ Service  Department  of  the  Associ-  js  then  called  to  how  the  reoorts  of  these  assignment  sanctioned  by  Mr.  Law- 

.  ated  Advertising  Qubs  of  the  World,  Pre5fden“M^tte^a^^^^^  1  tS  ^sruSle^'a^d  ^reTSwe 

New  \ork,  has  just  issued  a  hand  book  various  New  York  dailies  printing  the  wnrlH  Tt  with 

of  “Advertising  Club  Management  and  stories.  public  men  of  the  world.  It  began  with 

General  Information  Useful  to  Advertis-  The  last  sentence  of  the  concluding  ended  with  Tang 

mg  Club  Officers  ”  Advertising  managers  paragraph  illustrates  the  point  which  Mr.  fe^d^H  the^terviewJ  b^u'two  ° 

of  newspapers  who  are  interested  in  form-  Villard  evidently  wants  to  emphasize  the  ft!*  "m^issne  Garrison  Vil- 

ing  an  advertising  club  will  do  well  to  most:  In  the  same  issue  Oswald  Garrison  Vil- 


She — “Wilbur,  don’t  hold  the  baby  that  way. 
You’re  hurting  it.” 

He — “Holding  a  baby  this  way,  according  to 
the  Philadelphia  Public  Ledger,  is  perfectly 
proper.  On  the  other  hand,  says  the  Nev>  Or¬ 
leans  Picayune,  it  is  perhaps  not  entirely  as 


S'oijolk  Virginian-Pilot — it  probably  will  not 
seriously  affect  the  child’s  future  whether  I 
hold  it  this  way  or  not.” 

She — “Don’t  be  silly,  Wilbur.  Never  hold 
an  infant  with  one  arm  around  its  middle 
and  its  bead  pointing  due  south.  This  is 
on  the  authority  of  the  Ohio  State  Journal, 
and  a  similar  attitude  is  taken,  though  not  so 
emphatically,  by  the  Schenectady  Union-Star." 

He — “If  you  know  more  about  holding  a 
baby  than  f  do,  go  ahead  and  hold  it.  The 


zer  School  of  Journalism,  discusses  “The 
Case  for  Publicity.” 

Allan  Nevins  of  the  New  York  World 
continues  his  series  of  articles  on  “Liter¬ 
ary  Criticism  in  America.” 

Ferdina  Reinbolt  writes  on  “Women  in 
Journalism.” 

u  *  *  * 

Don  C.  Seitz  of  the  New  York  World 
has  almost  become  contributing  editor 
of  McNaught’s  Monthly.  In  the  Decem¬ 
ber  issue  he  prints  a  personality  sketch 
of  “Andrew  Carnegie,  Amateur  Author.” 
He  tells  how  Mr.  Carnegie  requested  him, 
when  business  manager  of  the  World,  to 
correct  the  misquotation :  “To  die  ridi 
is  to  die  disgraced.”  Seitz  prints  the 
correct  version  furnished  by  Caraegie. 

Before  putting  down  this  issue  one 
ought  to  take  a  second  glance  at  the  new 
department  “Intelligentsiana.” 


fa 


^HE 


personal 

and  at  times  engage  in  personal  propaganda 
without  assuming  full  and  frank  responsibility 
for  every  act  and  word. 


get  a  copy  of  this  booklet  which  gives 
practical  advice  on  how  to  organize  an 
advertising  club,  how  to  sell  the  club,  how 
to  handle  club  meetings,  and  how  to  edit 
and  make  a  club  paper. 

In  answer  to  the  following  question,  *  *  ♦ 

“What  Kind  of  News  Will  the  Papers  'T'HE  latest  issue  of  E.  W.  Howe’s 
Print,”  this  booklet  says:  Monthly — devoted  to  indignation  and 

They  will  print  all  the  real  facts:  they  will  information — has  an  abundant  supply  of 
print  considerable  details  (if  furnished  them),  hoth 

They  will  eagerly  print  unusual  things  that  ^  •  ii  i  . 

the  club  may  do.  They  will  print  reports,  and  Une  item  that  especially  appeals  to  me 
-•lieeches  (if  not  too  long) ;  they  will  not  print  is  the  following : 

“bunk”  and  they  always  want  the  facts 
whether  they  print  them  or  not;  they  will  not 
print  opinions.  One  may  say  that  “Mr.  So 
and  So  made  a  wonderful  speech  at  the  Adver¬ 
tising  Club  today,”  but  the  adjective  will  likely 
not  be  used.  The  word  “wonderful”  expresses 
an  opinion. 

Members  of  advertising  clubs  will  be 
interested  in  the  resume  of  what  some 
of  the  advertising  clubs  are  doing  and 
especially  in  the  constructive  piece  of 


„  lard  under  the  heading  “The  Newspaper 

it  is  Int^T'^nekkLl  prS^  the  Government”  makes  a  plea  for 

dent  to  endeavor  to  circulate  his  personal  ideas  greater  independence^  Ot  the  press, 

Helen  Ogden  Mahin  of  the  Department 


of  Journalism  at  the  University  of  Kan¬ 
sas  publish  a  chat  about  “Newspaper 
Headlines.” 

John  W.  Cunliffe,  director  of  the  Pulit- 


In  a  certain  town  there  was  a  paper  called 
the  News,  and  another  called  the  Herald. 

The  editor  of  the  News  was  a  fto-getter, 
and  just  about  owned  the  town,  as  everyone 
was  afraid  of  him.  He  had  a  big  programme 
of  Justice,  Fairness,  Progress,  etc.,  and,  in 
carrying  it  out,  was  often  unfair  and  mean; 
frequently  be  made  bad  mistakes  in  his 
Progress. 

The  editor  of  the  Herald  tried  to  represent 
the  saner  and  better  element  in  the  community, 
and  was  called  a  (Hog  on  Progress,  a  Tool, 

work  outlined  on  page  33  of  the  booklet.  «  ij  k-  -*  i 

—  -  rinally,  the  Herald  began  a  critical  examina- 

tion  of  tbe  course  of  the  News,  and  day  after 
day  proved  by  the  record  that  the  News  was 
actually  a  pest,  having  suggested  and  forced 


The  last  page  is  a  sort  of  appendix 
which  lists  some  of  the  books  helpful  to 
members  of  advertising  clubs.  I  may  add 
that  all  the  recent  volumes  in  this  list 
have  been  mentioned  in  “Our  Own  World 
of  Letters.” 


through  many  measures  which  proved  very 
expensive  mistakes. 

The  Herald's  figures  were  unmistakable.  Tbe 
editor  of  the  News  was  tco  much  of  a  boss, 
and  would  not  accept  advice  from  others,  unless 
they  represented  his  special  prejudices. 

The  result  of  the  Herald’s  campaign  was 
that  the  editor  of  the  News  sold  out.  The 
,  r.  Herald  is  still  the  leading  paper  of  the  town, 

V  illard  attempts  to  answer  Ul  the  Cen^  and  there  has  been  no  change  in  its  ownership 
lury  Magazine  for  December  “Should  the  c  management. 


TTNDER  the  alliterative  title  “The  Press 
and  the  President”  Oswald  Garrison 


President  Be  Quoted  Directly  or  Indi¬ 
rectly?”  Mr.  Villard  begins  his  discus¬ 
sion  with  another  question,  “When  is  the 
President  of  the  United  States  not  the 
President?”  The  answer  given  is,  “When 
he  receives  the  Washington  correspon- 
fents  of  the  daily  newspapers  and  press 
iisociations.” 

Among  newspaper  men,  opinions  differ 
about  Mr.  Villard.  But  no  member  of 


There  are  hundreds  of  papers  in  the  country 


^orlD 


These  two  newspapers  of¬ 
fer  the  most  powerful  all- 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact  The  650,000 
Daily  World  —  Evrkikc 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


mom 


PuUtaar  Bufldlag,  New  York 
Tribuna  Towor,  CUcago 


^LD 


Loo  Aagrioo.  CaUf. 

Gafaiad  T,M8  Dallr  Avomaa  Circulation 
Sworn  Goremmrnt  Statement,  Six  Month* 
Rndlng  Sept.  30.  1934,  174,280  Dally.  Six 
Montha,  Bndlng  Sept.  30,  1936,  181,785  Dally. 
Increase  in  Dally  Average  Olrcnlatlon,  7,506. 

IT  COVEaB  THY  FIELD  (XllCPLETElY 

KEPBEBEMTATTVES; 

H.  W.  Moloney,  6<M  'nmaa  Bldg.,  Vew  Torh 
O.  Logna  Pa^a  Co.,  401  Towor  Bldg.,  6 
Berth  Michigan  Ave.,  CUcago, 

A.  7.  Bonis  HUl,  710  Hoarst  Bldg.,  Bar 
Praneiaeo,  CaUf. 


Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newspaper 

BepreMnt*d  by 

ALLIED  NEWSPAPERS, 
INC. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towna 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Monnt  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

Both  Momthon  of  A.  B.  C. 
Westchester  Newspapers,  Inc. 


FtuiUIb  a. 
MovbI  V«ni« 


Ifarriaai,  Ptm. 

I — 


Ciit  Cljrontclt 

Marion,  Indiana 

1ol  in  A.B.C.  Circulation 
^  in  Local  Advertising 
in  National  Advertising 
in  Classified  Advertising 
in  Total  Paid  Advertising 

9,629 

Is  the  Daily  Circulation  6 
months’  average,  ending  Sept.  30, 
1925. 

Marion  and  the  adjacent  Trade 
Territory  can  only  be  adequately 
covered  with  the 

MARION  EVENING  CHRONICLE 

Represented  by 

THE  S.  C.  BECKWITH  Special  Agency 
New  York  -  CHiicago  -  St.  Louis  -  Detroit 
Kansas  City  •  Atlanta  -  Los  .4ngeles  - 
San  Francisco 


Remarkable  x 
G  p  o  w  t  h 

Detn^t 

Times 

. 

Sundaiiovep 

aSo,ocx)  ' 


4 


field 
SQ)«.!lS«arWr-’,S««anMl 
1hE  LOLnSULLE%4ES 


Represented  Netiemelty  ky 
The  S.  C  BECKWITH  Special  AgsMp 
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financing  for  press 

^UB  HOME  COMPLETED 

Building  to  Cost  More  Than 
>,000,000  President  Sweinhart 
Reports — Work  Expected  to 
'  Start  Jan.  1 


tion  at  a  tixed  price  and  within  time 
limits,  wilt  be  the  builders. 


ENGRAVING  SCHOOL  OPEN  AT 
ITHACA,  N.  Y. 


!  Arrangements  have  been  completed  in 
ull  for  the  financing  and  construction  of 
ht  National  Press  Building  in  the  heart 
i  Washington’s  Central  Executive  Area, 
i!  was  announced  this  week  by  Henry  L. 
Sweinhart,  president  of  the  National 
^ess  Club  upon  his  return  to  Washington 
iron)  New  York  with  James  William 
gryan,  a  member  of  the  Club’s  Building 
Committee,  and  Harvey  D.  Jacob,  General 

Lounsel. 

In  New  York  final  negotiations  were 
completed  with  bankers  and  builders. 
The  new  structure  will  be  the  largest 
oiiice  building  in  Washington. 

It  will  represent  a  total  value  of  over 
$9J.^,000,  including  the  site,  and  will 
consolidate  under  one  roof  the  Washing¬ 
ton  correspondents  of  practically  every 
imp  riant  publication  in  the  United  States. 

Its  location  will  be  an  added  asset  from 
tie  standpoint  of  newspaper  craftsmen, 
oting  directly  opposite  the  New  Willard 
Hotel  and  within  a  half-block  of  Penn- 
-yUania  Avenue.  A  few  minutes  walking 
distaiHf  away  are  the  White  House, 
United  States  Treasury,  the  State,  War 
land  Navy  Departments,  and  a  number  of 
ther  government  buildings. 

The  structure  will  be  built  in  accord- 
.ance  with  the  views  of  the  Fine  Arts 
ICommission  and  is  intended  as  a  land¬ 
mark  “which  will  endure  as  a  monument 
to  the  power  and  dignity  of  the  Press.” 

It  also  will  provide  a  home  for  the  Na¬ 
tional  Press  Qub  in  Washington  and 
will  contain  a  large  theatre. 

The  edifice  will  cover  42,500  square  feet 
and  will  contain  over  200,000  square  feet 
of  rentable  area,  exclusive  of  the  theatre. 
Mr.  Sweinhart’s  statement  follows : 

“All  arrangements  have  been  completed 
br  financing  and  constructing  the  new 
Sational  Press  Building  on  which,  it  is 
apteted,  work  will  be  started  soon  after 
[an.  1,  and  will  be  completed  12  months 
Iter,”  Mr.  Sweinhart  said.  “The  prop- 
:rty  has  been  appraised  at  over  $9.250,000, 
ipon  completion,  against  which  about  $6. 
00,000  of  bonds  will  be  issued.  Based 
ipon  leases  already  signed  and  applied  for, 
t  is  estimated  that  earnings  of  _the  build- 
Dg  will  show  upwards  of  $250,000  per 
unum  after  all  fixed  charges.  .An  equity 
rill  be  held  in  the  property  by  the 
liational  Press  Qub  from  the  income  of 
rhich  money  will  be  made  available  for 
riles  and  annuities  to  the  members  of  the 
ress  who,  through  upholding  the  highest 
ithics  of  the  craft,  have  best  served  the 
irofession.” 

Mr.  Sweinhart  said  that  750  offices 
would  be  provided  in  the  building  and  al- 
tady  leases  have  been  accepted  and  space 
illotted  for  600  offices.  In  addition,  the 
Fox  Theatres  Corporation  has  signed  a 
iWrty-five  year  lease  for  the  theatre  which 
*  to  occupy  the  lower  interior  and  rear 
portion  of  the  building.  Hearty  support 
las  been  given  to  the  project  by  the 
Dountry’s  newspapers,  by  Government  offi¬ 
cials  and  by  the  bankers  who  have  under- 
aritten  the  cost  of  construction.  .Archi¬ 
tects  for  the  structure  are  C.  W.  & 
George  L.  Rapp  of  Chicago.  The  George 
A  Fuller  Company  of  New  York,  which 
has  given  a  bond  guaranteeing  comple- 


{Continued  from  page  7) 

results  of  schools  of  printing  and  a  sur¬ 
vey  of  conditions  in  ffie  photo-mgraving 
industry,  the  committee  of  which  I  am 
chairman,  did  not  hesitate  to  recommend 
to  the  Publishers’  Association  the  estab¬ 
lishment  of  a  school  of  photo-engraving. 
The  trade  of  photo-engraving  is  much 
more  thoroughly  unionized  than  printing. 
Therefore,  the  records  of  the  photo-en¬ 
graver’s  union  present  a  more  complete 
picture  of  conditions  in  the  trade  than 
the  figures  of  the  Typographical  Union 
do  with  the  printing  trade.  The  rapid 
expansion  of  the  industry  in  New  York 
City  is  shown  by  the  figures  of  the  New 
\'ork  City  Union  which  has  increased  its 
membership  from  1249  in  1914  to  2183 
in  1925.  The  advent  of  the  illustrated 
tabloid  newspaper  has  been  followed  by 
a  great  increase  in  the  number  of  half¬ 
tone  illustrations  used  in  other  news¬ 
papers.  A  page  of  news  pictures  is  now 
found  in  most  of  the  daily  newspapers 
and  other  papers  are  greatly  increasing 
the  number  of  illustrations  used  in  each 
issue.  This  condition  means  increased 
employment  of  photo-engravers. 

“Today  it  is  almost  impossible  to  ob¬ 
tain  additional  photo-engravers  in  the 
newspaper  plants  in  New  York  City  by 
paying  the  wage-scale  of  $60  for  day 
work  and  $65  for  night  work,  which  is 
a  part  of  the  contract  which  the  publish¬ 
ers  have  with  the  photo-engravers  union. 
Men  have  been  brought  into  New  York 
City  in  large  numbers,  to  meet  the  de¬ 
mand.  A  similar  shortage  of  photo-en¬ 
gravers  is  now  being  felt  throughout  the 
country. 

“We  believe  that  there  are  a  great 
many  young  men  who  would  gladly  enter 
the  trade  of  photo-engraving  if  the  op¬ 
portunity  is  open  for  them  to  enter  it 
through  a  school  instead  of  a  S-year 
apprentice  course  such  as  the  union  now 
requires.  The  school  is  to  be  operated 
to  furnish  that  opportunity. 

“Under  the  apprentice  system  now  in 
vogue,  the  apprentice  is  employed  at 


There 


Joe  Mitchell  Chappie  is  down  at 
Coral  Cables  having  little  talks 
with  hig  people. 

ANOTHER  NEW 
SERIES  ON  THE  WAY 

Ask  Us  About  It 

Joe  Mitchell  Chappie  Associates 

“TW  Attic/'  WaUorf- Apt*ru,  New  T*rk  Citj,  M.T, 


_fasHions_^ 

ILLUSTRATED 
HOLIDAY  FEATURE 

Released  Dec.  12. 
Timely  fenr  Gift  Buying. 

Write  for  Proof 

FAIRCHILD 

Newspaper  Services 
— 8Eastl3tkSL  New  York— 


AmprUdiLargcft  Cir(uUt  ioi\ 

Buildin;;  Organization 

-ResuitsCount- 

6  OccidutalBid 

INOUNSPOLIS  IND 


general  floor  work  during  the  first  two 
years.  While  this  might  mean  that  he 
would  have  an  opportunity  to  secure  a 
general  knowledge  of  the  trade,  in  actual 
practice  it  means  that  the  apprentice  is 
doing  office  boy  or  porter  work.  Our 
contract  with  the  union  provides  that  the 
apprentice  during  the  third  year  of  his 
apprenticeship  shall  work  two  hours  a 
day  in  the  branch  of  the  trade  to  which 
he  is  indentured.  The  time  is  increased 
to  four  hours  in  the  fourth  year  and 
six  hours  in  the  fifth  year.  Under  this 
arrangement,  an  apprentice  is  assured  of 
t)24  hours  of  training  in  his  five  years 
of  apprenticeship.  The  Empire  State 
School  of  Engraving  will  operate  44 
hours  a  week  and  exclusive  of  vacations, 
each  student  will  receive  24  weeks  of 
instruction  during  the  six  months  he 
spends  at  school  or  a  total  of  1056  hours, 
nearly  twice  as  much  instruction  in  six 
months  of  school  as  is  provided  in  five 
years  of  apprenticeship. 

“With  the  same  careful  selection  of 
applicants  that  has  been  practiced  by 
Mr.  Kellogg,  as  director  of  the  Empire 
State  School  of  Printing,  the  New  York 
City  committee  feels  that  graduates  of 
the  Empire  State  School  of  Engraving 
will  be  at  least  as  competent  at  the  com¬ 
pletion  of  their  courses  as  an  apprentice 
entering  the  last  year  of  his  training. 
In  general  knowledge  of  the  trade  of 
photo-engraving  graduates  of  the  school 
will  be  much  superior  to  the  average 
young  man  who  completes  an  apprentice¬ 
ship  course  in  a  plant  where  the  trade  is 
divided  into  departments.” 

Ross  W.  Kellogg,  director  of  the  Em¬ 
pire  State  School  of  Engraving,  an¬ 
nounced  that  instruction  in  the  new 
school  will  be  in  charge  of  Arthur  M. 
Montgomery,  former  owner  of  the  Mont¬ 
gomery  Engraving  Company,  Buflfalo. 
Mr.  Montgomery  learned  his  trade  nearly 
35  years  ago  with  the  Manz  Engraving 
Company  of  Chicago.  He  worked  as  an 
engraver  in  Indianapolis,  St.  Louis, 
Chicago,  Milwaukee,  Mempliis  and  New 
York  City  b"fore  he  organized  the  Mont¬ 
gomery  Engraving  Company  in  1911.  The 


instruction  which  Mr.  Montgomery  will 
give  will  be  suplemented  by  courses  in 
art  work  and  chemistry,  given  by  other 
instructors. 

Candidates  for  admission  must  be  at 
least  18  years  of  age.  They  are  required 
to  present  satisfactory  evidence  of  having 
completed  two  years  of  high  school  train¬ 
ing  in  the  public  schools  of  New  York 
State,  or  an  equivalent  amount  of  pre¬ 
paratory  training  in  other  secondary  in¬ 
stitutions.  Special  consideration  will  be 
given  to  applicants  over  21  years  of  age 
who  are  unable  to  meet  the  educatioi^ 
requirements. 

.A  tuition  fee  of  $30  a  month,  or  $180 
for  the  six  months’  course  of  instruction 
will  be  charged.  It  is  estimated  that  the 
cost  of  the  instruction  will  be  more  than 
twice  the  amount  of  tuition  fees.  The 
New  York  City  newspaper  publishers 
will  make  up  the  operating  deficit. 

The  event  of  the  newspaper  year — 
Kimtor  &  Fi'Blisher’s  International  Year 
B<K)k — now  making. 


MARKET 

NEWS 

Plus  TABLES 

An  unusual  financial  sanrice 
that  places  emphasis  on  ^ 
news  that  influences  the 
course  of  security  and  cam- 
modity  prices. 

COMPLETE  OR  IN  PART 
BY  LEASED  WIRE 


ESTABUSHED  1S14 
42  New  St.,  New  York  City 


Small  Comics 

“KIDS” 

By  STRIEBEL 

“McDUFFER” 

By  BARRIE  PAYNE 

“OTTO  WATT“ 

By  BARRIE  PAYNE 

Associated  EAtors,  Inc. 

440  S.  Dearborn  St.,  Chicago 


"Siiity  Three  . 

Major  Daily 
Newspapers 
and  Five  Magazines 
Are  Subscribers  to  the 
Regular  Service  of 
Elditorial  Research 
Reports 

a/ 

(November  t5rf^925) 

Elditorial  Research  Reports 

828  18th  St.,  Washington,  D.  C.C 


N.  Brewster  Morse 

Has  Created  The  Most 
Talked  of  Feature  This  Year 

His  Strip  Picturization  of  Steven¬ 
son’s  “Treasure  Island”  is  Ap¬ 
pearing  Daily  in  Leading  News¬ 
papers  All  Over  the  Country. 


Write  Us  for  Sample  Strips 
Today 

Wheeler-Nicholson,  Inc. 

15  Weit  44th  Street,  New  York 


IHE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


[/for  &  Publisher  for  December  5,  1925 


^ — X  ^  **'**  analysis  the  Herald  gave  the 

BH  1  f^^ll  ■  IW^kl  y^^N^NI  ^*t  nearly  every  town  there  is  an  editor  who 

w  wN  U/ORLD  *■' 

His  trouble  ttsually  is  he  demands  too  much, 
t-i  I  keeps  at  it,  to  make  a  record  as  a  Kt»  Ketter. 

I  V^l  I  .  I  I  I  i  k^rj  This  story  immediately  _  follows  an  ad- 

Bil  vertisement  of  the  Advertiser  of  Norway, 

W^  rT^v^.  Ll^i:- -  ■ — CU - - ^{g  ^ advertisement  that  is  truly  dif- 

By  JAMES  MELVIN  I -FP  ferent.  This  advertisement  boldly  asserts 

that  it  is  the  only  paper  in  the  world  that 

n'llE  following  amusing  burlesque  of  the  working  press  has  ever  questioned  the  has  made  money  doing  exactly  the  op- 
the  method  of  The  Literary  Digest  in  truth  of  the  assertion  that  Villard  has  a  positc  of  what  Don  C.  Seitz  told  it  to 
handling  editorial  opinions  from  week  to  pi<iuant  pen.  Every  newspaper  man  do,  and  planned  out  the  doing.  It  offers 
week  was  thus  given  recently  by  H.  I.  know  s  that  the  Speaker  of  the  White  to  send  sample  copies  free  on  request  with 
Phillips  in  his  Sun  Dial  column  in  the  House  always  talks  to  newspaper  cor-  "no  charge,  not  even  for  the  usurious 
A'ltf  York  Sun.  respondents  under  the  protective  slogan,  postage  exacted  by  our  benevolent  govern- 

ei, .  I,  1,  .1,1  ,1,,,  “The  President  of  the  United  States  can  ment.” 

You’re  huning  it.'”’  '  >  •  quoted.”  The  Story  immediately  following  the 

He — “Holding  a  baby  this  way,  according  to  The  pivotal  point  around  which  the  dis-  one  first  mentioned  is  headed  “A  Mon- 


By  JAMES  MELVIN  LEE 


respondents  under  the  protective  slogan,  postage  exacted  by  our  benevolent  govern- 
“The  President  of  the  United  States  can  ment.” 


never  be  quoted.” 

The  pivotal  point  around  which  the  dis- 


The  story  immediately  following  the 
one  first  mentioned  is  headed  “A  Mon- 


zer  School  of  Journalism,  discusui- 
Case  for  Publicity." 

.Mian  Xeyins  of  the  Xew  Port  u- 
continues  his  series  of  articles  on  "l!! 
ary  Criticism  in  -Xmerica."  ^ 
Ferdina  Reinbolt  writes  on  “\Vf«w 
Tournalism.” 

*  *  • 

•  Don  C.  Seitz  of  the  New  York  If 
has  almost  become  contributing  bS 
of  MeNaught’s  Monthly.  In  the  IW 
ber  issue  he  prints  a  personality  it. . 
of  ‘‘.Andrew  Carnegie,  Amateur 
lie  tells  how  Mr.  Carnegie  requested"- 
when  business  manager  of  the  Wor^ 
correct  the  misquotation :  ‘‘To  die 
is  to  die  disgraced.”  Seitz  prints  s 
correct  version  furnished  by  Carnegie. 

Picfore  putting  down  this  is^  ^ 
ought  to  take  a  second  glance  at  the 
department  “Intelligentsiana.” 


the  Philadelfhia  P'^biic  Ledger,  is  j^rfe^ly  cussion  of  Mr  Villard  revolves  is  the  day  Morning  Paper."  It,  too,  is  worth  department  “Intelligentsiana.” 
proper.  Un  the  other  hann.  savs  the  .Veto  Or-  ..,  ,  j*  cr  ^ 

leans  Pieayune,  it  is  perhaps  not  entirely  as  incident  when  .Arthur  J.  Sinnott  of  the  reading. 

comfortable  for  the  child  as  a  more  orthodox  Nexvark  El'ening  Xcu’s  and  Henry  Suy-  One  tendency  which  I  notice  on  the 

&Pk  no'  <lam  of  the  Brooklyn  £ag/e  let  the  rat  part  of  the  Sage  of  Potato  Hill  Farm  tTflP  riTfirOlllVlf 

seriously  affect  the  child’s  future  whether  I  out  of  tlic  bag.  This  incident  had  detailed  *s  that  he  IS  becoming  less  indignant  and  ^UyvUUi^[ 

hold  it  this  way  or  not.**  .  ^  e  ...  .  a  t 


aid  it  this  way  or  not.”  publication  in  the  Mditor  &  Publisher,  as  more  informative.  But  I  must  confess 

n^'l^nP°with'''onc‘'arm'''arou'nd  Tts''middle  ^  ^ article.  In-  that  I  like  Ed  best  when  he  is  indignant 


and  its  head  pointinit  due  south.  This  is  Cldentally,  Mr.  Villard  speaks  of  EDITOR  —the  way  he  used 
on  the  authority  of  the  Ohio  State  Journal,  &  PUBLISHER  as  “the  leading  trade-  I  he  Atchison  Globe. 
and  a  similar  attitude  is  taken,  though  not  so  inumal  nf  inurnalictc  ’’  •  • 

emphatically,  by  the  Schenectady  Union-Star."  JOUmallStS.  ,  ,  ,  , 

He — “If  you  know  more  about  holding  a  ^Ir.  Villard  makes  a  great  deal  of  the  T'nWARD  PRICE 


the  way  he  used  to  be  when  he  ran 


r'°V  makes  a  great  deal  ot  the  EDWARD  PRICE  BELL  reviews  the 

baby  than  I  do,  go  ahead  and  hold  it.  I  he  comment  of  the  New  1  Ork  IVorld  that  rJiT  J  1  rs'-s  c-  . 
difficulty  in  a  situation  such  as  this,  declares  rcrentlv  the  Presitlent  “tnnk  a  stanrl  nnnn  ^ud  work  01  \  ICtor  Eremont 

the  Cleveland  Plain  Dealer  and  the  Troy  Record.  '^‘•Centiy  tne  rresiuent  took  a  Stand  upon  j  „£  .j,-  ruicaso  Dailv  News  in 

is  tlmt  a  mere  man  is  practically  helpless.  In  no  ICSS  than  ten  public  questions  Without  .,  Icco  r\(  Tha 

tins  ...siiinn  ihe  11  u.iLngioa  'Ybir '’and  the  once  ‘speaking  for  quotation’  or  permit-  VuT  aU 

.v,.„ .....  e.„,  r  - 

THE  Seis-icc  Department  of  the  .Sssoci-  j,  then  called  to  how  the  reports  oOhese  assignment  sanctioned  by  Law- 

f  ated  Advertising  Clubs  of  the  World,  Presidential  utterances  differed  in  the  u"  „f  Tul*  and 

New  \  ork,  has  just  issued  a  hand  b^k  various  New  York  dailies  orintine  the  most  notable  and  responsible 

of  “a'\dvertising  Club  Management  and  stories.  public  men  of  the  world.  It  ^gan  with 

General  Information  Useful  to  Advertis-  The  last  sentence  of  the  concludine  ci  j 

incr  riiih  Offirpre”  AHvprHcmtr  tnanaapre  .s  u  *11  *  *  *i  *  .  conciuamg  spaQ.yi  of  China.  Mr.  Lawson  livcd  to 
JnSvsnaners  whoare  paragraph  illus  rates  the  point  which  Mr.  interviews  but  two. 

ot  newspapers  who  are  interested  m  torm-  \  dlard  evidently  wants  to  emphasize  the  t„  ,1,.  ncwalH  Garrison  Vil- 

ing  an  advertising  club  will  do  well  to  most:  in  the  same  issue  UswaidLiarrison  v  ii 


that  a  mere  man  is  practically  helpless.  In  no 


y*  .Riwv.voLVLx  .iR  iv.iix.  >  iiidru  cviucniiy  warns  to  empnasize  tne  t„  *i,p  :<;^„p  OcwalH  GarrUnn  Vil- 

ing  an  advertising  club  will  do  well  to  most:  ,  s®me  issue  UswaidLiarrison  v  ii 

get  a  copy  of  this  booklet  which  gives  Most  import.int  of  all  remains  the  fact  that  heading  The  Newspaper 

practical  advice  on  how  to  organize  an  it  is  entirely  unethical  procedure  for  any  Presi-  the  Government  makes  a  plea  for 

advertising  club,  how  to  sell  the  club,  how  ende.avor  to  circulate  his  personal  ideas  greater  i^ependence  of  the  p^ss. 

Uweteiit.  ,-i..K  .,.,,1  Ue,..,  .JL  cj,'.  engage  in  personal  propaganda  He  en  Ogden  Mahin  of  the  Department 

to  handle  club  meetings,  and  how  to  edit  without  assuming  full  and  frank  responsibility  „£  Toiirnalism  at  the  TJniversitv  of  Kan- 
and  make  a  club  paper.  for  every  act  and  word.  journalism  at  tne  unnersi^  oi  ts.an 

sas  publish  a  chat  about  Newspaper 


and  make  a  club  paper.  f..r  every  act  and  word.  ”  .  jouriiai.sn,  at  tne  LJ.iivers  ly  oi  iva.i- 

In  answer  to  the  following  question,  *  *  *  a  chat  about  Newspaper 

“Wliat  Kind  of  News  Will  the  Papers  ^HE  latest  issue  of  E.  IF.  Howe’s  Headlines.  c ,,  u  r. 

Print.”  this  booklet  says:  A  .Uei,//,/.v-devoted  to  indignation  and 

They  will  print  all  the  real  facts:  they  will  information — has  an  abundant  supply  of 
print  coiisider.il)le  details  (if  furnished  them), 

They  will  eagerly  print  unusu.il  things  that  .1  .  •  ,1  ,  . 

the  cluh  may  do.  They  will  print  reports,  and  Uue  item  that  especially  appeals  tO  me 

‘  peeches  (.if  not  too  long) ;  they  will  not  print  is  the  following :  TTTtln'rlft 

“bunk”  and  they  always  w.int  the  facts  *1,—  ii*j  v^ljv  UV3UIIP 

whether  thev  print  them  or  not;  they  will  not  ,1,,  --j  11  a  ,1,  ^ 

nrint  nninion.  One  m.iy  Say  that  “Mr  So  ‘hl-.Actv^;.  and  another  ^called  the  Hcra/d.  _  .  _  , 


print  opinions 
and  So  made  ; 
Using  Club  toe 


a  made  a  wonderfiirspeech  at  the  -Vdver-  „ ^Pt,, 1  “  KO'K"*"- 

Club  today,”  but  the  adjective  will  likely  =  A  Vim  it.  T  everyone 


*  '  ,  carryitiff  it  out,  was  often  .unfair  and  mean; 

Members  of  advertising  clubs  will  be  frequently  he  made  bad  mistakes  in  his 

interested  in  the  resume  of  what  some  *  r  .l  n  u  .  •  j 

c  0.1.  I  It.  editor  of  the  Herald  tried  to  represent 

of  the  advertising  clubs  arc  doing  and  the  saner  and  better  element  in  the  community, 
especially  in  the  constructive  piece  of  and  was^  called  a  Gog  on  Progress,  a  Tool, 

work  outlined  on  page  33  of  the  booklet.  u  u  , 

I..  4.  ..  •  o.  £  ^  J*  I  inally.  the  Herald  began  a  critical  examina- 

•  he  last  page  is  a  sort  of  appendix  tion  of  the  course  of  the  News,  and  day  after 

which  lists  some  of  the  books  helpful  to  day  proved  by  the  record  that  the  News  was 

members  of  advertising  clubs.  I  may  add  a  pest,  having  suggnted  and  forced 

.1  .  .  through  many  measures  which  proved  very 

that  all  the  recent  volumes  in  this  list  expensive  mistakes 


have  been  mentioned  in  “Our  Own  World 
of  Letters.” 


expensive  mistakes. 

The  Herald’s  figures  were  unmistakable.  The 
editor  of  the  News  was  too  much  of  a  boss, 
and  would  not  accept  advice  from  others,  unless 


O  o  n  “  "stt.*'.  titts  .vvviti  .ttvisc  iioiu  uincrs.  unless 

thev  represented  his  special  prejudices. 

T  TNDER  the  alliterative  title  “The  Press  The  result  of  the  Herafd’s  campaign  was 

and  the  Prneidpnt’’  Oswald  Oarriertn  ‘he  editor  of  the  News  sold  Out.  The 

^resident  Oswald  yarnson  Herald  is  still  the  leading  paper  of  the  town, 
Villard  attempts  to  answer  m  the  Cen-  and  there  has  been  no  change  in  its  ownership 
titry  .MagaAiie  for  December  “Should  the  or  management. 

President  Be  Quoted  Directly  or  Indi-  hundreds  of  papers  m  the  country 

rectly?”  Mr.  Villard  begins  his  discus- 
sion  with  another  question.  “When  is  the 
President  of  the  United,  States  not  the 
President?”  The  answer  given  is,  “When 
he  receives  the  Washington  correspon¬ 
dents  of  the  daily  newspapers  and  press 
associations.” 

Among  newspaper  men,  opinions  differ 
about  Mr.  Villard.  But  no  member  of 


Loo  Angoles,  CalU. 

Gained  1JUB  Dally  Avnrnra  CircuUtlon 
Sworn  OoTemment  STtatenent,  Six  Months 
Bnding  Srpt.  30.  1934,  174.280  Dtlly.  Six 
Months,  Boding  Sept.  30.  192S.  181.785  Dally. 
Increttso  la  Dally  ATertgo  Clrcnlatlon,  7.505. 

IT  OOTEBS  THE  FIELD  COMPLETELY 

HEPHE8ENTATIVEB: 

K.  W.  Molonsy,  604  Times  Bldg.,  New  York 
O.  Logan  Payne  Co.,  401  Tower  Bldg..  6 
Nnrth  Michigan  Aye..  Chicago. 

A.  J.  Norris  RiU.  710  Hearst  Bldg..  Bar 
Francisco.  Calif. 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newspaper 

Repreceoted  by 

ALLIED  NEWSPAPERS, 
INC. 


S^orlD 

These  two  newspapers  of¬ 
fer  the  most  powerful  all- 
dajr  service  in  New  York 
available  as  a  unit  under  a 
single  contact  The  650,000 
Dailt  World  —  Evknhtg 
World  readers  constitute  a 
h%hly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


5510110 


Pulitnr  BuQdlBg,  N,w  York 
Tribuno  Towor,  Cblcago 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

Both  Mombor,  of  A.  B.  C. 

Westchester  Newspapers,  Inc. 

Fraaklla  A.  Marriaai,  Prat. 
Mount  VomoB — Now  RochoUo 


Marion,  Indiana 

1^1  in  A.B.C.  Circulation 
in  Local  Advertising 
in  National  Advertising 
in  Classified  Advertinsg 
in  Total  Paid  Advertising 

9,629 

Is  the  Daily  Circulation  { 
months’  average,  ending  Sept  30 
1925. 

Marion  and  the  adjacent  Trade 
Territory  can  only  be  adequately 
covered  with  the 

MARION  EVENING  CHRONICLE 

Represented  by 

THE  S.  C.  BECKWITH  Special  Aimer 
New  York  •  Chicago  •  St.  Louis  •  Detroit 
Kansas  City  -  Atl-inta  •  Los  .Vngeles  • 
San  P'rancisco 


Remarkable. 
G-  r  o  vv  I  h 


lollies 


Sundau  over 

aso.ooo 


Editor  &  Publisher  for  D  ec  e  \ 


ijgi 


i!  U 


financing  for  press 
aUB  HOME  COMPLETED 

Buikiing  to  Co»t  More  Then 
fS  000,000  President  Sweinhart 
Report* — Work  Expected  to 
Start  Jan.  1 

Arrangetnefts  have  been  completed  in 
full  for  the  tinancing  and  construction  of 
tiK  National  Press  Building  in  the  heart 
of  Washington’s  Central  Executive  Area, 
it  was  announced  this  week  by  Henry  L. 
Sweinhart,  president  of  the  National 
Press  Gub  upon  his  return  to  W'ashington 
from  New  York  with  James  William 
Bryan,  a  member  of  the  Club’s  Building 
Committee,  and  Harvey  D.  Jacob,  General 

Coonsei.  , 

In  New  \ork  tinal  negotiations  were 
completed  with  bankers  and  builders. 
The  new  structure  will  be  the  largest 
office  building  in  Washington. 

It  will  represent  a  total  value  of  over 
*9^50,000,  including  the  site,  and  will 
coiwlidate  under  one  roof  the  Washing¬ 
ton  correspondents  of  practically  every 
important  publication  in  the  United  States. 

Its  location  will  be  an  added  asset  from 
the  standpoint  of  newspaper  craftsmen, 
being  directly  opposite  the  New  Willard 
Hotel  and  within  a  half-block  of  Penn¬ 
sylvania  .Avenue.  A  few  minutes  walking 
distance  away  are  the  White  House, 
United  States  Treasury,  the  State,  War 
and  N’avy  Departments,  and  a  number  of 
other  government  buildings. 

The  structure  will  l>e  built  in  accord¬ 
ance  with  the  views  of  the  Fine  .Arts 
Commission  and  is  intended  as  a  land¬ 
mark  “which  will  endure  as  a  monument 
to  the  power  and  dignity  of  the  Press.” 
It  also  will  provide  a  home  for  the  Na¬ 
tional  Press  Club  in  Washington  and 
will  contain  a  large  theatre. 

■The  edifice  will  cover  42,500  square  feet 
and  will  contain  over  200,000  square  feet 
of  rentable  area,  exclusive  of  the  theatre. 
Mr.  Sweinhart’s  statement  follows : 

“All  arrangements  have  been  completed 
for  financing  and  constructing  the  new 
.Vational  Press  Building  on  which,  it  is 
expected,  work  will  be  started  soon  after 
Jan.  1,  and  will  be  completed  12  months 
later,”  Mr.  Sweinhart  said.  “The  prop¬ 
erty  has  been  appraised  at  over  $9,250,000. 
upon  completion,  against  which  about  $6. 
500,000  of  bonds  will  be  issued.  Based 
upon  leases  already  signed  and  ai)plied  for, 
it  is  estimated  that  earnings  of  the  build¬ 
ing  will  show  upwards  of  $250,000  per 
annum  after  all  fixed  charges.  .An  equity 
will  be  held  in  the  property  by  the 
National  Press  Gub  from  the  income  of 
which  money  will  be  made  available  for 
prizes  and  annuities  to  the  members  of  the 
press  who,  through  upholding  the  highest 
ethics  of  the  craft,  have  best  served  the 
profession.” 

Mr.  Sweinhart  said  that  750  offices 
would  be  provided  in  the  building  and  al¬ 
ready  leases  have  been  accepted  and  space 
allotted  for  600  offices.  In  addition,  the 
Fox  Theatres  Corporation  has  signed  a 
thirty-five  year  lease  for  the  theatre  which 
il  to  occupy  the  lower  interior  and  rear 
portion  of  the  building.  Hearty  support 
hu  been  given  to  the  project  by  the 
country’s  newspapers,  by  Government  offi¬ 
cials  and  by  the  bankers  who  have  under¬ 
written  the  cost  of  construction.  .Archi¬ 
tects  for  the  structure  are  C.  W.  & 
George  L  Rapp  of  Chicago.  The  George 
A.  Fuller  Company  of  New  York,  which 
has  given  a  bond  guaranteeing  comple- 
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tion  at  a  fixed  price  and  within  time 
limits,  will  be  the  builders. 


ENGRAVING  SCHOOL  OPEN  AT 
ITHACA,  N.  Y. 

{Continued  from  page  7) 

results  of  schools  of  printing  and  a  sur¬ 
vey  of  conditions  in  the  photo-engraving 
industry,  the  committee  of  which  I  am 
chairman,  did  not  hesitate  to  recommend 
to  the  Publishers’  .Association  the  estab¬ 
lishment  of  a  school  of  photo-engraving. 
The  trade  of  photo-engraving  is  much 
more  thoroughly  unionized  than  printing. 
Therefore,  the  records  of  the  photo-en¬ 
graver’s  union  present  a  more  complete 
picture  of  conditions  in  the  trade  than 
the  figures  of  the  Typographical  Union 
do  with  the  printing  trade.  The  rapid 
expansion  of  the  industry  in  New  York 
City  is  shown  by  the  figures  of  the  New 
A'ork  City  Union  which  has  increased  its 
membership  from  1249  in  1914  to  2183 
in  1925.  The  advent  of  the  illustrated 
tabloid  newspaper  has  been  followed  by 
a  great  increase  in  the  number  of  half¬ 
tone  illustrations  used  in  other  news¬ 
papers.  _  A  page  of  news  pictures  is  now 
found  in  most  of  the  daily  newspapers 
and  other  papers  are  greatly  increasing 
the  number  of  illustrations  used  in  each 
issue.  This  condition  means  increased 
employment  of  photo-engravers. 

’’Today  it  is  almost  impossible  to  ob¬ 
tain  additional  photo-engravers  in  the 
newspaper  plants  in  New  York  City  by 
paying  the  wage-scale  of  $60  for  day 
work  and  $65  for  night  work,  which  is 
a  part  of  the  contract  which  the  publish¬ 
ers  have  with  the  photo-engravers  union. 
Men  have  been  brought  into  New  York 
City  in  large  numbers  to  meet  the  de¬ 
mand.  A  similar  shortage  of  photo-en¬ 
gravers  is  now  being  felt  throughout  the 
country. 

”We  believe  that  there  are  a  great 
many  young  men  who  would  gladly  enter 
the  trade  of  photo-engraving  if  the  op- 
IKirtunity  is  open  for  them  to  enter  it 
through  a  school  instead  of  a  5-year 
apprentice  course  such  as  the  union  now 
re(|uires.  The  school  is  to  be  operated 
to  furnish  that  opportunity. 

“I’nder  the  apprentice  system  now  in 
vogue,  the  apprentice  is  employed  at 
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general  floor  work  during  the  first  two 
years.  While  this  might  mean  that  he 
would  have  an  opportunity  to  secure  a 
general  knowledge  of  the  trade,  in  actual 
practice  it  means  that  the  apprentice  is 
doing  office  boy  or  porter  work.  Our 
contract  with  the  union  provides  that  the 
apprentice  during  the  third  year  of  his 
apprenticeship  shall  work  two  hours  a 
day  in  the  branch  of  the  trade  to  which 
he  is  indentured.  The  time  is  increased 
to  four  hours  in  the  fourth  year  and 
si.x  hours  in  the  fifth  year.  Under  this 
arrangement,  an  apprentice  is  assured  of 
()24  hours  of  training  in  his  five  years 
of  apprenticeship.  The  Empire  State 
School  of  Engraving  will  operate  44 
hours  a  week  and  exclusive  of  vacations, 
each  student  will  receive  24  weeks  of 
instruction  during  the  six  months  he 
spends  at  school  or  a  total  of  1056  hours, 
nearly  twice  as  much  instruction  in  six 
months  of  school  as  is  provided  in  five 
years  of  apprenticeship. 

“VV'ith  the  same  careful  selection  of 
applicants  that  has  been  practiced  by 
Mr.  Kellogg,  as  director  of  the  Empire 
State  School  of  Printing,  the  New  A’ork 
City  committee  feels  that  graduates  of 
the  Empire  State  School  of  Engraving 
will  be  at  least  as  competent  at  the  com¬ 
pletion  of  their  courses  as  an  apprentice 
enteruig  the  last  year  of  his  training. 
In  general  knowledge  of  the  trade  of 
photo-engraving  graduates  of  the  school 
will  be  much  superior  to  the  average 

young  man  who  completes  an  apprentice¬ 
ship  course  in  a  plant  where  the  trade  is 
divided  into  departments.” 

Ross  W.  Kellogg,  director  of  the  Em¬ 
pire  State  School  of  Engraving,  an¬ 
nounced  that  instruction  in  the  new 

school  will  be  in  charge  of  Arthur  M. 
Montgomery,  former  owner  of  the  Mont¬ 
gomery  Engraving  Company,  Buffalo. 

Air.  Montgomery  learned  his  trade  nearly 
35  years  ago  with  the  Manz  Engraving 
Company  of  Chicago.  He  worked  as  an 
en^aver  in  Indianapolis,  St.  Louis, 

Chicago,  Milwaukee,  Memphis  and  New 
A'ork  City  before  he  organized  the  Mont¬ 
gomery  Engraving  Company  in  1911.  The 


instruction  which  Mr.  Montgomery  wilt 
give  will  he  suplemented  by  courses  in 
art  work  and  chemistry,  given  by  other 
instructors. 

Candidates  for  admission  must  be  at 
least  18  years  of  age.  They  are  required 
to  present  satisfactory  evidence  of  having 
completed  two  years  of  high  school  train¬ 
ing  in  the  public  schools  of  New  York 
State,  or  an  equivalent  amount  of  pre¬ 
paratory  training  in  other  secondary  in¬ 
stitutions.  Special  consideration  will  be 
given  to  applicants  over  21  years  of  age 
who  are  unable  to  meet  the  educatioi^ 
requirements. 

.A  tuition  fee  of  $30  a  month,  or  $180 
for  the  six  months’  course  of  instruction 
will  be  charged.  It  is  estimated  that  the 
cost  of  the  instruction  will  be  more  than 
twice  the  amount  of  tuition  fees.  The 
New  A’ork  City  newspaper  publishers 
will  make  up  the  operating  deficit. 

I  he  event  of  the  newspaper  year — 
EinTOR  &  Publisher  s  International  Year 
Bcx)k — now  making. 
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1  Time  —  Af  per  line 
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3  Times  — *  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  AO  per  line 

4  Times  —  *55  per  line 


Promotion 


Situations  Wanted 


Situations  Wanted 


Qrculatioti— When  quick,  additional  circulatien  Advertising  Director— Thoroughly  experienced  Editor— Experienced  in  needs  of  pgn^ 
coverage  becomes  nwessary,  remember  that  our  newspaper  executive  will  be  available  Jan.  1st.  three  to  ten  thousand  circulation.  ^ 
twenty  years  in  this  one  line  of  endeavor  is  Seeks  connection  with  live  organization  where  tive.  Good  record.  Age  31.  Married  a3?I 
your  proof  against  exi)erimenting.  Write  or  possibilities  offer  a  man  with  initiative  and  B-526,  Editor  &  Publisher.  ' 

Service,  Bell  thorough  knowledge  of  all  branches  of  news¬ 

paper  advertising  an  opportunity  to  continue  an 
’  enviable  record.  Prefer  second  or  third  paper 

in  north  or  east.  My  past  record  is  proof  of 

_  my  ability  to  organize  and  put  over  hard  prop 


wire  Pacific  Coast  Circulation 
Block.  Cincinnati,  Ohio. 


EDITORIAL 


_ Syndicate  Feature* 

P^ular  Radio  News  and  Features  from  the 
Washington  Radio  News  Service.  Issued 


Editoi^With  initiative,  ideas  and  USiS 
plus  ten  years’  experience  in  ,11 
news  gathering  on  metropolitan  and  .^  '1 
dailies,  desires  position  as  manaei,^  “!■  a  „nntJ 
my  ability  to  organize  and  put  over  hard  prop-  telegraph  or  make-up  editor.  1 

o.sttions.  \Uite  for  full  particulars  and  an  in-  but  desires  -  wider  opportunity.  31  uIkI 

p°M'  Address  Box  B-5.35,  married.  A-1  references.  B-MS,  ^Edito^lCT'^i'’’ 

Editor  &  Publisher.  Publisher.  ’  ‘l|^“varr 


Whke  space  charge  at  same  rata  per  Una  par 
tnsertioa  as  earned  by  frequency  of  Insertioii. 
Special  rates  quoted  for  13,  ZC  and  SZ  insertions. 
The  Editor  A  Publisher  reserves  the  right  to 
classify,  adit  or  rqject  any  advertisemenL 
COUNT  SIX  WORDS  TO  LINE. 


wxek'iy.'^ ‘write  forsampleV  an^raiel.  cZTh,  f  to  Publisher 

Butman.  Mgr.,  1422  F  St.,  Washington,  D.  C.  thorough  knowledge  of  every  department  ®'*"s,arted  Lftor  al  ''*|S 

-  —  of  a  newspaper,  desires  connection  on  daily  m  posuton.  c>tartea  editorial  aepartmeot, 

city  over  lOO.CXX)  population.  33  years  old;  mar-  success  as  ciixulatton  and  advertising  M 

l^nt  '-j  r _ .* _  _  _•  _  __  _  mptrrknnlifan  ♦wr*  _ t 


Special  Articles--Publishers — Attention ! 

furnish  MSS  on  all  subjects  by  competent  ri;d. “■Ex^riince''TJvVrs”“six“yelrs“  oA“’re^r-  '"'^'^Pohtan  dailies,  two  years  inTatiolSg|=*iT!',,vil 
authors.  Will  take  advertising  in  exchange  (orial  and  nine  years  in  local  and  national  'ertising  field  and  for  past  four  year,  '5' 


for  all  or  part  of  our  service.  Reasonable  advertising  field. 'Tea ving  Te'enT'connecU^^^  publisher  and  generarmanager'pSiiSr“^li.T.F.Co., 
rates.  W  rite  lip  your  wants  l  iterary  Bureau  because  of  sale  of  newspaper.  B-523,  Editor  "““.'’'I  half  million.  At  35,  with  mow  fc|ClT' 

J  ub.  Uept.,  .MOJ4,  Hannibal,  Mo.  g.  Publisher  ductive  years  ahead,  feel  have  general 


INDEX  OF  CLASSIFICATION 


EMPLOYMENT 


ence  to  make  myself  valuable  as  Getier,nb-| 


Advertising  Manager — Fifteen  years'  successful  »Kcr.  Reached  limit  present  connection.  V, 
sales,  copy-writing,  lay-out.  Record  on  both  consider  assistant’s  position  or  adveniact  * 
small  and  Metropolitan  dailies.  Married.  '^?f?'?'’.*hip  on  paper  with  definite  future  „ 
thirty-five.  Salary  secondary  to  opportunity,  'imlities  if  successful.  B-542,  Editor  & 
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General  Promotion 

Special  Editions  Special  Pages 

BUSINESS  OFHCE 

Aeeanntiiig  Appraisers 

Supplies  Devices 

BUSINESS  OPPORTUNITIES 

Brokers  Newspapers  Wanted 

Newspaper*  For  Sale 

CIRCULATION 

Promotioo  Distribution 

Premiums 

EDITORIAL 

Businci*  News  Correspondents 

SBmdicate  Features 
EMPLOYMENT 

Hslp  Wasted  Situstion*  Wanted 

MECHANICAL 
Equipment  For  Sale 


_ Help  Wanted 

Advertising  Man,  one  who  can  increase  volume 
in  undevelfipeti  field  and  build  up  classified 


lisher. 


(uistructivcly.  Good  town  of  12.000,  one  daily, 
leased  wire,  in  Kansas.  B-532,  Editor  &  Pub¬ 
lisher. 


Address  Advertising  Manager,  916  Jefferson 
St..  Rochester,  Indiana. 


Business  Manager  for  semi-weekly  in  fastest 
growing  seashore  resort  in  America;  the  man 

to  qualify  for  this  post  w'ill  have  a  well  ^  , 

rounded  newspaper  experience,  a  clean  record.  connection.  37  years  of  age,  married,  ex 

and  will  be  a  tireless  worker  and  real  news-  “!?<*  Particularly  strong  in 


Business  Executive  with  unusually  successful 
record  of  many  years  (Metropolitan  and  Pro- 
\incial)  experience,  and  now  making  good  in 
city  over  100,000.  contemplates  making  change 
in  near  future  for  more  desirable  and  perma- 


Managing  Editor— Broad  New  A'ork  Gtj 
l)erience,  news,  editorial  and  business  ak-V  r>  v 
—  -.rw.  _--j-  .  “1^  Got*  w 

Lie  cheap. 


ten  years  Brooklyn  Daily  Eagle,  ready  to^L 
entire  editorial  charge  live  daily  newspqetl*^?^*^* 
Circulation  and  advertising  gains  Pialina 


advertising  gains  asti^ 
B-538,  Editor  &  Publisher. 


paper  promoter;  wdll  have  absolute  charge  of 
paper,  and  will  he  responsible  for  its  develop¬ 
ment;  one  who  can  make  investment  in  busi¬ 
ness.  however  small,  preferred.  .Address  Times, 
Sea  Isle  City,  N.  J. 


Managing  Editor  of  prosperous  daily 


City  Editor  for  morning  paper  in  Eastern  town 
of  about  100,000;  experienced,  one  who  can 
handle  staff;  a  man  with  ideas.  Write  fully, 
giving  experience,  age,  salary,  etc.  B-53b, 
Editor  &  Publisher. 


business  Iniilding.  Can  take  complete  charge  ,  ^  n  •  •  ,r — •' 

or  will  consider  position  of  Business  and  Ad-  «^bangc,  lor  excellent  reasons.  Capable  of  ukiq 
vertising  Manager.  The  harder  the  proposition  *  end  of  daily  in  city  of  2D|| 

the  better  I  like  it.  Salary  and  bonus  arrange-  50,000.  Will  consider  city  desk  oc  bf|B 
nient  preferred.  Address  B-546,  Editor  &  Only  j^rmanent  position  coosiM 

Publisher  8®  anywhere.  Best  references.  Tei 

experience.  WVite  B-537.  Editor  k 


I!  ARE 


Grculati<Mi  Manager — At  present  employed;  at  I  ublishcr. 


liberty  about  January  first.  Efficient  and  reli-  Machinist— Linotypc-Intertype,  22  yesn’  fal 
able.  Capable  of  thoroughly  organizing  depart-  shop  experience.  Union.  B-.'*34,  Editor  k| 
ment,  installing  modern  methods  and  increas-  Publisher, 
ing  circulation  at  minimum  cost.  Make  you  Newspaper  Executive  filling  duties~or5ii| 


To  1 
To  I 
To  - 


Circulation  Assistant — Wanted:  Man  to  pro-  A.B.C.  audit.  Am  30  years  and  general  manager  of  daily  newspa,cr  ■ 

mote  and  conduct  subscription  competitions  on  old,  married  and  have  sixteen  years  experience  metropolitan  territory,  desires  similar  situatiq 
city  carrier  force  and  county  boy  agents.  Penna.  dailies  with  circulations  from  four  to  twenty  Open  for  immediate  engagement.  Present  ins 
State  age,  experience  and  salary  wanted.  Per-  thousand.  Prefer  to  handle  mail  and  country  tion  with  paper  of  14,000  has  shown  iacreyi 
manent.  B-519,  Editor  &  Publisher.  circulation  on  straight  commission  contract  or  of  300  per  cent  in  circulation  and  600  per  e« 

will  w’ork  both  city  and  mail.  Best  of  recom-  in  volume  of  business  in  ten  years,  in  hicUf 


DeV 

F»  ■ 


ADVERTISING 


Equipment  Wsnted  Circulation  Department  of  daily  newspaper  mendations  and  reasons  for  desiring  a  change,  competitive  field.  Could  fill  place  for  pebliife 

-  wants  young  man  with  experience  to  have  South  Eastern  publication  preferred.  .Address  wishing  to  retire  from  active  work  or  whs  a^ 

charge  of  circulation  and  make  collections.  P-  O.  Box  495.  Anderson,  S.  C.  have  other  interwts  requiring  his  attestia 

Reply  in  own  handwriting,  stating  age,  ex*  _  ^  ~  Never  sought  a  situation  before  and  bsre  pe- 


General  Promotion 


perience  and  salary  expected.  Daily  Record,  Circulation  Manager,  member  I-C-M-A;  age  sonal  reasons  for  making  a  change.  Addns 
I-ong  Branch,  N.  J.  stenuy  .and  reliable;  A-1  references.  Years  B-509.  Editor  &  Publisher. 


ISO 


£ 

M 


of  circulation  experience,  from  ground  up  to 


-  Combination  Artist  and  writer.  If  you  have  Jop  solely  on  results.  Can  take  care  of  any 

Advertising  Promotioo— If  you  want  more  cartoon  talent  and  can  also  write  this  is  an  competition  or_  run-down  ne_wspaper. 


MECHANICAL 


business,  communicate  with  the  International  opportunity  to  connect  with-  a  live  Eastern  '  Coml  organizer.  Available  at  once.  If  neces- 
Publications  Service,  Suite  1004,  1841  Broad-  paper.  B-527,  Editor  &  Publisher. _  sa'"!'  fome  o"  "tre  notice.  A  ery  reasonable 


way.  New  York  City. 


Copy  Writer  wanted  by  leading  Florida  daily  PnblUhcr''*" 
newspaper.  Must  be  competent,  experienced  and  _  . 


go  any  place.  B-541,  Editor 


Equipment  For  SsJe _ 

-Two- plate  wide,  three-lct  I 


BUSINESS  OFFICE 


Appraisers 


efficient,  one  who  is  specially  proficient  in  the  Circulation  Manager-Well-trained,  thoroughly  ,o  at 

preparation  of  attractive  full  page  and  double  competent,  energetic  worker,  seeks  connection,  tors.  In  excellent  shape 

page  advertisements.  Steady  position  to  right  Twelve  years’  successful  record  which  invites  Geneva,  New  York 

party.  Applicants  are  requested  to  submit  speci-  publisher’s  approval.  B-536.  Editor  &  Publisher.  ^ ^ 

mens  of  their  work  together  with  copies  of  -  Job  Pre**e<,  Papo 


Gms  for  Sale 

straight-line  Rotary  with  all  curved 
turtles,  mat  roller,  saw  and  trimmer.  Nodai  | 
to  add  for  a  complete  outfit  which  includes 

Roy  C  Goodm  | 


iStti 


Appraiswi  Recognized  authority  oo  Printing 
a^  Newspaper  plant  valuationt-  Standard 
Appraisal  Cxxnpany,  90  John  St.,  New  York. 


together  with  copies  of  ^  ^  >  ut^isau*;*.  Presses,  PapOT  Oittera,  Wire 

written  references,  and  to  state  salary  expected  Circulation  MMiager  or  will  accept  offer  city  etc.— A  complete  line.  Overhauled  tad  m 

hv  mail  to  B-51S,  Editor  &  Publisher,  New  or  country  circulator.  References  from  past  anteed  machines  at  bargain  pri^s.  Em 

York  City.  employers  direct  to  you  will  prove  honesty,  terms.  Hoffmann  Type  &  Eng.  Co.,  114  t 

Years  varied  13th  St.,  N.  Y.  City. 


This 
15  yei 
the  ^ 

PU 


Accountants  and  Auditors — Specializing  in 
Newspaper  Accounts  and  Federal  Tax  Mat¬ 
ters.  TTic  largest  and  oldest  firm  of  Certified 
Public  Accountants  handling  Newspaper  Work 
Exclusively.  Edmund  Walker  and  Company, 
247  Park  Ave.,  New  York  City. 


Editor— An  international  newspaper  organiza-  ability  and  successful  record. _ 

tion  desires  the  services  of  a  foreign  editor  cxi>erience  from  bottom  to  circulation  manager  Liixkypo  Biyajpo— We  have  many  Modstkl 
with  a  working  knowledge  of  the  South  with  Senpps-Howard  and  Qover-Leaf  Group;  4,  5.  8,  K  and  U  some  with  electric  pM 
Americ.in.  Australian,  and  Astatic  press.  He  Independent  papers  and  manager  publishing  These  machines  will  be  sold  very  cbetp  ht 
must  speak  and  write  Spanish  fluentlv  and  he  office.  Age  39.  Member  T.  C  M.  A.  Wire  or  spot  cash.  We  alto  have  a  number  of  used 
acquainted  with  wire  conditions.  Work  will  he  w  rite.  Will  talk  terms,  long  distance.  C.  M.  graphs  of  various  models,  which  wUl  be  Ml 
in  Xew  York,  Write  fully.  B-540.  Editor  &  Platzer.  Hotel  Armistead.  Baltimore.  Md. 

Publisher.  Circulation  Manager  desires  charge  of  entire 

[>t.  in  a  town  of  75.000  or  more, 
experience,  good  promotion  man 


j  d  nei 

brouf 


Humorist— Have  you  a  vein  of  humor?  If  so  irculation  Dept, 
you’re  the  man  we  Tvant  to  run  a  humor  col-  Twelve  years  ex 


cheap  for  cash.  If  you  want  a  r^ 
write  or  wire,  stating  model  preferred. 
ment  A,  The  Linograph  Company,  Dtvm^ 
Iowa. 


Tin 


BUSINEISS  opportunities  umn.  You  car.  be  a  desk  man.  a  feature  writer,  understands  A.B.C.  records,  member  of  T.C.M.A.  Linotype  in  excell^t  condition, 


Brokers 


or  reporter;  we  can  ure  vou  if  you  can  write  M-arricti  and  have  faniily.  Prefer  to  go  where  May  be  seen  in  aperation.  Evening  RepatHw 

humorously  as  well  as  otherwise.  Morning  hat'i  work  will  be  appreciated.  References.  Cflumbus.  Ind. _ 

paper  in  Eastern  citv.  B-52?,  Editor  &  Pub-  -Address  B-531.  Editor  &  Puhlisher. _ New  Duplex  Double  Steam  Table  5’  x  S'  Fi 

lisher.  Circulation  Manager  available  January  1st  to  with  automatic  boiler  and  attachments.  Tkn 


Evening 


(Arizona)  Citizen.  Best  reasonable  oier  M 


Paper,  exclusive  field,  Indiana,  good  News  and  Editorial— Wanted:  Capable  man  to  live  publisher  in  city  of  one  hundred  thousand  (Anzor 

circulation,  splendid  plant,  earning  good  divi-  handle  general  news  and  editorial  work  on  good  9^  over.  Fourteen  years  successful  record,  show-  ccpiea.  _  *  ^ 

dends  on  pricr  asked.  Initial  payment  $15,000.  thrice-a- week  newspaper-Tuesday  and  Friday  "’8  enviable  pins_on  hard  - Continued  on  following 

J.  B.  Shale,  Times  Building,  New  York.  afternoons  and  Sunday  morning.  Paper  oc- 

- cupies  own  building  and  is  in  strong  financial 

Evening  Paper,  exclusive  field,  Ohio.  Adequate  T>ositio»i.  Write  Raleigh  Register.  Beckley.  W. 
plant,  good  circulation,  earning  handsome  divi.  Va..  giving  references  and  salary  expected, 
dends  on  price  ^sked;  initial  payment  $.50,000.  Newspapw” Open^*.~Mrdepartments.  Our 


J.  B.  Shale.  Times  Building,  New  York. 


Newspapers  For  Sale 


coTnnii««ior— one  week’s  salary.  Investigate. 
Publishers*  Placement  Service,  Seitz  Bldg, 
^vr.aru«5e.  N.  Y. 


enced  promotion  man  and  capable  of  producing 
maximum  results  at  minimum  cost.  Good 
organizer  and  systematizer.  Prefer  second  paper. 
Excellent  reputation.  Best  references.  Write 
for  record  and  interview.  Address  B-547,  Editor 
Publisher. 


n 

Ici 


■WE  OJNNECT  THE  WIRES 


Circulation  Promotion  work  wanted.  Seven 
.•ears’  practical  experience  with  newspaper 


Evening  Daily  for  sale.  Established  1842  in  cul¬ 
tured  Southern  city  of  22,000.  Exclusive  terri¬ 
tory-  $10,000  cash.  Terms  on  balance.  Owner 

ha^s  two  other  papers  requiring  his  entire  time.  ' p.'.wi,,;';; 

The  South  is  enjoying  unprecedented  develop¬ 
ment  in  all  lines  and  this  proposition  affords 
a  wonderful  opportunity  for  an  experienced 
newspaper-man.  A-989,  Editor  &  Publisher. 


Woman  Writer,  one  who  can  really  write; 
human  interest  >*Titer,  who  also  has  vein  of 
humor;  one  who  can  cover  an  assignment  and 
who  could,  when  needed,  answer  letters  to  love- 
Morning  paper  in  Eastern  City.  B-529. 


and  magazine, 
strate  ability 
Publisher. 


Right  opportunity  to  demon- 
desired.  B-544,  BMitor  & 


Composing  Room  Foreman  or  Superintendent 
with  record  of  exceptional  accomplishment,  de¬ 
sires  connection  with  publisher  expecting  un- 
u^u.al  results.  R-539,  Editor  &  Publisher. _ 


Situations  Wanted 


Newspaper  Shares  For  Sale 


Associate  or  Managing  Editor — National  press 
«ervire  executive;  vnung.  traveled,  cultivated, 
former  managing  editor;  'onging  for  action  in 
rew«»>aT'er  office,  desires  connection  in  .in. 000  to 


Desk  Man  or  Reporter,  25,  married,  reliable, 
references,  3  years*  experience,  university 
education.  Write  Box  B-511,  Editor  Sc  Pub- 
li«ihcr- 


For  Cash,  228  Share*  out  of  1000  for  $68,400. 
Best  newspaper  Indiana.  Dividend  payer.  A 
wonderful  buy.  B-525,  Editor  &  Publisher. 


,.x  ,  x,  v......*:,.,.....  i.<  .-  .v./w  tv  Editorial  Man  made  available  by  newspaper 

lOO.onn  citv  in  position  affoi^ing  opportunity  to  consolidation.  Fifteen  years*  experience,  good 
rverc»«e  natural  talent  and  zest  for  making  -.record — news,  city,  telegraph  nesks,  make  up. 
uFwipaper  liked  in  h<~me.  ^end  is.'sues  with  *it»Tet.  South  preferred.  B-543,  Editor  « 
offer.  B-514.  Editor  &  Publisher.  Publisher. 


E 


DITORIAL  WRITER,  fit  and 

UHng  to  take  combinatkm 
position,  handling  any  desk  is 
addition  to  his  page.  University 
degree,  plus  graduate  course  and 
foreign  travel.  Over  10  years, 
small  and  metropolitan  dailies— 
street,  all  desks,  editorials  and 
column.  “Brilliant,**  writes  pub¬ 
lisher,  Since  1922,  present  posi¬ 
tion,  $55;  wants  more  and  worth 
it.  Our  No.  2649. 
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mechanical  N.  Y.  World  Plans  Yule  Campaign  Select  Philadelphia  Exhibit  Site  convention  of  the  Associated  Advertising 

~  ~  The  Xi’w  York  World  is  planning  to  Houston  Hall,  University  of  Pennsyl-  Clubs  ^  of  the  World.  Charles  ^  R. 

Equipment  For  Sale  start  a  campaign  shortly  to  raise  funds  vania,  Philadelphia,  has  been  tentatively  Frederickson,  jtresident  of  the  American 

_ _  ;  “  7  for  purchase  of  1,000  radio  sets  to  be  dis-  selected  as  site  for  the  advertising  exhibi-  Art  Works,  Coshocton,  O.,  is  chairman 

_ '  OH»fitt*™“:Printing  Plants  and  buii-  tributed  to  shut-ins  for  Christmas  gifts,  tion  to  be  held  in  connection  with  the  1926  of  the  exhibits  committee. 

and  sold.  Amencan  Typefounders  “ 

in>|?printers'  and  bookbinders’  machinery 

iL-ription.  Conner,  Fendler  dt  Ca,  [■  ,  .  .a 

New  York  City. _  ^  _  ,  I 


N.  Y.  World  Plans  Yule  Campaign 

The  Xi’w  York  World  is  planning  to 


convention  of  the  Associated  .\dvertising 
Clubs  of  the  World.  Charles  R. 


Supplies  and  Equipment 


•.j^Wened  Machinery— Your  opportunity  to 
printers,  bookbinders  and  box  makers 
machinery  at  exceptional  bargain 
"‘■“jjj  upon  most  liberal  terms.  Our  present 
Hi  contains  40  cylinder  presses,  over  100  job 
(various  makes,  all  sizes)  automatic 
30  paptr  cutters,  from  16  to  65  inches, 
Sa  machines,  wire  stitchers,  perforators, 
Sni  machines,  standing  presses,  cutting  and 
«ing  presses,  box  making  and  miscellaneous 
Must  be  sold  re^rdless  of  cost. 
Sfor  levised  list.  Conner  Fendler  Branch — 
^  F.  Co.,  96  Beekman  Street,  New  York 


rai  Com  Mat  Roller  for  wet  mats  only,  for 
(Cheap.  The  Goss  Printing  Press  Co.,  1535 
:  Paulina  St.,  Chicago,  Ill. 

Czi  Cttu  Mat  Roller  for  wet  mats  cmly,  also 
iS  Uble,  one  steam  boiler  coal  burner,  one 
.2(1  boiler  gas  burner.  Price  reasonable. 
Standard,  Watertown,  N.  Y. 


IE  ARE  EQUAL  TO  YOUR  PROBLEM: 

To  Buy  a  Newapaper, 

To  Soil  a  Newapaper, 

To  Appraiae  a  Newapaper. 

PALMER 

DeWITT  &  PALMER 

Far  TUrly  Yaara  tha  Racagelzad 
Laailara  la 

SALES— APPRAISALS 
NEWSPAPER  PROPERTIES 
JSO  Madiaon  Are.,  New  York 


1^1  Successful 
uSI  Performance 

I  Tkii  firm  haa  a  record  d  almoat 
IS  yeari  o(  aucceasful  performance  in 
Ik  difficult  work  of 
PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 
tf  aewipaper  and  magazine  propertiea 
thnaghout  the  U.  S. 

liRWELL  &  CANNON 


b^  I  Timet  Bldg. 


New  York 


NEWSPAPER  PRESSES 

fcott  16,  24  and  32'Page  Presses 

R  and  28-page  preaiea  good  for  black 
•color  work. 

Uadruple,  Sextuple,  Sextuple  color  Preai, 
tnd  Double  ^xtuple  Pressea. 

WlEX  Flat  Bod  Praaa— Printa  4,  6  or  8 
5*1  Also  Duplex-Quadruple  Stereotype  Preas, 
■Wfolitan  Pattern. 

^btR— 16  page  itereotype  press  with  atereo- 
J^aachinery.  Very  good  and  very  cheap 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANY 

I*  Mke  e  Faclery  .  .  .  •  Plafaileld,  N.  J. 
I*  OSc«  •  •  Br*kaw  Bldf 14S7  Broadway 
OBea  •  •  •  •  a  a  .  Monadnack  Blaak 


Don’t  Pig”Metal 

It  Wastes  Money 

Don’t  melt  yonr  metal  twice  to  tiae 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sya> 
tern.”  References  gladly  famished. 


Jlkwkialaa  ika  Malal  Fm 


Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 
Chicago  Illinois 

World  Bldg.,  New  York  City 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.Co. 

Two  Rivers,  Wia. 

For  aala  by  all  pnaafaaat  Tyys 
Fouadars  and  Doaltrs  awas'ywfaaia. 


CH 


Printing  Press  Control 

“The  Safest  System  in 
the  World** 

For  Large  and 

Small  Plants 

Consult  Our  Nearest  Office 

The  Cutler -Hammer  Mfg.  Co. 

Works:  MILWATrKEE  and  NEW  YORK 
New  York  Cincinnati  Ifilwaukoo 

Chicago  Boston  Ban  Franoisoo 

Pittsburgh  Detroit  Los  Angoloa 

Philadelphia  8t.  Louis  Portland 

i  Olevoland  Buffalo 

Boattlo— H,  B.  Bqniroa  Co. 

CUTLER-HAMMER 


When  you  advertise  in 
Editor  &  Publisher  you  know 
the  exact  message  and  the 
manner  of  its  presentation  to 
your  clientele  and  prospects. 


I  IHE  Highest  StaNEARD 

j  Write  for  Information  Concerning 

Wilke’s  Metal 
'  Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

i 

'  Warehouses  in  Principal  Cities 


Fastest,  most  easily  operated, 
most  accurate  and  dundde  Bat 
casting  box  you  can  buy.  Per¬ 
fectly  balanced.  New  design  lock¬ 
up  bar  allows  for  quick  change 
when  regulating  thickness  of  casts. 
Positive  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stareotyping 
Machinery, 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Good  32 -Page 
Hoe  Web  Press 

At  lower  price  then  you  expect. 

Printing  usual  combinations  up  to  St 
pagea  7  columns  13  ems  or  8  oolumns 
IZVt  — has  been  printing  tabloid 

paper*  Is  four  plates  wide,  right  angle 
design,  so  it  does  not  require  high 
ceiling. 

Complete  with  50  h.p.  motor  with  full 
control  and  slow  speed  attachments. 

Has  Ooss  matrix  roller,  double  steam 
table  with  boiler,  rocker  casting  box, 
metal  pot  and  pump,  curved  trimmer 
and  shaver  with  individual  motors,  ftn- 
ishing  block,  chases,  roller  stMks, 
tools,  etc. 

Equipment  all  in  first  class  condition, 
standing  where  it  can  be  easily  inves¬ 
tigated.  '  ; 

Lease  on  building  expires  soon  and  a  very 
low  price  will  take  the  whole  outfit— 
terms  on  part  of  the  price. 

Wire  for  details  and  price,  mentioning 
our  number  644. 

Baker  Sales  Company 

200  Fifth  Ave.,  New  York  City 


Hoe  Combined  Saw  Table  and  Mono -Rail  Trimmer 

This  Machine  combines 
I  the  advantages  of  the  Hoe 

Pedestal  Saw  Table  and 
the  Hoe  Mono-Rail  Trimmer. 

Style  “A”  Cut* 
ter  Head  for 

Wood  Blocks  or  Style  "B”  for  extra 
heavy  cutting  on  Zinc  or  Copper. 
The  Hoe  Patented  Mono-Rail  prin- 
ciple  allows  the  Operator  to  follow 
the  work  beyond  the  Cutter  Head 
permitting  more  speed  and  greater 
accuracy  trimming  Wood 

Metal  Blocks  of  varied  sizes. 


IF  IT’S  A  HOE.  IT’S  THE  BEST 


R.  HOE  &  CO.,  INC.,  504  Grand  Street,  New  York,  N.  Y. 

7  So.  DMrborvi  StrM«,  CHICAGO,  ILL.  7  Watar  StrMt,  BOSTON,  MAJMl 
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DOLLAR  •  > 
>>  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLERS 


^HE  Los  .htgcics  Illustrated  Daily 
Ncios  has  obtaincil  a  page  of  display 
advertising  from  real  estate  brokers,  rang¬ 
ing  from  one  inch  single  column  ads  to 
four  inch  double  column,  grouped  around 
tliis  statement :  "This  is  a  page  of  ex¬ 
ceptional  offerings  in  Real  Estate.  Read 
each  one  carefully  for  jirolitablc  buying.” 
— Harold  J.  Ashe,  Long  Reach,  Cal. 

As  editor  of  a  northern  Indiana  news- 
paiHrr,  1  didn’t  feel  that  we  could  afford 
to  have  cuts  made  of  local  events  so 
when  the  news  warranted  it  I  obtained 
the  photographs  and  sold  them  to  an  In¬ 
dianapolis  newspaper.  Then  I  bought 
mats  of  the  pictures  from  the  newspaper 
ff)r  a  trilling  sum  and  we  were  able  to 
use  them  in  our  newspaper. — Thora 
Eigenmtinn,  Bloomington,  Ind. 

To  obtain  increased  reader  interest  in 
Its  classified  advertising  department,  the 
San  Antonio  Light  is  paying  one  dollar 
lor  each  "quip”  found  in  the  classified  ad¬ 
vertising  and  mailed  to  the  paper  provided 
the  “quip”  is  of  sufficient  interest  to  be 
reproduced.  One  of  these  reads.  "For 
sale — a  beautiful  evening  gown,  half  off.” 
The  Light  is  making  an  interesting  daily 
column  of  this  feature. — \V.  H.  M.,  Aus¬ 
tin. 

Just  a  few  days  before  Christmas  start 
a  last  minute  suggestion  page.  Under  the 
heading  of  Jewelry  put  jewelers’  names 
and  addresses,  and  the  same  plan  for 
other  types  of  stores.  This  will  prove  a 
great  help  to  the  last  minute  shoppers, 
and  should  not  be  difficult  to  sell. — C.  E. 
Pellissier,  Boston. 

Dozens  of  columns  of  g<x>d  newspaper 
space  is  taken  daily  by  doctors,  hejilth 
specialists  and  others  to  tell  the  people 
to  eat  more  vegetables,  fruits  and  “rough- 
age”  to  keep  the  body  in  gcxxi  condition. 
Is  the  business  department  taking  ad¬ 
vantage  of  this  propaganda  to  get  fruit 
and  vegetables  stores  to  push  their  pro¬ 
ducts  to  the  fore.  Some  of  these  quota¬ 
tions  would  make  good  copy  for  an 
advertisement  of  a  grocery  store  pushing 
its  green  vegetable  line,  etc. — E.  H.  Jones, 
Muskogee  (Okla  )  Times-Democrat. 

\  sixteen-page  special  section,  heavy 
with  advertising,  was  put  out  by  the 
Denver  Post  on  the  66  Piggly-Wiggly 
stores  of  Colorado.  Piggly-XViggly  of¬ 
ficials  contributed  signed  articles  and  news 
stories  on  peTsonntl,  policy,  methods  and 
colorful  facts  of  their  organization. 
Produce  market  news.  Thanksgiving 
menus  and  recipes  filled  the  remaining 
news  space.  Advertising  was  obtained  not 
only  from  the  Piggly-Wiggly  .stores 
themselves — the  Denver  stores  taking  a 
double  truck  for  cooperative  advertising 
— but  also  from  meat  markets  run  in 
connection  with  Piggly-Wiggly  stores 
and  from  virtually  all  wholesalers  supply- 


Lessons  in 

SOCCER  SCIENCE 
BASKETBALL 

Two  timely  sports  series 
which  your  readers  would 
appreciate. 

The  International  Syndicate 

Baltimore,  Md. 


ing  the  stores.  A  most  profitable  edition, 
winch  might  be  worked  out  elsewhere  the 
Sunday  before  Christmas. — M.  S.  M., 
Denver. 

About  twice  a  year  a  Muncie.  Ind., 
merchant  varies  his  advertisements  for  a 
special  .sale  or  siK-cial  day  and  runs  a  full 
page  of  classified.  .At  the  top  is  a  comic 
strip  which  advertises  the  store  and  in 
the  different  columns  are  the  usual  head¬ 
ings,  Lost  and  Found,  Wanted.  For  Sale, 
etc.,  and  each  little  ad  is  an  ad  for  some 
one  thing  in  itself  and  in  each  case  the 
full  store  name  is  given  so  that  if  only 
a  few  of  the  classifieds  are  read  the  reader 
knows  who  is  advertising. — Thora  Eigeii- 


REYNOLDS  HEADS  AD  CLUB 

Player  Board  Owner  Named  Preiident 
of  New  Bedford  Group 

George  H.  Reynolds,  controlling  owner 
of  the  Magnetic  Player  Board  Company, 
has  been  elected  president  of  the  New 
Bedford  (Mass.)  Advertising  Club,  re¬ 
cently  organized. 

Mr.  Reynolds  was  for  many  years  cir¬ 
culation  manger  of  the  .Vi'te  Bedford 
Standard,  and  is  a  former  president  of  the 
International  Circulation  Iilanagers'  As¬ 
sociation.  About  four  years  ago  he  pur¬ 
chased  and  consolidated  the  printing  plants 
of  the  Standard  and  the  Xero  Bedford 
Mercury.  His  organization  now  special¬ 
izes  in  publication  work. 

Jc)seph  W.  MechalK-r  was  chosen  club 
secretary. 

New  Virginia  Political  Weekly 

A  weekly  political  paper,  to  be  called 
The  Virginia  Democrat,  was  scheduled 
to  make  its  appearance  in  Richmond, 
Dec.  5.  It  will  be  devoted  wholly  to 
the  interest  of  the  Democratic  Party  in 
the  state.  Names  of  those  backing  the 
Iiaper  have  not  been  announced. 


the  numerous  department  stores  - 
letters  make  very  interesting  reKU ' 
will  help  to  boost  that  Oiris^.^ 
your  paper  might  lie  simnsorine  *  ^ 
district. — C.  E.  Pellissier,  Bostoa  ^ 

A  series  of  Sunday  articles  « 
fashioned  dancing,  old-fashiooej  •  * 
hold  articles,  etc.,  which  appeared 
in  a  small  Ohio  daily,  proved 
to  the  readers  and  caused  countj 
Comment.  The  coffee-grinder 
peeler,  straw  tick,  rock  candy  as"' 
boot  jack  were  a  few  articles  :r.- 
— 'M.  H.  S.,  Middletown,  O. 

The  Denver  Post  has  inaugunw 
weekly  people’s  editorial  page  undd 
heading,  “The  Open  Range."  payin.  ' 
prizes  for  the  best  editorials.  C t.-.’, 
tions  are  limited  to  J5t)  words  and  . 
troversies  are  invited,  only  religioa^ 
tarian  discussions  fx'ing  barred.  Tht  L 
thus  expects  to  get  closer  to  the  -j 
of  its  readers  in  addition  to  puttiiij 
an  interesting  page.— M.  S.  M.,  Demc’ 


I 


HUNCHES 


ONE  DOLLAR 
WILL  BEPAID 
FOR  EACH 
“H  U  N  C  H” 
PUBLISHED 


IJAX'E  someone  visit  your  best  known 
business  men  and  ask  them  what  they 
were  doing  when  they  were  21  years  old. 
The  Wooster  ((^.)  Daily  Record  prints 
such  a  feature  every  evening  and  it  is 
meeting  with  much  ai>proval.  It  is  pub¬ 
lished  under  the  line  “U  heii  I  was  21.” — 
■Arthur  Murray. 

Why  not  some  humor  on  the  automo¬ 
bile  page?  .A  column  of  "inivver  Fun" 
would  attract  no  end  of  motoring  wise¬ 
cracks.  .\  contest  of  "Gasoline  Lime¬ 
ricks"  would  also  ])rovc  interesting.  The 
scheme  so  successfully  used  by  the 
humorous  magazines  in  printing  several 
"tin  can  labels" — humorous  inscriptifms 
on  the  back  of  small  cars — could  l)e  well 
adapted  by  the  dailies. — -W.  M.  W. 

The  A'cti’  Vorker  has  a  fine  feature 
newspapers  can  adapt — "W  hy  I  Like  New 
York."  Work  up  several  interviews 
ahead  and  use  one  a  day  on  a  local  page — 
the  “imiuiring  reporter”  scheme — under  a 
box  head  “Why  I  Like—.”  Get  inter¬ 
views  from  clerks,  bankers,  motormen, 
professional  men,  housewives,  etc. — De  -A. 

Let  one  of  your  reporters  search  the 
records  and  ascertain  what  was  the  first 
case  ever  tried  in  a  local  court.  It  will 
result  in  an  excellent  story,  especially  if 
names  of  attorneys,  witnesses,  etc.,  are 
used.  The  Spartanburg  Herald  recently 


“There  is  an  unmistakable 
quickening  in  all  aspects  of  relig¬ 
ious  belief.” — New  York  Tribune. 

William  Allen  White 
Dr.  Frank  Crane 
Inez  Haynes  Irwin 
Yusuke  Tsurumi 
Charles  G.  Norris 
Alexander  Black 
Will  Irwin 

Herbert  Adams  Gihbons 
Ida  M.  Tarhell 

vrill  write  on 

"My  Religion” 

Wire  for  Option 

The  McClare  Newspaper  Sjidicate 

373  Fourth  Avenue,  New  York  CHy 


carried  a  splendid  story  of  this  kind  that 
caused  much  comment.  The  first  de¬ 
fendant  was  fined  $2.80  for  "cussing” 
officers. — -A.  G.  Keeney. 

,A  go<Kl  Christmas  feature  story  can  be 
written  uj)  by  cfdlecting  some  of  the  many 
letters  sent  out  by  the  little  tots  to  Santa 
Claus  and  received  by  the  post  office  and 


The 

1925 

Wonder-  Serial 

SANDY 

By  ELENORE  MEHERIN 
Author  of  “Chickie”  and  Other 
Popular  Hits 

Get  the  best-selling  news¬ 
paper  serial  of  the  year — 
Ready  for  release — Wire  NOW  I 

KING  FEATURES 
SYNDICATE,  Inc. 

241  West  58tb  Street 
New  York  City 


Coue 

Bananas 

Cross  Word  Puzzles 

Numerology ! 

The  Latest  Rage  .Explained 
in  a  Daily  Feature  by 

NEYSA  McMElN 

THE  BELL  SYNDICA’TE,  INC. 

JOHN  N.  WHEELER,  Pro*. 

1S4  Nassau  Street  Nerw  York  Oty 


Metropolitan  Week!' 
Short  Stories 

Are  used  in  most  of  the  major  ns, 
of  the  Inited  Stales  and  taw. 

These  stories  stand  on  that 
own  bottom. 

They  were  ordered  by  each 
paper  becau.se  of  the  circulatioo 
value  of  authors'  names,  beau* 
of  the  reader-pleasure  each  story 
contains,  not  just  as  part  of 
blanket  or  budget  contracts. 

From  what  users  steadily  tel! 
us.  Metropolitan  stories  apper 
to  be  enough  better  to  justify 
any  paper  making  room  for  then. 

Metropolitan  Newspaper 
Service 

Afaximi/ian  Elser,  Jr,,  General  Aianme 
150  Nassau  Street,  New  York  Gtf 


THOS.  W 
BRIGGS  CO. 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 


Our  Baslneas  Reyiew  and  many  other 
featare  page#  now  mnnins  in  nictft 
than  80  leading  American  and  CU* 
ndian  newspapers.  Write  or  win 
for  our  representatlTe. 


FerSrtiiing  — 

bt«rnaiaon«l  N«w«  SetMe* 

Waril  MMlkc,  Hmt  Y«k 


Editor  &  Publisher  for  December  12,  1925 


A  cross-section  of  your  marKet— 

The  Apex  of  Normalcy! 

^  So  Mr.  H.  L.  Mencken,  the  most  vociferous  of  Baltimoreans, 
once  described  the  State  of  Maryland  — 

And  he  w  as  right — as  a  few,  just  a  very  few  figures  will  show. 

^  Read  carefully  and  note  how  evenly  Maryland  maintains 
her  averr.ge  as  typical  of  the  whole  United  States — 

^  1.37%  of  the  entire  population;  1.24%  of  the 
nativ  e  white  population;  1.33%  of  America’s  fam¬ 
ilies;  owning  1.22%  of  the  automobiles;  receiv  ing 
2.05%  of  the  national  income;  doing  2.33%  of 
America’s  building. 

^  Except  that  we  have  more  money  and  do  more  than  our 
share  of  the  building,  what  is  true  of  Baltimore  is 
proportionately  true  of  America  at  large. 

^  And  this  explains  why  so  many  “test  campaigns”  are 
tried  out  first  in  Baltimore  in  the  Sunpapers  —  for  the 
Sunpapers  are  read  by  the  average,  up-and-coming, 
typical  American. 

^  And  thev  are  read  at  home  —  delivered  to  the  home  by 
exclusive  Sun  carriers — and  this,  in  part,  explains  the 
success  of  those  same  “test  campaigns.” 

^  The  Sunpapers  are  read. 

Average  Net  Paid  Circulation  for  6  Months 
Ending  September  30, 1925 

Daily  (M.  &  E.)  .  .  239,198 
Sunday . 183,814 

JOHN  B.  WOODWARD 
Bowery  Bank  Bldg., 

110  E.  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  lllickigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNLXC  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper;”  They  Say  “SUNpaper” 
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Selling  through  the  Drug  Stores 

PHILADELPHIA 

Philadelphia,  having  the  third  largest  population  in  the  United  States,  is  naturally  an 
important  market  for  the  manufacturer  whose  articles  have  to  be  sold  over  the  drug  store  counter. 

The  average  druggist  is  a  very  busy  man,  and  trade  investigations  show  that  the  quickest  and 
easiest  sales  made  by  him  are  those  of  goods  which  the  customer  asks  for  by  name. 

Educating  the  consumers  of  Philadelphia,  Camden  and  their  vicinity  as  to  the  name  and 
merits  of  your  article  is  easy  if  you  will  concentrate  your  advertising  in  THE  EVENING  BULLE 
TIN  through  which  you  can  reach  “nearly  everybody.” 

Send  lor  a  free  copy  of  THE  BULLETIN  ROUTE  LIST 
OF  PHILADELPHIA  AND  CAMDEN,  It  will  be  of 
great  help  to  your  salesmen  when  calling  on  the  trade. 

DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 

She  tffenmn  lEulktiu 


PHILADELPHIA’S  NEWSPAPER 


r-in 

Philadelphia 

neaify  everybody  reads 

JheBuQetiaj 


520,072 


Copies 
a  Day 


Average  daily  net  paid  circulation  for  the  six  months  ending 
September  30,  1925. 

The  circulation  of  the  Philadelphia  Bulletin  is  the  largest  in 
Philadelphia  and  is  one  of  the  largest  in  the  United  States. 
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NEW  YORK 
247  Park  Avenue 
(Park-Lexington  Bldg.) 


CHICAGO 

Verree  &  Conklin,  Inc. 
28  E.  Jackson  Boulevard 


SAN  FRANCISCO 

Thomas  L.  Emory,  Verree  &  Conklin,  Inc. 
681  Market  Street 


DETROIT 

C.  L.  Weaver,  Verree  &  Conklin,  Inc. 
117  Lafayete  Boulevard 

KANSAS  CITY,  MO. 

C.  J.  Edelmann,  Verree  &  Conklin,  Inc. 

1100  Davidson  Bldg. 


(CopyrUbt  IIZS— Bulletin  Company) 


